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PROCEED INGS
(9:00 a.m.)

CHAIRMAN AGUERO: Let's go on the record. We

4 will continue this morning with the 2989 Cable Royalty

5 Distribution. Before we proceed with MPAA and Sports

6 Claimants, we want to welcome Mr. Duncan -- welcome to the

7 Tribunal. We miss you a lot, of course, as always.

Before we continue, do we have any comment on the

9 situation in Tampa, Florida? Any comments, or no comments

10 at all? Mx . Garrett? Mx . Lane?

MR. GARRETT: Mr. Chairman, I xeceived a copy of

12 a letter from Nielsen to Allen Cooper the day before

13 yestexday, stating that they reaffirm their position that

14 they will not allow us to make copies of any of the

15 diaries

CHAIRMAN AGUERO: You mean photocopies?

MR. GARRETT: That's correct, Mr. Chairman, and

18 I had planned to talk to Mr. Scheiner about that further

19 at the lunch recess today, to see whether there is anything

20 else that can be worked out.

The letter, again, does not state any reason why

22 photocopying will not be allowed, other than that is their

23 practice. And unless I can understand what the basis for

24 no photocopying is, it's difficult to structure any type

25 of an arrangement that could protect whatever legitimate
NEAL R. GROSS
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1 interest may have in the situation.

COMMISSIONER ARGETSINGER: Mr. Garret t, I read

3 the letter also. Does this preclude hand-copying?

MR. SCHEINER: It does not.

COMMISSIONER ARGETSINGER: It does not.

MR. GARRETT: No. But that procedure is not

7 acceptable to us, Commissioner Argetsinger, anymore than

8 it was acceptable to PBS in connection with our surveys.

CHAIRMAN AGUERO: Do you have any idea, Mr.

10 Garrett, if you photocopy what you want to copy, how many

11 hours you would need against hand-writing copies'?

12 MR. GARRETT: It will clearly be sufficiently

13 more time-consuming for people to make handwritten notes

14 than it would be to photocopy it. Me would also lose the

15 advantage, of course, of being able to take the diaries

16 back for further analysis here. Handwritten notes may not

17 be complete. Other issues may arise when we go back to

18 review the handwritten notes, that weren't considered while

19 you'e sitting there in a warehouse reviewing these

20 diaries. There are additional difficulties in presenting

21 evidence based upon handwritten notes to this Tribunal,

22 presenting evidence in an effective manner. The situation

23 of presenting such evidence on the basis of handmritten

24 notes, of course, is unprecedented here in the Tribunal

25 and, generally, in the federal court system as well.
NEAL R. GROSS
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Those are some of the concerns that I have with

2 the procedure outlined and, as 1 stated at the outset, I

3 still am unaware of what the interests of Nielsen, in

4 precluding us from making those copies, may be. And until

5 I know that, it's difficult to work out some type of an

6 arrangement that is mutually satisfactory to all parties,

7 as we have already done with our questionnaires.

CHAIRMAN AGUERO: Do you think it, is a very good

9 idea to send to Tampa, Florida, Nr. Larson again, in the

10 way Mr. Larson is going to perform the analysis for the

11 Joint Sports Claimants, send Mr. Larson to Tampa, Florida

12 with one NPAA representative and one Joint Sports Claimant

13 representative'? What do you think'?

MR. GARRETT: Well, Nr. Chairman, I don't believe

15 that Nr. Larson, at least not by himself, could perform the

16 type of analyses that. we would like to have done with the

17 diaries down there.

As I also indicated a couple of days ago when

19 this issue arose, I am also very concerned about any

20 procedure that would require or permit a representative of

21 MPAA to effectively be standing over the shoulders of our

22 experts, watching what it, is that they are reviewing and

23 how we are preparing for cross-examination.

Our arrangement. with respect to our surveys

25 provides for us giving the materials over to Mr. Larson
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1 directly, and Mr. Larson then runs whatever analyses the

2 particular claimants ask him to run. And it is part of our

3 agreement that Mr. Larson does not inform any other party

4 of the nature of the runs he is making„ or what xequests

5 were made of him. It is obviously very important to other

6 parties to keep those types of requests confidential in

7 dealing with our surveys, and we, of course, feel the same

8 with respect to the diaries.

CHAIRMAN AGUERO: Well, the Tribunal hopes and

10 expects that in the lunch break you may come forward with

11 a solution. If not, the Commission will make some decision

12 in the neax future.

MR. GARRETT: I would, like at least one last

14 opportunity to discuss this with Mr. Scheiner and, if that

15 does not provide a successful resolution, Mx. Chairman, I

16 would. appxeciate the opportunity to file a written motion

17 dixected to the situation, asking for an appropriate

18 relief.
CHAIRMAN AGUERO: Very good.

20 Whereupon,

ALLEN R. COOPER

22 resumed the witness stand and, having previously been duly

23 sworn, was examined and testified further as follows:

CHAIRMAN AGUERO: Well, Mr. Cooper, good morning.

(202) 23~

THE WITNESS: Good morning, Mr. Chairman.
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CHAIRMAN AGUERO: Mr. Garrett?

MR. GARRETT: Thank you, Mr. Chairman.

At this time, Mr. Chairman, I'd like to place in

4 the record copies of Sports Exhibits 16-Z through 21-X.

{Whereupon, the document was

marked for identification as

Exhibits Nos. JSC 16-X

through 21-Z, respectively)

Mr. Chairman, Sports Exhibits 16-X through 21-X

10 relate to matters that have already been covered on cross-

11 examination. I won't go through these in detail. In large

12 part, they correspond to charts that were prepared during

13 the course of Mr. Cooper's cross-examination the other day.

Sports Exhibit 16-Z is entitled 1989 NSI Response

15 Rate, and shows that approximately 42.7 percent of the

16 households in 1989, in the NSI sample, returned usable

17 diaries.

Sports Exhibit 17-Z is entitled Percentage of

19 U.S. Cable Households Providing 1989 NSI Viewing Data.

20 CROSS-EXAMINATION {Resumed)

21 BY MR. GARRETT:

Q Mr. Cooper, I do have one question on Sports 17-

23 X. If I could just direct your attention to the 300,000

24 figure there, line C, you had provided that estimate as the

25 number of cable households who had completed usable one-
MEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005(202) 23~3 (202) 2344433



week diaries during 1989.

A Tha 6 s corr ect.

0 One question -- or a couple of questions,

actually, about that, IIr. Cooper. How many of those

300,000 households had access to any one of the 147

stations that. were in the IIPAA sample, do you know?

A I don't know, but I would., with fairly good

reason, anticipate that all 300,000 accessed one or more

of the sample stations.

10 Q And what is the basis for that belief?

A The basis for that belief relates to the

13

15

households, the cable households, that are receiving

service from the stations which are included in the sample,

including all of the superstations and the principal

network affiliated. stations, plus the principal Public

Broadcasting stations.

Q Have you requested IJielsen to provide you with

any data concerning the number of those 300,000 households

19 that actually had, access to any one of the 147 HPAA

20 stations"?

A I have not.

Q Do you have any idea as to how many of the

households had access to any one of the 147 MPAA stations,

exclusive of NTBS, LICIT and NOR superstations'?

25 A I do no't.

(202) 234-4433
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Do you know how many of the 300,000 households

actually reported, viewing to any of the 147 bIPAA stations?

A I do not.

0 And I would take it from that answer that you

also would not know how many of those 300,000 households

reported viewing to any of the 147 stations, exclusive of

NTBS, WGIJ and NOR?

A I do not.

10

Thank you, Allen.

kIr. Chairman, Sports Exhibit 18-X is entitled

Distant Cable Viewing of bIajor Sports, Movies and

12 Syndicated Series. Again, it corresponds to a chart. that

we had prepared the other day, with Allen's assistance.

Allen, one question on 18-Z here, the numbers

there in the right column, Distant Cable Households Viewing

Per Average Hour, do you see that?

A Yes, I do.

Q Those are what are referred to as straight

viewing numbers, correct?

20 A As what, please?

21 Q Straight viewing numbers.

A I don't understand the term. I used that term

"straight viewing hours"'?

24 CI Mould you refer to those numbers as viewing

numbers?

(202) 234-4433
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A Those are the average household viewing numbers,

2 yes.

Q And it is when we take the number of quarterhours

4 that the particular program categories were broadcast, and

5 multiply that by the numbers here on 18-X, that we come up

6 with the Household. Viewing Hours number'?

A. That is correct.

Q And the Household Viewing Hours number, or HHVH,

9 is what is used to calculate the bottom line percentages

10 in Program Suppliers Exhibit 1, correct?

A In the four-cycle part of Exhibit, 1, yes.

Q You say four-cycle because 18-X provides data

13 only with respect to four cycles, correct?

A. That's correct. I have one question about 18-X

15 that, I really find difficult to answer, and, that is whether

16 or not these 123,000, 28,000, and 12,000 numbers are four-

17 cycle numbers or six-cycle numbers.

Q At the top of the page, it says 1989 Four-Cycle

19 Numbers.

'20 A I understand what it says there, but I believe

21 that we developed these figures from the Exhibit 8

22 Q No, we did not, Allen. I believe that we

23 calculated them, or that you calculated them, from Program

24 Suppliers Exhibit 1. I don't think they are calculable

25 from MEK-8.

(202) 234-4433

Do you disagree with that?
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1 want to go back and redo them--

A No, no, no, it's okay. It's all right. I was

3 just trying to -- if we did this out of Exhibit 1 for the

4 four-cycle numbers, as I believe we did on Tuesday, then

5 these are the correct numbers.

Q All right. And as I pointed out up here on the

7 chart -- this is the chart here, Allen, that we prepared

8 with your assistance the other day--

A I understand.

10 Q -- and the numbers are going to correspond, with

11 the exception of rounding.

A Okay.

MR. GARRETT: Mr. Chairman, on Sports Exhibit, 19-

14 X, we have provided the same data -- that is, Distant Cable

15 Viewing of Major Sports, Syndicated Series and Movies,

16 Four-Cycle, but, we have provided it for the years 1980 and

17 1983. That, is not something that, we did during cross-

18 examination the other day. I would be happy to take the

19 witness through it, if the witness or his counsel or the

20 Tribunal ask, but l will represent that the numbers were

21 calculated in the same way that we did the other day, or

22 taken from exhibits that have already been placed into the

23 record of this proceeding.

THE WITNESS: Is there a question?

(202) 234-4433

MR. GARRETT: No.
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CHAIRNAJJ AGUERO: Can you bring this in in

2 rebuttal, and then we will have in rebuttal another witness

3 or somebody else, or Mr. Cooper himself, for cross-

4 examination?

NR. GARRETT: Mell, it would not be my intention

6 to introduce this as part of rebuttal, Nr. Chairman. These

7 are numbers that, as I say, are taken directly from or are

8 based upon other documents that are already in evidence

9 with which, I believe, the witness is familiar. I would

10 request, at an appropriate time, with this exhibit. as well

11 as many of the other exhibits, that it be allowed into the

12 record under the portion of the rules which talks about

13 — that is, the Tribunal's rules -- which talks about the

14 cross-examined witness as being the sponsoring party where

15 he has knowledge of the facts being presented to him.

CHAIRMAN AGUERO: Do you have any objection on

17 this issue?

18 NR. LAIJE: I do have an objection, Nr. Chairman.

19 I think the rules say except for impeachment exhibits on

20 cross-examination, that the party sponsoring it must bring

21 in a sponsoring witness. I don't doubt that Nr. Garrett

22 has represented that he has gotten these numbers from those

23 pages, but Nr. Cooper -- I'm sure if Bob asked him, maybe

24 we could go through this, but there's no sponsoring witness

25 for this at the moment.
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CHAIRNAIJ AGUERO: Mr. Cooper, even with Nr.

Lane's objection, can you testify

NR. LANE: And. I would also suggest, IIr.

Chairman, that we are not sponsoring the viewpoint.

expressed by this exhibit, and any suggestion that we are,

by agreeing to this, would be wrong.

CHAIRMAN AGUERO: IIr. Stewart'

IIR. STEWART: IIr. Chairman, I intend to cross-

examine Nr. Cooper about the appropriateness of his whole

10 way of looking at it. I'm not sure how my cross-

examination of Nr. Cooper on that subject will end up, but

12 it seems to me that if this approach is going to be

asserted by Joint Sports as affirmative evidence„ that they

ought to have a witness who can respond to cIuestions about

the appropriateness of the methodology.

18

COMMISSIONER ARGETSIHGER: Mr. Garrett, I suppose

you could take Nr. Cooper through this process and perhaps

come up with these figures or not, and I think you

suggested that at the start
20 NR. GARRETT: I certainly can do that,

Commissioner.

22 NR. LANE: Commissioner Argetsinger, I think the

problem -- and it's what Nr. Stewart and I have both

referred to -- is that -- I'm prepared to accept that Mr.

Garrett has copied numbers correctly and calculated numbers
MEAL R. GROSS
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correctly, but the problem is that he is offering this

he will offer this at some point as affirmative evidence

of some type, to help Sports. I mean, it's fairly obvious

what he's going to try to do with this exhibit.

Nr. Cooper is not, nor is NPAA„ supporting this

approach as the proper approach to determining

distribution.

COMMISSIONER ARGETSI?CGER: Ne understand that.

NR. LANE: Nell, I think what Nr. Stewart is

saying, he's going to ask questions about this

CHAIRMAN AGUERO: On the same issue?

12 NR. LANE: -- on the same issue and, if Sports

is going to promote this as something that's helpful to

their case, they ought to sponsor somebody who could argue

why, not Nr. Cooper, who does not support it.
COMMISSIONER ARGETSINGER: Nr. Lane, do you

object to the 16-X and 17-X and 18-X, I guess.

18 MR. LAIIE: Ne are not objecting to the fact that

these were the numbers that were elicited. in cross, and

20 that for the ease of the Tribunal and the parties that we

21 appreciate Nr. Garrett reducing this to paper and exhibits

22 so, no, we are not objecting to it, but.

COMMISSIONER ARGETSINGER: Precisely what are you

objecting to on -- you are objecting to 19-X, is that

correct?

(202) 234-4433
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MR. LAME: I'm objecting to 19-X and,, to the

2 extent that 18-Z also promotes the same theory, I would be

3 objecting to that theory.

COMMISSIONER ARGETSIMGER: You are objecting to

5 that theory, but you are not objecting to the exhibit

6 itself.
NR. LAME: I'm not objecting to the numbers or

8 that Nr. Garrett, on either 18 or 19-Z, has correctly put

9 down the numbers.

10 CHAIRMAM AGUERO: Mell, our regulation 301.48,

11 Conduct of Proceeding, Witness and Counsel, the letter (k).

12 However, upon leave from the Tribunal, the document can be

13 admitted as evidence without a sponsoring witness, if
14 official notice is proper or if, in the Tribunal's view,

15 the cross-examination witness is the proper sponsoring

16 witness.

17 NR. GARRETT: Mr. Chairman, I'm a little
18 surprised by NPAA counsel's remarks that this is not an

19 approach that they would support or offer themselves.

20 They, in fact, have provided these types of numbers to the

21 Tribunal in the past proceedings. I direct the Tribunal's

22 attention in particular to NPAA Exhibit 15 that was

23 sponsored by Mr. .Cooper and the NPAA in the 1983

24 proceeding, which provides the very same numbers that I

25 provide here in 19-Z, under the column 1983.
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1 gave the Tribunal the benefit of the data„ showing that

Sports'ousehold viewing per quarterhour is 92,000, and

3 that the average household of viewing for Movies was 21,000

and, for Syndicated Series, 16,000 -- again, the very same

5 numbers that I have put here.

How, I'm very happy to go through with the

witness, his old Exhibit 15, and elicit those same numbers.

8 They will be in the record. They will be there for

9 everyone to rely upon. The only thing we won't have is the

10 benefit and the ease of being able to refer to them on a

single chart here.

The notion that I have to supply a rebuttal

witness to support every one of the lines of questioning

or questions or facts that I adduce on rebuttal, I find

15 quite puzzling. Now, that is not the procedure that has

been adopted in the past, and I don't think it's one that

ought to be adopted.

Ue are simply taking numbers that are already in

19 the record, and providing them for the benefit of the

20 Tribunal, an approach which, as I say, the NPAA had no

21 problem with in the 1983 proceeding and, indeed, in other

proceedings as well.

23 COMMISSIONER ARGETSINGER: Nr. Garrett, so you

are saying that these are IIr. Cooper's figures, and you are

25 eliciting this information from him, or you could go
MEAL R. GROSS
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1 through that exercise

NR. GARRETT: That is correct, and. I would ask

3 that they be included within the record. I, frankly, had

4 planned to make a motion requesting the introduction of all

5 of these exhibit. into the record. at an appropriate point.

CONNISSIONER ARGETSIHGER: And he, in effect,

7 would be the sponsoring witness?

NR. GARRETT: Pursuant to the provisions that the

9 Chairman had read a moment ago, these exhibits would be

10 allowed in pursuant to the provisions that the Chairman had

11 referred to.

CONNISSIOHER ARGETSIHGER: The Chairman is

13 suggesting that we take a recess, and. I think we will but,

14 before we do, Nr. Lane, do you have anythingP

NR. LAME: I have not objected to the numbers

16 and, as I understand. Mr. Stewart, he is not objecting to

17 the numbers, so that we force Allen and the Tribunal to sit
18 through going through a tedious process. Me are prepared

19 to accept the numbers.

20 If we had sponsored an exhibit like this in the

21 1989 proceeding, obviously, Nr. Cooper would be the

22 sponsoring witness and there could be questions. The point

23 is, we haven' ~ Nr. Garrett has. It's going to be used

24 more than just for the numbers, as I understand the

25 approach taken and, if that is the theory that Sports wants
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to advance in this case, they should have a witness who

could advance it, not our witness.

CHAIRMAN AGUERO: Do you withdraw your objection.,

or are you asking for us to make a decision?

NR. LANE: I don't have an objection to the

numbers, I have an objection

CHAIRMAN AGUERO: You had it, before, no?

NR. LANE: No, I never objected to the numbers.

I always said -- I thought every one of my statements was

10 prefaced by saying that I believe Nr. Garrett copied the

numbers correctly, and

12

13

COMMISSIONER ARGETSINGER: Precisely what would

you like us to do'? Mould you like us to limit the use of

this, is this what you'e asking"?

NR. LANE: Yes. And I have a question about

whether 301 -- that particular sentence, 48(k) -- it said

"If the document is not, or will not, be supported by the

18 witness for the cross-examining party, that document can

be used solely to impeach the witness'irect testimony.

It cannot itself be relied upon in Findings of Fact as

rebutting the witness'irect testimony".

22 Then it goes on to say, however, you can have

leave. Now, there is a little bit. of tension there between

those two sentences. I don't know how this could be

impeachment but, if it is and it can'. be used. in Findings
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of Fact, then I wouldn't have an objection. However, it
is going to be used to advance a position that Sports is

taking

CONNISSIONER ARGETSIN'GER: tlell, Nr. Garrett

hasn't spoken. Nhat is your -- how are you going to use

this'?

NR. GARRETT: tlell, Nr. Chairman and Commissioner

Argetsinger, the 1980 numbers are taken, at least with

10

respect to Sports and Novies, from the Tribunal's Final

Determination, and. those are reprinted already in the

Federal Register. Vke made the same calculation based upon

another document that NPAA had supplied. at that proceeding,

13 to get the Sports figure.

The '83 numbers are taken directly from NPAA's

15 1983 Exhibit 15, which they themselves have incorporated

17

into the record of this proceeding. The 1989 numbers are

there. Ne went through them the other day. I honestly

don't understand the basis of the objection to try to keep

this out. All of these numbers are already in the record

20 here.

21

22

CONNISSIOHER ARGETSII?GER: Nell, apparently there

is no objection to keeping this out. I gather that it will

be admitted without objection, it's just how they are to

be used -- for impeachment, for Findings of Fact

25

(202) 234-4433 (202) 234-4433

NR. GARRETT: Nell, we intend to submit Findings
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005



of Fact at the conclusion of this proceeding that will say

that Major Sports viewing numbers have risen quite

significantly between 1980 and 1989, at the same time when

the Syndicated Series viewing numbers have remained

relatively flat. Ne will make proposed Findings along

those lines, relying upon the data here in Sports Exhibit

19-X as well as the other materials that have been

submitted. That's the use we intend to make of it.
MR. LANE: In my view, and. I think Mr. Stewart's

10 view, is that is an affirmative position -- maybe I'm

speaking incorrectly -- it's an affirmative position of

12 Sports as to the proper use of these numbers. I keep

13 reiterating, we are not arguing about the correctness of

Mr. Garrett's copying or calculating the numbers on this

page, but there are at least two problems. First of all,
this are four-cycle numbers. Mr. Cooper and Ms. Kessler

have testified, exclusively about six-cycle numbers and what

20

we think is the validity of them for your use and.

distribution purposes. And, second, this is saying that

the average household viewing per hour is a valid. means of

21 comparing the different categories. Mr. Cooper has not

22 said that we use Household Viewing Hours and, as I

understand Mr. Stewart, he also does not think it is a

valid method.

(202) 234-4433
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1 a valid method and, by letting this in, then you allow Mr.

2 Garrett to argue that's valid, without putting on a

3 sponsoring witness why it is valid, it takes away our

4 opportunity to cross and show the difficulties with that

5 theory.

COMMISSIONER ARGETSINGER: Now you are objecting

7 to letting it in at all, do I understand what you'e

8 saying'P It would seem to me that we could let it in at

9 this point, and then rule as to what its use is going to

10 be either right nor or at a later time.

MR. LANE: If it's an impeachment exhibit,

12 Commissioner Argetsinger, and they can't use it, in their

13 Findings of Fact, I don't have an objection to that.

COMMISSIONER ARGETSINGER: And we can decide that

15 at a later time, at lunch ox next week or something.

16 CHAIRMAN AGUERO: Mr. StewartP

MR. STEWART: Speaking for myself, I don'0 think

18 the Tribunal ought to look at viewing at all, the Tribunal

19 knows that.

20

21

(Laughter.)

If the Tribunal is going to look at viewing, I

22 don't think this is an appropriate comparison. I intend.

23 to pursue that, not with this exhibit, but. with Mr. Cooper

24 in general later this morning. I have no objection to the

25 introduction or acceptance of this exhibit.
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1 to make sure that the Tribunal is clear about what it.

2 means, for that later time when you all are reading

3 Proposed Findings of Fact. I have no objection, and I

4 withdraw any difficulty I might have added to introducing

5 this.

CHAIRMAN AGUERO: Let's have a five-minute

7 recess, and we shall return.

(Whereupon, a short recess was taken.)

CHAIRMAN AGUERO: Back on the record.

10 The Exhibit 19-Z is admitted into the record

11 without limitation. The Tribunal, however, requests that

12 Joint Sports provide an explanation of the argument. to be

13 advanced, by these exhibits in their rebuttal case.

Would you like to proceed, Mr. Garrett?

MR. GARRETT: Thank you, Mr. Chairman.

BY MR. GARRETT:

17 Q Allen, I was dixecting your attention here to

18 Sports Exhibit 19-X, under the 1989 column for Syndicated

19 Series„ do you see that?

20 A Yes, sir.

Q Where we have the number of 12,000 distant cable

22 households viewing Syndicated Series per average hour, do

23 you see that?

A Yes, sir.
25 Q So that I understand your theory clearly, you
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1 take that 12,000 number and multiply it, by the number of

2 hours that Syndicated Series programs were broadcast on the

3 147 stations in order to arrive at. the Household Viewing

4 Hours or HHVH number, correct?

A That's not correct. The totals that, we make is

6 just a summation of the data for the individual stations.

Q If I multiplied that 12,000 number times the

8 number of hours that Syndicated Series were broadcast on

9 the 147 stations, would I not arrive at an HHVH or

10 Household Viewing Hour number approximately the same as the

11 one that is stated in Program Suppliers Exhibit 1?

A Mith one exception, and that is that those hours

13 that we'e referring to in the 12,000, refers to the 127

14 commercial stations and excludes the 20 non-commercial

15 stations. You take the Syndicated Series hours for the

16 commercial stations and multiply by 12,000, it should

17 approximate the total for all Series.

18 Q Allen, let me ask you to turn to Program

19 Suppliers Exhibit 1, in particular, the Summary page for

20 four-cycle data which, I believe, is page 638.

22

A I have a copy of it, Mr. Garrett.

Q Allen, let me direct, your attention to the

23 Syndicated Series column, Total Quarterhours, do you see

24 that?

25 A Yes, I do.
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Q And the number there is 465,224?

A Yes, sir.
Q How many hours does that equal'

A One hundred sixteen thousand three hundred six.

Q And if I multiply those hours by the average

6 audience on 19-X for Syndicated Series of 12,000„ what do

7 I come up with?

A One million three ninety-five six seventy-two

9 thousand.

10 Q Is it not. 1 billion'

A One billion, thank you.

Q And if I direct your attention again to Program

13 Suppliers Exhibit 1, under the Syndicated Series column,

14 what number do I see as the total number of Household

15 Viewing Hours for Syndicated Series?

A One billion thxee eighty zero seven six four five

17 two.

Q Or approximately the same number that you just

19 calculated, correct?

20 A That's correct.

Q So that, again, I understand, Allen, what you do

22 is you take -- excuse me.

During the average quarterhour, as Sports Exhibit

24 19-X reflects, Major Sports programming has an audience

25 which is some ten times larger than that for Syndicated
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1 Series?

A Per hour.

Q Per hour.

A Yes.

Q When we add in the broadcast time for the

6 programming -- which is quite substantial Syndicated

7 Series, is it not?

A It is.

Q When we add in that time factor, Spoxts ends up

10 with a bottom line viewing share, in youx Study, which is

11 much, much less than Syndicated Series, correct?

A That's corxect.

Q It is only the intxoduction of the element of

14 time here that takes Sports well below Syndicated Series.

16

A A very critical element, that's true.

Q Thank you, Allen. Let me ask you to turn now to

17 Sports Exhibit 20-X and, at. the same time, Allen, let me

1S direct your attention to page 10 of your prepared.

19 statement.

20 A I have that.

Q You see under the underscored language there,

22 your reference to the share of viewing versus share time

23 comparison?

A On page 10?

25 Q Yes.

(202) 234-4433
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A The only underlined line I see is the share

2 figure.

Q It's right below that. It says "In connection

4 with these figures".

A Ah, but that wasn't the underlined

Q I'm sorry, I misspoke. I meant right below the

7 underscox'e

A Okay.

Q It states there, Allen, "In connection with these

10 figures, it is noteworthy that the Pxogram Suppliexs'hare

11 of viewing is substantially greater than our share of

12 time", do you see that?

A That's correct.

Q And you do advocate that the Tribunal look at the

15 share of viewing versus the share of time in this

16 proceeding, correct'

17 A That s cox'x'ect

18 Q And if I refer to here, you state that. Program

19 Suppliers'hare of viewing, in fact, exceeds its share of

20 time, correct?

21 A That's correct.

Q And you state further that the viewing and share

23 of time is dramatically different for other categories.

A That's correct.

25 Q How, that, statement is not true with respect to
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1 Sports, is it'?

A Didn't say it was.

Q You didn't say anything about Sports there, did

4 you, Allen"?

A I dl d not.

Q When we take a look at Sports'hare of viewing

versus share of time, we find that it, too, substantially

exceeds -- I'm sorry -- if we look at Sports'hare of

9 viewing, we see that it substantially exceeds its share of

10 time, do we not?

A Ne do.

12 Q And I have, in Exhibit 20-Z, done the same types

of calculations that you have advanced here for the

14 Tribunal, wiLh respect to &movies and Syndicated programming

15 alone, do you see that'?

A The same type of calculation, yes, except mine

always pertains to six cycles, and. this exhibit relates to

18 four cycles.

19 Q That's correct. If I did the same types of

20 calculations for six cycles as opposed. to four cycles, I

would still find, would. I not, that Sports'hare of

22 viewing substantially exceeds its share of time?

23 A Yes, but not to the extent that, is shown in your

24 exhibit.

Q To what extent would it. show?
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A It would be lower because the other sports events

2 included in the Major Sports category have a lower ratio

3 of viewing-to-time.

Q The ratio in the six-cycle would be in the

5 magnitude of approximately 9.8 to about 1.2, would that not

6 be correct?

A It is approximately correct., yes.

Q And that, too, would substantially exceed the

9 ratio of viewing-to-time for Syndicated Series and Movies,

10 correct?

A It would.

Q Now, in Sports Exhibit 21-Z„ we have the same

13 calculations on the Major Sports share of viewing versus

14 share of time, but taken back to the years 1980 and 1983.

Allen, let me ask you to turn now to your

16 prepared statement, at. pages 10 to 11, do you have that in

17 front of you'?

A Yes, I do.

Q As I understand it, Allen, what you have done is

20 you have taken your total Household Uiewing Hour numbers

21 for 1983 and shown the increase between 1983 and 1989,

22 correct?

A That's correct.

Q And the conclusion you draw from that is stated.

25 there on page 11, correct?
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A Yes.

0 And that. conclusion is that the viewership of

3 your programs is increased by some 41.7 percent, correct?

A That's correct.

Q And that the combination of all other claimant

6 categories has, in fact„ fewer viewing hours in 1989 than

7 in 1983, correct?

A That's correct.

Q Now, is that statement true with respect to Major

10 Sports?

A Not to that particular category.

Q Major Sports'otal viewing has also increased?

A Yes, it has.
I

Q Have you done any calculations on the extent of

15 the increase between 1983 and 1989, either on a four-cycle

16 or six-cycle basis'?

17

18

A Pardon me? Have I done any comparisons?

Q Yes -- I'm sorry -- limited just to Major Sports.

A I haven't done any comparisons limited to Major

20 Sports.

21 Q If we wanted to do such a comparison based upon

22 the material that has been provided in the record, how

23 would we do it?

A In terms of viewing'?

Q Yes.

(202) 234-4433

Viewing hours.
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A Well, you just compare the viewing hours between

2 the two periods. I understand that guestion -- if I

3 understand it correctly -- I have computed the viewing houx'

shares of all the categories for '83, '86 and '89, and my

5 data on that situation indicates a decline in the Sports

6 share of viewing hours versus the other two years.

Q Between 1983 and 19897

A That's correct.

Q Our total Household. Viewing Hours has declined

10 between 1983 and 1989.

A I didn't say your viewing houxs, Bob, I said your

12 viewing hour shaxe has declined.

13 Q What was it in 1983?

A Ten point one.

Q And where does the 10.1 figure come from'?

A It came fxom the data that we intxoduced in 1983

17 testimony.

18 Q Allen, let me hand you a copy of the Tribunal's

19 Final Determination in the 1983 proceeding, and I will

20 direct your attention to page 12794, where they summarize

21 the results of the 1983 Nielsen Viewing Study as presented

22 to the Tribunal by MPH, and ask that you read into the

23 record the six-cycle share of viewing for Major Sports.

Nine point. two eight percent.

25 Q And

(202) 234-4433
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1 Suppliers Exhibit 14 in the 1983 proceeding, which you

2 sponsored, and. ask that you identify that document.

A This is Exhibit 14, also referred to as ARC-4 in

4 the 1983 -- based on the 1983 Special Study.

Q And if I direct. your attention to the column for

6 Major Sports, what number do you see there as the share of

7 Major Sports viewing'?

A I see a 9.6 figure. Under that, I see the 10.1

9 figure that I just referenced, for Independents except

10 Specialty Stations, and a 1.2 figure for Network

11 Affiliates, and there is a subtotal of 9.614.

12 Q And that 9.614 is our share of viewing on

13 commercial stations alone, is it notP

A That's true. The problem that we'e dealing here

15 with Exhibit 14, the one that you showed me, Bob, is that

16 still includes the Minor Sports category.

Q But none of Minor Sports is included in the 9.614

18 figure, is that not correct?

A Not in this exhibit. Ultimately, there was a

20 change made by the Tribunal, and that change by the

21 Tribunal provided the figure of 10.1 as Major Sports'2

share.

23 Q And that figure may be found on page 12808 of the

24 Tribunal's 1983 Final Determination, correct~

A There is a figure there which is adjusted by the
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1 Tribunal, yes.

Q And that's the 10.01 figure that you'e referring

3 to?

A That's approximately the same figure, yes. The

5 figure that I have, the 10.1, which is somewhat different,

6 than the 10.01 which is shown in that report, is the result

7 of adjusting the figures for 100 percent.

Q Allen, not to go full circle, but where we

9 started this cross-examination -- which seems a long time

10 ago -- those numbers that the Tribunal provided on page

11 12808 reflect, do they not, four-cycle data'? Do you know?

A That's what it. is. I believe it does, but I'm

13 not certain of that.

Q And they also reflect the projection that the

15 Tribunal -- I'm sorry -- they reflect the projection that

16 NAB had done and was accepted by the Tribunal, correct?

. A I believe that's true, yes.

Q And the numbers that you have for Sports, six-

19 cycle numbers, in Program Suppliers Exhibit 1

20 A For four cycles?

Q Let's go back a second. What six-cycle number

22 do you have for Major Sports'

A Nine point eight percent.

Q That's a six-cycle number, correct'?

25 A That's correct.
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Q And that number does not have any projection to

2 it, comparable to the type of projection that the NAB

3 provided with respect to your

A It is an unprojected number based upon our sample

5 study.

Q If we simply look at the number that MPAA

7 provided to the Tribunal in the 1983 proceeding as Major

8 Sports'ix-cycle viewing share, that number is, in fact,

9 9.28, correct?

10 A That was before the changed definition prescribed

11 by the Tribunal. The Tribunal changed the definition and

12 me have

Q Changed the definition of Major Sports?

A Yes, they'e changed the definition of Major

15 Sports, too. I assume that they have made adjustments in

16 terms of which sports are to be included with -- which of

17 the Minor Sports would be included with Major Sports.

18 Q There are no Minor Sports included in Major

19 Sports, Allen.

20 A Pardon me?

21 Q There are no Minor Sports included in Major

22 Sports.

A I don't know whether we had, in the original

24 Major Sports, included college games or not. If they were

25 added to the Major Sports category, it mould have increased
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1 the share of the Major Sports category.

The 1986 comparison is probably more valid only

3 because the adjustments that the Tribunal made in 1983 are

4 not included there.

Q Allen, there was no litigated proceeding in 1986.

A But the testimony, I understand, that we were

7 prepared to offer, is presented as a reference in our

8 testimony, and the Tribunal has agreed to its inclusion.

Q I don't believe that's correct, Allen, but that

10 is neither here nor there. In fact, our motion to strike

11 the designation of the 1986 testimony was sustained by the

12 Tribunal.

13 Allen, during your testimony the other day, you

14 also, at one point, referred. to an article that appeared

15 in the New York Times the other day, do you recall that'P

16 A Yes, I do.

Q Let me hand you a copy of what we'l mark as

18 Sports Exhibit 22-Z, and ask if that is the article to

19 which you referred the other day.

20 {Whereupon, the document was

marked for identification as

22 Exhibit No. JSC 22-X)

23 A It is, and the roar was when we began to speak

24 about demographics.

25 Q You'e reviewed this entire article?
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A I read the article when it appeared.

Q It states in the fourth paragraph, Allen,

3 referring to a position advanced by ABC, and I quote, "the

4 overall household ratings for programs are an outmoded

5 standard for measuring television competition. The real

6 standard for success, ABC says, is the demographic

7 breakdown of the audience into age groups, with the younger

8 age groups favored by advertisers", do you see that?

A Yes, I see that.

10 Q Do you agree or disagree with that statement?

A I think that the demographic breakdown is

12 important for advertisers. I think that the basic fact of

13 which network has the highest rating in prime time is still
14 a very important consideration in terms of advertising

15 success.

16 Q Is there any other portion of this article,
17 Allen, that you would like to call to the Tribunal's

18 particular attention?

A I think that possibly the second full paragraph

20 in the middle column is significant. And that says "ABC'

21 position is at odds with those of both other networks,

22 which still openly set finishing first as a serious goal,

23 and particularly with CBS, which has a detailed counter-

24 argument to the ABC youth-dominated strategy".

25 Q

(202) 2344433
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1 other day, Allen, you also referred to several studies that

2 had been performed, dealing with the representativeness of

3 the NSI sample, do you recall that?

A Yes, we talked about the studies which evaluated

5 the NSI sample. I don'. know the extent to which my

6 comments focused on representativeness.

Q Allen, on page 441 of the transcript of the other

8 day, you stated -- and. please review the entire portion

9 here -- "I would make a definition assumption that it",
10 referring to the NSI sample, "would be representative of

11 all of the characteristics that I am interested in"„ do you

12 see that?

Q And I asked whether you had done any type of

15 research to determine whether or not that assumption is

16 corxect.

18 Q And you said. "I haven't done that research, it'
19 been done outside of NPAA, and done over the years by

20 industry groups", correct.

A That's correct.

22 Q Now, could you tell me precisely what research

23 it is that you are referring to?

24 A I was referring to the various studies cited by

25 -- in the Beville volume on Audience Research.
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Q Now, Mr. Beville has cited quite a few studies

2 dealing with a variety of topics. Could you be more

3 specific and tell me which studies it is that you are

4 referring to?

A I'm not prepared to do that at this moment. I

6 believe, basically, that I was referring to the studies

7 prepared by an organization called CONTAM which, I believe,

8 is the Committee on National Audience Television and

9 something, a very elite group that conducted a number of

10 studies.

Q CONTAM is the Committee for National Television

12 Audience Measurement, is that correct?

13 A Yes, sir.

Q And again, they, too, have done a number of

15 studies over the years, have they not?

A Yes, they have, and there have been other

17 organizations, industry organizations, that have evaluated

18 the diary system.

19 Q Let me just take one at a time here, Allen. With

20 respect to CONTAM, which are the particular studies were

21 you referring to a moment ago?

A I'm referring to -- in my reading, there was

23 general agreement among all of them, and Mr. Beville's

24 conclusions after reviewing those studies, that supports

25 the view which I testified to.
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Q Do you recall when those CONTAM studies were

2 conducted, Allen'

A I believe they were conducted in 1970 and 1980.

Q Do you have copies of those 1970 and 1980

5 studies?

A I do not. The only material that I have relating

7 to those studies is that which is included in Mr. Beville's

8 book ~

Q Your understanding of the conclusions that CONTAM

10 reached are dexived solely from your reading of Mr.

11 Beville's book, is that, correct?

A That's cox'x'ect.

Q Are there any othex studies that you are relying

14 upon here, dealing with the repxesentativeness of the NSI

15 sample„ other than those that are cited in Mr. Beville's

16 book?

A No, Mr. Beville's book is the only source of

18 information xegax'ding evaluations of the diary method that

19 I am familiar with.

20 Q And who, exactly, is Mr. Beville?

A Mr. Beville -- the late Mr. Beville -- was my

22 predecessor as Uice President of Planning at the National

23 Broadcasting Company, and he retired in 1966 and became

24 chairman of the advertising of the group which conducted—

25 — which was responsible for the evaluations of the rating
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1 services. He died four years ago.

Q You referred to Mr. Beville's book as the

3 preeminent volume on ratings, the other day?

A I did.

Q That's a fair statement of the book?

A I think my volume, at. least the jacket of it,
7 cited statements by people who are, I believe -- and. I

8 credit as -- major authorities with respect to audience

9 data, affirming the fact that this was the outstanding book

10 in the field.

Q Do you happen to have your copy of Mr. Beville's

12 book available?

13 A I do not.

Q Fortunately, I have a couple of copies, Allen.

CHAIRMAN AGUERO: Are you bringing the book to

16 the Commissioners?

17 MR. GARRETT: Actually, I have one that you'e
18 welcome to look at for the moment. I won't be introducing

19 the entire book into the record. I would, however, like

20 to have the following portions of that book marked as

21 Sports Exhibit 23-X.

(Whereupon, the document was

marked for identification as

Exhibit Ho. JSC 23-X)
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Q Allen, I have given you a copy of the entire book

2 and, again, if at any point you would like to refer to any

3 other portions of that volume, please feel free to do so.

A This is a different volume from the one that I

5 have examined. This is a later version, prepared primarily

6 for students.

Q This one has a 1988 copyright, date, is that

8 correct'

10 Q When was yours written'

I don't recall. I would expect that, it would be

12 possibly 1986.

Q Let me direct. your attention„ Allen, to page 89,

14 at the bottom of that page. At the bottom, we see Nr.

15 Beville states, first, "As we look closely at the technical

16 aspects of rating methodology, it must be with the firm

17 knowledge that. {1) all ratings are estimates". You would

18 agree with that statement, would you notP

A Yes, sir.
20 Q And, secondly, that "there is no perfect {100

21 percent accurate) rating system to produce those

22 estimates".

23 A I agree with that, too.

Q And, third, that "ratings, which are measurements

25 of the recent past, are used primarily to predict future
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1 performance". Do you agree with that?

A I would agree with that.

Q Let. me ask you to turn, also, on page 299, where

4 you see the heading Summary of SRI/CONTAH Results, do you

5 see that'

A Yes, I have it.
Q Let's go past that to page 301, under One-Way

8 Cable Audience Measurement, do you see that?

A. Yes.

Q The first sentence says, "Meanwhile, the rating

11 sex'vices struggle to make the diary a better measurement

12 instrument, especially for cable viewing. Its sexious

13 understatement of viewex'ship of cable-ox'iginated programs

14 makes TU household diary results largely unacceptable at

15 this time", do you see that'

A I do ~

18

Q Do you agxee with that statement'

A I believe it doesn't apply to our study.

Q When they refer to cable-origination, he refers

20 to superstations, does he not'?

A No, he does not.

Q Let me direct, your attention to page 275 of the

23 book, which is not in the materials that I handed out. Do

24 you see that, Allen?

A See what?
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Q I'm sorry -- on page 275.

A Yes, I have that page.

Q In tbe second sentence, it says "Nielsen data

4 show that. for the first three months of 1987, cable-

5 origination excluding pay service and superstations", do

6 you see that?

A Yes.

Q It's pretty clear on page 275, is it not, that,

9 when Nr. Beville refers to cable-originations, he is

10 referring to superstations, correct?

A It says "excluding".

12 Q That's right, because he includes superstations

13 within the concept of cable-originations, he has to exclude

14 that in tbe little parenthetical there, correct?

A Yes, excluding cable-originations, that did not

16 include superstations.

17 Q And on page 301 when he refers to cable-

18 originations, he does not exclude superstations, does he?

19 A I don'0 know if he does. I think that he does.

20 Q You think that he does.

A Yes, sir, I do. I don'. consider retransmitted

22 broadcast signals as being cable-originations.

23 Q And what is your basis for concluding that Mr.

24 Beville has excluded superstations from cable-originated

25 programs?
NEAL R. GROSS
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A l think that if you just take the reference you

just showed me, where he goes to the point of excluding

superstations

Q On page 275, he excludes them from cable-

originations.

A That's correct.

Q And on page 301, he does not exclude them, does

A On. 301, he's just dealing with cable-

10 originations. He does not specify he has included them or

excluded them but, based upon 275, the terminology of

12 state-of-the-art that cable-originations do not include

superstations.

Q You do not think that the comment that is made

15 here would have equal applicability with superstations

16 which, like other cable-origination. programming such as

NTU, or KSPN, or USA Network, are delivered on a national

basis via satellite to cable operators around the country?

A Are they delivered the same way'? Yes„ they are

20 delivered the same way, but they don't originate the same

21 way, and their viewing is on a different basis than the

cable-originated networks.

23 Q Continue on page 301, Allen, it says "Both

24 Arbitron and Nielsen are trying to devise diary

improvements that will meet the problem. No significant
MEAL R. GROSS
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1 success has yet been reported, and there are skeptics about.

2 future progress".

A Yes, the problems they are talking about, again,

4 is a "serious understatement of viewership of cable-

5 originated. programs".

Q And it's your view that that does not apply to

7 superstations?

A Absolutely.

Q Allen, it continues in the same vein all the way

10 through here. And, again, it is your view with respect to

11 all of these criticisms that are made of the current

12 system, that they do not apply with respect to

13 superstations, is that correct'?

A These criticisms are made with respect to the

15 measurement of the viewership of cable-originated programs.

0 Tell me, Allen, when a superstation such as WTBS

17 wishes to get information on its audience ratings

18 nationally, does it rely upon diaries, or does it. rely upon

19 meters'0

A I'm sure that. they use both.

21 MR. GARRETT: Well, we'l have someone from

22 station WTBS, a former chief executive officer of WTBS, who

23 will perhaps be able to explore this further with us next

24 week. Thank you, I have no further questions.

(202) 2344433
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COMMISSIONER DAUB: I have no cJuestions.

CHAIRMAN AGUERO: Commissioner?

CONMISSIOlJER ARGETSIHGER: Not at this time.

NR. KOENIGSBERG: Nr. Chairman, it is our turn

5 then?

CHAIRMAN AGUERO: Yes, sir.
MR. KOEJJIGSBERG: Perhaps we could give our

8 colleagues a moment or two.

10

(Off the record.)

CHAIRMAN AGUERO: Back on the record.

Mr. Koenigsberg, welcome.

12 MR. KOENIGSBERG: Thank you, Nr. Chairman, a

13 pleasure as always. For the record, I am Fred Koenigsberg,

14 with my colleagues, Nr. Duncan, Nr. DiNona and Nr. Lincoff,

15 for the Music Claimants.

16

17

Good morning, Allen.

THE WITNESS: Good morning, Fred.

CROSS-EXAMINATION

BY NR. KOENIGSBERG:

20 Q Allen, we'e heard it testified before, in this

21 proceeding and others, that JJielsen does not measure

22 viewing between the hours of 2:00 a.m. and 6:00 a.m., is

23 that correct?

That's correct. The nielsen diaries do not.

(202) 2344433

Yes, sir.
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Do you have any idea as to why not?
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A The amount, of viewing between 2:00 and 6:00 is

2 at a very low level.

Q Is that because the audience, the potential

4 audience, is at a low level, everyone most likely being

5 asleep?

A I think that's a fair statement.

Q Would it also be fair to say that the audience

8 level for time slots adjacent to, say, immediately

9 preceding, the 2:00 a.m. hour also diminish, say, from

10 11:00 or 12:00 midnight until 2:00 in the morning?

A That's true.

Q Mould it. be fair to say that a show in the time

13 slot from 11:00 or 12:00 through, say, 6:00 in the morning,

14 that would show significant viewing based on your Nielsen

15 numbers, would, have great, maybe even extraordinary,

16 interest. for viewers?

A No.

Q No'? A show in those hours that pulled in large

19 viewing numbers, you don't think would have great interest

20 for viewers?

A Ah, if it pulled in large viewing numbers, that

22 means that it had great interest to viewers.

23 Q Allen, if we could take a look at page 2 of your

24 Exhibit ARC-4 -- this is the second page of the listing of

25 '89 properties ranked by viewing -- and if we look at the
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005(202) 2344433 (202) 2344433



575

1 show that is ranked number 58 -- I'd say, parenthetically,

2 58 is pretty high up on the list, isn't it?

A It's very high.

Q That show is listed as Night Tracks/Chartbusters/

5 Powerplays/Uideos.

A That's correct.

Q Do you know anything about that show?

A Yes, that's a program that is produced by and

9 tx'ansmitted by WTBS.

10 CHAIRMAN AGUERO: What time is that shown on the

1 1 aix'?

THE WITNESS: It comes at varying times, Mx.

13 Chairman. They are evening shows, but I think it is

14 largely, on some nights -- I think is primarily a weekend

15 show, and I think it might start like at 10:00 o'lock on

16 some nights, on the weekend.

18

CHAIRMAN AGUERO: Up to what time?

THE WITJJESS: It might continue way beyond. that,

19 I really don't know.

20 CHAIRMAN AGUERO: Up to 2:00 o'lock in the

21 morning'?

THE WITNESS: It could. go later than that, it
23 could go'o 4:00 o'lock in the morning.

MR. KOENIGSBERG: Well, Mr. Chairman, to address

25 exactly that point, we have an exhibit which I would like
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1 to hand to the witness and to the Tribunal, which we'e

2 calling Music Exhibit 24-Z.

(TJhereupon, the document was

marked for identification as

Exhibit No. Music 24-X)

BY MR. KOENIGSBERG:

Q Now, what this exhibit. is, Allen, are excerpts

8 from TV Guides in February and July of 1989, really, to

9 illustrate and answer the questions that the Chairman just

10 asked.. If we could take a look at -- well, you see the

11 first page is the cover of TV Guide for February 11th to

12 17th, 1989. I should add that TU Guides, as far as I know,

13 go only through Friday, and then you have to start on

14 Saturday. Is that your understanding of TU Guides?

15 A All TV Guide issues start on Friday.

Q 'Would you look at the second page, and you will

17 see the listing which we have highlighted, 10:50 p.m.,

18 Night Tracks Power Play Dancin' Music; 60 minutes. Does

19 that comport with your understanding of when the show is

20 on and how long it is on?

A No, it does not. I believe -- my own information

22 is that this type of music program, in variations of titles
23 perhaps, continues -- extends beyond, the 60 minutes shown

24 here.

25

(202) 2344433(202j 234-4433

Q Let's take a look at the next page then. So, at
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the end of that 60 minutes from 10:50 would be 11:50 and,

lo and behold, Allen, you are right. What is the listing

3 on tbe next page?

A It is also Night Tracks, and this is for six

bours and ten minutes.

Q So, after 11:50, that would go through until

when?

A It would go until 6:00 a.m.

Q Note tbe content there included a video by Milli

10 Vanilli, but let's not talk about that.

(Laughter.)

'tie can look through all of this, but I think we

13 will see that it is tbe same thing for Friday and Saturday

14 nights. Ne don't have to waste time doing so.

CHAIRMAN AGUERO: Mr. Cooper, one second. The

17

9,434,965 viewing hours is based from what time to what

time?

THE WITNESS: It's all tbe appearances of these

programs before 2:00 a.m. in the morning.

20 CHAIRMAN AGUERO: From 11:00 o'lock?

THE WITNESS: From whatever time they started.

22 Tbe examples that Mr. Koenigsberg bas offered indicate the

23 starting time of 10:50. It's my understanding, Mr.

24 Chairman, that. that program could. start at different times.

25 It might start earlier on some days, on some evenings.
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1 Largely, it depends upon the length of the preceding

2 program. If the preceding program is shorter than whatever

3 precedes this one, they would start, the Night, Tracks

4 program earlier.

CHAIRMAN AGUERO: And Nielsen doesn't measure

6 after what time, you said before?

THE WITNESS: Pardon me?

CHAIRMAN AGUERO: The measurement.

THE WITNESS: As we saw in the diary that Mr.

10 Garrett presented to you yesterday, that the measurements

11 in the log are only through 1:45 a.m., as the last
12 quaxterhour for which Nielsen has data.

CHAIRMAN AGUERO: And this xan from 11:00 o'lock
14 in the nighttime, until 1:45.

THE WITNESS: Until 2:00 o'lock.
CHAIRMAN AGUERO: Two hours.

THE WITNESS: Three houx's. And it could be

18 as I indicated, it could be longer than that within the

19 span, ending at 2:00 a.m.

20 CHAIRMAN AGUERO: Commissioner?

COMMISSIONER DAUB: I have a question to you, Mr.

22 Koenigsberg. Music is not even measured into our survey

23 by Nielsen or by Sports.

MR. KOENIGSBERG: Exactly right.

25

(202) 234~33

COMMISSIONER DAUB: And, of course, whether it'
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1 after two hours after midnight, or prime time 7:00 to

2 11:00, you are not. even part of the categories that they

3 survey

MR. KOENIGSBERG: Exactly right, Commissioner,

5 Exactly right. That, is the major theme of our

6 presentations to the Tribunal in this year, as it has been

7 in prior years. And, really, what we are trying to

8 demonstrate here, in a sense, has nothing to do with the

9 tussles which you have heard, which don'0 affect us in the

10 slightest. Rather, what we are doing here is, by noting

11 this fact, it seems to us that makes a point about the

12 value of music. Whether you accept the validity of

13 comparison between the parties using one measure or another

14 or not, which doesn't concern us in the slightest, but what

15 this does make a point of, we think, is that here is a show

16 which is in a time period which is not exactly prime time

17 but, nevertheless, what is shown on Mr. Cooper's exhibit

18 to be the case.

CHAIRMAN AGUERO: Jlr. Cooper, do you think that

20 the viewing hours of Night Tracks would decline after 3:00

21 o'lock in the morning, or would it be the same?

22

23

24

THE WITNESS: It would decline very steeply.

CHAIRMAN AGUERO: Decline, huh?

THE WITNESS: Very steeply. I think that people

25 do sleep--

(202) 2344433
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(Laughter.)

CHAIRMAN AGUERO: Oh, we have to sleep, yes.

THE WITNESS: -- including the people who like

4 music videos and Night. Tracks and so forth, and Milli

5 Uanilli.

COMMISSIONER ARGETSINGER: Well, Mr. Cooper,

7 we'e heard evidence in prior proceedings about these

8 videos. Is the content of music high in the music video,

9 for the record'

10 THE WITNESS: I would say that, -- I would give

11 Music full cxedit fox'll the content of music videos. One

12 of the things that has not been brought out is that one of

13 the people we represent -- and I hope that it's shown in

14 my exhibit -- is the Recording Industry Association, RIAA—

15 — who is a claimant in this proceeding, and we represent

16 them, and they xeceive an allocation of the fund that we

17 receive from the Tribunal, for music videos and other

18 programs which contain such material.

20

CHAIRMAN AGUERO: Any questions?

COMMISSIONER DAUB: No.

CHAIRMAN AGUERO: Proceed, Mr. Koenigsberg.

MR. KOENIGSBERG: Mr. Chairman, thank you. If

23 you would allow me what I hope is not a presumptuous

24 comment, some years ago, my colleague, Mr. Duncan, once

25 told me a general legal rule that when you'e won, sit down
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1 and shut up. I'm going to shut up.

(Laughter.)

Thank you, Mr. Chairman.

CHAIRMAN AGUERO: Okay. Thank you very much.

5 Let's have a five minute recess to stretch the muscles, and

6 come back with NAB.

{Whereupon, a short recess was taken.)

CHAIRMAN AGUERO: Back on the record. Mr.

9 Stewartt

10 MR. STEWART: Thank you. Good morning, Allen,

11 how are you this morning'?

THE WITNESS: Fine, thank you.

CROSS-EXAMINATION

BY MR. STEWART:

Q I'd like to get right at the topic that was

16 discussed a bit. before our break, and that is time and

17 viewing, a comparison that you make in your study

19

(Laughter.)

MR. GARRETT: Do you want. me to do it for you,

20 JohnP

22

(Laughter.)

BY MR. STEWART:

23 Q -- the time and viewing comparison that you make

24 in your testimony at pages 9 and 10, and that you make in

25 the Program Suppliers Exhibit 1, and I want to go through
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1 an example just so we understand how it works. I'm going

2 to simplify the example so that we can see what the

3 principle is here.

I'm going to suggest that there are two cable

5 systems here in this whole universe. Do they look like

6 cable systems?

(Laughter.)

10

A They look like one of our programs, The Smurfs.

Q The Smurfs, yes, that will be the Smurfs.

Each of these cable systems carry two, and only

11 two, distant signals. This is to simplify in one, and this

12 system over hex'e on the left may carry one station that'

13 24 houxs of news pxograms and one that's 24 hours of

14 Syndicated, Series progxams. Over here, one is Syndicated

15 Series programs and one is news pxogxams.

A They are the same cable system?

Q Two cable systems. Each of these distant signals

18 is on 24-hours-a-day, they have only one type of program

19 on, for the Tribunal's perspective. Each of the programs—

20 — the programs on each of these distant signals have the

21 same average viewers per quarterhour, and that's 1,000 all

22 24 hours.

23 How, based on this, let's look at. first the time.

24 How much time represented by news programs is there in this

25 cable universe?

(202) 234~33
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A Two thousand.

Q I'm sorry, we'e not, looking at viewing at this

point, we'e just looking at time. There are 24 bours of

news programs over here and 24 hours of news programs over

here. That's 48 hours of time, do you agree with that?

A Yes. In your hypothetical, yes.

Q And the same is true for Syndicated Series, is

that right'?

A Yes.

10 0 So that there is 50 percent in this cable

universe, of the time represented by news programs and 50

12 percent by Syndicated programs, correct?

A Yes, sir.

Q Now, let's look at tbe viewing. This over here

is time. And we'l look at the viewing. How many

Household Viewing Hours are there to news programs in this

cable universe'?

A Haven'0 tbe slightest idea.

20

Q Nell, if you know that there are 48 hours of news

programs, and the news programs all have 1,000 average

21 households in their audience, can't you tell bow many

Household Viewing Hours there are, HHVHs'?

A On the assumptions you are making, it would be

48,000.

Q Correct.

(202) 234-4433

And the same is true for Syndicated
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1 Series, correct'?

A That's correct, on the assumptions you'e made.

Q And that breaks down to 50 percent viewing to the

4 news and 50 percent viewing to Syndicated Series programs,

5 correct'

A Yes, sir.
Q Now, I want to add one fact, and then I want to

8 look at the way this is measured in the NPAA study. The

9 fact is that the news programs are delivered by two

10 different distant signals — that. is, this system gets its
11 news programs from a distant signal over here; this cable

12 community, cable system, gets its news programs fxom a

13 station nearby -- those are different stations -- but. the

14 Syndicated, Series programs are delivered by satellite to

15 both cable systems -- that is, it's the same station on

16 both of these two cable systems. Do you understand. that'

A, I understand what you'e hypothesizing

18 hypothecating -- that's for Phyllis.

Q Now, in the Nielsen Study -- I'm sorry -- the

20 NPAA Viewing Study, what percentage -- first, how much time

21 for news programs would the Nielsen Study presented, by you

22 in this proceeding, count?

23 A Forty-eight thousand.

24 Q Forty-eight hours, we'e looking at time

A No, you asked, Household. Viewing Hours.
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Q I'm sorry, I meant to ask simply for the number

2 of hours of time for news programs measured by the MPAA

3 Study, is that the correct

A As you have hypothesized it, yes.

Q Because there are 24 hours on this station and

6 24 hours on that station. All right. IJow, how many bours

7 would the NPAA Study count for Syndicated Series, in this

8 example?

A Forty-eight hours.

10 Q Are you sure of that, Nr. Cooper?

A It would have counted 24 hours -- let me try that

12 again. You'e saying that's from a single transmitter?

Q Yes.

A It would have counted 24 bours.

Q Twenty-four hours, correct. And back to viewing,

16 your MPAA Study counts 48,000 bours for news and 48,000

17 hours, Household Viewing Hours, HHVHs, for both types of

18 programs, no matter where the station comes from, correct?

A That's correct.

20 Q And this is roughly 66 percent -- back to the

21 time number -- as measured in the NPAA Study -- 48 hours

22 out of a total of 72 is roughly 66 percent, and the 24

23 hours of Syndicated Series is roughly 33 percent, correct?

A Okay.

25 Q How, from the perspective of the NPAA Study, the
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1 comparison of time and viewing numbers which you present

2 in your testimony, would show that although the news

3 programs represents 66 percent of the time, it only

4 represents 50 percent of the viewing -- that is, its
5 viewing is lower than its time percentage, correct?

A Yes.

Q And for Syndicated Series, it's just the

8 opposite?

A Yes.

10 Q And that's because you count time, ignoring the

11 cable systems and looking only at the stations, the number

12 of hours that's represented in the MPH Study--

13 A The number of transmitted hours, number of hours

14 that were broadcast.

Q By station, ignoring the cable universe, whereas

16 you count the viewing on the cable systems.

17 A Yes.

18 Q Now, you can see that if you expanded this basic

19 principle so that you had lots and lots of systems served

20 by the same satellite-delivered signal, and each one of

21 them also had individual distant signal stations, that

22 disparity grows and, grows, doesn'0 it?

23 A Yes.

Q The difference between the basic comparison of

25 50-50, which is both time and viewing in this example,
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1 moving to this disparity here, that just gets bigger and

2 bigger as we expand this example, doesn'0 it?

A Yes.

Q And, further, you say in your testimony, Nr.

5 Cooper, that in the MPAA Study, it's noteworthy that they

6 viewing number for Syndicated, Series and Movies is pretty

7 close to the time number for Syndicated Series and Movies

8 while, for other categories of programming, their time

9 number is larger than their viewing percentage, is that,

10 corrects

A That's correct.

Q It's not very noteworthy from the cable

13 operator's perspective, is it'P I withdraw the question.

Now, I want to look at, some specific examples of

15 this just to show the anomaly, and let me distxibute copies

16 -- again, these are pages copied from your Program

17 Suppliers Exhibit 1, and I haven't marked it as an exhibit

18 because it's just copies of pages from out of there -- and

19 I'm handing out copies of the WTBS and KNSP, and I'e used

20 six-cycle data, and I'd like you to turn to the last page

21 of each of those two excerpts from your exhibit. They are

22 not numbered. I'm not introducing them as exhibits because

23 they are simply copies of pages out of PS Exhibit 1.

And if you look at -- let's look at MTBS first.
25

(202) 234-4433
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1 -- just for the ease of the record, I think these should

2 be marked as an exhibit. I think it will be very confusing

3 in the record, and I think it will clarify things, if these

4 are given a separate exhibit number, even though I

5 understand they come out of PS Exhibit 1.

CHAIRMAN AGUERO: These numbers are based on this

7 fourth page, this number here'?

MR. STEWART: I believe that to be the case.

CHAIRMAN AGUERO: And the same thing here, based

10 on this one page'

MR. STEWART: This is the way they are ordered

12 in Progxam Suppliers Exhibit, 1 — and I have no problem

13 numbering these as NAB cross-examination exhibits. We'e

14 not going to sponsor them, and—

CHAIRMAN AGUERO: Do you wish to have these as

16 exhibits, Mr. Lane?

17 MR. LANE: I think just for clarifying the

18 record, if they are given a number or letter, so we can—

20 MR. STEWART: Okay. For clarity of reference,

21 let's call the WTBS page NAB 1989 Exhibit 33-X, and the

22 KMSP as Exhibit 34-Z.

{Whereupon, the document was

marked for identification as

(202) 234~33 (202) 234-4433

Exhibit. No. NAB 33-Z and 34-
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BY MR. STEWART:

Q Allen, turn to the last page of what is now

4 marked 33-X. It's got Page 583 up in the right-hand corner.

5 Is this a summary, Mr. Cooper, of the viewing data for

6 station WTBS?

A Yes, it is.

Q And in the very left-hand column -- the column

9 is entitled Totals All Types, do you see that?

10 A Excuse me -- yes. It's the first column, not the

11 one on left, but the first full column.

12 Q The first number under the Total column there is

13 total quarterhours of programming of All Types on WTBS?

A Yes.

Q And that's 13,439.

A Yes.

Q And then under that. in the next grouping of

18 numbers is Total Household Hours, and that's HHVH, is that

19 right?

20 A That's correct.

Q And I'e going to abbreviate it up on the chart

22 here, but 1.678 million Household Viewing Hours on WTBS

23 alone, for all program types, correct?

A That's correct.

25

(202) 2344433(202) 2344433
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1 Type: 1-Local, is that right'?

A Yes, sir.

Q And that's your designation for station-produced

4 programs that NAB is claiming in this proceeding, correct?

A For the type of programs that NAB is claiming.

6 I didn't want to say that these are the programs that NAB

7 is claiming.

Q That's fine. I understand. That's your

9 designation fox'hat category?

10 A That 8 cox'x'ect

Q That shows 265 minutes—

A Quarterhours.

Q — guartexhouxs — I'm sorxy -- and that

14 repxesents 1.972 percent of all the quarterhours, right?

A Yes, sir.

Q That's the time pexcentage for MTBS, fox that

17 categoxy of progxamming, correct?

A That's correct.

19 Q And if you go down to the next row and under that

20 column, you see 25.457 million Household Viewing Hours,

21 representing 1.516 percent of the viewing on WTBS, to the

22 programs as you have categorized them?

23 A That's correct.

Q And let me just say, by the way, that we'e going

25 have some rebuttal about whether those numbers shouldn',
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1 in fact, be higher, but. leave that. to the side for the time
2 being.

Now, let's look at the next station I'e given
4 you -- and I'e labeled it 34-Z -- and the station is KMSP,

5 and let's just make a chart with the same numbers, totals—
6 — and stop me if you find me in error here -- 13,438 Total
7 quarterhours of programming of all types on KMSP

A That's correct.

Q -- 16.36 million HHVH to all types. Over in the
10 NAB-claimed category, we have 865 quarterhours out. of the
11 total, representing 6.437 percent, and 1.589 million HHVH,

12 representing 9.715 percent, is that correct'P

A That's correct.

Q Now, for the station itself, for NTBS you show,
15 based on your viewership numbers and time numbers here,
16 that the viewing to this category of programming represents
17 a somewhat smaller percentage than the percentage of time,
18 correct?

A That's correct.
20 Q And the ratio is roughly 2-to-1.5, correct
21 roughly 2 percent of the time and a percent and a half of
22 the viewing, just for these purposes -- and that's a ratio
23 &f 1.3, roughly.

A That's correct.

Q In the KMSP example, in fact, it is the other way
NEAL R. GROSS
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1 around. There is a larger

A lt is not correct, as far as TBS is concerned.

3 The ratio that we were referring to is not 1.3, it would

4 .79.

Q Because you look at--
A That's correct. That's the ratio you'e

7 referring to.

Q Fine. Hhat is it, .79?

10

A That's correct, less than 1.

Q And would you calculate the percentage for KNSP'?

A It is 1.5.

Q So, there is more viewing as a percentage than

13 time as a pexcentage fox this category of programming on

14 KMSP?

A That's corxect.

16 Q How, again, as a way of simplifying the

17 demonstration of what happens in the MPAA study, when you

18 get to the bottom line, we can combine these two stations.

19 Tell me if this is the correct way to do it. Me add up the

20 total amount of time for all programs, to get a total for

21 these two stations

22 A If you were just dealing with those two stations,

23 that would be correct.

Q It's stupendously complicated for me, actually,

25 to try to redo this whole analysis for every station in
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1 Program Suppliers Exhibit 1. I'm trying to demonstrate

2 what happens when you combine stations, all right'?

A Okay.

Q And if we add the two time numbers, we get,

5 correct my math because, as you know, my calculator or my

6 fingers, whatever it is, are not always reliable

A Twenty-six eight seventy-seven.

Q Okay. I'm on a roll, I should. probably sit, down„

9 along with Fred's advice--

(Laughter.)

Okay. And if you combine the total viewing, the

12 1.678 billion and some on TBS, with the 16-some million on

13 HSP, you get a number that I'l round at 1.695 billion

14 HHVH, for both stations, okay? Is that roughly right?

17

A What number did you get'?

Q I actually got 1,695,135,112.

A You added 1.678 plus 16 -- yes.

Q Let's do the same now for the category of

19 programs being claimed by NAB. If you add the 265

20 quarterhours on TBS, the 865 on KNSP, and you get 1130

21 quarterhours, and if you add the Household Viewing Hours,

22 the 25.5 roughly million on WTBS and the roughly 1.5

23 million on KMSP, you get, 27,046,000-and-some, okay?

A Okay.

Q Now, if you take this as a percentage of this
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1 — for now, this whole list of stations which we only have

2 two in, but, do it the same way that you do for your list
3 of 147, you get a percentage of the whole list represented

4 by the time in our category of 4.2 percent, is that

5 correct?

A That's a number we haven't used before but,

7 okay. That number just represents -- I know what, it,

8 represents. You'e saying that 4.2 percent of the — I

9 don't know what that is.
10 Okay. Let me show you a copy of Program

11 Suppliers Exhibit. 1 and ask you to look at, the very last
12 page — do you have a copy of it there?

13

15

Yes, I have a copy.

Page 683?

That is correct.

Isn't that how you got those bottom line

17 numbers, looking first at time, you added up the number of

18 guarterhours on each of your 147 stations and got that
19 number, correct?

20 On 127 commercial stations.

21 Correct. In effect, there was zero on all
22 the PBS stations for that category?

23 That's correct.

24 And then in the viewing number, the Household

25 Viewing Hours number, you added up the Household Viewing
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1 Hours in that category

A To the 127 stations.

Q
-- and summed this to the bottom, correct?

A Correct.

Q And, further, you calculated that as the

6 percentage of the total, didn't you?

A That's true.

Q And you did that by dividing the number in this

9 column for each of the categories of programs, by the

10 number over here -- the total in the category divided by

11 the total for all categories?

A Equivalent, but not with your figuxes.

Q No, because X just took two so we could see

14 what's going on.

A I understand. You'xe talking about the way it.

16 was done.

18

19

Q Same way that it's done for all 147.

A That's correct.

Q And you did the same with the Household Viewing

20 Hours, correct'?

21 A Yes.

Q And if you take these two stations, you get 1.6

23 percent as the total percentage of viewing of all Household.

24 Viewing Hours for this category, for our universe of two

(202) 234~33

25 stations, just divided that number by that number.
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A Okay.

Q So, the sum of this two-station list of programs

3 shows 1.6 percent of all of the viewing on the two stations

4 as to this category of programs, and 4.2 percent of all the

5 time, what is represented by time in this category of

6 programs, is that correct?

A For those two stations, yes.

Q And would you do the same calculation you did for

9 these two -- that is, divide the viewing percentage by the

10 time percentage, or these two numbers, 1.6 divided by 4.2.

A I'l do it the other way. One point six is the

12 viewing?

Q Yes, divided by 4.2.

A The answer is .38.

15 Q So, under your methodology, a station -- if you

16 take a station in which the ratio of viewing to NAB

17 programs to time is roughly 80 percent, and one in which

18 the ratio is 150 percent, when you sum them under this

19 methodology that you'e used, you get a ratio of 38

20 percent, is that correct?

21

22

A That's true, for those two stations.

Q And, Nr. Cooper, not to put too fine a line on

23 this, if you take those numbers off the bottom of Program

24 Suppliers 1, which are the numbers that you -- the same

25 numbers that you talk about at pages 9 and 10 of your
NEAL R. GROSS
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1 testimony, this viewing-to-time comparison is meaningless,

2 isn't it?
A Mo, it is not.

Q Mhy do you think it is not meaningless, Nr.

5 Cooper?

A Because the time is the time of all the programs,

7 all of the non-network programs, that were available to the

8 distant signal households which had access to any of the

9 127 commercial stations.

10 Q It's the access. But, you see, back here, we

11 showed how your methodology measures time on a station

12 basis, not on a cable system basis, coxxect'?

A That's corxect. I mean, there is also an

14 assumption on this chart that you are showing me there,

15 that is pxesumably impx'oper. The assumption that you'e

16 making is that, the stations are -- just sexve one cable

17 system.

18

20

Q Mell, Nr. Cooper-

s Do you understand what I am trying to say?

Q I do, but, as you know, Mr. Cooper, there are

21 different -- there are superstations in your sample,

22 correct'?

23 A That's true.

Q They serve quite a number of systems.

25 A And there are also other non-superstations that
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1 serve a number of cable systems.

Q And if you added another cable system over here

3 and had this system -- this station serve it, and this

4 superstation, you'd still come out with the same problem,

5 wouldn't you, Mr. Cooper'P

A I think that I would be increasing the number of

7 the amount of time on the cable system on the left.

Q Mr. Cooper, from the cable operator's

9 perspective, there is still 50 percent news and 50 percent

10 Syndicated Series programming in terms of time, isn'0 that

11 right'P

12 A That's true.

Q Looked, at. from the MPAA Study perspective, the

14 addition of this cable system has no effect on the way you

15 measure the time because you still have two stations worth

16 of news and, one station worth of Syndicated Series. You',

17 have the same numbers here even if you'e added another

18 cable system.

A No, no, what I'm trying to say, Mr. Stewart, is

20 that you'e making the assumption in the hypothetical

21 situation, that a non-superstation is serving one cable

22 system whereas the superstation is serving many cable

23 systems. And what I am trying to say is that in the real

24 world, that non-superstations also serve multiple cable

25 systems.
NEAL R. GROSS
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Q But, Mr. Cooper, to any extent -- would you agree

2 with me that in 1989, different stations were transmitted
3 to different numbers of cable systems?

A Yes, sir.
Q And it was not the case, was it, that every

6 single station was carried to exactly the same number of
7 cable systems.

A That's true.

Q ln fact, anything but. You don't need to accept
10 my characterization.

12

A Okay.

Q But, if you have different numbers of cable
13 systems served by stations, then the way MPAA counts time
14 based on the station, without, regard to how many cable
15 systems carry it, tends to present this problem.

A I think that that's true.
Q Xn fact, let's look at it a different way. Let'

18 look at it as two broadcast. markets here. You have two
19 different broadcast markets, and you have these potential
20 )programs to select from, and you know that each of the
21 ))rograms in each of the markets has a potential audience,
22 average audience, of 1,000 households, all right?
23 Mow, can you tell from these facts, Mr. Cooper,
24 »'hat the value of the programs in this market is, and what
25 I:he value of the programs in the other market is?

NEAL R. GROSS
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A No, sir.

What's missing?

You'e missing a time factor and the extent to
4 which -- you are making the assumption that the viewing of
5 N and S are comparable. If you had -- is your split, equal
6 time, for both types of services'?

Q This may be too confusing. Let me simplify it.
8 We are talking about an hour program -- each of these, the
9 N and the S, the S and the N, is an hour program -- and we

10 know for certain, in advance -- which is difficult to know

11 -- that each of those progx'ams will draw an average
12 audience of 1,000 households when brought into this maxket
13 and when brought into this market. Is that enough for you
14 to know what the value of each of these progx'ams is in
15 market number one and market number two?

A Yes, I think that I would be able to tell in
17 terms of the viewing standard that we'xe using. I could
18 tell that.
19 Q You could tell that all these programs are worth
20 exactly the same'?

A That's correct.

Q Now, what if I told you, Nr. Cooper, that. in this
23 Inarket A there were 10,000 television households and in
24 I;his market B there were 100,000 television households,
25 !rould that change your answer'?

(202) 2&WW33
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A No.

Q So from your perspective -- and let's just

3 translate these average audiences into ratings. The

4 potential rating that these programs could get in market.

5 A is what, Mr. Cooper?

A I can't tell ratings from that data.

Q You can't tell ratings from--

A I can tell you Household Viewing Hours.

Q You can't tell ratings, Mr. Cooper, from an

10 average household audience of 1,000 and. 10,000 television

11 households in the market?

12 A Are you talking about an all-day rating? What

13 kind of a figure is that? For me, rating is for a

14 particular time period and a particular type of program.

15 Normally, from what you'e saying, I think what you are

16 trying to say is that in A, that the rating would be a 10.

17 If there was 10,000 households viewing television and 1,000

18 of them were viewing N, then the rating of N would be 10.

20

21

Q And what about. over in market B?

A There, the rating would be a 1.

Q And does that enter into the question of the

22 value of their respective programs to broadcasters in these

23 markets?

A To broadcasters?

Q Yes.

(202) 234-4433

Ne started out. talking about two broadcast
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1 markets in which

A Well, the broadcaster who is getting 100,000

3 mould receive much more viewing that the one with 10,000.

Q I'm sorry, I haven'. been clear. This is 10,000

5 and 100,000 is the number of television households in the

6 market.

A I understand that.

Q And you told me what the ratings would be for

9 these programs.

10 A Yes.

Q So, in a market with 100,000 potential viewers,

12 to get 1,000

13 A Would be terrible.

Q -- would be terrible. And a market with 10,000

15 viewers, to get 1,000 would be somewhat better.

A Would be better.

Q And the missing ingredient -- the ingredient, that

18 was missing before, when we just had thousands across here

19 for all of these programs, was the potential audience,

20 correct, represented by the number of households who could

21 receive the program, is that correct?

22

23

A All right.

Q Now, you could derive ratings numbers from your

24 HPAA Study, could you not?

25

(202) 234-4433

Only very coarse ones, I assume.
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1 rating numbers of the kind that are normally used by

2 broadcasters.

Q Mell, look at Exhibit 33-X, NAB Exhibit 33-X.

4 That's the 'MTBS pages. And flip back to the beginning

5 page, I guess, starting with page 580. Up in the right-

6 hand column, for each of the programs here you have total

7 Household Viewing Hours, or HHVH, for each program,

8 correct'

A Yes.

10 Q One column back to the left, you have the total

11 number of quarterhours that program was broadcast. during

12 your six sweeps, correct'P

Q If you divided HHVH by the number of quarterhours

15 -- or is it the number of quarterhours divided by 4

16 would you not get the average audience per quarterhour or

17 per hour, to that program?

A Yes.

19 Q And if you knew how many cable subscribers

20 received this station on a distant signal basis, you could

21 know the potential audience, correct'?

22 A Yes.

23 Q So, do I need

A But I couldn't get the rating because I don'

(202) 2344433 (202) 234~
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1 television at the time One Day At A Time was transmitted.

Q That's not a rating, is it? Isn't that, a share

3 number?

A No, that's rating.

Q Percentage of households using television as

6 opposed to percentage of television households in the

7 marketplace?

A The rating would be the percentage of households

9 -- number of potential households related to the number of

10 households that wexe viewing a particular progxam.

g So, in this context -- and I don't--
A It's all right, it's interesting, John.

13 g Thank you. I'd like the Tribunal to think that

14 also.

(Laughter.)

Do I have to, by the way, divide the total

17 quarterhouxs by 4 in order to get the proper number? If

18 you have total Household Viewing Hours and you are looking

19 for an average audience per hour, you divide the

20 quarterhours by 4?

A Yes, I think you would do that. If you did that

22 division, you'd have 401,000 households per quarterhour.

23 Q Looking at the first, program here, is that what

24 you'e talking about'?

25 A For the first program you'e referring to.
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Q I'm trying to make sure that we had the right,

2 data and the right way of going about it. If you are

3 looking for this thing called rating, if we can call it
4 that, you divide the Household Viewing Hours by the

5 quarterhours divided by 4, which is the viewing number in

6 the bIPAA/Nielsen Study, divided by the time number, in

7 effect.

A I would say that, on an average, that program was

9 viewed per quarterhour as a distant signal in over 25,000

10 households.

Q Okay. And you'e done the first part of it,
12 correct. -- dividing the viewing by the time?

13 A Okay.

Q And you'e likely to get real different numbers

15 if you looked at KMSP, correct?

16 A Yes'7

Q It's going to have smaller average audiences.

A Much smaller.

Q But if you divide it by the number of subscribers

20 -- that is, the potential audience -- for programs on MTBS,

21 you get something you can compare one station to another,

22 isn't that right'?

A Yes, I assume so.

Q Let me have marked as Exhibit 35-X, a couple of

25 examples of this computation.
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(Whereupon, the document was

marked for identification as

Exhibit No. NAB 35-Z)

Are you checking my math, Hr. Cooper?

A No, I'm not. I was looking to see the times of

6 broadcast of these programs.

Q I'm glad you brought that up. Let's talk about

8 that in just a minute. But to begin with, if you take the

9 program Little House -- and Little House is the number one

10 syndicated program on ARC-4, is that right?

A That's correct.

12 Q It's got a huge number of Household Viewing

13 Hours, 69 million -- I won't call it huge -- it's got, 69

14 million Household Viewing Hours on WTBS, correct?

A It looks like the number two show on KHSP.

Q Well, let's get to KMSP in a moment. The Good.

17 News program, which is a program produced by WTBS -- you'e

18 categorized it as 1-LC -- has only 4.5 million Household

19 Viewing Hours, do you see that'?

20 A Yes.

Q Now, Little House has ten times more hours of

22 programming than Good News, on WTBS, and that's reflected

23 by the 480 quarterhours versus 48 quarterhours in this

24 computation, do you see that'?

A Yes.
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Q If you look at the ratings, if we can call them

ratings, that are derived from this, if you divide the

Household Viewing Hours divided by the number of hours,

you get an average audience for the program, and if you

divide that by the total number of cable subscribers who

received UTBS on a distant signal basis, you get something

like a rating, isn't that right?

A Yes.

Q And the ratings are these two programs, even

10 though the HHVH number was substantially higher for Little

House than Good News, is 50 percent higher when. you

consider it as a rating, isn't that right?

A Mould you tell me what the 37,544,139 is for TBS?

0 Yes, it's from Cable Data Corporation. It's the

list of -- it's the number of full-time Form 3 distant

signal households for the second half of '89. Me did. an

average and we just took them from the second half.

Then you go down to KNSP and the same computation

is done there, do you see that?

20 A Okay.

Q And if you look at it reduced by potential

audience, so you can compare from station-to-station, you

see that the ratings for both Little House and Prime Time

News on KNSP, are significantly higher than the ratings for

(202) 234-4433(202) 234-4433
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A Yes.

Q How, go ahead and talk, if you would, about the

3 time of day Little House is broadcast on KMSP. You wanted

4 to bring that up, Mr. Cooper?

A I saw that Little House is broadcast at 4:00

6 p.m., probably Monday through Friday, stripped Monday

7 through Friday, on KMSP, and it's broadcast at 9:00 a.m.,

8 if I remember correctly, again, stripped. on WTBS. And the

9 difference between 9:00 a.m. and 4:00 p.m. is a significant

10 difference.

Q Because?

A Because the amount of potential viewing, use of

13 television, is much greater at 4:00 p.m. than at 9:00 a.m.

Q To what. extent, Mr. Cooper, in the MPAA Viewing

15 Study here, do you reflect the differences between the

16 different times of broadcast?

A We have not attempted to do so. We have taken

18 into account that when programs -- whenever programs are

19 broadcast, retransmitted as distant signals to cable

20 households, there is an audience, and that viewing is a

21 measure of the value of that program to the cable system

22 operator.

Q All right. I may come back to that point, but

24 I'm glad you brought us back to where we need. to be, and

25 that is the cable operator.
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Let's go back and look at

A You'e making amoeba now.

Q Mell, cable systems are not sc(uares, are they,

4 Mr. Cooper, or circles?

Let's just look at a single cable operator here,

6 who has a choice between two distant. signal programs, and

7 I understand that cable operators choose channels of

8 programming and there are a lot of other factors that come

9 in but, in order to demonstrate the principle that.

10 underlies it, I'm going to simplify hexe.

He's offered, a choice of two progxams, program

12 A and pxogxam B, and let's assume that one thing he knows

13 about -- the only thing he knows about the progxams is that

14 he'l get, a total HHUH audience of 100,000 with program A,

15 and he'l get a total HHUH audience of 10,000 with program

16 B.

Now, Mr. Cooper, in this example, from your

18 perspective, which program will the cable operator select?

20

21

A He would prefer to take A..

Q He would prefer to take A, and why is that'?

A Because A would provide a program that more of

22 his subscribers are interested in watching.

CHAIRMAN AGUERO: He would take A -- excuse me

24 — he would take A, without knowing the content of the

25 program?
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THE WITNESS: Yes, without, knowing the content

2 of the program. I think that the major thing is that

3 subscx'ibers are interested in seeing program A ten times

4 to the extent to which they are interested in seeing

5 program B.

BY MR. STEWART:

Q Mr. Cooper, let me add one fact, which is that—

8 — back to what the contents of the programs are -- program

9 A is Little House on the Praixie, and. it's already

10 broadcast on another station in the market, a local station

11 that the cable operator has. Program B is a Spanish-

12 language pxogram that's not available locally and, further,

13 the cable operatox's penetxation rate in the local Hispanic

14 community is lower than it is in the total cable community.

15 Do you understand what I mean by the penetration rate'P

A What you'e saying is that perhaps 5 or 10

17 percent of his subscribers are Hispanic.

Q No, I'm talking about this. If you look at the

19 Hispanic part of the community, only 30 percent of the

20 houses have subscribed and, in the non-Hispanic households,

21 50 percent of the households subscribe to cable.

23

A All right.

Q That's a lower penetration rate in the Hispanic

24 community?

A It is.
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If you know that, Spanish-language programs are

not. available and it's likely to induce some more Hispanic

households to subscribe to cable, would that change your

answer, Nr. Cooper?

A You have all kinds of things that are missing.

For example, you'e saying 30 percent Hispanic households.

If there are 1,000 of them in his cable area, and there are

99,000 of non-Hispanics in the area, that's a big

difference.

10 0 Okay, let's just assume that. There are 1,000

Spanish-speaking households in the cable community, and

99,000 non Spanish-speaking. He has a penetration rate

13 of 30 percent in the

A He has 300.

Q He has 300 subscribers over here. He has 50

percent of that which is what

17 IIR. GARRETT: Twenty-nine five.

BY I~IR . STE'PIART:

19 Q -- 29,500 over here. He knows that by adding

20 program B, the Spanish-language program, he can get more

21

22

subscribers, and maybe he'l boost it to 400. By adding

Little House, he won't add any.

23 A Why not?

0 Because it's already available free over-the-air

in the marketplace.
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A Yes, but not the same episode, for example.

Q Hot the same episode?

A Hot at the same time.

Q Fir. Cooper, just assume with me for the moment,

5 that the cable operator based in the cable community,

6 knowing his community, knows that he can pick up another

7 100 subscribers by adding program B, and he's not going to

8 pick up any by adding A. Assume he knows that based on his

9 familiarity with the marketplace. Mould that change your

10 answer, Nr. Cooper?

No.

Q You still think that. this cable operator will

13 pick that 100,000 HHVH over the 10,000 HHVH, is that what

14 you'e saying?

A That's correct. His assumption would also be

16 that many of the Hispanic population in that town would

17 also view Little House on the Prairie.

Q But he doesn'0 get any new subscribers, that'

19 part of the assumption, and that doesn't affect your

20 analysis'

22

A That's your assumption.

Q Yes, and on that assumption, you think that

23 factor doesn't make any difference?

A If it were a cable system with 100,000

25 subscribers, the addition of 100 probably would not make
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a material difference to him.

Q So, he would rather get that program that is

3 already available over there and doesn't add any

subscribers?

A Yes. The availability over-the-air is a moot

question because, as I indicated, it's mooted by two

factors. It could be a different episode of the series,

and it could be transmitted at a different time than it is

available locally. Further, the local station may not be

10 available to all of the cable subscribers.

Q So, even though it is a duplicated program, you

set it to one side„ that's irrelevant.

A I think the extent to which it is duplicated is

another indication of the popularity of the program.

Q And this example, IIr. Cooper, is really at the

heart of. your case, correct'P You say that for the

Tribunal, which is measuring marketplace value, harm and

18 benefit in the cable universe, that the amount of Household

19

20

Viewing Hours is the measure they should look at, and they

should. not look at whether the program is duplicated,

whether it appeals to a special segment of the audience,

whether it will increase the cable subscriber

A Yes. The reason you are missing this thing is

the extent to which the program is duplicated. If the

duplication was a negative factor, it
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1 viewing of the program via distant signal.

Q So that people don't vie the program, the same

3 px'ogx'am

A If it was duplicated.

Q You think--

A I mean, that's what you'e trying to say, if 1

7 understand correctly.

That there is some

A That the duplication would have a negative effect

10 upon viewing, it would have a vexy negative effect upon the

11 station opexator in that town who has licensed the progxam.

Q That's taken into account. So, the audience, if
13 that was an unduplicated program, might have been even

14 higher'?

A Yes.

16 Q Getting back to the part of your study, it. is

17 that the Tribunal is to look only to there -- that is, down

18 to the relative HHVH -- and not at any other factors that

19 might affect how many subscribers subscribe to the cable

20 system or the like?

A That is what is presented by our Special Study.

22 Our Special Study provides data with respect to the

23 relative levels of viewing of different categories of

24 programming as distant signals in cable households.

25
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if you would like to break for lunch, Nr. Chairman, I can

do so now, or I can move ahead into the next area.

CORI'&MISSIONER ARGETSINGER: How long will your

next area be"?

bIR. STEWART: Fairly long. It's my principal

area of cross-examination. I'l do whatever suits your

pleasure.

COiIIIISSIOH'ER ARGETSINGER: Let's break for lunch

and resume at 1:30.

10 {Mhereupon, at 12:10 p.m.,the luncheon recess was

taken.)

18

19

20

22

23
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AFTERNOON SESSION

(1:30 p.m.)

CHAIRNAN AGUERO: Let's go back on the record.

4 If I recall, in the lunch recess you were supposed to have

5 an answer between Nr. Garrett and Nr. Scheiner, on the

6 Tampa issue. You had time to get together, no?

NR. GARRETT: I spoke to Mr. Scheiner and he

8 directed me to someone at Nielsen, and I have yet to call

9 the person at Nielsen. Nr. Scheiner told me that I should

10 deal directly with Nielsen at this point, and. that's what

11 I'l do.

CHAIRMAN AGUERO: Very good. 1Ir. Stewart, would

13 you please?

BY MR. STEWART:

g Allen, I'd like to move next away from the

16 question we were talking about, which is how viewing

17 relates to the cable universe, and to the question now of

18 do the NPAA viewing numbers represent or measure actual

19 cable viewing.

20 The IIPAA Study was not based on a random sample,

21 corr ect?

A That's correct.

23 Q You could have done a random sample, couldn'

24 you, or one could do a random sample survey of cable

25 distant signal viewing, correct?
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A You can. do a random sample in terms of selecting

the stations, selecting among all the television stations

in the country. I don't think you can do a random sample

with respect to viewing.

Q Mr. Cooper, you could do a random sample

selection of stations that are carried on a distant signal

basis, couldn't you?

A Yes, you could.

0 You could do a random sample selection of cable

10 systems throughout the United States, couldn't you?

A Oh, of course, you could.

Q There is a way to do a random sample survey of

13 distant cable viewing in the United States, isn't there?

A You can use a random sample to determine cable

viewing in the United States.

16 Q And you could select 147 stations on a random

sample basis, or a stratified random sample basis, and do

18 you viewing study based on that, couldn't you?

A Yes, we could, Mr. Stewart.

20 Q Indeed, you could have selected a random sample

21

22

of fewer than 147 stations, assuming it was statistically
valid, could you not?

A You could.

Q And in the ten years or so in which MPAA has been

25 doing these studies, you have never done it on a random
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1 sample basis, have you'?

A No, we have not.

MR. STEWART: Hr. Chairman, when we talked with

4 Marsha Kessler last week, we were left with a question as

5 to whether she was able to calculate validity estimates,

6 or confidence intervals, around the bottom line viewing

7 numbers -- and, counsel, correct me if I'm wrong -- I was

8 told by Ms. Kessler yesterday that she is unable to do

9 that, to calculate such figuxes.

10 NR. LANE: It is corxect that, Ms. Kessler is

11 unable, howevex, we have asked the Nielsen Company, and

12 they have told us that. they are able, and they will do

13 that.

MR. STEWART: Will thex'e be a supporting witnessP

NR. LANE: There will be a supporting witness.

MR. STEWART: We will ask for a supporting

17 witness for cross-examination.

BY MR. STEWART:

19 Q Now, a random sample survey is representative of

20 the universe it samples within calculable limits, is that

21 right?

22 A Yes.

Q Your survey, which is not a random sample, is it
24 representative, in your view, of distant signal viewing in

25 the United States in 19897
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A Yes.

g Now, let me share with you

bIR. LANE: I knew you'd get that in. I'e been

waiting

(Laughter.)

IIR. STEWART: This is different. I happened,

earlier this week, to make time to go to my son's Back-to-

School 1'light and, of all things, the second grade at his

elementary school is studying random sample techniques.

10 (Laughter.)

The teacher explained -- I thought that I had

died and gone to heaven -- (laughter) -- but the teacher

explained that, basically, every kid in the class was going

to pick a random sample of the other kids in the class, and

there were two rules. One was that it had to be split
between boys and girls because there are as many boys as

girls in the class, and the other rule was that it couldn'

be made up of all of -- only of buddies of the person

19 selecting the random sample.

20 This is easier for me to understand than some of

21 the books that we'e talked about here.

23

(Laughter.)

BY NR. STEWART:

0 Do you think that those sort of reflect basic

sampling -- good rules for basic sampling techniques?
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005 (202) 234-4433(202) 234-4433



620

A I didn'0 understand why you were clustering boys

2 and girls.
0 Mell, if there are about as many boys as girls

4 in the class, and what you want to do is measure something

5 about the class as a whole, and you think that, there might,

6 be a difference between the way boys and girls respond on

7 that subject, do you think it's a good idea to make sure

8 that you have -- that you look at the question of whether

9 you have representation of boys and. girls.
10 A If I did a random sample, I would have the proper

11 proportion of boys and girls without making special

12 provision for that. distribution.

13 0 And a sample that was all boys would raise

14 questions, wouldn't it?
A Yes, it would. It would be a very peculiar

16 random sample.

17 Q How, looking at your MPAA Viewing Study, you talk

18 in your testimony about reasons why you are confident. that

19 it is representative of all cable viewing, is that right?

20 A It's representative of all distant signal

21 viewing.

22 Q And one of the reasons has to do with the amount

23 of Form 3 distant cable subscribers that are accounted for

24 by the stations that you list in your study, is that right'

A That is corrects
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Q And what is that number -- that was given by Ns.

2 Kessler, is that right?

A Yes, she gave a number. I believe that our

4 number -- I'm not sure. You tell me the number and I'l
5 probably agree with you.

Q Is it 86 percent?

A Yes, 86 percent is the number I recall.

Q And that's 86 percent. of Form 3 distant

9 subscriber incidents, is that. correct?

10 A I would assume that it's distant subscribers, the

11 number of distant subscribers reached by all Form 3 cable

12 systems. lt's not incidents of carriage.

13 Q No, it's incidents of subscribers.

A Of subscribers, the number of subscribers. In

15 other words, of all the cable households that receive

16 distant signals via Form 3 cable systems, 86 percent are

17 included by the sample stations.

Q I don't want to get off on the wrong foot, and

19 I want to make sure we'e talking about the same thing.

20 If you have a cable system that carries more than one

21 station, and it's got 10,000 subscribers, do the 10,000

22 subscribers get added to the -- this is a Form 3 system,

23 they are all distant signals -- do they get, added to the

24 station A total of subscribers who receive it on a distant

25 signal basis, correct?
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I think--

Q Am I going too fast?

A Ho. I think that what we want to say is -- my

4 impression is, John, is that the figure that you were

5 citing was that if you took the number of distant signal

6 subscribers throughout the country, that receive any

7 distant signal via Form 3 system, that the sample stations

8 would include 86 percent of those households.

Q I suppose it doesn'0 matter, and her testimony

10 will speak for itself, but that's a reason why you feel

11 confident. about the viewing that's in that book ovex thexe

12 representing distant signal viewing in the cable universe,

13 genex'ally?

A Yes, six .

15 Q A second reason that you discuss in your

16 testimony has to do with youx Exhibit ARC-5, xight?

17 A The ARC-5 exhibit is presented to indicate the

18 lack of productivity by increasing the size of the sample

19 even beyond the 147 stations that were concluded in 1989,

20 sort of a diminishing rate of return, if you would, in

21 terms of the additional household viewing by cable to other

22 stations.

23 Q So, does your Exhibit ARC-5 relate at all to

24 whether the 147 station list is representative of distant

25 signal viewing in cable households generally?
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A It does. I believe at the end of ARC-5 -- no,

2 it isn't in ARC-5, it's in another one. {Perusing

3 document.) I would refer you to ARC-3, if you would.

ARC-3 indicates the total Form 3 royalties for

5 all U.S. stations, and that total for 1989 was $ 193

6 million. The sample stations alone generated $ 185 million

7 of that total, and 96.22 percent. That, to me, is

8 indicative of the representativeness and significance of

9 the sample stations.

10 Q And that's the fees genexated by the 147 stations

11 you selected'

A It's a pexcentage of the fees genexated by the

13 147 stations.

Q Mow, first. of all, that's -- I don't want to

15 spend too much time on this -- fees represent 96.22

16 percent. Do you know if that's an accurate number'? Are

17 there any errors, that you'e aware of?

A Hot that I'm aware of.

Q That's not 96.22 percent of all of the royalties

20 that were paid in for 1989 by all cable systems, is it?

21 A To the best of my knowledge, by all Form 3 cable

22 systems.

23 Q And what percentage does that. represent of all
24 of the royalties that the Tribunal is distributing?

25 A Probably well over 90 percent.
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Q Less than 96, however, correct'?

A I believe the numbers are very closely

3 comparable, but all I will say now is that my memory is

4 that it's over 90 percent.

Q Now, are you aware that the Tribunal has, in

6 prior years, rejected, fee-generated methodology as a way

7 to measure the respective shares of the claimants here'?

A The rejection by the Tribunal early in the first
9 proceedings, xelated. to a proposal that I had made in the

10 1978 proceeding, that the distribution would be made based

11 upon the monies paid fox retransmission of each station,

12 and this would be computed separately, so that if cable

13 systems paid $ 10,000 for station A, that the Tribunal would

14 distxibute $ 10,000 among the claimant groups.

Q That's your understanding'

A That was my fee-generated approach, which the

17 Txibunal rejected.

Q Let's look at some other problems with the fee-

19 generated approach. First, if you have 1,000 subscribers

20 to two Form 2 systems and 1,000 subscribers to one Form 3

21 system, would you say that from the Tribunal's perspective,

22 if they are looking at. the cable industry in general, those

23 two groups of 1,000 subscribers should be considered

24 similar?

A No.
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Q You think they should be treated differently just

because they are broken into two systems on the Form 2

system

A No.

Q Nhy do you think they should be treated

6 differently?

A It's because that Form 3 cable system probably

8 paid. 20 or 30 times as much in copyright royalty fees, as

those two Form 2 systems.

10 Q So, even though they have the same number of

subscribers, and. we can assume they'e got the same number

12 of distant signals, they pay different amounts because the

entire rate structure is different for Form 2 systems than

14 Form 3 systems'?

A That's correct.

16 Q So, the only difference is that they are broken

into two systems and, therefore, have a different rate

18 structure as compared with the 1,000 subscriber Form 3

system, right?

20 A Hypothetj.cally, that's true.

Q Nell, non-hypothetically, what other differences

do you see between those two situations?

A I think that where I begin to get my hypotheses

mixed up is that the difference in terms of subscribers for

25 a Form 3 system would be a heck of a lot bigger than the
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005 (202) 234-4433(202) 234-4433



1 number of subscribers for a Form 1 or Form 2 system. I

2 mean, you are setting an example which is difficult for me

3 to deal with.

In other words, what I am saying is that a Form

5 2 system might have 1,000 subscribers and a Form 3 system

6 could. average out at 40- or 50,000 subscribers.

Q Okay. Well, we could have 40 of these Form 2

8 systems at 1,000 each, and one 40,000 subscriber Form 3

9 system, they all carry the same signals, it's just that the

10 Form 3 systems are divided up into smaller units that makes

11 the difference in the rate structure, is that not right?

12 A That's essentially the case, yes.

Q So, they can behave the same in every other way

14 except they pay their royalties in under a different

15 structure, correct?

16 A That's true.

17 Q Now, looking at a Form 3 system that carries a

18 number of distant signals, the rates per signal declines

19 as you get over a certain number of signals, isn't that

20 right'

21 A And then it comes back up again.

Q It depends on what the ultimate signal is, but

23 if you'e talking about the basic rates, which is all
24 you'e talking about, in this exhibit, correct?

A I think I'm dealing with the total fees generated
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1 with all rates.

0 Well, let's set the 3.75 rate to one side because

3 I want to get to that, in the end, but looking at basic

4 rates, the amount, of royalties that. a Form 3 system pays

5 per signal declines as it carries more signals.

A Yes, it does.

Q And the order in which the cable operator lists
8 the signals is not determined by the Statement of Account,

9 is it'? A cable operator can list the signals in any order

10 it wants to in terms -- when it lists all the distant

11 signals it carries?

A Not truly. ln the Statement of Account, there

13 are differences made between exempt signals and non-exempt

14 signals.

Q Yes, and that. relates to the 3.75 rate.

A That's correct.

17 Q We'e not talking about the 3.75 rate, just the

18 basic rates. Then does it make any difference in what.

19 order the stations are listed?

20

21

A No, it does not in terms of the overall payment.

Q Under what. methodology were the fees generated

22 calculated, that you have reported? Did they take the

23 total fees for all these stations and divide all of them

24 into equal shares?

25 A Divided by the -- not. in equal shares, but the
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1 fees were determined by the different levels paid for each

2 station. A network-affiliated station pays one-fourth

3 that's paid for an independent station.

Q Right, and that's another -- I'm sorry.

A Well, you just tell me -- I just wanted to answer

6 your question, that it's not just a division of the number

7 of signals by the fees paid, but the type of signal is a

8 determining factor.

Q Let's look at it this way. When you talk about

10 more than 90 percent of the fees generated under your

11 calculations being represented by the 147 stations you

12 list, you'e not talking about whether that 147 stations

13 is therefor representative of the viewing on the stations

14 you'e left out, are you?

Isn'0 what you mean, that the Tribunal should

16 simply ignore the rest?

17 A All that I -- John, let me answer the question

18 this way.

20

Q Yes, please.

A All that. we are setting forth is the numbers

21 provided by Nielsen for the 147 stations. I am not making

22 any assumptions with respect to any stations other than the

23 147.

Q All right. So, the fact that more than 90

25 percent of the fees are generated by those 147 stations
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under your methodology, isn't related to whether those 147

stations are representative of viewing in the entire

A Ijo. John, the Tribunal's proceeding here is to

distribute the monies paid in by cable systems, for the

retransmission of stations, and that's the basis that we'e

making our sample selection. In other words, what I'm

saying is that 96 percent of the monies that the Tribunal

will distribute, were generated by the stations that are

10 in the sample

Q So, that means that the Tribunal -- and that'

15

only 96 percent of the Form 3 royalties -- but something

more than 90 percent of the royalties were generated by

those 147 stations, so the Tribunal should distribute 100

percent of the royalties based on what you tell them about

those 147 stations?

A I'm presenting data to the Tribunal for their

consideration, based on those 147 stations.

Q Again, the amount of fees generated doesn't have

20 anything to do with whether the viewing on those 147 is

representative of all viewing, it's just that you think,

22 for that reason, the Tribunal should pay less attention to

the other stations you'e left out, is that

A I think that's a fair statement, John.

25 Q Now, on ARC-3, if you turn to the last page of
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1 ARC-3, what implication should the Tribunal -- what

2 inference should the Tribunal draw from the fact that the

3 fees generated by these 147 stations declines from 98 to

4 95 percent during the first and second half of the year?

A That's just the difference that occurs -- the

6 normal type of changes that, occur with cable systems.

Q So, you think that there's not a significant

8 difference between 98 percent, and 95 percent of the fees

9 generated?

A No, I do not.

Q Let's look at the selection of the 147 stations.

12 You selected them, is that correct'?

13 A That's correct.

Q And you describe that on page 6 of your

15 testimony?

A Yes'7

Q And in the first full paragraph there, you talk

18 about selecting the stations on the basis of a "single

19 objective criterion", do you see that?

20 A That's correct.

Q Could you explain exactly how you did that'?

A I received from Cable Data Corporation, a

23 printout showing the number of subscribers, full-time

24 distant subscribers, for every U.S., Canadian, tIexican

(202) 2344433(202) 2344433

25 station that was carried by Form 3 cable systems. The data
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1 provided to me by CDC included the figures over a several-

2 year span. I saw the figures for probably going back to

3 1985 -- 1985 in period one, 1985 in period two -- all the

4 way up to the 1989 figures, and I used those data to select

5 the stations.

Q So, all the way through 89-1„ is that right, the

7 first half of 1989'?

A I believe that was the most recent and up-to-date

9 data we had.

10 Q Now, what did you do with that list exactly'

A I went through the list and checked off those

12 stations that met this criterion of 80,000 households.

13 Q In the first half of 1989?

A And sometimes the number for 89-1 was either

15 missing or not complete, in which case I would look at the

16 figures for the preceding years, to determine whether or

17 not the 89-1 figure could be relied upon.

18 As part of that reason, the Tribunal knows, and

19 I think we'e already testified, that one of the stations

20 in the sample -- WSVN in Miami, in particular -- turned out

21 to have been carried during 1989 by no Form 3 system, as

22 a distant signal. This came as a surprise to me, and I

23 therefor subsequently called the manager of TIESVN to find

24 out what the story was, and. the story was that Ir7SVN became

25 Fox.

(202) 2344433(202) 234~33
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affiliate station in, I believe, Nest Palm Beach, Florida,

and the cable systems that previously had been carrying

NSV??, because of its unique programming„ particularly the

Fax type programming, no longer needed it to carry it.
5 They picked up the Nest Palm Beach station instead. And

6 so it became a local signal, and. NSVN was left without any

distant carriage by Form 3 systems. But, nonetheless, NSVII

8 was included in the sample on the basis that I had made the

selection.

Q Did you find any other errors, Nr. Cooper?

A You mean subsequent to that? I really haven'

examined that. There are -- reviewing the later numbers

for 1989, it would appear that there are a few stations

that would have qualified under the 80,000 cutoff, but

15 which were not included.

Q I'd like to hand you now what I would ask to have

17 marked. ?CAB 1989 Exhibit 36-Z.

18 {Nhereupon, the document was

marked for identification as

Exhibit. ??o. ??AB 36 —Z)

A Doing a lot of business with the University of

22 North Carolina.

23 Q Just before we get into a more detailed

discussion as to the selection of these stations, ?Ir.

Cooper, when you presented your direct testimony, you read
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1 a paragraph from this book, do you recall that'?

A Yes, sir.

Q This is actually the next edition of the same

4 book. I'l show you -- this was the best my librarian was

5 able to come up with, was the next edition. If you will

6 turn to the page marked 259 in this excerpt from the book,

7 you .;ill see paragraph labeled Types of Sampling?

83-r ~

Q And that was the oaragraph you read, to the

10 Tribunal?

A I read it completely.

Q And what immediately follows that paragraph is

13 a paragraph called Biased Samples, do you see that'?

A Yes, sir.

Q Mould you read, please, for the record, the

16 paragraph that starts at the bottom of page 259 and runs

17 over to the top of page 260'?

18 A The paragraph reads, "But suppose the purpose of

19 such an experiment was to provide 'statistical evidence'0

that was to be used to convince people to change their

21 minds about things other than coins. If you and I

22 interview ten people concerning their political views, we

23 may find that all ten are staunch Democrats. Foes this

24 give us the evidence we need to assert publicly, for

25 political purposes, that 'all those interviewed support the
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1 Democratic platform'? Of course not. But unless the user

2 of this information understands the sampling issue

3 involved, and unless we are given complete information

4 about the sampling process, how are we to react? How can

5 we be sure that the pollster didn't 'start out to find a

6 biased coin'nd then stop the polling process when an

7 insufficient sample size 'uncovered one for him', instead

8 of making sure the sampling procedure was adequate? The

9 answer is that without more complete information or a

10 previous reputation for statistically accurate polling, we

11 cannot be sure. We can, however, be alert to the risks we

12 take when we do not ask for additional information".

13 Q Nr. Cooper, you said that you thought there might

14 be a few stations that met the criterion that you had

15 established, be included on the list, but were not included

16 on the list.
That's true.

Q I want to have marked as Exhibit 37-Z, a document

19 entitled U.S. Commercial Stations With Over 80,000 Full-

20 Time Distant Subscribers in 1989-1 that were not included

21 in the MPH Special Study.

22 (Whereupon, the document was

marked for identification as

Exhibit. Ho. NAB 37-Z)

(202) 234~33

Mould you take a look at this list of stations'?
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A Yes, I am.

COMMISSIONER DAUB: Mr. Stewart, was this

3 information put together by Cable Data by your request?

MR. STEWART: Commissioner Daub, we simply read

5 the printout that Cable Data Corporation has provided to

6 all the parties in this proceeding, which shows distant

7 subscriber data on Form 3 systems for all stations that

8 were carried as distant signals by Form 3 systems.

MR. LANE: Could I ask, Mr. Chairman, if Mr.

10 Stewart would state the date on which that run from Cable

11 Data was made?

12

13

MR. STEWART: We used the August 12, 1991 run.

BY MR. STEWART:

Q Now, Mr. Cooper, how could so many stations have

15 been left off your list of 147?

A I don't know, and I would like to check these

17 data before I testify.
18 Q Let me give you a copy of the printout.

19 MR. STEWART: Mr. Chairman, if Mr. Cooper would

20 like to take the time to review this printout in some

21 detail along with the exhibit, you might, want to take a

22 break while he does so.

CHAIRMAN AGUERO: Five minutes.

(Whereupon, a short recess was taken.)

25

(202) 2344433 (202) 234~

CHAIRMAN AGUERO: Let's go back on the record,
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BY HR. STEWART:

Q Hr. Cooper, have you had a chance to review the

4 printout from which NAB Exhibit 37-Z was taken'?

Yes, I have.

g And the pending question was, how could so many

7 stations have been left off. of your list of 147?

A The principal reason is the fact that the list
that I reviewed was a year and a half ago and, as is well

known, the examination of the Statements of Account by the

Cable Data Corporation is an ongoing process, and the

numbers change as the Copyright Office people, the

examiners, place the Statements of Account into the public

files to which Cable Data Corporation would have access,

15 but l am surprised by the number of stations here. I have

not analyzed them. I do know good reasons for some of

them. For example„ NBNB and NSVI, on the first page of

18 your Exhibit 37-Z, NBNB is in Charlotte-Amalie, and NSVI

19 is in Christiansted., the Virgin Islands, and Nielsen does

20 not measure viewing in the Virgin Islands, so that it would

have been totally useless to have put them on the sample.

I also a familiarity with 'APCB which is in

Greenburg, Pennsylvania. NPCB is a religious station and,

in August 12th, when we received this volume from kIr.

25 Larson -- which I did. have access to before -- I saw this
MEAL R. GROSS

(202) 234-4433

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005 (202) 234-4433



big number for NPCB, and. I also was concerned about having

not included it in the list of sample stations.

I looked, at the data in the Nielsen Viewers in

Profile report for NPCB, and the total audience in the

total station area of viewing for that station, is given

as 1,000 homes, given in terms of a 1 with three zeroes,

which means it could be anything from 501 to 1499 homes.

This is not in. cable homes, these are in the total audience

of that station throughout the areas in which it can be

viewed, including cable households.

12

And while I must admit that the 80,000 rule, we

probably should have included. I think that its omission

in no way alters the representativeness of the list that,

was finally selected.

There are other situations that also I am

16 familiar with -- for example, NCDC which is on this list.
TJCDC is a satellite station of ITEN in Albany, New York,

and Nielsen does not provide separate data for LlCDC. This

19 has come up in three prior years, and we'e excluded NCDC

20 for that reason.

Just reviewing the other stations, again, I don'

22 have enough information to be able to tell you why they

were excluded. I am concerned by the fact that they were

excluded. And I would tell you that if I had that August

25 12, 1991 printout a year and a half ago,
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1 would have been included.

COMMISSIONER ARGETSINGER: At what time did you

3 prepare your last?

THE WITNESS: A year and a half ago. I think

5 that there was a request for discovery of the list that I

6 actually had used for making this determination, and I am

7 quite sure -- I would be reasonably sure, at least -- that

8 the date of that, list -- that list was generated by Cable

9 Data Corporation -- is shown on that printout.

COblb1ISSIONER ARGETSINGER: And you think the list
11 that you prepared these from is different, significantly

12 different, than the list of August?

THE WITNESS: I would say, quite clearly, because

14 a lot of these stations, if they had reached the levels of

15 full-time distant subscribers as shown here, we would

16 certainly have included it. Thexe is no reason, for

17 example, for having excluded a station like WNBC

COII&IISSIONER ARGETSINGER: I was going to say,

19 WNBC

20

21

THE WITNESS: Absolutely not.

COMMISSIONER ARGETSINGER: Why would that have

22 been--

23 THE WITNESS: The only reason I can give you,

24 Commissioner, is the reason which I just explained, and

25 that. is that. the list that I was using for drawing the
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1 sample, showed WNBC with fewer than 80,000 households.

CO19$ISSIONER ARGETSINGER: What about in past.

3 years, was WNBC

THE WITNESS: Probably lower. Again, as I

5 indicated, the list covered -- that, I reviewed, provided

6 data for the previous periods, probably eight. or nine

7 previous periods going back earlier, and WNBC's full-time

8 distant carriage would not. have qualified it on the basis

9 of previous years.

10 BY NR. STEWART:

Q Nr. Cooper, I'l tell you why I want to be clear

12 about. this, and it has to do with boys and girls and not

13 just their buddies.

Is it your testimony that you took that printout

15 and you used the single objective criterion of 80,000

16 subscribers in the first half of '89, and you put all those

17 stations that qualified on the list'
A To the best of my ability, with the list that I

19 had access to, I used. as a cutoff point, 80,000 full-time

20 distant subscribers, and that is my testimony. And by

21 making the selection on the basis of that, of a number of

22 full-time distant subscribers, I felt that this was an

23 objective selection.

Q And did you then go and apply subjective criteria
25 -- for example, eliminating WBNB, WSUI and WCDC?
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A NCDC, I indicated why I had -- NCDC was an old

2 situation that we had in prior years, and that is that NCDC

was a satellite station for which there was no separate

Nielsen data, so that was excluded for that reason, and the

stations in the Virgin Islands were excluded for the other

reason. I mentioned, and that was the fact that they had no

data for them.

Q Mere there any other factors that you applied in

addition to those two?

Yes, there were others. For example, in this

year and. probably in prior years, too, we did. not include

12 stations that were -- in prior years, particularly -- that

13 only provided subscription television service, and there

were some of those. ~He wouldn't have included a station

15 that was purely supplying shopping news. But, generally,

16 John, I think that the selection was made without regard

to whether a station was an independent or a network

affiliate, regardless of whether it had been in a sample

before or not in a sample before. That's my buddies.

20 Q Has there any station that was broadcasting in

1989 as a subscription television station, any station in

22 the United, States'

A I don't know. I'm just saying that in prior

years, this was a consideration that affected it. The

25

(202) 234-4433(202) 234-4433
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1 supplied right now, is whether or not these call signs

2 possibly were changed between '89 and '90, but I don't know

3 how that would affect whether the station was in or out of

4 the sample.

Q Are any of the stations on this Exhibit 37-X,

6 Home Shopping Network stations in 1989'P

A I don't know that.

Q We did receive a copy of the printout that you

9 provided in response to a discovery request by PBS, and I

10 will put it in and have marked it as Exhibit 38-X, NAB 1989

11 Exhibit 38-X.

12

13

(Whereupon, the document was

marked for identification as

Exhibit No. NAB 38-Xj

CHAIRMAN AGUERO: Mr. Cooper, the inclusion in

16 the Nielsen survey of these 47 stations will change the

17 viewing hours of the claimants?

18 A I think that the distribution of viewing hours

19 would not be at all significantly changed by their

20 addition, that the shares for each of the claimant groups

21 would be minimally affected by the addition of those

22 stations.

23 BY MR. STEWART:

Q That's exactly what we'e going to get to, Mr.

25 Chairman, but first, Mr. Cooper, I have highlighted. in
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1 yellow highlighting in here, the stations that don' appear

2 in your list of 147, and let me ask you a few questions.

Is this Exhibit 38-Z the printout that you used

4 to make your selection?

A Yes.

Q It's dated June 19, 1990, is that. right?

Q Now, it's not, a list of all stations carried as

9 distant signals, is it, on Form 3 systems?

A I would have assumed on the basis of requests to

11 Larson, it would include all of the commercial stations

12 that. were caxried as full-time distant signals.

CHAIRMAN AGUERO: Mr. Cooper, is WSBK from Boston

14 a superstatl.on?

THE WITNESS: It's a semi-superstation.

16 CHAIRMAN AGUERO: And. what about KTLA Los

17 Angeles, a superstation or a semi-superstation?

THE WITNESS: KTLA is also carried via satellite
19 in some areas.

20

21

CHAIRMAN AGUERO: WPIZ is a superstation?

THE WITNESS: WPIZ, yes, it's a superstation, a

22 limited superstation -- you mean in terms

23 CHAIRMAN AGUERO: The other superstations like

24 WGN, WTBS and WOR, those three?

(202) 2344433

THE WITNESS: That's correct.
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stations here that are retransmitted via satellite to cable

systems. The only exception I'm making is that they are

not carried by as many cable systems outside their markets,

as the first three are.

BY ICR. STENART:

Q ter. Cooper, this Exhibit 38-Z shows many, many

stations -- you can count them, the ones highlighted in

yellow -- that met the 80,000 subscriber cutoff anct weren'

included in. your list. How did that happen?

10 A Nell, take a look at these things that you'e

highlighted. I'e already explained the story on NPCB.

Q You said it was a religious station.

A Essentially, it had no viewing, and it would have

been futile to have included it in the sample.

Q So, you eliminated it because it was a religious

station and, based on your prior experience„ it had no

17 A Yes. This was one which had come up -- NPCB, I

think you can probably see it on your line, has had a lot

of cable activity in 88-1, for example, that 274,000. I

20 just don't trust those numbers.

21 Q I see.

A I was looking for another one which I had

23 mentioned,, NSVN.

Q Nell, NSVN is on the last page. It is

highlighted in blue because it had zero Form 3 subscribers
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1 in 89-1 and was included in your list, as you'e described

2 earlier.
A Yes, and if you'l look at the reason that WSVN

4 was included, which is on the last page of this exhibit,

5 you will see that in prior years, in all prior periods, it
6 had fully qualified, and my feeling was, when I was making

7 up this list, that the Statements of Account for the cable

8 systems that carried WSVN as a distant signal, just had not

9 been tabulated yet.

10 Q And that turned out, not to be the ease'?

A It turned out, not to be the case and, as I

12 indicated, it was a matter of concern to me, and I called

13 the station manager of WSVN to determine why that, was the

14 case.

15 Q Why did you not follow the same subjective

16 approach for WTOV several lines above, which also was over

17 80,000 for all the prior periods and showed up with 21,000

18 here&

19 A I felt that the number for WTOV was probably an

20 accurate number, that there would be a decline.

21

23

Q Why?

A Just, again, it's my judgment.

Q All right. And. how about KRIV on the previous

24 page, that showect up with only 40,000 subscribers in 89-1,

25 but you included it in your list.
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A Again, the reason is the one which I have already

2 given. If I look at all of the prior periods, they are all

3 over 80, 000.

Q If you just go up that page, what about, this

5 solid block of yellow? They are all over 80,000. Why did

6 you not include them'?

A I find it difficult to answer that right now, Mr.

8 Stewart. I think that the element that we'e dealing with

9 there is, again, a matter of judgment. If you look at the

10 one for WBTU, you'l see that the 84,000 is a much higher

11 number than any of the previous ones, and there was some

12 doubt in my mind probably, at the time that I made this

13 list, that the 84,000 number was correct. The same thing

14 could apply to others along this list.
CHAIRMAN AGUERO: Mr. Stewart, for the record,

16 are those 22 stations marked in yellow and the two in blue,

17 the same ones in Exhibit 37-X, or different stations'?

MR. STEWART: There are 31 stations listed in 37-

19 X

20 CHAIRMAN AGUERO: How many in 37-X?

MR. STEWART: Thirty-one credited with having

22 more than 80,000 in the first half of 1989.

23 CHAIRMAN AGUERO: We found here 32 in the 1989-

24 1s and then we have 15 in 1989-2, a total of 47 stations.

25 Are all the stations in Exhibit 38-X,
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1 that you have in 37-X, or are they different stations?

MR. STEWART: I believe that all the stations

3 that are highlighted in yellow on 38-X are also in 37-Z.

If you look down at the very bottom of the second

3 to last page of 38-Z, you will see WBHB, for example, and

6 on the next page, WSVI. Those are two stations that didn'

7 appear to have the 80,000 subscribers as of this

CHAIRMAN AGUERO: I don't know about the other

9 Commissioners, but if I say 47 here and 24 here, let'
10 order Mr. Cooper to have another nielsen survey. That'

11 a lot of stations -- 47 and 22 -- 69 stations.

12 BY MR. STEWART:

Q Mr. Cooper, did you exclude stations that were

14 primarily religious, which met the 80,000 subscriber

15 cutoff?

16 A We have included in this sample several stations

17 which I know now are primarily religious, and they are

18 included in the sample. I was not. specifically excluding

19 religious stations because they were religious stations.

20 I refer to at least two that I am aware of now,

21 and. there was not a consideration. This document did not

22 indicate whether the station is a religious station or not.

23 Station KFCB in San Francisco-Concord, which is part of our

24 sample, is a religious station, as is station WCFC in

25 Chicago, which is another religious station. And so I did
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1 not exclude religious stations just because they were

2 religious stations.

Q You did not know whether those two were religious

4 stations at the time you

A No, they were not, familiar to me. The one that

6 was familiar to me was MPCB, and the reason it was familiar

7 was because I had checked it over and over again, over the

8 years. It had, as is shown in this exhibit, that it had

9 a high degree of full-time distant carriage ovex a period

10 of time, but no viewing.

Q Do you know how many of the excluded stations,

12 Nr. Cooper, are Spanish-language stations?

A No, I do not.

Q Did you exclude Spanish-language stations

15 purposelyP

A No, sir.

18

Q If you will look on the fifth page

A I'm confused. about one thing right now, Nr.

19 Stewart. If you go to your exhibit, the one that we were

20 just looking at

Q Thirty-seven-X or 38-X?

22 A The newest one -- and on the next to the last

23 page, the second station listed in yellow -- the first
24 station listed in yellow is WXTV in Paterson, New Jersey.

25 That station is -- is -- part of our sample.
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Q Did it have a call sign change?

A No. It is listed as JJZTU, New York-Paterson,

and you can see that on ARC-2.

CHAIRMAN AGUERO: This is supposed to be channel

5 41 in New York, NZTU?

HR. STEWART: Yes, you'e right.

NR. LANE: It's on Exhibit 2, ARC-2.

THE JJITNESS: They'e in alphabetical order.

BY HR. STE$'JART:

10 Q You'e quite right, Nr. Cooper. If you go back

A Poor Lori.

(Laughter.)

Q I f you go back 'to the page immed1.ately before

that i Nr * Cooper q you see check marks and Xs down the

16 right-band side, do you see that?

Q Did. you make those marks?

A Those are my marks.

20 Q And what was the significance of the Xs?

A The Zs were stations I originally thought should

22 be included in the sample, and subsequently changed my

mind.

Q And down at the bottom of the page on the left—

hand side, there is an indication "10 JJ, 8 I", do you see
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1 that?

Q Did you write that as well?

A Yes.

Q And what was the purpose of that notation?

A Just to keep track of the composition of the

7 sample in terms of network affiliates and independent

8 stations.

Q This was after you had deleted the ones that are

10 marked with an Z?

A I'l have to go through and count the right-hand

12 column now.

I can', find 18 with a check mark on there.

Q So, does that indicate that at some point you had

15 decided on this page, to include ten network affiliates and

16 eight independents, and then you changed it?

A Oh, no, I think it was the end result. We were

18 looking for the number of stations, within a reasonable

19 limit. We had set the limit and tried to increase the

20 sample per the Tribunal's request for more stations and per

21 the criticism that, had come before, and I just wanted to

22 keep track of what we were doing.

23 Q Well, our criticism has never been the number of

24 stations, it's been how you pick them. If you try to count

25 just the non-highlighted stations on here, you don't come
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1 with ten network affiliates and eight independent, stations,

2 do you?

A No, I do not.

Q So, does that indicate that there was some point

5 at which you had decided to include ten network affiliates

6 and eight independents on this page?

A No, this is a worksheet, John, and I'm just

8 working with the thing and making changes as we go along.

9 So, that may have been the count at one time and not at

10 another time.

I'm looking at this page, and. it. just indicates

12 the kind of problems that I have to deal with. On the last
13 page of this exhibit, if you present it, John, the next to

14 the last listing shows WTAF channel 29 in Philadelphia,

15 with zeroes across-the-board. That station is in our

16 sample, but with a different call sign, and. this is part

17 of the burden of dealing with relatively older data at this

18 time.

19 Q But that has nothing to do with whether you saw

20 stations on there that had 80,000 and decided to leave them

21 out?

A No. On the first. page of this document, if you

23 look at MTZF, with the same channel number, 29 in

24 Philadelphia, that's the call sign.

25

(202) 234-4433(202) 234-4433
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focusing on tbe ones thai: bad 80,000 that you left off.

A I understand that.

Q Now, Hr. Cooper, if you go over to the fourth

4 page of this exhibit, you'l see JJNBC there, do you see

Lhasa

A Yes.

Q Isn't that the one that you said. to Chairman

Aguero there would. be no reason whatsoever to leave it off?

A None at all.
10 Q And it certainly did meei: tbe criterion in prior

12 A It certainly did and, as I see it, I put a check

mark next to it, which indicated it should have been in the

sample, and I can't explain to you wby it is not there.

15 Q I would like to have marked as Exhibit 39-Z.

(Whereupon, tbe document wa~

marked for identification as

Exhibit IJo. NAB 39-Z)

COMMISSIONER DAUB: Hr. Cooper, tbe next time

20 you re in discovery period, you should use -- on your

working sheets, you should use pencils and erase them

(Laughter.)

THE NITJJESS: Ue weren't trying to hide anything,

'Lba't s f or sure .

(202) 234-4433

BY NR. STE'JART:
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Q Mr. Cooper, this is taken from the Cabl Data

2 printout that shows the number of different stations

3 actually carried as distant. signals in the second half of

4 1989, in the left-hand column and, in the right-hand

5 column, the number of those stations that were selected for

6 your study, do you see that'

A Yes.

Q How, the numbers don't match your numbers, do

9 they, Mr. Cooper'

10 A Pardon me?

Q The numbers don'. quite match the numbers you'e

12 given in your testimony, do they? If you look on page 7

13 of youx direct. case testimony--

A You mean 52 versus 54'?

Q Right. And 74 versus 73, and, that's because

16 I'l share with you -- we found. that you had., in your ARC-

17 2, misclassified KCRA as an independent station instead of

18 a network affiliate, which it is, and it throws off you

19 numbers at the bottom of ARC-2.

20 A Okay. For that, I am responsible.

Q And, Mr. Cooper, these are only the U.S.

22 television stations. They don't include any of the

23 Canadian or Mexican stations, and you excluded Canadian and

24 Mexican stations from your survey all together, correct?

25 A For the same reason I'e given in connection with
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the Uirgin Island station.

Q So, the total number of different stations

actually carried by Form 3 systems in 1989 was in excess

of 744. That is what results from adding back in Canadian

and &mexican stations, correct?

A You lost me on that one, John.

Q The total number of distant signal stations would

actually be higher than 744, if you included all of those

other Canadian and IIexican distant signals, would it not?

10 A I assume that's true, yes.

Q And the total here is 146 instead of 147 stations

12 in your study because NSUH wasn't carried at all, isn'

that correct?

A That's correct.

Q Now, let me just back up a moment and talk about

your use of. Form 3 data. Even though the Nielsen data

studied viewing in Form 1 and Form 2 households, you did

18 not use any Form 1 and Form 2 data in selecting your list
of s'tat3.ons, correct?

20 A Ifot in selecting the list.
Q And that's because you don't have distant

carriage data for Form 1 and Form 2 systems in convenient

form or usable form, is that right?

A In a certifiable form in the Statements of

Account.

(202) 234-4433
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Q So, you used Form 3 because it was the best you

2 had available, even though you were going to be measuring

3 other than just Form 3 systems in your Viewing Study, is

4 that right?

A That was part of the reason. One of the reasons

6 was the fact that in the Form 3 systems, they did

7 distinguish between local and distant signals, and the

8 second reason was that the Form 3 systems were the ones

9 that generate the royalties that the Tribunal is

10 distributing.

Q Because they pay under a different structure?

A Partially because they pay under a different

13 structure, but also because of their carriage.

Q Do you know how many Form 1 and. Form 2 systems

15 there were in 1989?

A The numbers are in the book. I believe there

17 must have been 8,000 of them.

18 0 I believe the number is closer to 11,000. Do you

19 know how many Form 3 systems there were'?

20

21

A Nearly 2,000.

Q And do you know how many subscribers for Form 1

22 and 2 systems there were?

23 A It would not have been substantial. It would

24 have been, I would guess -- no, I have no reason to guess.

Q Mould you agree with the general number that one
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1 out of every six cable subscribers was a subscriber to a

2 Form 1 or Form 2 system?

A I believe that that's reasonable.

Q We talked before about Ms. Kessler's testimony

5 that the 146 Form 3 distant signals represented 86 percent

6 of the Form 3 distant subscriber incidents, is that right?

A Yes, I believe that's what she testified.

Q There's no way to know, is there, what percent

9 of Foxm 1, Foxm 2 and Form 3 distant subscriber incidents

10 axe repx'esented by your 146 stations -- or 147, I guess

A Hot with any accuracy.

Q And you used 89-1 carriage numbers to pick your

14 stations, even though the viewing was going to be measured

15 for the first. and, second halves of '89?

16 A I did it in order to expedite the development of

17 the nielsen Study.

Q You used data that was available to you to pick

19 your list, and then you measured the whole year, correct?

20

21

A That's exactly right, John.

Q How, would you turn to your Exhibit ARC-5. Well,

22 let me just point out, this morning we talked about how one

23 might go about calculating a ratings number for cable in

24 this Exhibit 35-Z, do you remember that, Allen?

(202) 2344433
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Q The numbers that we used in the denominator

2 there, for the subscribers to whom the stations were

3 available, were Form 3 distant signal subscribers, do you

4 recall that?

A, Yes.

Q And the viewing is actually viewing -- could

7 include viewing by Form 1 and Form 2 distant subscribers,

8 correct?

A Yes.

10 Q So, it's not really possible to tell exactly what

11 the ratings would be based on any data that you or I have

12 available to us, is that right?

13 A I haven't attempted to provide ratings data for

14 anybody.

Q All right. Now, what, is it, in your view, that

16 ARC-5 demonstrates'?

17 A ARC-5 is here primarily, again, to show the

18 Tribunal that it is unnecessary to have a very, very large,

19 extended sample in order to provide the kind of data that

20 the Tribunal needs to distribute the monies that are

21 generated by cable system carriage of distant signals.

22 What it indicates to me is, at least if we were

23 to stop at anyplace between the 30 station or the 40

24 station level, that the results would not vary with any

25 degree of significance concerning the allocation between
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005(202) 2344433 (202) 2344433



1 categories.

Q What is a degree of significance, in your view?

A In my view, if the share difference for a

4 category is not greater than plus-or-minus 2 percent, I

5 don't think it would make any difference.

Q Two percentage points?

A Two percentage points.

Q So, from your perspective, it doesn't make any

9 difference whether the viewing to the progxams that NAB is

10 claiming is 5 percent or 7 percent?

A Or 3 percent.

Q Now, ARC-5 is not in descending order of the

13 number of subscxibers, of Form 3 distant subscribers, is

14 i t'?

A No, it is not.

Q And, in fact, you can', really tell, based on the

17 number of subscxibers a station has, where it's going to

18 land in the viewing rank in here, is that right'?

19 A Would you try that. again, John?

20 0 Let me give you an example. If you look at KNSP,

21 which is number 21, it's the first one of the block, and

22 let me ask you to look in the Cable Data Corporation

23 printout, to see how many subscribers it has.

A (Perusing document.) For the '89-2 period, full-

25 time distant subscribers was 135,965.
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0 And would you now look up NBFF.

A (Perusing document.)

COMNISSIOHER ARGETSINGER: IIr. Stewart, where is

t/BFF on ARC-5?

NR. STEWART: On ARC-5, it's the 41st station.

THE MITNESS: This, again, is a 1989-2 Form 3,

full-time distant subscribers, 611,872.

BY NR. STEl'r1ART:

0 And if you look now to your Exhibit ARC-5, you'l
10 see that KMSP is listed with .4 percent of the total

viewing to all tbe stations in tbe list of 147?

13 0 And NBFF is listed as .2 percent of viewing?

A Yes.

15 Q And with less than a quarter of tbe subscribers,

KHSP had twice the viewing, more than twice the viewing,

17 correct?

A Yes.

Q So, if you left off stations with hundreds of

20 thousands of, subscribers, you could. easily have those

stations showing up in your top 20 or 30 in the viewing

race, isn't that right?

23 A I think that some of those stations, as I

indicated., have significant carriage, and they would have

made a change. They would have fallen someplace within tbe
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40th or below that.

0 How do you know that'P

A I'm just speculating, John. I said I guess.

Q One other thing, would you look at KUSA, which

is tbe first IJ in the list, it's roughly 35 or soP

A Yes.

Q ?Cow, that station -- first of all, network

affiliated stations have less non-network programming on

them than independent stations do, as a general matter,

10 correct7

Yes, sir.

Q And would you agree that it is roughly a quarter

13 of the non-network programming of independent stations'P

A Yes, sir.

Q So that if you look at it on a per program basis,

KUSA's viewing would put it in the top ten, in fact.

17 You ve made a jump.

Q Well, if KUSA, as a network affiliate, bas a

20

quarter of tbe programming time, then if it bad the same

number of non-network program bours as independent

23

stations, could you not multiply that 9 million HHVHs by

4 and they would be among the top ten on a per program hour

basis7

A Not necessarily, John.

Q Why not'P
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A Because the viewing varies hour-by-hour, and the

2 times that KUSA might be producing or distributing non-

3 network programming could be more attractive in the fringe

4 times on the independent stations.

Q So that, basically, you have no way of knowing

6 what viewing would be to programs that aren't actually

7 measured. in the study?

A We'e not dealing with any hypotheticals here,

9 John, we'e reporting the actual viewing data.

10 Q But if you look at. the 9 million HHVHs to KUSA's

11 programming on a per program hour basis, it's going to be

12 a higher number than the most of the stations that precede

13 it, if you figured out the same

A That is certainly

truest

Q And, further, the fact that the network

16 affiliates -- that. fact has something to do with the

17 phenomenon on ARC-5, that the network affiliated stations

18 are farther down the list, isn't that right?

A Yes, it does.

20 Q Now, are there other differences in terms of the

21 viewing patters to the programs that you represent and the

22 programs that, we represent on independent stations and

23 network affiliates?

A I'm trying to clarify something. We represent.

25 programs that are

(202) 2344433
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1 independents. So, don't twist, me a little bit that way.

Q Ho, that's exactly what I'm referring to. On

3 network affiliates, in general, do Syndicated Series and

4 Movies represent typically a higher or lower percentage of

5 the viewing as you have measured, than Syndicated Series

6 and Movies on independent stations'?

A It would. be a lower percentage on the network

8 affiliated stations.

Q And for station-produced progxams that, NAB is

10 claiming, do they typically xepxesent a highex or a lowex

11 percentage of the viewing on network affiliates or on

12 independent stations?

A On network affiliated stations.

Q And if you look back at, this Exhibit. 39-Z„ you'l
15 see that the number of different, stations -- that the

16 stations that you have selected for the MPAA Special Study

17 represent 23.7 pexcent, of the independents, but. only 18.7

18 percent of the network affiliates, do you see that?

A Yes.

20 Q And, in fact, if we look at it in terms of the

21 number of subscribers they represent, the disparity is a

22 lot more significant, do you know that?

23 Let me show you what I'd like to have marked as

24 Exhibit 40-Z.

25

(202) 2344433

MR. LANE:
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1 objection to this exhibit. The source says ARC-5, and this

2 is alleged to be a subscriber incident count on what has

3 been marked as Exhibit 40-X, and ARC-5 has no subscriber

4 incident counts on it.
MR. STEWART: Mr. Chairman, we are only trying

6 to indicate where we had gotten the list of networks and

7 independents included in the IIPAA Viewing Study because of

8 the fact that ARC-2 had. that one mistake about whether KCRA

9 was a network or an independent. We used. the network and

10 independent designations in ARC-5. That's the only data

11 we took from ARC-5, just figuring out which stations were

12 networks and which ones were independents.

CHAIRMAN AGUERO: Mr. Lane?
I

MR. LANE: As long as the record is clear.

16

CHAIRMAN AGUERO: Any objection?

MR. LANE: If the recoxd is clear that that is

17 the only purpose of ARC-5

CHAIRIIAN AGUERO: Mr. Stewart?

MR. STEWART: Yes, absolutely.

20

22

(Whereupon, the document was

marked for identification as

Exhibit No. NAB 40-Z)

BY MR. STEWART:

g So, Allen, if you look at it in terms of the

(202) 2344433(202) 2344433
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have gotten almost all of the independent station

subscriber incidents -- 94 percent of them, anyway -- and

only 59.5 percent of network affiliates, and 61.2 percent

4 of the educational station subscriber incidents, do you see

that?

A I accept those numbers.

Q Now, in your view„ does that affect the

representativeness of your list of 147 in terms of deciding

what the viewing is in the cable universe?

10 A I don't believe so.

Q Uhy not?

Because w'e have demonstrated, too, that the

amount of viewing -- as we just went over before -- by the

top 30 stations, is already the majority of the greatest

15 part of all the viewing of all stations. The top 30

stations in our sample contribute 90.899 percent of all the

viewing of all the stations in the sample and, based upon

the figures we'e cited earlier, even. those top 30 alone,

19 in which there is no network affiliate, probably accounted

20 for the bulk of all viewing of distant signals in the

21 United States.

Q I'm sorry, would you repeat that last point?

23 A That the 30 stations, the top 30 stations in our

sample, as listed in ARC-5„ they alone account for the bulk

of distant signal viewing of non-network programs by cable
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1 systems in the United States.

Q Now, what do you mean by the bulk?

A By the bulk, I am talking about a number

4 approximately close to 90 percent.

Q How do you know that?

A Because I know from the tabulations that we have

7 here in ARC-5 that, as you add stations, the addition of

8 viewing as measured by our Special Study, virtually

9 disappears to nothing.

10 Q Let's examine that. because, fixst of all, do you

11 recall last week when, in response to a question from the

12 Commissioners, you said, you didn't agx'ee with NAB's attempt

13 to project youx viewing numbers to the universe because we

14 couldn't know anything about the viewing on the stations

15 that were left out'?

A That's correct.

Q Now, what makes you feel comfortable at this

18 point, to project, that, your study represents 90 percent of

19 viewing to all

20 A What I meant, John, and I'l repeat -- I think

21 I said it in 1983 and I'l say it, again today -- when you

22 get into these stations, which were all carried on a

23 substantial basis as distant signals and drift down to

24 virtually no viewing as distant signals, I know that the

25 remainder must be viewed to even a lesser extent.
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005(202) 234-4433

And if

(202) 2344433



665

1 I am down to virtually nil with these stations, if I go

2 below them, I'm going to get minus-nil, if that's possible

3 to get

Q Let's look at. that. You'e got a list of 147

5 stations, and what you are saying is that the top 30 of

6 those stations represent 90 percent of the viewing to all

7 stations, anywhere'?

A Just about, yes, sir.
0 Well, if you look at ARC-5, the top 30 stations

10 represent 90 percent of the viewing to your 147 stations.

A That's correct.

12 Q How, you said before that these 147 stations

13 first of all, we have 20 or 30 stations that had as many

14 subscribers as the ones in your 147, that you left out of

15 the list, right?

A Well, I wouldn'. say that. at all.

Q Well, commercial stations

18 Ho, no. The reason I'm saying that if you pick

19 the average of the stations which are on the list, it would

20 exceed. the average for the stations which were omitted.

21 Q We'e not talking about the average, we'e

22 talking about the fact that after you get by your first 30

23 stations, the remaining stations which account for 10

24 percent of the viewing -- that's 110 stations -- you'e got

25 at least another 20 or 30 that should be up there in terms
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1 of numbers of subscribers.

So, automatically, you extend the viewing

3 represented by those 110, correct?

A All that would happen, John, if we had. added

5 those other stations, the total number of Household Viewing

6 Hours for the full sample would have increased, and the

7 percentage for the top 30 would have declined. I don'

8 think it would have declined to any significant degree.

Q All right, but it would have been less than 90

10 percent?

A Quite possibly, within the kind of limits that

12 I mentioned before, which is like plus-or-minus 2.

13 Q All right. Then you'e got about 600 stations

14 that you left out all together, correct? That's what it
15 shows in our Exhibit 39-X, that there were 744 stations,

16 and you measured only 146. That's something like 580 after

17 you take these 20 or 30 out.

19

A Okay.

Q How, you know nothing about the viewing to these

20 580 stations, do you?

21

22

23

A I do know something about the viewing on them.

Q Tell me what it is.
A VJhat I know about the viewing is that it. ain'

24 going to be very much.

25 Q And, how do you know that?
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A Because I do know that stations with

2 substantially more -- with a substantial number of carriage

3 and access to subscribers as distant signals, I know what

4 kind of viewing they have, and I know that when I get down

5 to the 100th station and the ones below that, that, I get

6 very, very little viewing.

Q Well, you didn't list the stations in order by

8 subscriber numbers, did. you, on ARC-5?

A No.

10 Q And, in fact, if you look at KDISP, you'l see

11 that with 135,000 subscribers, it accounted for ;4 percent

12 of the viewing, do you see that?

A Yes.

Q Now, how do you know that a station with -- first
15 of all, let's look at this list on 37-Z. A bunch of those

16 have more than 135,000 subscribers, correct'?

A Yes'8

Q And with respect to the ones that have fewer, how

19 do you know how much viewing that it would contribute to

20 the

21 A I don't know. What, I do know, John, is that the

22 viewing level declines steeply as you go beyond the top 30

23 stations.

Q The top 30 in viewing.

25 A Top 30 in viewing, yes.
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Q And you know that the top 30 in viewing, even

though they are not exactly the top 30 in subscribership

because you measured them, these stations you don't know

because you didn'0 measure them. You don'. know where they

woLlld stand 1n v3.ew1ng r do you?

don't know precisely, no.

Q IJow, these 147 stations, now, tha.i:'s just.

viewing. The 90 percent actually, or less than 90 percent

actually, is 90 percent of what you measured and noi= 90

10 percent of everything, correct? That's what your ARC-5

shows.

A IIo, what I'm saying is that if 1 added

13 everything, it would add very little. It would not have

a significant increase in the total.

Q Which we have just been through your basis for

speculating that?

A That's correct.

Q IJow, what about subscribers? You have 86 percent

only 86 percent, and. not 90 percent, of the Form 3

20 subscribers represented by the whole 147 stations, not just

the top 30. That leaves 14 percent of Form 3 subscribers

only, represented by the 580 that you plucked out, correct?

23 A Yes.

Q And you don't know whether, when you look at Form

1 and Form 1 which are included. in your viewing study,
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1 whether that. number would be higher or lower, do you?

A I don't have that. kind of data for Form 1 and

3 Form 2 systems.

Q So, you don't know?

A I don'.

Q How, IIr. Cooper, it, is your judgment that you are

7 asking the Tribunal to rely on, to accept the fact that the

8 viewing you measured to these 147 stations, represents all

9 744 stations, correct'?

10 A I'm asking the Tribunal to make a judgment, based

11 upon what I believe to be at least 90 percent of all the

12 viewing of non-network px'ograms in cable households.

Q Well, again, it cannot be 90 percent, can it, IIr.

14 Cooper, because 90 percent of the total viewing you

15 measured as just your top 30 stations. That can'

16 repxesent 90 percent of viewing to all 744 stations, can

17 i'?
A Mell, now you'e back to the 30 stations only.

19 Your question did not relate to the 30 stations. Your

20 question related to our total sample, which is not 30

21 stations, but 147 stations.

22 Q Correct.

A And I am saying that I believe the Tribunal can

24 rely upon the data for all those stations, as evidence with

25 respect to the distribution of viewing by category, of non-
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1 network programs via distant. signals, by cable systems.

Q Based on no knowledge whatsoever about what the

3 viewing to the 580 stations is?

A That is true.

Q That's your personal opinion?

1L That's my professional opinion.

COi~Q1I S SIONER ARGETSINGER: Nr . S tewart, can I

8 break in here a minute. Haybe you'e going to get to this

9 but, Hr. Coopex, on 37-Z, these stations -- 37 or whatever

10 the figure is -- can you give me, in your judgment, would

11 any of those have made the top ten?

THE WITNESS: Oh, absolutely not.

COI1UISSIONER ARGETSINGER: They would not. All

14 right. 1'Jow, I den't know anywhere in youx evidence

15 maybe there is -- but, for xample, MTBS, how many

16 subscribers, just to give me some perspective. For

17 example, MPCB has 299,000 subscribers. Just give me an

18 idea how many WTBS, how many subscribers they have. Do you

19 have that somewhere?

20 THE 'NITNESS: Yes, we have that on Exhibit 38-Z

21 where we show for 89-1, 35.8 million.

COH11ISSIONER ARGETSINGER: The number of

23 subscribers is 35.

THE tJITHESS: Probably by the end of 1990, and

25 89-2, again, b1r. Stewart has the number.
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COJQIISSIOIJER ARGETSIHGER: What about lJKBD, the

2 tenth one, how many subscribers would that have?

THE WITHESS: KBD, that's a Detroit station. As

4 of 89-1 in this tabulation, 535,000.

COMMISSIONER ARGETSIHGER: Well, that gives me

6 an idea. Thank you.

BY IJR. STEWART:

Q Mr. Cooper, while you are there, would you look

9 up WPGH, please.

10 A That's a Pittsburgh station. That was 213,293

11 in this document.

12 Q And KSHB?

A A Kansas City station -- 198,090.

Q And KWGH?

A That's 240,369 at this time.

Q Now, Nr. Cooper, I'm going to go back to my son'

17 second grade project. One thing we do know about what you

18 left out is that it is much more heavily represented by

19 network affiliates and educational stations than what you

20 measured, isn't that right?

21 A Your question eludes me.

22 Q If you look at Exhibit 40-Z, what you'e got up

23 here is 94 percent of the independent subscribers and 60

24 percent, 59.5 percent, of the network affiliate
25 subscribers, correct?
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A That's correct.

Q So, down here, you'e got 16 percent of

3 independent station subscribers left, and 40 percent of

4 network affiliate subscribers left, correct?

A No.

Q Why not'?

A Because I'e got 6 percent left.

Q I'm sorry -- yes, you'e right. Thank you. Only

9 6 percent. of the independent station subscribers left to

10 measure, corxect'?

Q Now, as we discussed before, the pexcentage of

13 viewing to the categoxy that I'm xepxesenting here, is

14 higher in network affiliates than it is in independent

15 stations, generally, and, if you measure those, you would

16 likely find a higher pexcentage for our category and, a

17 lower pexcentage for your category, correct'

A That's correct.

Q And as a result, this is not representative of

20 this, is it'?

A No, but I'm just trying to say that the lower

22 portion of that contributes very little viewing to the

23 ovexall total of all viewing of distant signals in cable

24 households.

Q But you admit that there is not necessarily a
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1 correlation between the numbers of subscribers and the

2 amount of viewing?

A Thai s true

Q So, it's possible that there will be lower

5 subscriber stations with higher viewing that could make it
6 into your list of top 30, for example, that you left off

7 entirely?

A Anything is possible, but very unlikely.

Q Let me show you an exhibit that I'e marked 41-

10 X.

(Whereupon, the document was

marked for identification as

13 Exhibit. No. NAB 41-X)

Do you see that, Mr. Cooper'

15

16

A Yes, I see your exhibit.

Q Now, this exhibit. was taken from ARC-5 -- that

17 is, in the ten station groups that you have shown there in

18 declining viewing.

A I see that.

20 Q We also had to go back to your Exhibit 1 to find

21 the percentage of viewing to the what you call Local

22 programs and Syndicated Series and Movies categories, on

23 the stations that you'e listed in ARC-5, do you see that?

A Very good.

25 Q Now,

(202) 2344433
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1 stations are all independents, aren't they?

A That's correct.

Q If you look at the top 30 stations, except for

4 a couple of educational on which neither of our categories

5 of programs appear, they are all independent stations,

6 correct?

A That's correct.

Q When you go to the ne~t group of 20, you begin

9 to have some network affiliates, correct?

10 A That's coxrect.

Q And there are more as you go through all 147

12 stations in your study, coxrect?

13 A That's correct.

Q How, whatever you speculate about. how much

15 viewing and what kind of viewing you might have left out

16 in these 600 stations, you did measure the viewing within

17 the 147 that are in the study, correct?

A That's correct.

Q And if you look at the effect of adding more

20 network affiliate viewing, you see that even within your

21 own study, the viewing in our category goes up from 2.85,

22 right through the top 50, and all the way through 147, to

23 4.14 percent, correct?

A Yes.

Q And

(202) 2~3
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1 doesn't it?

A You mean when you deal with the whole 147?

Q Yes.

A I mean„ it has to be a reciprocating situation.

5 You can't go up without somebody else going down.

Q Right, and it's Syndicated Series and Hovies that

7 goes down ~

A And we'e gone down below my level of

9 significance.

Q You mean within your level of significance. You

11 don'0 think that's a significant change'?

A IJO.

Q Do you think it's a significant, trend?

A I think it is. I think that what you would find,

15 as we'e already testified, that network affiliated,

16 stations particularly, transmit more Local programs than

17 do 3.ndependent stat|.ons ~

18 Q So, if you went on and added the heavily network

19 affiliated 600 additional stations, you would expect that

20 the viewing to our category of programs in the universe is

21 higher than 4.14 percent, would you not?

A Yes, but I don't know what it would mean in terms

23 of full-time distant viewing, in terms of the total amount

24 of viewing. I don't think it would, contribute very much.

Q Well, it represents 40 percent of all potential
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1 audience to network affiliates, doesn't it?

A But, again, I repeat my concern, I don't think

3 that they get the viewing. When you get down below the low

4 levels, you get an insignificant amount of viewing of non-

5 network programs, and you can have a high percentage, but

6 if it's a very small total, it's not significant.

Q It's 40 percent of the total.

A Mo, that's not 40 percent of the viewing at all,
9 not at all.

10 Q That's your speculation because you haven'

11 measured that 40 percent, have you?

A I have not, measured it.
Q So, you think that it's likely that the station-

14 produced. program percentage would, continue to go up, as you

15 tried to get to the universe, and the Syndicated Series and

16 Movies would continue to go down as you included the rest

17 of the universe, and you don't know how far the trend would

18 continue'?

19 A I think that's exactly right.

20 Q And from your perspective, nobody knows, is that

21 right? It's not possible to project?

22 A You can't tell it from our study, that's for

23 sur e

Q You can't tell it from your study, okay.

(202) 2344433
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1 issues but, really, the principal issue I wanted to discuss

2 with you, on whether your study measured viewing in the

3 distant signal cable universe.

Let me turn to a couple of other issues that you

5 raise in your testimony. One is the four-cycle/six-cycle

6 issue. This is one of our favorite things to discuss,

7 isn't it, Allen'

A It's Bob Garrett's favorite.

{Laughter.)

10 MR. GARRETT: I have many favorites, Allen.

BY MR. STEWART:

Q Now, one thing is clear, is it not„ that the six-

13 cycle numbers show a higher percentage for your category

14 and lower percentages for my category and Bob Garrett's

15 category, correct'?

A That's true.

17

18

Q The six-cycle is favorable to you.

A The six-cycle is favorable to everyone. I think

19 it provides more data than the four-cycle data.

20 Q It's favorable to you in the sense that. it
21 produces a higher percentage of viewing for your category,

22 correct?

23 A The result is favorable to us.

Q All right, fine. Now, here is part of my

25 problem.

(202) 2344433
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1 a station with six cycles of viewing -- and what you'e

2 talking about here is Household Viewing Hours, correct?

A Right.

Q And overall you'e divided this up into

5 percentages representing the different categories of

6 programs, correct'?

A Yes.

Q So, that represents like -- well, let's just say

9 that each one of these periods for this station has 1,000

10 Household Viewing Hours, so you'e got 6,000 when you

11 combine all six, all right?

A Okay.

Q Then you come along and you get another station

14 which only has four, and, it also is divided up, maybe

15 differently, into different categories. It also has 1,000

16 HHVH in every cycle, but it only has 4,000 in your study.

17 The other two aren't available, corxect?

A That's correct.

19 Q Doesn't it strike you as a problem that you would

20 merely add these two stations together and calculate the

21 aggregated percentage?

23

A It doesn', pose much of a problem for me at all.

Q Why not?

A Because we have examined and analyzed -- I have

25 presented, I believe, as my Exhibit 7, a study where we
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1 adjusted all the stations to a six-cycle level, and the net

2 difference between the figures with the mixed number of

3 cycles and the fully adjusted one is, as fax's the Program

4 Suppliers total, a total change of .22 percent, less than

5 just -- a little bit more than one/fifth of 1 percent, less

6 than one/quarter of 1 percent.

Q And did you calculate what, percentages would be

8 for the other program categories, when you did that

9 projection?

10 A What the change would be for them?

12

13

Q Yes.

A IIo, but it's a vexy simple thing to do.

Q I'm not talking about in the aggregate fox all
14 the others, I'm talking about individual program

15 categories'

I have not.

Q But, basically, what you did was to assume that

18 the viewing on that four-cycle station was the same on the

19 others?

20

21

A Exactly.

Q And you know nothing about the viewing on this

22 station during those other two periods, do you?

A I have no information, no hard data.

Q And the viewing might be different to those

25 stations, in the other two periods?
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A It might very well be different.

Q But your Program Suppliers Exhibit 1 six-cycle

3 version doesn't do that for the other categories of

4 programs?

A Ho, it. doesn', that's why we prepared this

6 adjusted exhibit for you.

Q But not, showing percentages for station-produced

8 programs, or Sports programs, or Devotional programs'?

A That's correct.

10 Q You said we'e not allowed to project, Allen,

11 when we don't know what the viewing is.
12 One other oddity about four-cycle'and six-cycle

13 has always puzzled me, Allen. Let's say San Francisco

14 this is now a town, San Francisco -- and Sacramento over

15 here, and there is a cable community in the San Francisco

16 market that carries as a distant signal, a station from

17 Sacramento and a station from San Francisco, okay?

A Yes.

19 Q Now, San Francisco is a siz-cycle market?

20 A Yes.

Q And Sacramento is not?

22 A Five-cycle market.

23 Q And let's look in the cycle where it is not being

24 measured, all right?

A Okay.

(202) 2344433
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Q Isn't it Nielsen's methodology not to measure

2 — even though it is measuring San Francisco stations in the

3 San Francisco market, it won't measure the Sacramento

4 station even if the viewing shows up over here, because

5 Sacramento is not a six-cycle market?

A That's correct.

Q So that these folks in this cable system continue

8 viewing all year long, through all six cycles, and the San

9 Francisco stations are measured in all six, and even though

10 there are diaries in there, they don't report any viewing

11 to Sacramento during that sixth cycle?

A That's correct.

13 Q And Atlanta over here is a six-cycle market, and

14 that system carries WTBS. It's viewing is measured, but

15 not the Sacramento station?

16 A That's correct.

Q Well, good, I'm glad I understand that. now,

18 although I don'0 understand why they would do it that way.

19 A Because you are taking an example in one cable

20 system whereas the Sacramento signals go throughout that

21 part of California, northern California.

23

Q And they are not measured anywhere?

A They are not measured in cable systems which are

24 not also in the San Francisco area.

25 Q The next topic I'd like to chat briefly about is
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3.75.

A Good..

Q I'm moving along bere. You'e got two exhibits

that discuss tbe 3.75 Fund, Allen, ARC-8 and ARC-9?

Q What is the point of ARC-8?

A ARC-8, as shown in the last part of that, that,

again, tbe sample stations that were carried, on a 3.75

basis, accounced ror 93 pere-n'c of all tbe 3.75 percent

10 royalties paid hy all cable systems in 1989.

Q And if you look at ARC-3, would you read again

the percentage of fees generated from ARC-3 by your list
of 147 of all Form 3 royalties?

A Ninety-six point two two two.

Q So, that means that the 147 stations represent

16 a smaller percentage of the fees generated by all 3.75

stations, correct?

A I ccncede that, yes.

Q Your next. exhibit is ARC-9, on tbe 3.75. That'

where you look at the viewing to stations in your list that

are also carried as 3.75'?

A That's correct.

23 Q Now, that doesn't measure the viewing only in

those cable systems where the station was actually carried

as a 3.75 signal, does it7
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IJow, these are the sample stations for which 3.75

2 royalties were paid by any cable system.

Q So, if one of your 147 stations is carried by one

4 cable system somewhere as a 3.75 signal, then all of its
5 viewing on Form 3 systems, Form 1 systems, Form 2 systems,

6 is represented in this list on ARC-9, correct?

A That's correct.

Q How, if you look -- and your point here is that

9 the 85 percent is higher than the 83.86 percent number that

10 you have in your overall study?

A I did. make that statement. I thought that was

12 an interesting finding.

Q Overall, considering all your 147 stations,

14 Syndicated Series and Movies represent 83.86 percent of the

15 viewing as you measured it, correct'?

16 A Yes.

17 Q And viewing to the PBS stations that you include

18 in your study represents 1.94 percent, is that correct?

19 You can find that. by looking at the

20 A Yes, that's correct.

21 Q This is six-cycle data?

22 A That's coreirect.

23 Q And are you aware, 14r. Cooper, that PBS stations

24 are not carried. as 3.75 signals, generally?

25

(202) 2344433
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1 retransmission of distant PBS signals.

Q And if all you did was to take the PBS part of

3 100 percent out, and adjust the other percentages so that

4 you would still equal 100 percent of the viewing over here,

5 do you know what MPAA's viewing percentage would be?

A It would be marginally lower than 83. It would

7 be 98 percent of 83, which is approximately--

Q Well, wouldn't you divide by 98 percent instead

9 of -- this is what Commissioner Argetsinger was having you

10 explain last week, I think.

A No, the number I would get if I did that, is

12 81.34 pexcent, if I dropped them out.

Q You think it is 81 percent?

A I don't know what it is. A quick calculation

15 indicates that. The question is what is 83.85 percent on

16 the basis of 98.

Q Don'. you divide by .98 to find the answer to

18 that, Mr. Cooper?

19 A I think you'e probably right there again. Yes,

20 I would increase the Program Suppliers share to 85.6

21 percent.

22 COMMISSIONER ARGETSlNGER: I think Mr. Stewart,

23 is trying to help your case.

THE WITNESS: I think it's great„ I appreciate

25 that.

(202) 2&&433
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BY MR. STEWART:

Q You get 85.6 percent'?

Eighty-five point five seven.

And would you look at the number you'e got on

5 aRC-9.

A. Yes, 85.31.

Q So, just by leaving out. PBS, you ought to be up

8 to 85.57, but when you measure the 3.75 signals, you

9 actually only get to 85.31, is that right?

10 A Some of the stations did not -- 3.75 was not paid

11 for all the sample stations.

12 Q And of the ones that were, you had a lower

13 percentage than you would expect„ just by taking out PBS,

14 correct?

would. grant, that. I just think that the

16 significance of that, difference is so minimal that it's not

17 worth commenting about.

18 Q Mell, let's look at your number and see whether

19 it's worth commenting upon. Xs your point in ARC-9 that

20 systems that carry 3.75 stations somehow -- that on those

21 systems, Syndicated Series and Movies are somehow more

22 valuable than you think Syndicated Series and Movies are

23 in the universe?

A I think the point. is that they are as valuable

25 on the 3.75 stations as they are on all stations.
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Q As valuable, but no more valuable?

A iJO more, certainly not. I trust I did not say

3 that in my testimony.

MR. STEWART: Excuse me just a moment while I

5 check my notes. I may be finished at. this point.

CHAIRMAN AGUERO: Do you want a recess, Mr.

7 Stewart?

MR. STEWART: If we might, it might be more

9 expeditious.

10 COMMISSIONER ARGETSINGER: I'm afraid if we give

11 him the recess, he might think of some more.

(Laughter.)

MR. STEWART: I think it will be the other way

14 around. Didn't you learn from giving me the lunch break

15 with Marsha?

17

18

(Laughter.)

(Whereupon, a short. recess was taken.)

CHAIRMAN AGUERO: Mr. Stewart?

BY MR. STEWART:

20 Q Mr. Cooper, if MPAA's viewing share in the 1989

21 study you'e presented, were only 1 or 2 percent higher or

22 lower than the number it received in the 1983 study, would

23 it be your position that that, doesn't represent any

24 difference in the viewing between the two years?

25 A If our share was within 1 or 2 points, I'd say
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1 it wouldn't make any difference. Again, I would just,

2 extend one more word. One of the things that we have

3 demonstrated over the years is the consistency of the data

4 that we'e been developing, which is a measure of what they

5 call reliability, and that's all I would say about that.

Q There is no reliability at all -- first of all,
7 when you say what "they" say about reliability, are you

8 talking about. statisticians?

10

A Statistical.

Q They mould not consider there to be reliability
11 in non-random studies done from year-to-year, would they'?

A Reliability as used by statisticians, xelates to

13 the extent to which similar data would be pxovided when

14 study'.es ax'e repeated'

lamell, if you had. non-random studies involving

16 what Ms. Kessler called the same old suspects, selected

17 non-randomly and non-objectively, there wouldn't be any

18 surprise in having the results come out roughly the same

19 from year-to-year, would there, lIr. Cooper?

20 A It wouldn't surprise me, but I think the fact is,
21 John, as I have also indicated in my testimony, the size

22 of the sample has increased during these periods that we'e

23 dealing with. The number of stations is 25 percent greater

24 now than it. was before. And the composition, the

25 particular identification of those stations
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1 changed. But, nonetheless, the dominating share for

2 Program Suppliers has been maintained.

You should have had another lesson with those

4 kids.

Q l'm not sure it's me who needs it.
(Laughter.)

The number of stations doesn't make any

8 difference to whether it is representative of the universe,

9 if you don't pick the stations on a random sample basis,

10 does it'? The number of stations has nothing to do with

11 representativeness, does itP

12 A lt does have to do with my judgment concerning

13 the representativeness of. the stations. There was some

14 discussion in an earlier session, possibly with 1Is.

15 Kessler, dealing with sampling -- and I think in the

16 example even that you presented now from this North

17 Carolina book -- that. if you are looking to determine how

18 Democrats would vote, if I just had a community -- if all
19 the Democrats in the United States were in three states out

20 of the 50, then if I just sampled and interviewed in those

21 three states, I would probably be able to determine who the

22 next. president would be, which would be a big surprise to

23 everybody, but the point is that a judgment sample is a

24 good sample, if you know what you are out to measure.

25 0
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1 representative of what you leave out.

A If what you pick will demonstrate what the facts

3 are, or if: the whole universe were sampled.

0 And if you keep picking all independents, or

5 mostly independents, and underrepresenting network

6 affiliates and, PBS stations, you'l keep getting about the

7 same results, is that wha'c you'e saying?

A To the extent that most of the viewing is to

9 independent stations, the answer is yes.

10 MR. STEWART: No further questions. Thank you.

CHAIRMAN AGUERO: Commissioner?

COMMISSIONER DAUB: No questions.

13 CHAIRMAN AGUERO: Commissioner'

COMMISSIONER ARGETSINGER: Not at this time.

CHAIRMAN AGUERO: Thank you, Mr. Stewart. Well,

16 we have four alternatives. Number one, give anocher

17 opportunity to Mr. Garrett, would you like to come to the—

18

{Laughter.)

NR. GARRETT: I'd like to do it down in Dunedin.

CHAIRMAN AGUERO: Number two, adjourn until

22 tomorrow morning, or, PBS, declin~ your turn and give the

23 opportunity to Devotional Claimants to cross Mr. Cooper

24 right now and until 4:30. How long do you think it will

25 take you

(202) 2344433

or would you rather wait until
MEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS

1323 RHODE ISLAND AVENUE, N.W.

WASHINGTON, D.C. 20005

tomorrow

(202) 2344433
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1 mor ning'R.
CAMPAIJELLI: Mr. Chairman, I would prefer to

3 wait until tomorrow.

CHAIRMAN MUERO: Then tomorrow morning we will

5 be here at 10:00 o'lock, with PBS and Devotionals and, of

6 course, Mr. Lane.

Thank you very much.

(Whereupon, at 4:00 p.m., the hearing was

9 adjourned, to reconvene Friday, September 20, 1991, at

10 10:00 o'lock, in the same room.)

12

16

20

22

(202) 234-4433

NEAL R. GROSS
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Sports Exhibit

1989 NSI RESPONSE RATE

A. TV Households Returning
"Usable" NSI Diaries

102,349*

B. TV Households in NSI Sample 239,782*

C. Response Rate
(A-'. B)

42.74

Source: 1989 Cooper Testimony at 5 (Based on
February 1989 NSI)



Sports Exhibit /7X

PERCENTAGE OF U.S.
CABLE HOUSEHOLDS PROVIDING 1989

NSI VIEWING DATA

A. Total U.S. Cable Households

B. Total NSI Cable Households Completing
"Usable" Diaries For Each 1989 Sweep
Week

C. Total NSI Cable Households Completing
"Usable" One-Week Diaries During 1989
Six Cycles

D. Percentage of U.S. Cable Households
Completing "Usable" NSI Diaries For
Each 1989 Sweep Week (B-.A)

E. Percentage of U.S. Cable Households
Completing "Usable" One-Week NSI
Diaries During 1989 Six Cycles
(C A)

50,000,000*

14,500**

300 000***

0.034

0 ~ 6%

* Source: 1991 TV Factbook (Estimate for January 1,
1990)

*+ Source: 1989 Cooper Testimony at 5 (Based on
February 1989 NSI)

*** Source: 1989 Cooper Testimony at 5 (Estimate)



Sports Exhibit

DISTANT CABLE VIEWING OF MAJOR
SPORTSI MOVIES AND SYNDICATED SERIES

(1989 Four Cvcle)

Program
Catecrorv

Distant Cable Households
Viewina Per Averaae Hour

Major Sports
Movies

Syndicated Series

123/000

28,000

12,000

Source: Computations Based on 1989 Program Suppliers
Ex. 1, page 638 (rounded)
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DISTANT CABLE VIEWING OF MAJOR SPORTS,
SYNDICATED SERIES AND MOVIES

f1980-89. Four Cvclel

Program
Catecrorv

Distant Cable Household Viewing
Per Averaae Hour

1980* 1983** j989***

Movies 13,000

Syndicated Series 10,000

Major Sports 32,000 92,000

21,000

16,000

123,000

28,000

12,000

* Source: 1980 CRT Final Determination, 48 Fed. Reg. at 9553;
Computations Based on 1980 MPAA Ex. KK

*~ Source: 1983 Program Suppliers Ex. 15

*** Source: Computations Based on 1989 Program Suppliers
Ex. 1, page 638 (rounded)



Sports Exhibit ~

SHARE OF "VIEWING" VERSUS
SHARE OF TIME FOR

MAJOR SPORTS, MOVIES AND SYNDICATED SERIES
(1989 Four Cvclel

Program
Catecrorv "Viewina" 4/Time 4* Ratio**

Major Sports
Movies

Syndicated Series

12.7/ 1.2

27.3/11.5
53.2/52.3

10.6:1

2.4:1
1:1

* Source: 1989 Program Suppliers Ex. 1, page 638

** Represents "Viewing" Percentage Divided by Time
Percentage. See 1989 Cooper Testimony at 10



Sports Exhibit ~~~

MAJOR SPORTS
SHARE OF »VIEWING" VERSUS SHARE OF TIME

1980-89 Four C cle

Year
Share of "Viewing"/

Share of Time Ratio

1980

1983

1989

7.1/2.2*
10.8/1.5*

12.7/1.2**

3.2:1

7.2:1
10.6:1

* Source: 1983 Tr. 1272-75 (Cooper)

** Source: 1989 Program Suppliers Ex. 1, page 638



'&q"s:Arsfk
. Oeyettds

~~ fq

MONBRY RRPTRMBBR M. Bdl

Raghgs for Htfk2880ci 10!Bvlsion season, Lkrottgh 8epf,8. bfihough 038 haptho hlgheaf ratings, At'kC arutCBS sldbw skon~&Tamongzzdulf vluwora." In first place

itaHngsttased . IfttBngs basednsttsork rating . ot0adufts t8 to S'BI on aduRs 28 to 34 on adults 35 to 84

v 7.0 '.8
'Ac.xf Isedds~ 'onsvatltl0 poit 1 squais03i,000 hetedho!ds vdih tclovLqons

Toe New York Tldoed

For Networks, Is No. 1 a Winner?
By BILL CARTER

Although the green flag went up onthe new television season last nigltt,the annual ratings race has begunwith less intensity than usuaL
The reason: one of the three maincompetitors says it does not matterwho wins.
Programming and research execu-tives at ABC say the Nielsen ratingsrace, the crucible of network compe-tition for mare than four decades, isnow a near-meaningless contest inwhich the network that finishes first

may get a blue ribbon while the net-
work in second or even third placecogects most of the prize money
'Just lsn't True

Anymore'There

used to be a saying that
being No. I was worth an additional
$30 million for a network," said Alan
Wurtzel, the senior vice president ofresearch for ABC. MThat Just isn'
true anymorow

ABC argues that the mderafl house-
hald ratings for programs are an out-moded standard for measuring tele-
visioh competition. The real standard
of success, ABC says, is the demo.
graphic breakdown of the audienceinto age gmups, with the younger sgegroups favored by adverdsers.

Younger viewers, tgese aged 18 «o
34 years old, have:been especihgy at-tractive to advertisers because theyare considered more Hkely than other

age groups to'spend freely on con-sumer products and to be willing tochange brands.
"There isn't one show now sold toadvertisers on the basis of a house.

hold rating," Mr. Wurtzel said.
ABC's position is at adds with thoseof both other networks, which stillopenly set finishin'g first as a serious

goal, and particularly with CB5,which has a detailed counter.argu-
ment to the ABC youthNIominated
strategy.

But even as the chief programmersat third-ranked CBS and first-ranked
NBC, Jeff Ssgansky and Warren Lit-
tlefield. each made a flat predictionthis summer that his network wouldfinish first in prime time this season,theIr counterpart at ABC. Robert A.Ig '8 disrsfsscd the implicit challengess lrrclevatlt

Prldo ahd'Proflts
wll'S. uut Worth being Ne I in thehouddhold xutfngs if you'e No. 3 inprofits,w he said. He was referringspeclllcagy to CBS's predfctlon thar itwouldxlde its Idgbdproffle but hugelyexpensive sports programm ing — theWorld Series, the Super Bow!, theWinter Olympics — into first placethis season.

"If predicting you'e going to beNo: I qualÃieslaoshuwmanship,do.be
4, M. Ie ld"R"

4 l d Pd old

RBC
It s not worth bemg No. I m the

hoftsehold 'ratings if you'ze tfo 3in proHts,w said Robert A. Iger,the chief programmer at ABC.

Continued From First. Business Poge

like a fixation for some people"
First place hss always been a focal

point of the intense network competi-
tion, bath for pfide and for prolits.
The No, I network could charge more
for commercials. In one sense, that
competition ought to be fiercer than
ever, because the three networks
have never been closer in terms of
the household ratings.

But ag three have last much of the
share of the audience they used to
hold, chenging the dynamics of the
entire industry. Now it can make
sense for a network to program to a
specific, narrow audience in some
time periods, just because a show
may attract an audience desired by
advertisers, as ABC did for four
years with "Thirtysomething," which
had low overall ratings but a good
demographic composition made up
largely of young women.

wMy sales department tells me
being No. I means absolutely nothing
to them," Mr. Iger said.

Not coincidentafly, ABC hss not led
in the household ratings race for
mare than 10 years, but it has been
the leader among the three big net-
works in attracting young adult view-
ers over the last two seasons. That
has puf ABC in first place in the ag-
Important category of profits.
$220 Mfllion in Earnings

According to media analysts at
Coonty NatWest USA, the ABC net-

, work earned about $220 million this
year, while the NBC network, which
has seen its ratings lead shrink to the
thinnest of margins, made only about
$50 migion. The CBS network divi-
sion, in the midst of writing down
huge losses on its sports properties,
lost about $110 miflion.

The demographic strategy — aim-
ing shows at younger viewers — goes
afl the way babk to the 1950's, when a
strugg!ing ABC adoptel it as a means
of economicsurvivaL

Mare recently, the Fox Broadcast-

ing Company did the same thing,
pushing itself inta quick profitability
by effectively aiming virtually afl of
its programs at young viewers.

CBS has been at the apposite end of
the audience demographics from
ABC and Fox. But no one disputes
that for morale purposes a comeback
to first place by CBS would be a sig-
nificant achievement.
Some Tangible Benefits

CBS believes there can also be
some tangible bemflts to being No. l.
David F. Poltrack, the senior vice
president of research for CBS, said
the network that finished first could
cash in the following year.

MTIte industry is always investing
in the future,'" he said, "What is
really important is the direction a

Big audiences vs.
young ones: What
do sponsors want?

network is going in. If we, move into a
No. I position, then the anticipation
next year is that weesfli continue to
grow. And we will be able to sell to ad-
vertisers above the level we actuofly
achieve this year on the expectation
that we'l do even better."

The argument between CBS and
ABC has deep philosophical roots.
Mr. Wurtzel said ABC's strategy of
depending on younger viewers was
part of his network's heritage. Thus,
the networks emphasize shows like
"Full House" and "Young Riders,"4
which are deliberately aimed
youngerviewers.

Similarly, CBS, which has always
done better with older viewers, with
shows Hke "Murder She Wrote" and
"Designing Women," still tries tosell'ts

appeal to a mostly adult audience.
While Mr. Poltrack acknowledged

that media buyers still had a strong
preference for shows that skew
young, he argued that this buying
strategy was becoming outdated be-
cause of changes in American soci-'ty.

In particular, he pointed to the
aging of the largest population segl
ment the baby boom generation
RABC is trying to freeze-frame a his-
torical context," Mr. Poltrack said
"The strategy that made sense inthb'0'sand 70"s is no longer vagd in the
90's. 'Ihe same huge segment of the;
audience that fed ABC then is now
moving into the 35 to 54 age bracket.""

Indeed, CBS has commissioned ex=
tensive research to show advertisers
that age is the wrong criterion to use
in buying commercial time. It argues
that income level and home owner-.
ship are far'moreimportant.

But Mr. Poltrack conceded that'hangingthe long-held advertisers',
preference for the young has been a.
tough sell.

The mast likely outcome of a surge.
by CBS in the ratings this year would
be the addition of more younger view-
ers anyway, Mr. Wurtzel said. "If you
get good household ratings, you usu-'llyget a good dispersal across the
demographic groups," he said.

A Spectator Sport
For the advertisers, the question of .

who is Ntk I is an internal sport that
they are.foHowlng mare as spectators-
than partlcipsnttv "There can be", ~

same indlcatlond of momentum,"
said Betsy Frank, senior vice presf-
dent Of the SaatChi 34 SaatChf ad Sgende
cy. "But afl that reaflymatters to me
is pmgrams that can deliver the audi,
enCe mkd Cflenta neeLM

So the race.begihs tltis week with;-"
out the same fierce passion raging Iri
the pits

Or does it?
MLook," Mr. Iger conceded with a

laugh, "when somebody's keeping-
score, you have to pay attention. If we„"
do become No. I this sedson, I'm-,
going to shower my staff with cham"-
pagne."
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88 4. RATING METHODOLOGIES

The latter could involve people's entering "usually listened to" programs in a
diary (regardless of actual behavior), or it could originate with a desire to please
or to "look good" by reporting untrue behavior. The physical presence of diaries
or meter devices requiring respondent action might increase or decrease or even
change respondent's use of a medium.

2. Nonresponse errors—errors introduced because not all preselected sample
households or individuals cooperate in supplying needed data. In most radio and
television survey efforts, the response rate is about 50 percent. This raises the
prospect of serious bias if the respondents are greatly different from the non-
responding sample half in respect to viewing or listening behavior.

3. Operational errors—errors can be committed throughout the processing
of data from interviewers entering data in a wrong column or transposing figures
from respondents, to computer errors in a weighting program traceable to "bugs"
in the software.

4. Sample error—the one error that is mathematically measurable, provided
probability sampling principles are followed. It is related directly to the sample
size and can be lowered by costly sample size increases.

It is well to keep these possibilities of error in mind as we examine the various
ratings methodologies individually.
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II. WHAT IS A METHODOLOGY?

Insofar as broadcasting ratings are concerned, a methodology is a combination
of four factors, any one of which can affect the accuracy of the final ratings
figures:

1. The instrument—the questionnaire, diary, or mechanical meter that records
the original viewing or listening data and the accompanying material and instruc-
tions that determine how certain responses are recorded.

2. The data collection procedures—personal interview, telephone, mail, meter
with cartridge or leased line, interactive cable; interviewer training, control, and
supervision; verification procedures, etc.

3. The sample design—universe, basic frame, randomness, sampling error
(statistical reliability), degree to which sample plan is achieved, nonresponse
and its effects.

4. Operational and administrative procedures—procedures used in process-
ing data, standards for handling of ambiguous and incomplete responses, weight-
ing, projections, printing, report composition, quality control.

Ci

ti

The industry mainly thinks and talks about methodologies in terms of the
instrument (meter, diary, etc.) without considering all the differences that may
exist between individual services.
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At present, although Arbitron and Nielsen both produce television diary meas-

urements for individual markets, there are some noteworthy variations in their

procedures:

~ Whereas both make preliminary telephone calls to sample households prior

to mailing diaries, Arbitron largely uses local interviewers calling from their

homes, whereas Nielsen employs three centers from which such calls are placed

over WATS lines by supervised interviewers.
~ Arbitron and Nielsen use different incentive and follow-up procedures to

induce ethnic household members to respond.
~ Nielsen and Arbitron differ considerably in the sample balancing and weight-

ing procedures employed to offset differential response rates from various geo-

graphical and demographic strata in the sample.

Similar technical differences exist within survey companies. Nielsen, in col-

lecting diary data for its National Audience Composition (NAC) service, utilizes

a fixed panel selected in the same manner as its Nielsen Television Index (NTI)

national meter service. A Recordimeter on each TV set in the panel household

serves as a control device to verify diary total viewing. No such controls are

imposed in Nielsen Station Index (NSI) local services where diary and meter

data are combined to produce a person's estimates.

In Arbitron's case, "closed-end" household diaries are used for television,

whereas radio measurement is achieved by an "open-end" personal diary.

Clearly, one must be aware of such specifics when comparing or using indi-

vidual rating services. Identifying a survey as diary or meter, Nielsen or Arbitron

is not enough. All salient features of a particular service must be understood by

users in order to evaluate its output properly.'umerous combinations and

refinements of basic elements are possible, and many are employed. Moreover,

changes are constantly being implemented. Diary services have used not only

the conventional one-week diary record but a one-day diary (RAM) and a two-

week diary (Simmons Market Research Bureau'. Arbitron and Nielsen use

different sampling procedures for their competitive meter services.

This section examines each of the four basic methodological elements. Never-

theless, one must recognize that any individual service puts them together in its

own manner. Moreover, in execution, much depends on the caliber, skill, train-

ing, experience, and supervision of fieldworkers and data processors. Verification

routines and quality control checks are indispensable to ensure that techniques

are employed according to design.
As we look closely at the technical aspects of rating methodology, it must

be with the firm knowledge that (1) all ratings are estimates; (2) there is no

perfect (100 percent accurate) rating system to produce those estimates; and (3)

ratings, which are measurements of the recent past, are used primarily to predict

future performance.
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Individual half-hour figures show these differences to be reasonably consistent
with a few exceptions here and there.

Viewers per Tuned Household (VPTH)

The number of average daytime VPTHs produced by NAC exactly matched
the SRI/CONTAM level, whereas Nielsen peoplemeters showed a significantly
lower level.

SRI/CONTAM
NAC
PM

VPTH

1.30
1.30
1.22

Actual

.0
— 0. 9*

Difference

Relative

.0
— 6.9*

*Based on reported SRI/CONTAM figure of 1.31.

The .09 difference is significant at the 95 percent confidence level. In four
demographic categories (especially children and teens) PM shows the widest
spreads; in three categories NAC and PM are tied. NAC's most overstated
numbers appear among women 35—49 and 50+.

Projected Viewers, Persons 2+
Here we find the combination of slightly lower HUTs and significantly lower

VPTHs for peoplemeter create sharp differences.

S RI/CONTAM
NTI/NAC
Peoplemeter
NTI/PM

Viewers
2+

(0001

27,100
29,700
24,300
27,000

Actual

+ 2,600
— 2,800

100

Difference

Relative

+ 9.6
— 10.3

0.4

The peoplemeter weakness is most pronounced among children and teens.
Women 18+ are the principal daytime target category, and the comparison for
this key viewer group is:

SRI/CONTAM
NTI/NAC
Peoplemeter
NTI/PM

Viewers
(000)

14,490
16,910
13,750
15,760

Actual

+ 2,420
740

+ 1,270

Difference

Relative

+ 16.7%
5.7%

+ 8.4

The peoplemeter short count is whittled in half for women viewers. Never
theless, the difference it produces relative to current NTVNAC estimates ts
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.istent substantial (3,160,000 women viewers, or 18.7 percent). Peoplemeter employ-
ment will undoubtedly create sales pain for television broadcasters.

iched
antly

Summary of SRI/CONTAM Results
It is a difficult task to crystallize the findings of the SRVCONTAM studies. In
attempting to do so, it must be kept in mind that they do not cover all time
periods—early morning (pre-10:00 A.M.), early fringe (5:00-8:00 P.M.), late
night (after 10:00 P.M.), Saturday and Sunday were not surveyed. Another
limitation is the size of the Nielsen peoplemeter sample panel (about 650 when
the daytime survey was fielded; around 1000 when the prime-time survey was
conducted). We also have seen little at the program rating level by which to
judge peoplemeters. Sample size limitations have precluded any publishable data
on cable viewing levels from Nielsen peoplemeters.

Accepting the SRVCONTAM coincidental as the best measure of reality, the
principal conclusions relative to NTI/NAC and Nielsen peoplemeters are that:

stated

lower

~ In prime time the peoplemeter seems to be marginally better.
~ In daytime the peoplemeter's 7 percent deficiency in viewers per tuned

household and 4 percent deficiency in HUT levels create serious questions
about how conscientiously the push buttons are used by children and teens.
Nevertheless, even narrowing the daytime comparison to women 18+ pro-
duces a 6 percent undercount.

~ NTI/NAC is from 7 to 10 percent high on most measures (the exception
being daytime VPTH, where it matches the standard).

~ For those who believe "two wrongs can make a right," the use of the NTV
PM conformed combination (with PMs supplying lower demographic figures
than NAC diaries) brings the best estimates of total viewers in both prime
time and daytime.

teens.
&n for

Other Comparative Results
At the 1987 Advertising Research Foundation Annual Conference, John A. Dim-
ling, Senior Vice President, Nielsen Media Research, presented these compar-
isons of peoplemeter and NTI/NAC results:

$ever-
tes is

~ In prime time, the number of women watching television is slightly lower—
about 4 percent—in the peoplemeter. Men are about the same—although if
January data had been included, men would be slightly higher on the Nielsen
Peoplemeter. Children and teen numbers are generally higher —10 to 15 percent.'or late-night television, the adult numbers are generally higher in the
Peoplemeter—up to 15 percent higher—with children and teens substantially
higher—but they are not of interest to advertisers in late night.
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~ Saturday morning is the day part in which the difference between people-
meter and NTI for a key demographic group is most pronounced—the people-
meter puts the figure for the child audience about 12 percent lower than NTI.

~ One of the networks reports that the differences between NTI and Nielsen
peoplemeter HUT are statistically significant at the 95% confidence level for
both prime time and daytime.

Peoplemeter Future
With the commercial introduction of peoplemeters, the industry is witnessing in
1987 the most startling change in television audience measurement to take place
in over three decades. No one can fully foresee the consequences of this radical
change. The jury is still out on whether or not these new push-button devices
will in the long run prove superior to the old system. Not only relative accuracy
levels, but such questions as participant conditioning and rapidity of panel turn-
over with possibly resulting biases can only be answered over time.

The commitment of all industry elements has come so quickly and been based
on such limited validation that many ratings users will accept the new services
with skepticism. The SRVCONTAM studies reveal serious undercounts in peo-
plemeter results for young viewers (under 18). Strong efforts to correct this
situation are in order. More extensive research is required to guide improvement
in the new methodology.

The entry of ScanAmerica and Nielsen's serious experimentation in single
source measurement could eventually result in whole new strategies for using
the television medium. Interest in more passive devices such as that introduced
by R. D. Percy could foster further technological advances. Nielsen in mid-1987
displayed serious interest in single-source measurement by acquiring National
Product Diary and attempting (but unsuccessfully) to merge with Information
Resources. A single-source service in three major test markets was announced
for Fall 1988. All one can say now is that come 1990 we expect the television
medium to look and be evaluated in ways far different than we have known to
date.

Definition of Households Using Televison (HUT)
The bedrock base for most rating measuring is Households Using Television
(and its comllary, Persons Using Television, or PUT). When TV games first
appeared in the 1970s the Broadcast Rating Council (now EMRC) developed an
industry consensus that excluded from HUT computations TV usage for games
security services, and VCR or videodisc usage other than time shift of home-
recorded broadcast programs.

A similar consensus must now be developed to deal with those new service~
that may emerge in the immediate future, especially the two-way and other
interactive possibilities such as home shopping or home banking. Provided tha
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our preceding analysis of the new technologies holds up, we will find this a
relatively simple task. If videotex develops primarily around the home computer
linked to a telephone line, we see that this is clearly not television as we have
known it but an entirely new information system. The use of the television tube
for pictures or graphics would not change that situation. It would not be included
in the Households Using Television universe. Two-way systems, by their nature,
can accumulate audience usage data. Teletext, using vertical blanking intervals
of broadcast signals and the home screen for display, poses the most prickly
problem of definition as well as measurement.

One-Way Cable Audience Measurement

Meanwhile, the rating services struggle to make the diary a better measurement
instrument, especially for cable viewing. Its serious understatement of viewership
of cable-originated programs makes TV household diary results largely unac-
ceptable at this time. Both Arbitron and Nielsen are trying to devise diary
improvements that will meet the problem. No significant success has yet been
reported, and there are skeptics about future progress.

Several major hurdles must be faced. The cable networks lack an established
identity comparable to network affiliates, and they lack the structured schedules
and audience appeal of national broadcast networks. More effective promotion
and higher rated cable programs will overcome much of the problem (as they
have for independent TV stations in recent years), but that takes time. More
serious is the manner in which people tend to watch cable programs. The tech-
nology that is making the biggest audience impact is not orbiting satellites or
two-way shopping services but the hand-held remote control device.

Once set control moves from the face of the set to the separate control panel
or keypad, the viewer has a newfound switching convenience at his or her
"ngertips. Added to the new program options presented by cable, the viewer
can now quickly skip from channel to channel. When commercials or dull spots
appear, the viewer goes to CNN for news or MTV for a few musical minutes,
or ESPN for sports results. Movie and sports buffs have learned how to watch
two features at once by agile and shrewd switching back and forth. Such viewing
bhhavior, especially associated with younger audience elements, may make for
lesss accurate diary keeping. It makes advertisers nervous because diary entries
+e made in a set diary, which may not be handy at the armchair where the tuner
ts mmanipulated. And even if it were, the erratic tuning would be difficult to
record.

Peerhaps the people meter will handle this problem better than the diary. Its
usa e 'ein other countries has not presented the multichannel scope of U.S. cable
homees The 1984— 1985 tests should clarify this. On the other hand, meters are
e"penspensive and unlikely to be viable in most markets. The economy, efficiency,
ud fleexibility of the diary is hard to match, so we can expect determined efforts
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to devise one that works moderately well for cable program audience measure-
ment without adversely affecting the accuracy of broadcast audience numbers.

VCR Audience Measurement

While cable has been in the forefront of measurement problems, the usage of
VCRs, the other new and rapidly growing service, has had minimal attention.
There are several reasons: limited VCR use compared to cable, and apparent
acceptance by industry users of the protocol that a broadcast program recorded
by VCR is a program viewed. Since present-day meters cannot register VCR
playback use, the initial off-the-air clocking is the only record made. Diary
treatment is similar and has advantages and disadvantages. It is simple and
forecloses many problems involved in measuring replay. It automatically excludes

any credit for playing purchased, rented, or borrowed prerecorded material, in

keeping with the accepted convention relative to nonbroadcast use of the TV

set.
VCR time shifting tremendously complicates measurement by unhinging the

program from the broadcast time period (which in the past was the only time it

could be seen). Now TV has something similar to magazines'ass-along audience
(and those who have struggled in that area know how confounding that has been).
The author in 1977 asked such questions as:

"

~ What kind of audience composition is credited to a program recorded when
no one is at home?

~ What credit should be given when replays occur weeks later?
~ What about two replays? Three?
~ Should PUTs have different rules than HUTs?

Because VCR growth lagged behind cable, little serious attention has been

given these questions. With video cassette sales burgeoning during the rest of

the 1980s, with VCR penetration passing that of cable by 1990, and with time-

shift usage increasing because of smaller, simpler machines, the industry, espe-

cially advertisers and agencies, willi demand answers.
VCRs are a new and novel threat to the established order, so all industry

elements are treating them gingerly. Is it good or bad that some users edit o«
commercials when tapes are recorded? One advertiser opinion abhors such editing

while another considers it the ultimate in thorough commercial exposure (co&

pared to that of the average uninvolved viewer). More threatening to commercia

exposure is the VCR's fast-forward button, which enables the viewer to»P
through commercials at five times the normal rate (in some cases with the scree"
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sure- going to black in the process). Recording and reporting such behavior is a

challenge to both meters and diaries.
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STV, SMATV, MDS, MMDS, and DBS

These services have several common characteristics affecting viewer usage and

measurement:

~ They use directional (line-of-sight) broadcast signals (except for STV, which

uses standard TV broadcast signals).
~ They use coded or scrambled signals to limit programs to subscribers.

~ They are pay services requiring monthly subscription (plus pay per view in

some cases).
~ They are readily adaptable to present-day measurement techniques (includ-

ing meters and diaries).

These services will fiourish only as either auxiliary to cable or as a substitute

for cable. Subscription television (STV) and MDS, which supply only a single

additional channel, will gradually lose out. Satellite Master Antenna Television

(SMATV) will compete more directly with cable. Multichannel Multipoint Dis-

tribution Service (MMDS) and Direct Broadcast Satellites (DBS) will offer from

five to eight channels to supplement normal broadcast stations. MMDS could

substitute for cable in urban areas, while DBS is more likely to grow in sparsely

settled, uncabled sections but could also be a factor in uncabled cities.

None of these services pose any more difficult problems than cable audience

measurement. The problems may be far smaller because of the limited number

of channels and the likelihood that programming schedules would be more struc-

tured and more widely promoted than cable. A February—March 1987 national

survey indicated that in combination they accounted for 3 percent of all U.S.

television households."
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Tvvo-Way (Interactive) Cable

True two-way cable has so many possible permutations that its measurement

must be looked at on two levels: (1) its effect on HUT and (2) service usage.

'Iithere cable presents home shopping, banking, education for credit, security

services, and access to data banks through home terminals or computers, these

~~present nontelevision uses such as the video games and purchased tapes or
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Frida 10:30PM
11:30PM

program Br(d Is on page 254
February 12, 1989

(ml) GARRY SHANDUNG (CC)-Comedy
Guest Jeff Goldblum invites Gany to a Party
the same night as the Schumaksrs'arty.8 ROCK 'N'OLL PALACE
Lenny Welch, the Platters.
(g(I) WEREWOLF—Thdfier

10:45 3RD MOVIE—Adventure; 2 hrL. 15 min. ***
"Dark of the Sun." (British; 1968) Action in the
Congo, viith Rod Taylor as a mercenary lead-
er battling Simba rebels and trying to trans-
port a fortune in uncut diamonds. Jim Brown,
Yvstte Mimieux. Dr. Reid: Kenneth More.

10:50 Qj NIGHT TRACKS POWER PLAY DANCIN'udc;

60 min.
»FM WCD ES QD Qld2)(45(5'EWS

5g  ) NEWS; 35 min.

(I) MOVIE-Drums (g); 2 hts. ***
"Tt»y Made Me a Criminal." (1939) John Gar-
fiekl as a boxer accused of murder, who flees
to a ranch with a wily detective (Claude Rains)
in pursuit. May Robson, the Dead End Kids,
Gloria Dickson, Ann Sheridan, Ward Bond.
g5 CHEERS (CC)—Con»dy
Carla wants Sam to hire a waitress who won'

SPORTS
CALENDAR
TUESDAY/continued from page 48
NBA Basketbafi 11:30 P.M. (WOR)
Knicks at Hornets.

WEDNESDAY
Cofiege Baskelball 8 P,M. (69)
Kentucky at LSU.
Colsge Basketbdl 8 P.M. (ESN)
Sston Hall at Connecticut.
Gash of the Champions V 8:05 P,M. (17)
Cofiege Basketball 10 P.M. (ESN)
Oklahoma at Kansas.

THURSDAY
CoNege Basketball 7 P.M. (ESN)
Louisvfife at Florida State.
Cogegs Basketbs I 9 P.M. (ESN)
Wake Forest at North Carolina.
CoNege Basketball 11:30 P.M. (ESN)
California at Stanford.

FRIDAY
Golf 4 P.M. (ESN)
The Suncoast Classic for seniors.
Skfing 8 P.M, (ESN)
Worid Cup Downhill competition.
NBA Basketbefi 8:05 P.M. (17)
Cavaliers at Hawks.
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invite romantic entangiements, and a mature
Englishwoman (Lila Kaye) seems to fit ths
bill—until Sam meets her daughter.
(tn STAR TREK-Sdencs Rcfion; N min.

Igrk (Wwiam Shatner) finds trouble when he
stops on planet M-113 for the annual medial
checkup of two archaeologists. Nancy:
Jeanne Bal. Crater: Alfred Ryder. Spock:
Leonard Nimoy. McCoy: DeForest Kelley.

Im) ARSENIO HALI 60 min.
Scheduled: Tony Curtis.
Kl SCTV NETWORi~omedy
Station manager Moe Green (Harold Ramie) is
kidnapped by the Lsutonian Liberation Front.
(%El EVENING AT THE IMPROV—Comedy;
80 min.
Anna Maria Horsford introduces Howis Gold,
Steve Mittleman, Tim Jones, Kip Addotta.
Cla REMINGTON STEELS—Crfrr» Dmmu;

N min.
CW) MONESINE—Lou Dobbs

(gE OZZIE AND HARRIET~xnedy (g)
(FA WORLD ALIVE—Wfidgfe

(98) MUSCLE MAGAZINE
(gal SPENSER: FOR HIRE; N nun.

(@K) ROWAN 6 MARTIN'S LAUGHLIN

 gp SUPER DAVE (CC)—Comedy
Dave wins an award for an exercise video.
(5g) MOVIE-Comedy; 1 hr., 50 rdn. **
"Switching Channels.
(tI) YDU cAN BE A sTAR—Talent contest
(gm() MIAMI VICE—Cdme Dmmu; 60 min.

(Ie HONEYMOONERS—Comedy (It)
(II) BENNY HILL—Comedy

»:30 W BENSON—Comedy
Pete (Ethan Phillips) feels he won't be able to
cope with fatherhood, so he disappears for a
while. Robert Guillaume, Didi Conn.
GB CD  )TONIGHT 60 min
Scheduled: Actor James Woods. xihnny Car-
son, Ed McMahon, Doc Severinrwn ochestra
W NEWHART (CC)—Comedy
Joanna claims that Dick lacks spontaneity, so
he takes her on an unplanned—and disas-
trous—trip. Phil: Pi"" Rubenstein.
QD NIGHTUNE (C/;)—Ted Koppsl

(% CB PAT SAIM'. 90 min
Scheduled: Chsryl Ladd, Brian Dennshy, Sally
Jsssy Raphael, VH1 host Bobby Rivers.

gj CHEERS (CC)-Con»dy
Carla tries to persuade her dassmates from

St. Clete's school for wayward girls to help her

get revenge on their former prindpal (Camila~),who's been frequenting the bar.

(KP THfig WEEK BI BLACK ENTERTAIN-

MENT
C(I) SPO~hurfss/Nkdunun(I MARY MARTIN IN THE SOUND OF
AMERCANMU; 90 mhL

The actress reviews composions of Richard
Rodgers and Oscar Hammerstein. Induded:
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'The Sound ol Music,'Qdahomal" and~ Pactf)c."
tN SEARCH OF PARADISE-Nature
SPOIITSCENTER
CAR ~smarty aI)
MOVIE-Adventure; 90 min. *

The Barbarians."
QNj) AMERCAN MAGAZINE
(II) HILL STREET BLUES-CAne Drama;
00 min.
(Nl) MORTON DOWNEY JRJ 60 mia.

1145 (g) JEFFERSONS (CC~omedyI) CHEERS (CC)-Comedy
Diane (Shelley Long) is obsessed with proving
that Sam pksgiarized a poem he had published
in a magazine that has rejected her work.

11:50 58 NIGHT TRACKS-Musicr 8 IuL, 10 min.
Videos by Guns n'oses, Milli Vanllli and
Breathe. Induded: Paradise City."

EARLY SATURDAY
MtL H NIGHTUNE (CC)—Ted Koppel

W ARSENIO HALL; 00 min.
Scheduled: Tony Curtis.
(Kl ENTERTAINMENT TONIGHT—Mogazins
Ioi MecNEIL, LEHRER NEWSHOUR: 60 min.

5@MOVIE—Crhne Dmma; 2 hrs. **
The Great Texas Dynamite Chase." (1976)

The exp@its of two enterprising young women
who rob banks. Qaudta Jennings.
Ch, 36 is advising viewer discretion.]
~ ~ WAR OF THE WORLDS—Brdencs Rctkrn;

80 min.
Np FRIDAY THE 13th—Thd5er; 60 min.
(Qj) EAGLE AND THE BEAR (CC)
-Ooctrmentary
(KD MIDNIGHT LOVE—MuNc; 80 mln.
(jII) MOVl~ma; 2 lus. *+*
'The Brave One." (1956) A heartwarming sto-
ry of a Ittde Mexican boy and his pst bull.
Leonarch: Michel Ray. Maria: Eisa Cardenas. NEWS-KeBey/Emory; 80 min.
(mj) ORPHANS OF THE WILD—WIRBIfe

all) AWA WRESTUNG; 00 mhL

S lADY BLUE—CAne Dnnna; 60 rnhr.
MOVIE—Comedy; 80 min.

'New York's Finest."
ggP MAKE ROOM FOR DADDY
~seedy ( 
QR) NASHVILLE NOW—Vadely; 90 min.
955) CAMP MIDNITE—VaAdy: 90 min.

MS 55) PAT SAJAK; 80 min.
Scheduled: Cheryl Ladd, Brian Dennehy, Sally
Josey Raphael, VH1 host Bobby Rivers.
(II) ARSEnBO HALl; 60 mfn.
Schechled: Tony Curtis.

1%15 tiia ONE NIGHT STAND (CC~omedy
12:30 ~ LOVE CONNECTION

(X) CD HS LATE NIGHT WITH DAVID LETTER-
MAN; 60 min.

1:wAM Fri./ s j.

g3 COMMERCIAL RLM
Qg) WINSTON CHURCHILL
-Documentary ai)
(5K) WILDUFE CHRONICLES
90X) MISTER ED—Comedy (jI)
(II) MOVIE—Comedy; 2 hrs., 30 min. +**
"10." (1979) Sake Edwards'arce about the
adventures ot a middle-aged composer (Dud-
ley Moore) pursuing his dream girl (Bo Der-

atek . Julia Andrews, Robert Webber.
ARSENIO HALL 80 min.

12:45 (II) MOVIE—Dmma; 90 rnlri. **
"China Girl."

1 AM W NEtrlLYWED GAME
W MORTON DOWNEY JR.; 60 min.
Scheduled topic: cryonlcs.
(K cMS
(g) MOVIE—Crnnedy-Dmma; 2 lus. **
"Micki & Maude" (1984), Blake Edwards'arce

with Dudley Moore as a frenetically ex-
pectant father~ two pregnant wives (Amy
Irving, Ann Reinking). Leo: Richard Mulligan.
(Q) INN NEWS—Brad Holhrook

IIS THINK AND GROW RICH—Commercial

R3 SHOP-AT-HOME STORE; 2 hrs.
{Kl PRO WRESTUNG THIS WEEK
(QE) MOVIE—Comedy-Drama; 2 hrs. ***
"Chilly Scenes of Winter." (1979) Joan Micklin
Silver's adaptation of Ann Beattie's wistful
novel about love, marriage and 1970s life

QT)
les. John Heard, Mary Beth Hurt.

VIDEO SOUL—Mild; 2 hrs.
ajI) CROSSllRE—Buchanan/Bmdsn
egg) MOVIE—Adventure; 65 min.
'The Golden Adventure."
(gEl WORLD MONITOR—Report
(5ljj) BODYBUliDING; 60 min.
The Women's Junior National Champion-
ships, taped July 9 at Chicago.
(gB TO BE ANNOUNCED; 90 min.
(jml PATTY DUKE—Comedy (jI)
(IN) MOVIE~ntasy; 90 min.
"Simply Irresistible."
Qg) MOVIE—Comedy-Drama; 90 min.
"Julia."
3RD MOVIE—Muskxrl; 2 hrs. **
"Hold On!" (1966) Herman's Hermits invade
Los Angeles for a Rose Bowl concert, tangle
with NASA and cope with a publicity-mad star-
let (Sue Ane Langdon). Peter Noons.

145 Ij) NIGHTUNE (CC)—Ted Koppsl
1:30 W GONG SHO~ms

(I) CD (g) FRIDAY NIGHT VIDEOS; 60 min.
Comedian George Carlin introduces videos by
Debbie Gibson, Guns n'oses, Roy Orbison
and Bangles. Included: "Lost in Your Eyes."
Q5 AT THE MOVIES—Reviews
Scheduled for review: "Cousins" (Ted Danson,
isabella Rossellini); and "Tap."

59 JAZZ BEAT—Variety
5@) NEWS; 80 min.
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Saturda
(ItKI HITCHHIKER—Titri9«
A white prwtder hss adverse effects on any-
one who touches it. Sandra Bemhatd.
(II) NEWS (CC)

10:30 (g)1WIUGHT ZONE (CC)
A pilot (John Beck) is sent by the government
to discover what lies beyond "The Wall," an
entrance to a world where others entered and
never returned. Once inside he knows why.

CB (II) INN NEWS—Marvln Scott

(I) WCCW WRESTUNG; 60 min.

(g5) CROSSBOW—Dmma
Tell's son takes up with a rebel leader.
{gg) WORLD OF THE SEA—Documentary
gg@SCTV NE1WORK—Comedy
(T%) COUNTRYCUPS; 60 min.

(II) ALFRED HITCHCOCK PRESENTS
(II) NEWS

»PM maeeaaOCnnmnX NEWS

(Q) FREDDY'S NIGHTMARES—Thrl5er; 60 min.

A nervous airplane passenger (Brett Cullen)
has a frightful flight; and a stewardess (Lezlie
Deans) takes a wild trip with a stranger.
%AGLOW WOMEN'S WRESTUNG; 60 min.

59 MYSTERYI (CC); 60 min.
A suicide attempt throws a twist into the
investigation of Coi. Protheroe's murder in ths
conclusion of "Agatha Christie's Miss Marple:
The Murder at the Vicarage." Miss Marpls:
Joan Hickson. Slack: David Horovitch. Rev.
Clement: Paul Eddington. Ann Protheroe: Pol-

ly Adams. Hawes: Christopher Good. Grisel-
da: Cheryl Campbell.
¹M'A'S H
It's a right cross and then a double cross in a
deadly boxing match. Hawkeye: Alan Alda.

Q5 MONSTERS—Thriller
A disabled woman need not look any further
than her own greenhouse for the strength
to deal with her abusive son-in-law. Mrs.
Spencer: Elizabeth Franz.
C) COMEDY CATCH '88
5) SLAP MAXWELL STORY—Comedy
((3)j) RIN TIN TIN K-9 COP (CC)—Adventure

C86 CAPITAL GANG-Discussion
(gg) MOVIE—Omma; 2 hm.. 20 min. ****
"Romeo and Juliet."
(gg) ANIMAL WORLD
(%II) SPORTSCENTER
(II) MOVIE—Crime Drama; 90 min. **
"Death Wish."
XK SPENSER: FOR HIRE—Crime Drama;
60 min.
(gg) ROWAN d MARTIN'S LAUGH-iN

(T@) MOVIE~mrna; I Itr., 50 min. **
"The World Is Full of Married Men."

(II) MOVIE~amsdy; 90 min. **
"Up the Academy." (1980) A sadistic military-

school martinet is plagued by four rambunc-
tious recruits. Ike: Wendell Brown.
[USA is advising viewer discretion.]
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(WI) TALES FROM THE DARKSIDE

(W(I) BARNEY MILLER—Comedy
»:05 CQ NIGHT TRACKS CHARTBUSTERS—Ilusk

60 min.
»:25 (7KB MOVIE—Mysf«y (II); 1 hr.. 35 min. **

"Signpost to Murder." (1965) Joanne Wood-
ward and Stuart Whitman team in this sus-
pense tale about a killer who hokls a woman
hostage at her lonely country estate.

»:30 ~ MOVIE—Adventure; 2 ltts. **
"Firepower." (1979) Lush Caribbean loca-
tions highlight this action yam about a widow

(Sophia Loran) seeking her husband's killer.

James Cobum, O.J. Simpson, Eli Wallach,
Anthony Franciosa.
(K iD (5T) SATURDAY NIGHT UVE; 90 min.

Host Leslie Nielsen welcomes musical guests
Cowboy Junkies. Regulars: Dana Garvey, Vic-

toria Jackson, Dennis Miller, (Live)

M MAGNUM, P.l;Crime Drama: 80 min.

Magnum receives a package from a deceased
stranger with a locket containing photos
resembling himself and a Hawaiian princess
who died in 1910. Victoria: Lei Maa Richmond.
William Keyes: Gregg Henry.
~3 (%) CASE BOOK OF SHERLOCK HOLMES
—Mystery (jw)
A stranger believes his brother is about to be
murdered. Holmes: Ronald Howard.
(X) MOVIE—Thriller; 2 hrs. **
"The Medusa Touch." (British; 1978) Richard
Burton plays a writer whose telekinetic power
is responsible for a chain of disasters.
(XBMOVIE~mma 2hrs *
"Class of 1984." (1982) A grim ktok at ram-

paging high-school punks. Perry King, Timo-

thy Van Patten. Diane: Meme Lynn Ross.
(13) IT'S SHOWTIME AT THE APOLLO; 60 min.

Included: Johnny Kemp (host), Sweet Obses-
sion, comedian Rick Aviles.
Q5 WWF WRESTUNG; 60 min.

CB TALES FROM THE DARKSIDE
Two lonely men steal a department-store
mannequin, which seems like a fine joke until

one of them becomes emotionally attached to
the doll. Roberts: Jerry Orbach.
(¹) MOVIE—Science Rctke; 2 nrs. ***
"Altered States." (1980) Ken Russell maids
mayhem and mysticism in an adaptation of

Paddy Chayefsky's novel about a brilliant

scientist (William Hurt) caught up in mind-trip-

ping experiments. Emily: Blair Brown. Arthur:

Bob Balaban. Mason: Charles Haid.

Kl TO BE ANNOUNCED; 60 min.

4g) VARIETY TONIGHT
Guests include comedos Dunn and Ken-

nin on, and juggler Wes Zaharuk.
CAMPBELL mme

An escape artist evades authorities.
(Cfw) SPORTS—Miller/Pairick

((I') AMATEUR NATURAUST—Dootmannt ty

Atlanta Edition
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(QN) COLLEGE BASKETBALL
atsvr Akim at Brigham Young. The Lobos
defeated BYU 8844 on Jan. 5. (Live)
(gm) CAR 54-Comedy (II)
(II) MOVIE—Crime Dmma; 80 min. **
Crazy Mama."

Q@) ROCK 'N'OLL PALACE
Martha Reeves; the Tokens.
(II) MOVIE—Dmma (II);
2 tus., 30 min. ****
"The Treasure ot ths Sierra Madrs." (1946)
Humphrey Bogart and Tim Holt star in this
powerful version of B. Traven's novel about
greed. ScreenwrfterMirector John Huston
won two Oscars.
(NI) FREDDY'S HIGHTMARES—ThrNer;
80 min.

II:40 (II() MOVIE—Crime Dmma; 1 hr., 35 min. *
'Nightstick."

EARLY SUNDAY
QI) MOVIE-Crime Dmma: 2 hrs. ***
Birds of Prey." (1973) TV-movie with David

Janssen as a helicopter-home traffic reporter
drawn into an aerial duel with a gang of bank
robbers. McAndrew: Ralph Meeker. T.J.:
Bayne HeilveiL Slater: Harry Klskas. Sinclair:
Sam Dawson. Trucker: Don Wilbanks.
(8) WAR OF THE WORLDS—Sdence Rction;
60 min.
g9 ETHNIC NOTIONS (CC)—Documentary;
60 min.
QS MOVIE—Sdence Rctke; 2 hrs. **
"Horror of Death." (British; 1973) Unusual
thriller about efforts to capture the "spirit of
death" in Victorian Britain. Hugo: Robert Ste-
phens. Giles: Robert Powell. Christina: Jane

taire. President: Alex Scott.
VOLCANOSCAPES-Documentary;

60 mat.
%5 MIDNIGHT LOVE—Musk; 60 min.
45m) ZOLA LEVITT—Religkrn
CW) NEWS
CKl ROAMING WILD AND FREE—Wildlife;
60 min.
XE LADY BLUE—Crime Dmma; 60 min.
(im) MAD MOVIES WITH THE LJL CONNEC-
TION-Comedy
QII) GRAND OLE OPRY UVE BACKSTAGE

2:05 NIGHT TRACKS—Musk; 5 hrs., 55 min.
Videos by Anita Baker, Eddie Money and
Vanessa Williams. Induded: "Just Because."

Q3) D.C. FOW~onurdy
8{5 MELLINGER'S MAIL43RDER MONEY
MAKING—Commercial
lSWRESTUHG;60m.'n.
C GREAT AMEyBCAN OtyIDOORS~EVANS 6 NOVAK—hrfervfew
mm) LANCELOT UNK—Comedy

Edition

rr;30PM $8'sarlv
QI() GRAND OLE OPRY UVE
(I) MOVIE—Comedy; 2 hrs. **
"Caveman." (1981) The misadventures of a
prehistoric tribe. Ringo Starr, Dennis Quaid.
III) CRIMES OF THE CBfAJRY

12:35 (Im) MOVIE—Cornedy: I hr., 45 min. *
"The Squeeze."

1 AM (X) MONEY MONEY MONEY—Cotttmercial
Ql D.C. FOLLIES—Comedy
Q3) THREE'S COMPANY—Comedy
(Ã) TWIUGHT ZONE (CC)I.~ MANNIX—Crime Dmma; 60 min.

A-TEAM—Adventure; 60 min.
(QiEl SHOR)STORIES; 60 min.
(KD WEIGHT TRAINING—Comme:-.Ul
egg) MUSIC AND MORE—Peport; M min.
.gli) NEWS
(NC) GREAT PLAHES- 'Documentary; 80 min.
(QE) FOREVER LEAN—Commerdal
(goal MAKE ROOM FOR DADDY
-Comedy (5W)

(II) MOVIE—Conutdy; 65 min. **
"Amazon Women on the Moon."
QR) MOVIE—Crime Drama; I hr., 40 min. **
Street Smart."

(gg) THIS WEEK IN COUNTRY MUSIC(IMOVIE—Thriller; 2 hrs., 30 min. **
"Nightmare Honeymoon." (1973) Unsavory
melodrama about a newlywed couple (Dack
Rambo, Rebecca Dianna Smith) terrorized by
killers. Filmed in Louisiana. Lee: John Beck.

PERFECT DIET~merclal
I:10 TRAVEL GUIDE: S

A krok at Texas'ill country.
I:15 (51() MOVIE—ThrIer; 1 hr., 55 min. ***

'The Omen."
I:30 ~ LATIN CONNECTION, 60 min.

Denise Lopez; Kid Creole and the Coconuts;
Sting; the Mobdy Blues; ths Beach Boys.
g3 MORGAN BRITTANY ON BEAUTY
~merckrl
W MAUDE—Comedy
(I) ABC NEWS (CC)—arlt Hume
4Q OH TRIAL
Q3) ROPERS—Comedy
(Q) FREDDY'S NIGHTMARES—Thriller; 80 min.
(g) SHOP-AT+lOME STORE; 2 hrs.
W WRESTUNG; 90 min.
(5'ACTS ABOUT HAIR LOSS
—Commerclolg PINNACLE—Profile
Guest: Christopher Whittle of Whittle Com
munications.I) OLYMPIC DREAM: THE FOLLOW-UP
—Documentary; 60 min.
(K(I) UGHTER SIDE OF SPORTS
KZ6 TO BE ANH~; 3 hrs.
Imi() SMOTHERS BROTH~omedy (IW)
QIi) WISH YOU WERE HERE—Tnrvel
(II) MELUNGER MAILWRDER MONEY
MAKING—Commerdal

Tv Guro@107;',I



ANchael J.Rm
Rghls inVletnam

Tom Selleck's
e Jailbird

Virginia Madsen
Plays a
Plucky Coed

o

26



(fury-TV mevte dotage beyht on page 172

American t9pkxnat in Parle. Robert Carradins,
Cuartane MacColl.

IRIS (CC)
IMIWS; N cia.

NWAWRESTLING; N mh,
SAEEBAU. SALLSTAR BLOOPERS
NORTH GEORGIA MAGAZINE

Local crafh. Nmberty Felly hoah. (Repeat) INN NEWS-Stud NaExuok1'RW YORK ONNTS ISGHUGHTS
DAYS AND NIGHTS OF MOLLY DODD

GARRY SHANDLING (CC~omedy
Geny fafh hh drk/er's heL and fears hs mayi~be getSng enough inhilectual~n.5 CLASEC ROCI~yagnxta Jack

Preston, and the Techniques.

ag MOVIE-Drama:2 lus. ++
'Ffghhr Squadron. (1948) An English@used
U.S. squadron paves the way for V-E Day. Ed-
mond O'rien, Robert Stack, Henrv Hull.

IFS Sl (X)& (K iD GR) QS CS $$ KDITS
&SPTOTHEMANOR BOR~omedy
Audrey's «Nrrnph to get Richard to sponsor a
charity even! backfire-In favor of Richard'
company.~ Keith, Peter Bowles.

NEWS; 85 mla.
MOVIE-Comedy; 2 ius. ***

'Designing Woman," (1957) Boxing and high
fashion square off when a sportswmsr (Greg-
ory Peck) mamas a designer (Lauren Bacall).
Dokxas Gray, Sam Levens. MYSTERYI (CC): 60 mln.
See Thursday 9 P.M. Ior details.
CS CHARS (CC)-Comedy
Dhns won'I stay in the house she and Ssm
bought because it's alive wfth the memories of
ih Previous rssidenh. Bert: Doughs Seals.
Lafian: Bafis Bird. Diane: Sheihy Long.
95 STAR TREK: THE NEXT GENERATION
(CC)-6chncs Rctha; Nmh.
A halHgingcn woman (Suzh Ptaksin) from
Woifs past boards the Enterprise as a special
agent to Inhicspt a Klingon vessel carrying
a crew in cryogen suspension.

PAPER CHASE—Dtuma; 60 min.
MONEYUNE—Lau Dobbs
OZZIE AND HARRIET—Otunsdy ( 
AIRMAL WONDER DOWN UNDER

~oatuhsnfaty8MOTORWEEK ELijSIRAlED
SPENSER FORHf~ms Dmma;

Nmh.

S ROINN 4 MANlN'S LAUGHLIN
SUPER DAVE (CC)—Contsdy

Dave wehcmss reprssenhtfves. ol a phstic-
aulgery onAvsntfan.

Frida
Qg)MOVI~aedy; 90 mh. *
The Great Outdoors."

YOU CAN SEA STAR-Tahnf contest
MIAMI VCS-Crime Drama; N mls.
TALES FROM THE DARKSIDE
Il"S A UVING-Comedy

1185 NIGHT TRACKS POWER PLAY DANCIN';

60 mh.
1100%5 BENSON-Comedy

A vhk from Benson's mother (Beah Richards)
provkfes a sentimental and happy time for hsr
loving son, and an unexpectedly poignant
farewell. Benson; Robert Gulllaums.
(X) CP gS WIMSLEDONmenS HIGH-
UGHTS NEWHART (CC)-Comedy
George becomes a Btg Brother to an imagina-
dve youngster (Scott Curtis)-who unfortu-

finds Dick a lot more excking.
~5 MONTY PYTHON S FLYEIG CRCUS
comedy
Hamlet undergoes psychoanalysis; eight
Queen Victories compete in the Queen Victo-
ih handicap race; a boxing contender gets his
head knocked off. Graham Chapman.

K.NIGHTUNE (CC)-Tsd Koppel
@) PAT SAIAK; 90 mki.

Scheduled: Judge Joseph A. Wapnsr ('Ths
People's Cour'), singer Gary Monfs, former
child star Jon Provost ("Lassie"). Dan Miller,
Tom Scott band.
(8) ARSENIO HALI. N min.
Scheduled: Singer Tom Jones,
CS BEVERLY HILLSILUES—Comedy
The hillbillies plan their monetary ierxWeass to
save England's economy. Montross: Alan
Mowbray. Jsd: Buddy Ebssn. Granny: Irons

n. Elly May: Donna Douglas.
~ LATE NIGHT ATLANTA UVE; N mls.

ARSENIC HALL: 60 min.
Scheduled: Bill Cosby (conclusion); Donna
Summer ("This Time I Know tt's for Real").
Qg) EVENING AT THE IMPROV—Cotnsdy
Shiskis and Ysmsll host.
gpss THIS WEEK IN BLACK ENTERTAIN-
MENT8 SPORT(~ratios/Hhtanan

MOVIE—Dmma; 2 hs. ***
The Rainmaker."

AMATEUR NATURAUST—Documentary
SPORTSCENTER
MOVIE-Drama; 1 hr., 35 min.

Emmanuslls."

S MY THREE SONS-Comedy (g)
MOVIE (CC)—Thdthi: 90 mla. **4'I Fool's

Day.'ROOK

AND CIWSE-Ilogazhs
Julia Andrews is among the guests.

MAGNUM, P.I.-Olnw Dmma; 60 min.
ARSENIO HALL; $0 mla.

1145 JEFFERSONS (CC)—Corned

TV GUIDE/1 69



Midnight
M

EARLY SATURDAY
W NIGHTUNE (CC)—Ted XefrFM
(K m})TONIGHT; 60 Inh.
Scheduled: John Larroquette ('ight Court"),
singer Rosemary Clooney, senior-citizen box

John Bogosian. Johnny Carson. (Repeat)
ARSENIO HALL; 60 min.

Scheduled: Bill Cosby (condusion); Donna
Summer ("This Time I Know It's for Real ).
(93 FACTS OF UFE
CDi FRESH RELDS—Coinedy
(I) WAR OF THE WORLDS; 60 min.
Qg) EAGLE AND THE BEAR (CC)
—Documentary
(gI) MIDNIGHT LOVE—Mush; 60 min.
(]I}}) MOVIE-Omma; 90 min. +*
"The Loneliest Runner," (Made for TV; 1976)
Michael Landon's semiautobiographical
drama about a teen-age bed-wetter (Lance
Kerwin). Curtis: Brian Keith.C NEWS-I(enny/Emoiy; 80 min.
(Ig) WONDERS OF THE WILD—Wndllfe
(}3}) COLLECTOR CAR CLASSICS AUCTION
Three 1960s automobiles are available at an
auction in Newport Beach, Cal. Viewers may
call in bids (Live)
(}I]}) TALES FROM THE CRYPT (CC)—ThrNer
(KK HEARTBEAT-Omma; 80 min.
(}I) DONNA REED—Comedy (II)
Q}I) NASHVILLE NOW—Varkrly; 90 min.
J.C. Crowiey, Porter Wagoner, Minnie Pearl.
(}g) MOVIE-Comedy; 2 tus. +*
"Starhops." (1978) Titillating farce with Jillian
Keener and Sterling Frazier as carhops who
take over a failing drive-in. Dorothy Buhrman

12:05 (}3) PAT SAIAK; 90 min.
Scheduled: Judge Joseph A; Wapner ("The
People's CourP), singer Gary Moms, former
child star Jon Provost ("Lassie"). Dan Miller.
C9 NIGHT TRACKS—Mush; 4 Ius., 55 mht.
Videos by Great White, Dino, and Roxette

12:30 W LOVE CONNECTION
(53 NEWS
(I}) CHEERS (CC)—Comedy
gi3 lWO'S COMPANY-Comedy
68 HAWAII FIVE~time Drama; 60 min.
5}) FREDDY'S NIGHTMARES—ThdSer; 60 min.
(QE) WINSTON CHURCHILL (}5)
(]}I) WILDUFE CHRONICLES
(EI}}) JET SKIING; 60 min.
The 1987 World Jet Ski Finals, taped at Lake
Havasu City, Ariz.
(I}}}) MOVIE—Crime Dmma; 85 ndn. *
"Daddy's Boys."
(Im) MISTER ED—Comedy (]I
(II) MOVIE—ThrNer; 2 hiL **
"Firestarter." (1984) Stephen King's horror
story of a girl (Grew Banymore) with an incen-

personality, sought after by a maniacal
assassin (George C. Scott). David Keith.
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 I) MORTON DOWNEY JR.; 60 ndL
12:40 QBj) MOVIE—Drama ( ; 2 hrs., 5 min. **

"Prisoner of War." (1954) A grim, fact4/
account of the atrocities suffered by Ame'OWsin North Korea Ronald Reagan, St
Forrest, Dewey Martin.

'I 2:45 (Tg) MOVIE-Omma; 85 nlhL *
"Vendetta"

I AN 43 NEWLYWED GAME
QQ 4P (g) LATE NIGHT WITH DAVID LElTER
MAN; 60 min.
Scheduled: Kirk Douglas. (Repeat)~ IRONSIDE—Cdme Dmma;60 min.
(g) MOVIE—Drama; 2 hrs. *+
Pam Dawber plays an "American Geisha'tudying~ cunure. A fact4ased 1986
TV-movie. Kangoro: Richard Narita.
(R) NEWS
Qi3 MacNEIL, LEHRER NEWSHOUR; 60 min.
Q5 FAMILY GUIDE-Commerckd
Q3 DEATH VALLEY DAYS—Western (]I)
(QE) MOVIE—Comedy-Drama;
2 hrs., 30 min. ***
"Alice's Restaurant." (1969) Arto Guthrie in a
dramatization of his hit song about '60s coun.
terculture. Pat Quinn, James Broderick.
A&E is advising viewer discretion.]45 VIDEO SOUL-Mush; 2 hrL

CROSSR RE —Suchanan/8raden
WORLD MONITOR—Repod

(QB TO BE ANNOUNCED
(II() MOVIE—Thriller; 90 ndn. **
"A Nightmare on Elm Street 4: The Dream
Master."
(]I PATTY DUKE—Comedy (R)
(IN) MOVIE—Comedy-Drama 1 hr 35 min *
"And God Created Woman."

I:30 W GONG SHOW-Game
gg DICK VAN DYKE—Coitledy
Q5 PHYLLIS—Comedy
(it}) FRIDAY THE 13th—ThrNer: 60 ndn.
Kl JAZZ BEAT—Variety
(]I}}) DAILY MIXElt—Commutual
(C}a NEWS; 80 min.I) SWEET LAND OF UBERTY

A salute to the Statue of Uberty and America.
{Jig) CELEBRATE—Oocumentary
(I]) BODYBOARDING
The 1988 Pro Bodyboard Championship,

at Hawaii.
WEIGHT TRAINING—Commlchl

(}ml SATURDAY NIGHT
(Tl) MOVIE—Western (]I); 90 min. urer
"Stardust on the Sage." (1942) Gene Autry.
(I}8) JOE FRANKUN-4nteeieur; 60 nda.

1:35 (Ql
2 AN W HOLLYWOOD SOUN%S-6an»

g3 (g) FRIDAY NIGHT VIDEOS; 60 Isnn,
Smokey Robinson and comedienne Marsha
Warfield introduce videos by Bobby Brown,

Ausnta Edition
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Psiy-1V nwvle details begin oft Pege 1B1

(II) BOYS-Comedy
Poker buddies gather at the~rClub.

COUNTRY KITCHEN-tandem

A psychiatrist is tortured by hts patient's inner
thoughts. Brian Kerwln, Myriam Cyr.

NEWS (CC)
10:30 ~ BEVERLY HILLBILUES—Comedy(II) INN NEWS—Malytn Scott

COMEDY CATCH
CROSSBOW—Drama

Tell stops Gassier from torturing a man.fm)DISNEY FAMILY ALBUM
Photographers Alfred and Elma Mffoes.

ESQUIRE: ABOUT MEN, FOR WOMEN
SCTV NETWORI(-Comedy
COMEDY 4 MAGIC CLUB'S 10th ANNI-

VEILSARY; 60 min.
Garry Shandling, Harry Anderson, Jay John-
son, Bill Kirchenbauer, George Wallace,
Kozak, Dave Coulier and Bob Saget perform.

COUNTRYCUPS; 60 min.
ALFRED HITCHCOCK PIIESENTS
BENNY HILL-Carnedy

Bgmhr.
11FM ~(X)W (ECD M (XR NEWSg)TWIUGHT ZONE (CC)

In Stranger in Possum Meadows," a boy is
befriended by a surveyor (Steve Kanaly).
NI) BENSON-Comedy
Benson inherits a men'-magazine empire(tat proves Io be a nnancial and pollhcal liabili-

. Robert Guhtaume. Jessie: Gretchen Wyler.i LATENIGHT AMERICA WITH DENNIS
WHOLEY; 2 his.
Scheduled: Actor Wemer Klemperer; and con-
servative activist Phyllis Schlafly. (Live)
QS M A%'H
Everyone wants to mother a wounded and ap-

Im
rently orphaned Korean boy.

~ MONSTEItS—TfnHler
A white-magic practitioner (Adrienne Barbeau)crosses the line separafing good from evil in an
effort fo aid a man possessed by demons.55 REDAY Il& 13th—Tinfher; 60 mfn.
An anfktue makeup compact that's caused thedeath of its owner is stolen and used to bestow
eternal youth on an aging fashion model
(Laura Robinson).
CKI WRESTUNG; 60 min.
4KD BOXING; 60 min.
From 1987: Tony Willis vs. Willie Edwards in a

heavyweight bout.
RIIL TIN TIN K+ COP (CC)—Ath/elntn»

Hank is temporarily blinded.
ggP CAPITAl GAAG—D~I)MOWS-Caatstfy ;
I hr.„35 min; +++

'FrreerrsrFercafe.' aaetWORu)

i~:mopu Satut'da
(K(g) SURFER MAGAZINE
(Im) MOVIE (CC)—Comedy-Dmma'

hr„45 min. ***T~Man."
(gp SPENSER: FOR HIR~rlme Drama;
60 mln.
(gal ROWAN 4 MARTIN'S LAUGH-IN
QE) MOVIE-Comedy-Dmma; 80 min. *
Candy Stripe Nurses'."

(II) MOVIE-Comedy-Dtama; 2 hrs. *
'The Van." (1977) A teen-ager (Stuart Getz)

Rs his customized van will attract girls.
TWILIGHT ZONE—Dmma (ji)

NI) fT'S A UVING—Comedy
11:20 QKD MOVIE-Comedy (Ii);

2 hrs., 25 min. ***
"Period of Adjustment." (1962) Frothy ac-
count of the problems facing newlyweds
(Jane Fonda and Jim Hutton), with Tony Fran-
ciosa and Lois Nettleton trying to help.

11:30 ~MOVIE-Crhhs Drama; 2 his. **
"Borderline." (1980) Charles Bronson as a
border-patrol officer investigating a murder
and the smuggling of Mexicans. Bruno Kirby.(I) CD HX) SATURDAY NIGHT UVE; 90 min,
John Malkovich and Grammy winner Anita
Baker ("Giving You the Best That I Got," "Just
Because"). Regulars: Dana Carvey, Phil Hart-
man, Victoria Jackson, Jan Hooks. (Repeat)W MAGNUM, P.l.~rime Dmma; 60 min.
Eugene Roche returns as Luther P. Gillis, who
helps Magnum (Tom Selleck) investigate the
theft of Robin Masters'ewest manuscript-
and an attempt on Higgins'ife.

gg) CASE BOOK OF SHERLOCK HOLMES—Mystery 31)
Someone's killing the officers—both past and
present—of the ship Gloria North.
(53 MOVIE-Fantasy; 2 his. ***
"Escape from New York." (1981) Futuristic
drama about a criminal (Kurt Russell) selected
to rescue a kidnapped President. Lee Van
Cleef, Ernest Borgnine, Donald Pleasence.
(g) MOVIE-Dmma; 2 hrs., 30 min. **
"Every Time We Say Goodbye." (1986) WWll
romance between an American pilot (Tom
Hanks) snd a Jewish woman (Cristina Marsil-
lach) in Jerusalem.
(g) IT'S SHOWTIME AT THE APOLLO; 60 min,
(8) MOVIE~ma; 2 hrs. ***
"Little Women." (1949) Tasteful remake of
Louisa May Alcott's classic novel about a New
England family during the Civil War era. Jo:
June Ailyson. Laurie: Peter Lawford. Amy:Elizabeth Taylor. Beth: Margaret O'rien,
%0 SOUL TRAIN—Masb; 60 mfn.
CBTALES FRiOM THE DaRKSIDE
An Egyphan mummy comes to kfe to destroysiose who have disturbed his tomb and is
challenged to a game of strip poker by his in-
tended victim. Tapok: Arnold Stang.

Tv GUIDE/85



/marly 11130PM
~I Sun. 1 A5AM

CII)
A trapper takes the Campbeus hostage.

SPORTS—MWer%kks
NATURE'S WAY
SPORTSCENTEII
MY THREE SONS-Cametfy ( 
CLASSIC ROCl~fmon Jock

Guests in¹ude Gary Lewis and the Pkryboys;
Ronny and the Daytonas. MOVIE-Otme Omma; 2 fuL **
'Prime Cut." (1872) Wofienf melodrama about
~ Oh@ego enforcer (Lee Marvtn) sent to elimi-
nate a swinish IVffseourt mobster. Gene Hack-
man, Sissy Spacek. Weenie: Gregory Walcott.
(II) FFEDDY'S NIGHTMARES—Thrlaer;
80 min.

11l45 (II) I DVIE (CC)-Olme Dmma;
1 IK'., 55 rnkl. *++
Stakeorrt."

? I 5m CRl NIGHT TRACKS—Mu¹c; 6 hrs., 10 min.ideas by Prince CBatdance"); Bobby Brown

ROur Own").
MOVIE (CC)—Thrgel; I hr., 40 min. **

The Lost
Boys,'ARLY

SUNDAY
WtL 55ITS SHOWTIME AT THE APOLLO;80 min.

Sinbad (host); Paula Abdul; Skyy; comedian
Paul Mooney.
Q5 BEACH BOYS: ENDLESS SUMMER;
80 min.
(I) MOVI~¹srrce Rouen; 2 hrs. **
'Dr. Who and the Daleks." (Brl5sh; 1965)
Transported into space by a dme machine, a
e¹en5st (Peter Gushing) and his crew discov-
er a hostile futuris5c ¹ty. Jannie Linden, Roy
Cauda, Geotfrey Toone.aWRESTUNG; 80 min.

UVING DANGEROUSLY—Ooctlmentary;
80mfn.

NDIBGHT LOV~u¹c; 80 min.
ZOLA LEVllT-Reaglon
NEWS
SAFARI-Waifs; 60 min.
AWA WRESTUNG; 80 min.
LEG WORK-Cdme Dmma; 80 min.
DONNA REED-Canedy (EK
GRAND OLE OPRY UVE BACKSTAGE

IB30 W KOJAK-Crime Dmma; 80 min.i.D.C. 1OLUES-tkunedy
WAR OF THE WORLDS-aclencs Radon;

BS lain.

EVANS ~ NOVAK-Interview
OZZIE AND HAIEEET~medy II)
MSTER ED—Comedy (II)
MOVIE—Crflle Drama; I lu'., 40 mtrl. **

Shakedown."IGRAND OLE OPRY UVE
HEAVY METAL MELTDOWN—Magazine

Program grid is on page 54
July 6/8, 1888

12:50 CI9) MOVIE (CC)—Thrler; I hr.,50 rlun. **
"Christine."

I AM CD D C. FOLUES-Carnaly
55} FACTS OF UFE
CD VIDEOSPIN-Mu¹c
CB HAWANFIIIFO-Cdme Dmma; 80 mln.
Nl) ENTERTANMENTTHS WEEIC-Magazku,
60mkr.
85 MOVIE-Dmma; 2 hrs., 30 min. ****
'Rocky," (1976) Sylvester Stalkine wrote silt
shus in this Oscarmnning film about a fourth
rate boxer who gets a shot at the heavyweigtr
55e. Talia Shire, Burt Young. Apollo: Csr.
Weathers. Mickey: Burgess Meredith.
(I) WRESTUNG; 60 min.
Qg) EVITA PERON—Drama; 60 min.
(KD WEIGHT TRAININ(~ommer¹al
(ggK) MUSIC AND MORS-Report; 80 min.8 NEWS

MOVIE-Dmma; I hr., 35 min. ***
'Stone Fox."
CI(i) ARTHUR C. CLARKE'S WORLD OF
STRANGE POWERS
(gK) GAMESMAN-Adventure; 60 min.
M'AT AND BE THIN—Commer¹al

PATIY DUKE—Comedy ()I)
THS WEEK IN COUNTRY MUSIC
MOVIE-Comedy: 2 hrs. **

"Starhops." (1978) Titillating farce with Jilliar
Kesner and Sterling Frazier as carhops wtir
take over a failing drive-in. Dorothy Buhrman.
(Il) TO BE ANNOUNCED; 2 Ills.

I:10 g TRAVEL GUIDE
I wg5 UFEsTYLEs oF THE RIGH AND FAMQUS

80 mln. MAUDE—Canedy
g3 ABC NEWS (CC)-at5 flume
CD MOVIE—Demo; 2 hrs. **
'Memories Never Die." (Made for TV; 1932i
Lindsay Wagner as a woman who encounten
hostility when she returns home after sk
years in a psychiatric hospital. Gerald McRs.
ne, Barbara Babcock,

ROPERS—Comedy
(CI) TWIUGHT ZONE (CC)
(/ED LEl"S TAU(—Commer¹al
(gl) PINNACLE—Proals
Heritage Capital chairman Steve ivy.
(mi) CENTENARY OF THE MOTOR CAR
—Documentary
(LIE) TO BE ANNOUNCED; 80 min
(IQP MOVIE-Drama; 65 min.
"House of 1000 Pleasures."
gm) SATURDAY NIGHT
(5R WISH YOU WERE HERE—Tmvel SCTV NEIWORK—Canedy

I:45 (II) MOVIE—Demo; 2 hrs. ***
"Castaway."
QRD MOVIE—Cdme Drama (II); 80 min. **
Secret Service of the Air." (1939) Ronald

Reagan in an early leading role as a &man cii
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a
CODE
8711
5512
5706
5032

5005
8710
6698
5032
9998
8877

c3
6384
5060
5061
5ose
5093
6220

8707
5019
5019
5074
9997
9156
9998

999 7

9997
8941
5191
9998
5206
5200

Q 5200

5221
5222

CALL SIGN -------CITY---- —---
WTBS 17 ATLANTA

-NIELSEN---—--
PROGRAM NAME

-PROGR AM

2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
4MV
2SS
1LC
1LC
2SS
1LC
2SS
2SS
3DS
2SS
2SS
1LC
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
ILC
2SS
4MV
2SS
4MV
5MS
1LC
1LC
1LC
1LC
2SS
4MV

SS
2SS
2SS
2SS

LC
SS
LC

B B O

0 006
02989
16714
01672
05322
01668
07381
01670
01672
05564

1 DAY AT TIME
3 STOOGE S
9 TO 5
A GRIFFITH 2
ACE AWARDS
ADDAMS FAMILY
ALICE
ALL IN FAMILY
ANDY GRIFFITH
A WARD THEATER
BEAUTY BRKTHRL
BETTER WLD SOC
BETTER WORLD
BETTER-GRADES
BETWEEN GM SHW
BEV HLLBILLIES
BEWITCHED
BILLY GRAHAM
BONANZA
BRADY BUNCH
BTWN THE LINES
C BUR NETT CFRND
CARTOONS
CELEBRTNG FMLY
CHARTBUSTERS
CHIPS
CHMPN SPTS SAT
CHMPN LRESTLNG
CHR CHLDRN FND
CLASH CHAMPNS5
COCACOLA 600
COLORCLASSICS
COUSTEAU" HUNTR
COUSTEAU-WORLD
D BRAVES BSBL
DAYTONA UPDATE
DAYTONA-RACE
EARTH BEAT
FISHNG 0 WILSN
FLINTSTONES
FRIGHT NIGHT
GET SMART SPCL
G ILLI GANS ISLE
GLDN GLOBE AWD
GLLIGN ISLAND1
GOLDN GLB PRVW
GOMR P YLE USMC
GOOD NWS

05564
oleoo
01681
05009
01301
01690
07774
05502
05222
07679
06150
16446
05531
05378
05536

01561
01748
0 1754
14209
01754
01759

ST MARKET: 124'TLANTA
GA

TYPE- ---JAN-—-
SPRT TIME DAYS

1800 MON

1830 MON

2100 SUN

2300 SUN
1900 MON
1030 SUN

---FEB---
TIME DAYS
1830 MON

1800 MON
2300 SUN
1900 MON
1030 SUN

-MAY
TIME. DAYS
1830 MON
1715 TUE

1800 MON
2300 SUN
1900 MON
1030 SUN

2300 SUN

1PB

2215 FRI
0800 MON
0830 MON

0800 SAT
1630 MON
0630 SAT

2515 SAT
2300 FRI
1900 SAT
1100 SAT
2500 SUN

1530 SUN
2200 SUN

1730 SAT
1530 MON

1700 MON
23OO SAT

0800 MON
0830 MON
2215 TUE
0800 SAT
1630 MON
0630 SAT

2230 FRI
2330 SAT
1415 SAT
1915 SAT
1100 SAT
2530 SUN
2000 WED

2500 TUE
2430 WED

2315 SAT
1515 SAT

1745 SAT
1530 MON

1300 MON
1700 MON

2215 TUE
0800 MON
0830 MON

1630 MON
0630 SAT

2345 SAT

2230 SAT
2215 SAT
2530 SUN

2345 WEO
2230 MON

0900 SAT
1400 MON

1630 SAT
1530 MON
2415 THU

1700 MON

2000 WED

1000 SUN 1000 SUN 1000 SUN

--~JULY--
TIME DAYS

2115 TUE

1930 MON

---OCT--
TIME DAYS

---NOV--~
TIME DAYS

1145 MON

1700 MON
1800 MON
2315 SUN
1900 MON
1030 SUN

2300 SUN
1830 MON
1030 SUN
2330 SUN

1830 MON
1030 SUN
2330 SUN

2300 SUN
2530 SUN

1800 MON
0830 MON

0800 MON
0830 MON

1800 SUN

0630 SAT
1830 MON

2545 SAT
1200 MON

1800 MON
0830 MON

1630 MON
0630 SAT

1630 MON
0630 SAT

1345 THU

2245 SAT 2400 SAT

2000 FR I
2530 MON

2000 MON

1530 MON
2400 THU

1630 MON

1430 TUE

0600 SAT
1000 SUN

2300 SUN

1530 MON
2445 THU

0800 MON

0600 SAT
1000 SUN

2300 SUN

1530 MON
2415 THU

0800 MON

0600 SAT
$ 000 SUN

2545 SUN 2530 SUN

TOT
QHS

120
12
14
22
10
40
98
27

298
244

8

23

268
240

36
224

48
40

1

84
92
54
36
24
20

2
90
16
14
34

3
7

10
38

5eo
85

8
234

17
6

12
24
48

12t029s682
1 ~ 132y008
1 ~ 309i173
3s740 ~ 291

959y542
4e644e484
7 ~ 832 y 191
Iy795y750

55 '38y413
62t950t080

140 F 708
149t300

73 y 713
72e841

It059y567
32 '10 '29
26y013y384

351 '39
4e311e818

36y388y383
261y304

4soooy372
132y475
121e889

2e683y345llt164 ~ 891
11 ~ 045 y 609

3o839 ~ 478
81 '02

3e846s387
167y689

13y313i250
1 ~ 162y469
1 e 941 o 771
4e2 8 '57

4 7 '90
6 5 '18
356y520

2e579y242
67e923s871

4y743 ~ 679
558y696

28 'I
3&9

7
1

4 '56

|690
~ 772
~ 498
y623
F068
y 718

HH VIEWING
TOT HRS



CALL SIGN
WTBS 17 ATL

----CITY---------
ANTA

ST
GA

------NIELSEN----
CODE PROGRAM NAME
6688 GOOD T IME S
5210 GREEN ACRES
5032
5964
9997
9997
8733
6386
5243
5263
6139
5275
8388
5586
8348
5311
8350

9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
5364
9498
9997
9997
9997
9997
9997
9997
9997
9997
9998
9998
8702

GR IFF I TH SUN
GUh,SMOKE
HARDEE GOLF SA
HARDEE GOLF SU
HE ADL I NE N WS
HISTR Y-DIETING
HOGAN S HE R DES
INSIDE NBA
IT IS WRI TTEN
J COUS TEA U
JA MES ROB I SON
JEFFERSONS
JERRY FAL WELL
LA VRNIISHR LYII CO
LFAVE-TO BEAVR
LITTLE HOUSE
LOVE-MiARR I AGE
MORNING MOV
MOV PRES SA
MOV PRES SA-1
MOV PRES SA-2
MOV PRES SA-3
MOV PRFS SA-4
MOV PRES SU-1
MOV PRES SU-2
MOV PRES SU-3
MQV PRESNTTN 1
MOV PRESNTTN 2
MOV PRESNTTN
MOV PRESNTTN 4
MOV PRESNTTN D
MUNSTERS
NASCAR-PRO 300
NBA ALLSTAR
NBA ALLSTAR SA
NBA BKBL
NBA BKBL 1
NBA BKBL 2
NBA PLAYOFF 1
NBA PLAYOFF 2
NBA PLAYOFFS
NIGHT FLICKS
NIGHT TRACKS
NITE FLICKS SA
NITE TRACKS SA
NTL GEO XPLRER

BIB
01763
01767
01672
01310
05800
05800
14109
05564
01785
03668
05053
01800
05086
11193
01811
00465
05564

01849
06093

05222
05222
16367

-PROGRAM TYPE-
SPRT

2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
1LC
3DS
4MV
3DS
2SS
3DS
2SS
2SS
2SS
2SS
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4f'V
4MV
2SS
2SS
1LC
1LC
5MiS
5MS
5MS
5MS
5MS
5MS
4MV
2SS
4MV
2SS
2SS

2PK
2PK
2PK
2PK
2PK
2PK

CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

---JAN----
TIME DAYS

---FEB---
TIME DAYS

---M
TIME

AY---
DAYS

0930 SUN
0700 SAT

0930
0700

SUN
SAT

0930 SUN

0600 MON 0600 MON 0600 MON

2330
2200
0630

MON
FRI
SUN

2445 FRI
0630 SUN

2530 SUN 2530 SUN

2515
0630
2430
2530

FRI
SUN
MON
SUN

2330 SUN
1730 MON
1730 MON
0900 MON

2400
1800
1730
0900

SUN
MON
MON
MON

2400 SUN

1730
0900

MON
MON

1000 MON
0900 SAT
1330 SAT
2100 SAT

1000 MON 1000 MON

1200
2000
2100

1145
1430

SAT
SAT
SAT

SAT
SAT

1330 SUN
1530 SUN
1800 SUN
2000 MON
2300 MON
2400 MON

1230
1600
1900
2000
2215
2530

SUN
SUN
SUN
MON
MON
TUE

1900
2100
2330
2515

SUN
MON
MON
TUE

1300 MON
1700 MON

1300
1600

I"ION
SUN

1200 MON

---JULY--
TIME DAYS

1530 SUN
0930 SUN

---OCT---
TIME DAYS
1730 MON

---NOV---
TIME DAYS
1730 MON

14'00 SAT
1400 SUN
0600 MON
2430 SUN
2000 TUE

0600
2500

MON
SUN

0915 SAT

0600 MON
2500 SUN

0630 SUN 0630 SUN 0630 SUN

1900 MON 1900 MON

1700 SUN 1700 SUN
1730 MON
0900 MON
2515 SUN
1000 MON

1230 SAT
1400 SAT

1245 SUN

1915 SUN
2000 MON
2215 MON
2330 TUE
2515 TUE
1300 MON

0900
2500
1000
1000
1600
1915
2008
1400
1430
1900
2000
2215
2500

1300
1700
1300

MON
SUN
MON

SAT
SAT
SAT
SAT
SUN
SUN
SUN
MON
MON
TUE

MON
MON
SUN

0900 MON
2500 SUN
1000 MON

1000 SAT
1600 SAT
1445 SAT
2000 SAT
1315 SUN

1900 SUN
2000 MON
2200 MON
2330 TUE
2545 WED
1300 MON
1700 MON

2000 TUE
2230 FRI

2000
2200
2000
2230

FRI
SAT

TUE
TUE

2000
2245
2000

MON
TUE
SAT

2030 WED

2500 FR I

2415 SAT
25 00 PION

2430 FRI 2430 FRI 2430 FRI
2430
2430

SAT
MON

2445
2530

SAT
MDN

2430 SAT
2445 MON

2415
2545
2345
2545
2415

FRI
FRI
SAT
SAT
MON

2400 FRI
2315 FRI
2415 SAT
2545 SAT
2400 MON

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET: 124 e ATLANTA

TOT
QHS

80
2

32
27

8
8

240
23

7
25
48

18
94
48
74

148
480

18
952

8
183
203

65
32

128
29

188
659
645
310

5
897

98
16

8
17
28

146
29

133
100

11
58
80
60

106
335

PAGE 581
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HH VIEWING
TOT HRS

10e881e836
332e088

4e672e478
1eEEle884

Ei94e032
808e888

2e771e106
169e675
E 9e527

2e778e629
244e864
132e254
60e275

14e323e215
515e308

9e566e989
19e497e413
69e470e012

135e767
80e726e600

720e588
24e762 ~ 603
27e771e871

8 e 814 e 762
5 e 875 e 152

26 e4'38 e 305
5e826e743

32e136e533
135e929e207
81e046e544
17e098e164

214e569
84e828e685
13eE48e087
3e096e772

977e730
5e184e208
3e880e913

33 e 131 e 788
4e423e239

64e742e523
32)156e539
2e333e515
2e525e225
2e035e083
3e078e777
2 '10 '44

28 '43e254



CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

CA LL S IGN -------C IT Y---------
WTBS 17 ATLANTA

ST
GA

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET: 124 y ATLANTA

PAGE 582
09/03/91

5817
5817
5817
8721
8721
8721
9997
5418

5854
6486
6260
6727
6663
6663
6750
6750
6750
6750
675 0
9998
9997

620 7
9119
6232
6232
9997
999 7
9997
5019
5019
6416

NW LEAVE-BEAVR
NW-BE A VER 1
NW-BE A VER 2
NWA PRO WRSTLN
NWA WRESTLING
NWA-MAIN EVENT
P BRA VES BSBL
PERRY MASON
POSTGAME SHOW
POWER HITS
PREGAME SHOW
PR INC E ~ S-GALA
PWR PLAY DANCN
R MARTIN FSHNG
REDSCVRY-WORLD
SANFORD & SON
SCOOBY DOO
SEC FTBL
SEC FTBL PSTGM
SHAKA ZULU PT1
SHAKA ZULU PT2
SHAKA ZULU PT3
SHAKA ZULU PT4
SHAKA ZULU PT5
SUPR SCAR Y SA T
SUPRS TARS & MOM S
TBS ENCORE
TBS SPCL PRES
THIS WK-8 SBL
TIL HELP ARRVS
TOP & JERRY TK
TOM&JERRY FNHS
US OLYMPC GOLD
USA-TRACK&FLD
W BRAVES BSBL
WITHOUT BORDRS
WORLD CHP WRS2
WORLD CHP WRST
WORLD TOMORROW
WORLD-AUDUBON
WRESTLING -HITS

------NIELSEN"------
CODE PROGRAM NAME
8702 NTL-XPLRER PRM

BIB
16367
16285
16285
16285
06150
06150
06150
0 0788
06189
18300
05222
07788
05548
01900
00078

15793
15793
15793
15793
15793
18224

07588
05564
01646
01646
06501
06502
06921
06559
06559
05113
16541
06555

2SS
2SS
2SS
2SS
2SS
2SS
2SS
5MS
2SS
1LC
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
5MS
1LC
4MV
4MV
4MV
4MV
4MV
4MV
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
2SS
5MS
2SS
2SS
2SS
3DS
2SS
2SS

1PB

7CF

2PK
2PK
2PK
2PK
2PK

IPB

-PROGRAM TYPE-
SPRT

---JAN----
TIME DAYS
2100 SUN
1630 SAT

TIME
2100
1630

EB---
DAYS

SUN
SAT

2515 FRI
1700 SAT

1930 MON
0630 MON

2500
1715

2330
0630

FRI
SAT

MON
MON

1200 SAT 1200 SAT

1500 MON
1800 SAT

1500
1815
2300

MON
SAT
FRI

2500 MON

2430 SUN 0600 SUN

1900 SAT

2000 SAT 1800 SUN

1200 IDION 1200 MON

---MAY---
TIME DAYS
2100 SUN
1730 SAT

---JULY--
TIME DAYS
2115 SUN

1700
1730

SAT
SAT

---OC T--"
TIME DAYS

2430
0700 SAT 1830
1930 MON 1930
1200 MON

1400 TUE
2000

2545 F R I 2530
1700 SAT

FRI
SUN
MON

WED
FRI

2215 FR I
1800 SUN

1200 MON

2315 FR I

1000 SAT 1(700
2000 MON

2000
1930
2500

1445 MON 1445
1800 SAT 2200

SAT

THU
TUE
SUN

MON
SAT

2545 MON

2500 SUN

1445 MON
2145 SAT

1400 SUN 1900 SAT 1530 SUN

2245 SAT 1800
0600 SUN 0600

SAT
SUN

1900 SAT
1745 SAT
2430 SUN

1645 SUN 1545 SAT

1930 MON 2045 TUE 1930 MON

1230 SAT

2000 MON
2000 TUE
2 0 0 0 ICE D
2000 THU
2000 FRI

---NOV---
TIME DAYS

2200 FRI
1800 SUN

1200 MON
1530 SAT
2330 FRI
1230 SAT

0900 SAT
1930 MON

1245 SAT
1545 SAT

2200 TUE
2400 MON

2500 SUN
1400 THU
1500 MON
2145 SAT

1900 SAT
1745 SAT
0600 SUN
2400 MON
1215 SAT

TOT
QHS

104
52

6
12

8
96

101
202
388

1
24

2
16
53
34

4
204

54
78

1
8
8
8
8
8

128
12
10
49

20
8

1047
98

8
146

12
26
55
94

7

HH VIEWING
TOT HRS

23y816 ~ 727
5t569i463

562 y 233
ly045y392li412t878
7y994i188

14 '08i756
43i743i407
66y687y707

112y077
631 '10
298 F008

ls205i212
2 y 005 i 890
2 ~ 476 ~ 510

305q036
37i764 ~ 598
2i785o320

13t521t614
147y480

2e581y298
2,e62 i546
3y315t938
2 y556 i304
2y463y048

15i242y479
I 1431 ~ 843

981t372
5e625y569

657 '07
187y034
815s089

64v002e920
6 600y129

442 y090
22y987y065

844y241
5i312y702

10 0731 %368
544y122

70y892
i

670 y663



CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

PAGE 58309/03/91

CALL SIGN -------CITY--------- ST MARKET: 124% ATLANTA
MTBS 17 ATLANTA GA

TOTAL QUARTER HOURS
TOTAL QHRS

TOTAL HOUSEHOLD HOURS
TOTAL HHRS

TOTALS
ALL TYPES

13r 439
100 F 000

lr678 ~ 774r587
100 F 000

TYPE: 1
LOCAL

265
1 '72

25r457r579
1 ~ 516

2
SYN-SER IES

6r983
51 '61

771r073r884
45 '31

DE V-SER IE S

212
1 ~ 577

1r715r609
~ 102

MOVIES

5r 072
37 ~ 741

MAJOR 5
SPORTS

907
6 '49

655r378r149 225r149r364
39 '39 13 F 412

6
OTHER

QHRS AS 9i OF ALI QHRS 1 '28
HH HOURS AS X OF ALL HH HOURS 44a t52

0 022
0 ~ 674

0 '86
20 '17 0 ~ 017

0~ 045
0 ~ 425

17+ 354
0 '76
5 '61 0 F 000

0 F 000
0 F 000
0 F 000

MAJOR SPORTS

TOTAL QUARTER HOURS
MAJOP SPORTS QHRS

TOTAL HOUSEHOLD HOLRS
MAJOR SPORTS HHRS

382
42 ~ 117

447
49 ~ 283

70 r 959 r 229
31 ~ 517

14 0 r 668 r 519
62 F 478

BASEBALL BASKETBALL FOOTBALL HOCKEY SOCCER COL ~ BSKT COL ~ FOOT

78
8 ~ 600

0 13r521r614
6 '06

OTHER



CABLE COPYRIGHT DI STRIBUTIOIIJ
PROGRAMMING BY STATION

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION
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ST
MN

------NIELSEN-------
CODE PROGRAM NAME
9386 $ 1000 EVR Y-HRS
8901
9203

999 8
5002
9998
5005
5019
8618
6331
9111
8187
6662

1 0 1-C A SH- G VNM T
2 CLOSE-COMFRT
55 L BETTER
7PM MOV
ABBTTKCOSTELLO
ACTION THEATRE
ADDAMS FAMiILY
ALLSTR WRSTLNG
AMER INSTI TUTN
AMR GLADIATORS
ANUSHKA
ARSENI 0 HALL
AR SEN I 0-WE EKND
AUTO DIRECTORY

5098
9174
681 0
9343
8954
5389
5061
9131
9425
6301
5098
5098
6910
9056

5499
6368
8707

5876
5156
5159
8758
9335
8057
9334
6779
5807
8042

B RUNNYKF RNDS
BABE WINK LEMAN
BEACH BOY-SMMR
BENSON
BEST-LOVE CONN
BEST-NTL GEOG
BE WIT CHED
BORN FAMOUS
BOSOM BUDDIES
BROTHERS
BUGS$ FRNDS TK
BUGSePRKYLFRND
C ~ 0 ~ PeS ~

CAN-BT BALDNSS
CAR CARE SEMNR
CARSON'S COMDY
CHIP|c DALE-RNGR
CHIPS
COMBI CHEF
COUSTEAU-WiORLD
CRAFTiMTIC BEDS
CREATNG HEALTH
CR IME S-CE NTUR Y
D DIXONS FSHNG
DAY-DISCOVERY
DENNIS MENACE
D I FTS-HUNGER
DIFF STROKES
DUCK TALES
DUKES-HAZ ZRD
EASY-LOSE WGHT
FACTS OF LIFE
FAMILY TIES

BIB
05564
05564
09747

01664
01668
08748
06363
18551
05564
18711
18711
03398
18141
05406
08960
14191
16336
01681
18219
09748
18446
03398
03398
18163
05564
05564
14063
18005
07679
055e4
05564
05564
17912
05016
03933
05564
15272
16545
08552
05564
09050
13617

-PROGRAM TYPE-
SPRT

2SS
2SS
2SS
1LC
4MV
2SS
4MV
2 Sc
2SS
2SS
2SS
2SS
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
4MV
2SS
2SS
2SS
1LC
3DS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS

CALL S IGN -------CITY---"----"
KMSP 09 MINNEAPOLIS

MARKE 21 3 y MINNEAPOLIS-ST ~ PAUL

N---- ---NOV---
T I ME DAYS

---OCT---
T IME DAYS

---MAY---
TIME, DAYS

---UULY--
TIME DAYS

--- JA
I I iME
0600

EB---
DAYS

SUN
TIME
oeoo

DAYS
SUN

0600 SUN
1000 MON
0830 SAT
1900 MON
0930 SAT
2200 SAT

0600 SUN
1000 MON
0830 SAT
1900 MON
0930 SAT
2200 SAT

1900 MON 1900 MON 1900 MON MON
SAT
SAT
MON
SAT

1900
0830
2200
0930
1000

2200
1230
1000

SAT
SUN
SAT

2230 SAT 2230 SAT

1000 SAT 1000 SAT 1000 SUN
2430 SUN
2500 SAT

1000 SUN

2400 SAT
0800 SAT
2230 MON
2230 SUN

2130
2230

SAT
MON

0600 SUN
2230 MON

0800
2230
2230

SAT
MON
SUN

2230 MON 2230 MON
2230 SUN0830

0830
1100

0830
0830
1100

SAT
SUN
SAT

SAT
SUN
SAT

0830 SUN 0600 MON 0600 THU

1900 SUN

2200 MON 2200 MON 2200 MON
1030 MON
2330 MON

1030 MON
2330 MON

SUN
MON
SUN
MON
SUN
SUN

1600
2200
1900
0930
2000
1630

1000
2430

0930
2000

MON
SUN

0930 MON
2000 SUN

MON
SUN

1000 SAT 1200 THU

0730
2500
0900
2030

MON
TUE
SAT
SAT

1200 SAT

0730
0830
0930
1530
1530
1100
0930
1730
1800

SUN
MON
FRI
SUN
MON
SUN
WED
SAT
MON

0730
0600
0900
2115
1200
0600
2000
1130
2130
0730
083O

1530
1100
1730
1800

MON
SUN
SAT
SUN

SAT
SUN
SUN

SAT
SAT

SUN
MON

MON
SUN

SAT
MON

0730 MON
06OO SUN
0900 SAT

0830
2400
0900

MON
SUN
SAT

1200 SAT 1200 SAT

2000 SUN

2130 SAT
0830 SAT
0730 SUN
0830 MON

2130 SAT

0730
0800

SUN
MON

1630 MON
1600 MON
1100 SAT

1530
1100

MON
MON

1730 SAT
1800 MON

1700 MON

2200 SUN

0830 SUN
0630 MON

0900 SAT
0600 SAT
1600 MON
1100 SAT

2200 SUN
1930 THU
0830 SUN
0630 MON

0830 SAT
0600 SAT
1600 MON
1100 SAT

0630 SUN 0630 SUN

0730 SUN
0930 MON

1530 MON

1730 SAT
1730 MON

0730 SUN
0930 MON

1630 SUN
1530 MON

1730 SAT
1730 MON

2200 SUN 2200 SUN 2200 SUN 2200 SUN

TOT
QHS

6
106

8
1106

18
206

42
160

32
22

480
44
16
68
16
16
80

232
168

16
2

16
2

16
235

12
48
23
80
92

2
8

2
16

2
48

240
2

240
176

6
84

318

HH VIEWING
TOT HRS

0
0

46 ~ 191
0

Ip845y458
It696

221 1088
48y189

153y540
0

2 e 924
2y769

561s172
39y664
Ii698

19e762
17i560
20&836
35y670

468 '43
lly680

152t839
18e688

61250
1y358
6 e404

16 t654
292y951

0
4 ~ 536

14~635
1 t9 ~ 020
91e182

0
4q809

0
546

19y119
936

9|428
233 '40

0
62 '84

395y208
222yl80

0
174y164
929 i 069



CABLE COPYR IGHT DI STRI BUT I Oh.
PROGRAMMING BY STATION

ST
MN

CODE
8982
9075

5191

5031
9111
6381
6870
8991
6688
655 2
6348
6679
9341
6594
6594
6249

5250
5263
8388
5973

9998
6478
8348
8350

892 7
8951
8954
6694
6494
9999
8766

6491
9365
9998
6630
5803
6717

NI El SEN-»-----
PRCGRAM NAME
FANTASY ISLE
FANTSY ISLE 30
FINAL-lsITNSS R
F I NANCL GENIUS
FLINTSTONES
FNL-FALSE WINS
FOCUS
FREE" CELLULITE
FULFILL-DREAMS
FUN HOUSE
G ~ I ~ JOE
GOOD TIMES
GRIZZLY ADAMS
GRT WOK-CHINA
H DAYS AGAIN
HART TO HART
HOOVR-KENNEDY 1
HOOVR-KENNEDY2
HOW2 BLD-IMAGE
HUNT-WAR TRSRS
HW2-2PYCHK-JOB
I DRM-JEANNIE
IT IS WRITTEN
JEFFERSONS
JETSOhiS
K W FITNESS
KMSP MOV SPCI
LAST WORD
LA VRN&SHRLY&CO
LITTLE HOUSE
L I VE MINNESOT A
LIVE YR DREAMS
LOV BOAT
LOVE CONNECTN
MANHUNT FLLWUP
MASH
MA X IE ' WORLD
MIDDAY EDITION
MI NDP 0 WE R
MI NDV I S I 0 N
MKNG-CHIP &DALE
MS HLLYWD-SRCH
MUPPET BABIES
MY-PO NY&F RNDS
MYS WHEEL ADVN
NEW ARCHI ES
NEW HOLLYWD SQ
iNI GHT COURT

BIB
07786
07786
05674
05564
01561
05674
05710
05564
05564
18124
14152
01763
07609
05564
09102
08939
17939
17939
05564
18652
05564
01789
03668
01800
01585
05564
18875
11193
00465
05564
07823
14191
06006
01829
06016
05564
05564
18005
06049
15017
15020

17630
16299
14835

-PROGRAM TYPE"
SPRT

2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
3DS
2SS
2SS
2SS
4MiV
2SS
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
4MV
2SS
2SS
2SS

CALL SIGN -------CITY---------
KMSP 09 MIhhjEAPOLIS

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET: 213 j MINNEAPOLIS-ST ~ PAUL

--- JA N----
TIME DaYS
1800 SUN

---FEB---
TIME DAYS

---MAY---
TIME, DAYS

--- JULY--
TIME DAYS

---OCT---
T I ME DAYS

---NOV---
TIME DAYS

0630 MON 0630 MON
0830 SAT
0630 MON

0730 SAT
0930 MON

0600 MON
1500 SUN

0730 SAT 0730 SAT

0600 SUN

0600 MON 0600 MON

1830 SAT
1700 SUN
1900 MON
1900 TUE

1830 SAT 1830 SA T

0630 SUN
2430 SAT

1330 SUN
0700 SUN
2130 SAT

1130 SAT
0700 SUN
2130 SAT

0700 SUN
2130 SUN
1530 MON

1900 SUNi

1600 MON 1600 MON 1600 SUN

2530 FR I
1300 MON
2230 SUN

2530 FRI
1300 MON

0830 SAT
2530 FRI
1300 MON

2400 SAT

0630 MON
1900 WED
0730 SAT

1430 MON
0900 MON
1200 MON

0800 SAT
1800 MOh

1030 MON
0700 SUN
2130 SAT

1600 MON
2000 SUN

2530 MON
1300 MON

2400
0830

SUN
MON

0600 SUN

2400 SUN
0830 MON

0730 SAT 0730 SAT

1400 MON

0630
1100
2030
1830
1900

SAT
SUN
SUN
SAT
SUN

0630 SAT
1100 SUN

1300 THU

0830
1030
0700

0700
0630

SAT
SAT
SUN

MON
SUN

2400 SUN
1230 THU
0700 SUN

0700 MON

1230 MON

1600 SAT

1230 MON
1330 THU
1600 SAT

1300 MON 1300 MON

1230 MON
1130 SAT

1230 MON
2430 SUN

1230 MON 1230 MON

2200
0900
1200

MON
MON
MON

2200 MON
0900 MON
1200 MON

2530 THU

0900 MON 0900 MON 0900 MON

0630 SUN
1900 THU

0800 MON 0800 MON

0900 SUN
1200 MON
1830 MON

0900 SUN
1200 MON
1830 MON

0900 SUN 0900 SUN
1900
0900

SUN
SUN

1900 SUN
0900 SUN

1830 MON 1830 MON 1830 MON 1830 MON

TOT
QHS

8
6

240
8

48
2
2

80
160

32
10

132
8
8
8
2
6

12
66
48
32

120
2

10
78

2
358

12
2

70
238

4
154

80
238

32
2
2
2

80
120

48
48
80

226

HH
TOT

VIEWING
HRS

12&348
0

2y186
413

96y474
lj714
3j360

0
0

55e570
44jl14
11e812
44y384

0
240y239

21y495
0

12j762
0
0
0

69 F 164
866

82y058
127j854

0
23y417
26&238

0
94 y 063

8 j685
0

30j540
507j344

0
231j853
30y570

1560220
0
0

4e479
0

50%892
169t494
42j768
51y614
52y042

667&231

PAGE 100
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CA LL S IGN ----"--C IT
KHSP 09 MINNEAPOLI

CODE
643 0
9998
9998
9997

8038
5389
537 8
5438
6498
6134
8873
6878
8932
6369
8898
9997
9997
999 7
9997
999 7

9999
9999
9999
9999
8927
8045
8695

6852
6683
5449
9998
9998
9998
9998
9998
6727
8024
8082
6255

6558
9998
9998
9998
9998

-NI ELS iN-------
PROGRAM NAME
NITE CREA TURES
NITE OWL TH 2
NI TE OWL THTR
NORTHSTAR HCKY
NORTHSTR PSTGr
NTL GEO-ASGNMT
NTL GEOGRAPHIC
NW DA TING GAMi
NW NEWLYWED GH
NW PRDCT&, IDEAS
ODD COUPLE
PERSONAL POWiR
PL AN-OUT ALIVi
PLY PIANO OVNT
POLICE ACADEMY
POLICE WO MAN
PREP BOWL
PREP BOWL 2
PREP BOWL 3
PREP BOWL
PREP BOWL 5
PREP BOWL PRGM
PRIME TIME NWS
PRIMETME NWS L
PRM TM NW WKND
PRMTM-WKND LT
PROGRM-SUCCESS
REAL GHOSTBSTR
RECORD BREAKRS
RESOLUTION
REV ~ DR KENNEDY
ROCKFORD FILES
ROCKY & BUL L WNK L
SAT 12N MOV
SAT 1PM MOV
SAT 230PM HOV
SAT 2PM MOV
SAT 3PM MOV
SCOOBY 000
SCRCR W &MR S KNG
S I MON & S I MON
SI SKEL&EBERT
SR CI TIZN 4RUH
STRAIGHT-HEART
SUN 12N HOV
SUN 2PH MOV
SUN 3PH MOV
SUN 5PM HOV

BIB
06138

17025
16336
17772
18101
05564
01868
0 5564
06190
05564
18243
00506

05564
16288
06402
05564
05048
00518
03376

00078
14332
11008
16814
18862

CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

2SS
4MV
4MV
5MS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
1LC
1LC
1LC
1LC
1LC
1LC
1LC
1LC
1LC
1LC
2SS
2SS
2SS
2SS
3DS
2SS
2SS
4MV
4MV
4MV
4MV
4HV
2SS
2SS
2SS
2SS
1LC
2SS
4HV
4HV
4HV
4HV

4PH

ST
MN

-PROGRAH TYPE-
SPR T

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

HARKET: 213 v MINNEAPOLIS-ST ~ PAUL

---JAN----
TIME DAYS

2530 HON
1830 TUE

2000 SUN
1900 SUN
1400 MON
1330 MON

---FEB---
TIME DAYS

2530 MON
1830 TUE

1900 SUN
1400 MON
1330 MON

TIME
AY-~-

DAYS
---JULY--
T IHE DAYS

2530 MON 2500 SA T

1900
1200
1330
0830

SUN
MON
MON
SAT

2430 SUN
1900 WED
1400 MON
1330 HON

---0 C T---
TIME DAYS

2500
1830

MON
WED

1700 SUN

---NOV"-~
TIME DA YS
2500 SAT
2530 SUN
2500 MON
1930 TUE
2200 TUE

1900 WED

2215 TUE
0600 SUN

2130 SAT

0930 SAT

0600 MON

2400 SUN

0930 FRI
1000 MON 1000 MON 1000 HON

0600 MON

0930 SAT
1200 SAT
1500 SAT
1800 SAT
2100 SAT
2030 SAT
2130 MON2130 HON

2100 SAT

2130 MON 2115 MON 2115 HON 2130 MON
2200 MON
2100 SAT2100 SAT

2200 SAT
2430 SUN
0700 MON

2100 SAT
2130 SAT
2430 SUN
0700 HON

2200 SAT 2100 SAT
2300 SAT

0730 MON
0630 TUE

0800 SUN
1100 MON

1200 SAT

0700 MON 0700 MON 0730 MON

2530 FRI
0800 SUN
1100 MON

0800 SUN SUN
MON
SAT
SAT

0800
1100
ossa
1200

0800 SUN
11 00 MON

1300 SAT
1430 SAT

SUN
HON

0800
1100

0830 SUN

1300 SAT 1300 SAT 1300 SAT

sAT 1400 sAT

2230 SUN
2330 MON
2330 SUN
0800 SAT

1200 SUN
1400 SUN

1700 SUN

2230 SUN
2330 MON
2330 SUN
0800 SAT

1200 SUN
1400 SUN
1500 SUN
1700 SUN

1400 MON
2230
2330
2330
0800
1400
1200
1400

2430 MON
2330 MON
2330 SUN

SUN
MON
SUN
SAT
MON
SUN
SUN

2400
2330
OBOO

MON
SUN
SAT

2400 HON
2330 SUN
0800 SAT

1400 MON
1200 SUN
a4oo suN

1200 SUN
1400 SUN

1200
a4oo

SUN
SUN

a7oo suN 17oo suN a70o suN a7oo suN

14001500 SAT 1430 SAT 1430 SAT 1500 SAT

TOT
QHS

2
462
131

2
12
48

160
160

2
31

6
2
2

76
240

10
12
12
10

8
4

393
4

82
14
12

240
4

48
396

10
56

122
10
56

122
40

124
480

48
38
54

188
178

8
168

MH
TOT

VIEWING
MRS

0
0

33y706
379y583

2}779
24}854
42y457

196iaoo
313 1138

0
24y655

0
0

1 e 154
6e336

120y020
48r182
53y355
63yooo
42y782
18t958
16}986

943 '30
61196

204ya54
17 y620

0
317y218

0
458

14y470
260y223

3ya66
253 1852
167&319
42}475
32}818

183}aa9
3ae098
49t040

230 }072
11 '28
4y596

35e873
324ea86
269y099

By862
216y624

PAGE 101
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CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

ST
MN

CODE
8544

8957
8545
9998
9998
6311
6232
6232
9348
5532
6591
6869
8032
5534
6807
6298
5554
6242
6416
5247
5247

--NIELSEN-------
PROGRAM NAYE
SUPERBOY
SUPR BOWL WNKLE
SWIMSUIT EDTN
TA XI
TEEN-NNJA TRTL
THANKG VNG-MOV
THANKGVNG-MOV2
THIRD DEGREE
TOP 8 JERRY TK
TOM AND JERRY
TR ANSFORI4IERS
TWILIGHT ZONE
T W IL I TE Z N HR
V-SLICER
WEBSTER
WHAT A COUNTRY
WHATS HAPPNING
WHO'S THE BOSS
WILD WILD WES T
W I NNI N G-L 0 SIN G
WOODY WOODPCKR
WORLD TOMORROW
YOGI BEAR SHW
YOGI BEAR TK
YOUTH SCR T-STR

BIB
18405
06344
18880
08331
18615

18660
01646
01646
15125
02166
00555
05564
17866
16792
07409
I5143
01330
05564
01656
05113
17904
1 7904
05564

-PROGRAM T YPE-
SPRT

2SS
2SS
2SS
2SS
2SS
4MV
4MV
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
3DS
2SS
2SS
2SS

CALL S IGN -------CITY---------
KMSP 09 MINNEAPOLIS

--- JA'N- —-
TIME DAYS
1730 SAT
1200 SUN

-»-FEB---
DAYS

SAT
TIME
1800

---M
TIME
1800

AY---
,DAYS

SAT
TIME
1800

ULY--
DAYS

SAT

---OCT---
TIME DAYS
1800 SAT

---NOV---
TIME DAYS
1800 SAT

1430 SUN
0930 SUN

1500 MON
0930 SAT
2000 SUN

2430 TUE
1730 MON
0630 SAT
0600 SAT

1900
0930

1500
0930
2000

1730
0630
0600

WED
SUN

MON
SAT
SUN

MON
SAT
SAT

2230 SUN

0930 SUN 0930 SUN 1630 MON

1330 MON

1500
0930

MON
SAT

1500
0930

MON
SAT

1500 MON

2530 FR I

1730
0630
0600

MON
SAT
SAT

0600
1730
0630
0600

SUN
MON
SAT
SAT

1630 MON
1000 THU
1700 7HU
1330 MON
2030 THU
1500 MON

2430 MON
0930 TUE
0800 MON
0700 SAT
1430 MON

2430
0630
0800
0700
1430

MON
SUN
MON
SAT
MON

2430
0630
0800
0700
1430

MON
SUN
MON
SAT
MON

0630
0 730
0700

SUN
MON
SAT

1700 MON 1700 MON

0830
1430
0700

SAT
MON
SAT

2400 SUN
1430 MON
0700 SAT

0630 SUN 0630 SUN
2000 THU

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 D'ISTRI BUT ION

MARKET: 213 y MINNEAPOLIS-ST ~ PAUL
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46
2
8

112
8
8

78
2

256
32

8
10

8
160

32
32
78

236
34

239
72

120
2
6

81 t678
0

121221
8 i 651

164s738
4y436
4e822

82y334
69720

242e162
4y792
5y833

710
0

452y054
2&676
2y370

167&110
55y372

0
272y518

14y170
74y000

5y999
0

TOT HH VIEWING
QHS TOT HRS
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CA LL S IGN ---"---CI TY"-----"-"
KMSP 09 MINNEAPOLIS

ST MARKET: 213 ~ MINNEAPOLIS-ST PAUL
MN

TOTAL QUARTER HOURS
X TOTAL QHRS

TOTAL HOUSEHOLD HOURS
X TOTAL HHRS

TOTALS
ALL TYPES

13y438
100«000

16e360y525
100 F 000

TYPE: 1
LOCAL

865
F 437

1 y 589'81
9 ~ 715

2
SYN-SERIES

9y460
70 '97

lor673e768
65 '41

DEV-SERIES

216
1 ~ 607

38q934
«238

MOVIES

2y 766
20 '83

3s678t859
22 '86

MAJOR 5
SPORTS

131
~ 975

379y583
2 '20

6
OTHER

9
???

QHRS AS X OF ALL QHRS 1 '28
HH HOURS AS X OF ALL HH HOURS 0«433 0 ~ 072

0 F 042
0 ~ 794
0 '82 0 ~ 018

0 «001
0 ~ 232
0 ~ 097

0 ~ 010
0 ~ 010

0 F 000
0 ~ 000

0 F 000
0 F 000

MAJOR SPORTS

TOTAL QUARTER HOURS
X MAJOR SPORTS QHRS

TOTAL HOUSEHOLD HOURS
X MAJOR SPORTS HHRS

BASEBALL BASKETBALL FOOTBALL HOCKEY

131
100«000

379y583
aoo.ooo

SOCCER COL ~ BSKT COL ~ FOOT

0 0 0

OTHER



EAB 1989 EXHIBIT

EXAMPLES SHOWING COMPUTATION OF "RATINGS"
FOR DISTANT SIGNAL PROGRAMS

HHVH
QH/4

Subs
"rating"

WTBS:

Little House 69,470,012
480 / 4

37,544,139
1.5

Good News 4,656,718
48 / 4

37,544,139
1.0

KMSP

Little House 494,063
358 / 4

135,965
4.1

Prime Time News 943,230
393 / 4

135,965
7.1

Source: P.S. Exhibit 1; Cable Data Corporation
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6-1
Xntrioidlu.lt'.Qfaixa tioi Samyhng

Reasons for sampling

Census or sample

Examples of populations
and samples

Shoppers often sample a small piece of cheese before purchasing any. They decide
from one piece what the larger chunk will taste like. A chemist does the same thing
when he takes a sample of whiskey from a vat, determines that it is 90 proof, and
infers that all whiskey in the vat is 90 proof. Ifthe chemist tests all the whiskey or the
shoppers taste all the cheese, there will be none to sell. Testing all ofthe product often
destroys it and is unnecessary. To determine the characteristics ofthe whole, we have
to sample only a portion.

Suppose that, as the personnel director ofa large bank, you need to write a report
describing all the employees who have voluntarily left the company in the last 10
years. You would have a difficult task locating all these thousands ofpeople. They are
not easily accessible as a group—many have died, moved from the community, left
the country, or acquired a new name by marriage. How do you write the report? The
best idea is to locate a representative sample and interview them, in order to general-
ize about the entire group.

Time is also a factor when managers need information quickly in order to adjust
an operation or change a policy. Take an automatic machine that sorts thousands of
pieces of mail daily. Why wait for an entire day's output to check whether the
machine is working accurately (whether the population characteristics are those
required by the postal service)? Instead. samples can be taken at specific intervals, and
if necessary, the machine can be adjusted right away.

Sometimes it is possible and practical to examine every person or item in the
population we wish to describe. We call this a complete enumeration, or census. We
use sampling when it is not possible to count or measure every item in the population.

Statisticians nse the wordpopulation to refer not only to people bnt to all items that
have been chosen for study. In the cases we have just mentioned, the populations are
all the cheese in the chunk. all the whiskey in the vat, all the employees of the large
bank who voluntarily left in the last 10 years, and all mail sorted by the automatic
machine since the previous sample check. Statisticians use the word sample to
describe a portion chosen from the population.

Function of statistics
and parameters

Using statistics to
estimate parameters

STATISTICS AND PARAMETERS
Mathematically, we can describe samples and populations by using measures such as
the mean, median, mode. and standard deviation, which we introduced in Chapter 3.
When these terms describe the characteristics of a sample, they are called statistics.
When they describe the characteristics ofa population, they are calledparameters. A
statistic is a characteristic of a sample, and a parameter is a characteristic of a
population.

Suppose that the mean height in inches ofall tenth graders in the United States is
60 inches. In this case, 60 inches is a characteristic of the population "all tenth
graders" and can be called a population parameter. On the other hand, ifwe say that
the mean height in Ms. Jones's tenth-grade class in Bennetsville is 60 inches, we are
using 60 inches to describe a characteristic ofthe sample "Ms. Jones's tenth graders."
In that case. 60 inches would be a sample statistic. Ifwe are convinced that the mean
height of Ms. Jones's tenth graders is an accurate estimate of the mean height of all
tenth graders in the United States, we could use the sample statistic "mean height of

6 SAMPLING AND SAMPLING DISTRIBUTIONS



TABLE S-1 Differences Between Populations and Satnpies

POPULAT1ON SAMPLE

Definition

Characteristics
Symbols

Collection of items being considered

"Parameters"
Population size = N

Population mean = p
Population standard deviation = o

Part or portion of the population
chosen for study

"Statistics"

Sample size = n
Sample mean = x

Sample standard deviation = s

N,p.cr,andn, x,s:
standard symbols

Ms. Jones's tenth graders" to estimate the population parameter "mean height ofall

U.S. tenth-graders" without having to measure all the millions of tenth graders in the
United States.

To be consistent, statisticians use lower case Roman letters to denote sample
statistics and Greek or capital letters for population parameters. Table 6-1 lists these

symbols and summarizes the definitions we have studied so far in this chapter.

.'udgment and
probability sampling

TYPES OF SAMPLING

There are two methods of selecting samples from populations: nonrandom or judg-
ment sampling, and random or probability sampling. In probability sampling, all the
items in the population have a chance of being chosen in the sample. In judgment
sampling, personal knowledge and opinion are used to identify those items from the
population that are to be included in the sample. A sample selected by judgment
sampling is based on someone's expertise about the population. A forest ranger, for
example, would have a judgment sample ifhe decided ahead of time which parts ofa

large forested area he would walk through to estimate the total board feet of lumber
that could be cut. Sometimes a judgment sample is used as a pilot or trial sample to
decide how to take a random sample later. Judgment samples avoid the statistical
analysis that is necessary to make probability samples. They are more convenient and
can be used successfully even though we are unable to measure their validity. But ifa

study uses judgment sampling and loses a significant degree of "representativeness."
it will have purchased convenience at too high a price.

BIASED SAMPLES

Statistics professors often use classroom demonstrations to prove one point or an-
other. One of the most common ones involves tossing a coin to show that the
long-run tendency is for the coin (if it's a fair one) to come up heads halfthe time and
tails the other half the time. Suppose our professor tosses a fair coin ten times and it

comes up heads on eight of these tosses. What should he do? One explanation for the
class is that this coin is biased {not too likely an explanation, since the work involved
in biasing a standard coin so that it will behave this way is rather substantial). Another
explanation is that he has not tossed the coin a sufficient number oftimes. The second
explanation is more likely to be the one used by the professor. He will more than
likely continue to toss the coin until the proportions ot heads and tails that appear
become more even.

Statistical evidence But SuppOSe the purpOSe Of SuCh an eXperiment WaS tO prOVide "StatiStiCal eVi-

dence" that was to be used to convince people to change their minds about things

6-1 Introduction to Sampling



otherthancoins. IfyouandI interview ten peopleconcerningtheirpolitical views, we
may find thatall ten are staunch Democrats. Does this give us the evidencewe need to
assert publicly, for political purposes, that "all those interviewed support the Demo-
cratic platform"? Ofcourse not. But unless the user ofthis information understands
the sampling issue involved, and unless we are given complete information about the
sampling process, how are we to react? How can we be sure that the pollster didn'
"start out to find a biased coin" and then stop the polling process when an insuScient
sample size "uncovered one for him," instead ofmaking sure the sampling procedure
was adequate? The answer is that without more complete information or a previous
reputation for statistically accurate polling, we cannot be sure. We can, however, be
alert to the risks we take when we do not ask for additional information.

6-1 What is the major drawback ofjudgment sampling?
6-2 Are judgment sampling and probability sampling necessarily mutually exclusive? Why or

why not?
6-3 List the advantages of sampling over complete enumeration. or census.
6-4 What are some of the disadvantages of probability sampling versus judgment sampling?
6-5 Farlington Savings and Loan is considering a merger with Sentry Bank, but needs shareholder

approval before the merger can be accomplished. At its annual meeting, to which all share-
holders are invited, the president ofFS&L asks the shareholders whether they approve of the
deal. Eighty-five percent approve. Is this percentage a sample statistic or a population parame-
ter?

6-6 Jean Mason, who was hired by Former Industries to determine employee attitudes toward the
upcoming union vote, met with some difFiculty after reporting her findings to management.
Mason's study was based on statistical sampling, and from the beginning data it was clear (or
so Jean thought) that the employees were favoring a unionized shop. Jean's report was
shrugged off with the comment, "This is no good. Nobody can make statements about
employee sentiments when she talks to only a little over 15 percent of our employees.
Everyone knows you have to check 50 percent to have any idea of what the outcome of the
union vote will be. We didn't hire you to make guesses." Is there any defense for Jean'
position?

6-7 A consumer protection organization is conducting a census of people who were injured by a
particular brand of space heater. Each victim is asked questions about the behavior of the
heaterjust before its malfunction; this information generally is available only from the victim,
since the heater in question tends to incinerate itselfupon malfunction. Early in the census, it
is discovered that several ofthe victims were elderly and have died. Is any census ofthe victims
now possible? Why or why not?

Raxadom Sampling
In a random or probability sample, we know what the chances are that an element of
the population will or will not be included in the sample. As a result, we can assess
objectively the estimates of the population characteristics that result from our sam-
ple; that is, we can describe mathematically how objective our estimates are. Let us

6 SAMPLING AND SAMPLING DISTRIBUTIONS



EAB 1989 EXHIBIT 0 7Q

U.S. COMMERCIAL STATIONS WITH OVER
80,000 FULL TIME DISTANT SUBSCRIBERS

IN 1989-1 THAT WERE
NOT INCLUDED IN MPAA SPECIAL STUDY

Station Type Subscribers

WPCB

WNBC

WVTV

WHFT

WBNB

WSVI

WCDC

WLYH

WTIC

WDIV

WHCT

WTMV

KSCI

WFSB

WXON

WCIU

WKOI

WPWR

WBRZ

KSDK

299,617

228,675

164,776

157,208

144,853

137,870

126,427

123,704

122,775

114,295

107,529

105,748

103,114

102,439

101,790

101,484

101,421

100,192

99,505

93,577



Station Type Subscribers

WXIN

KTMD

WVTM

WXTV

WBTV

KEYT

KARK

WZTV

WDRB

WITI

N

N

93,158

92,906

92,142

87,269

84,272

84,229

83,300

83,286

82,397

81,733

81,534

80,304



ADDITIONAL U. S. COMMERCIAL STATIONS WITH OVER
80,000 FULL TIME DISTANT SUBSCRIBERS

IN 1989-2 THAT WERE
NOT INCLUDED IN MPAA SPECIAL STUDY

WUHQ

WCLF

N

KWTV N

WPTF

WLTV

KXLN

WEWS N

WAFB N

WPLG N

WATL

WTAE N

WLNS

WJW N

WTWS

Station Type Subscribers

104,468

95,393

94,448

90,806

89,728

88,978

86,575

86,423

86,106

83,496

83,386

83,170

81,083

80,394

80,218

Source: Cable Data Corporation
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MLK 891

CALL STA CH
SIGN TYPE

UI ST ANT SUI-'SCIIIR

CITY ST 86-1 P.6- 2 87-1 A7-2
t891)

RR-2

JUAJ 19 1990

WTIIS I 17 ATLANTA

vWP sl I 09 CHICAGO

vWwnR

v'WP I X

9'WSRK

~KTLA

I 09 NCW YOPK

I 11 NF W YOPK

I 38 HOSTON

I O', LOS ANr,ELE S

yKTTV I

IWTXf I

&KTXL I

y WTT6 I

vKTVL I

v KTVT

v'KCR A

lliier- 8

+ WriYW I

+WKIA 0 I

JFWDCA I

~WPHJ

~ WUAB I

11 LOS ANGELES

29 PHILADELPHIA

40 SACRAMENTO

0 =: ri ASHINGT0".l

OAKLANI'1

F T WORTH

03 SACRAMENTO

HALT IMORE

0= IJEl'ORK
50 DETROIT

20 WASHINGTON

1 7 P HI LA Di.'LPH I A

L«RAIN

~RAL N

v KVOS

~W AR NM

ZKARC

KCle 0

KP IX

11 HALTIMORE

12 RELLINGHAM

44 5 APi

FRA 

"JC I SCO

02 RALTII ORE

0 7 LO. ANGFLF"

0" ' ~ . A 'l I' L

r, FRAAICI;Cn

06 I !

Al JZ N 13 8 ALT I MORE

GA 24r 6 78 ~ 019 26s 519 s 823 28r 967 9 989 31 s 373 s 505 33 s7 75 ~ 132 34 r 557 ~ 0 42 35 9 849 ~ 768

IL llr405r 1+6 1293169015 13 ~ 334 r608 1 tr457s 39 15 ~ 9259917 15 '98r717 16rA76s827

ls153 ~ 781 1 ~ lels3PR1 ~ 212 r 580928r 440

9 "7r 625
857r 592

8899261
ls331s235

842r794
803938R

CA 7859766
I.A 789 '65 1 ~ 075r 217 1 ~ 016 s 508 1 r 'l44 r 223

's4829370 ls
1

ls0439408's
0149449
0 0'06 &

735 ~ 2

72&r 45C I

71793&1'.0)r846'

9 I ~
0 "Q

PA ls2279927 192309472 lr3899659 194 IOr608

952 ~ 339 1 ~ 0289163 ls0809307 1914697429009482
629r 567

413 ~ 838

505 '31
643 '71
363s 051

918s 070

3849442
594re99
6009087
43lr 417

355s 496

325s 673

293r 2X3

301s473
3 74r 6C7

271r OA4

271r OA4

3109175

CA

716 s 934

'540 r 884

6269403
6939917
437r691
7Q2 s 932

4319333

6RRs401

452 s 137

57R r 541

659 9 299
424sRXI
R309448

4 76 ~ 488

&58 9 433

42595X6

514r176
659 ~ 596
368rF62
845r592
3'969894

621r910

778 ~ 534
715947'5

6019343
c~819291

551 s 183

72192F6
470s456
'522 '96
507 ~ 613
'538s759
438 ~ 926
428 '09
44Rr104
427s272
381 s 389

351 rP45
348rlln

8589182
541 '24
7859176
727 '39
4 36r 35R

72Cs065
4579374
5 91 r 045
c 36r 072

: '2 ~ 209

434 r 482

454s594
3A4r5II7

39'9r 4 78

422r 591

3379496
333s594
342 r 178

CA

TX

CA

MD

AJ Y
r 447 v

MI
r 432ci x 5

635 r 819 538 9 143 ~~0rc4P '

I 7 7'Tc

475s lc7-
4499742
4 38r9xie-

4 ~ 312

4 2 sr
'-'

r I 2 2 "

371 r1 22"
1 P 7

'( 7

I " g I I

Rc'1 90+

497 ~ 435

480r607
417r311
37999A3
355r947
449 '47
315s186
315 ~ 186
Tccxs7

518r 768 5..3s 302PA

447r R07

390s152
405r851
321r850
327s 570

3".5s401

?r5r 65

.&55 s '.i65

'.21 

490 9 740

4049017
382 9 410

341r '519

308 '48
4179147
272s515
&79 clc
9 '4s 401

OH

MD

MD

WA

CA

MD

CA

x;C. ~ c,r 7
CA

NY Rr RERr 211 9 s 515s 802 ) 0 s 363 ~ 023 11 r4P7 ~ 928 12 ~ 4 47 9 010 12 s 365 ~ 604 12 ~ 'I 95 ~ 176 "

NY 39547r 217 3 ~ 560r 401 3 ~ 9279165 3r 914r 206 Ir 360 r 261 4 ~ 176 s490 I s 003s1'IO "

MA 2r 3 l0 ~ 838 2 ~ 384 ~ 872 2 ~ Ill r 847 2r 410 9 R24 29513r 8 IO 2 ~ 711 s259 2 ~ 'I 78r 329 ~



Nr KR91

CALL STA CH
SIGN TYPE

CITY ST 86-1
D I STAI,'T SUPSCR IHERS ( FULL-T I)r E)

86-2 87"1 R7-2
.ORTFD ON SU!'SCRIBEP8 (A91) JUN 19 19A0

P9-1

)WLUI

4 KICU

~. WJAA

V WBZ

V'WPU I

$ WPCH

rf'K GO

srtdCAL

r WFLD

WTTV

)'XI X

~ KHJ I((gg.

~ WIRW

4" KS(rr

+KSNT

~WGN

PK Y ef

vKRON

V WNJU

fIr'QT.V

WPGH

KXTX

WCVH

KUSA

56 C AMHR IDGE

I 3(, Afr JflSE

10 PA('V I DENCE

N 04 ROSTON

N 06 PHILADE:LPHI A

I 40 GREENSHURG

N 07 SAN FRnNCISCn

N 10 PHILADELPHIA

I 32 CHICAGO

I 0 4 R L I' M I I'I G T O N

I 1 3 C I AC I NNAT I

I 09 LO- ANGELES

N 13 TOPEKA

I 11 T

ACOMIA

2 7 TOPF Kn

I 02 DENVER

N 03 PHILADELPHIA

N 04 SAN Ff'ANCI "CC

I 47 NYC N''ARK

N 02 ST JOSEPH

I 53 PITTSRURGH

DnLLA"

N 0 .'OSTON
N 09 DENVER

WGNX

Wf F X T

nr ATLAAITA i
E" if

WKEF N 22 DAYTOrl

CA

RI

PA

CA

PA

IL

OH

CA

KS

WA

KS

CO

PA

CA

PA

TX

NA

CO

OH

Gn

Pll A

444r545
166r009
229r254
274 '58
211 '07

33 F 687

251r007
230r194
243r401
271r045
218r 790

362r 417

195r432
202r699
172r 4P9

238r 809

132r 722

195 '47
165r705
50r197

177r 25A

390 ~ R29

148r719
146r 1RO

188,101
70 ~ 2 i3

205r 7:7

428rR55
I~Rr013
242r660
260 '58
229 '11

36r H01

243rH24
241r571
253r442
27Rr573
234r499
372 '55
211r282
216r593
202rlll
242 ~ 6 13

138r199
1&9r248
197r366
178r288
152r638
3..7r410
171r"13
146r150
191r134

71rnT9
1RH,HC4

419r312
223r432
249r606
282r249
239r753

29r 272

269r 485

252r236
266 '03
2T9r035
247r351
382r802
195r977
220rR76
205r446
245r4,6
141r565
206r719
243 ~ 841

1 82 ~ 561

155r 348

325r358
173 '38
20lrR46
194r2'91

ARr311

2;7rl: 39

351 ~ 271

270r027
IA2rF67
269r139
281r559

29r 18R

282r797
271r39
286rOT4

287r530
401r711
421r941

477r072
304r537
275r377
257r574
247r263
274r784
277rR70
265 '68
284 '44
2'39 '56
267r624
414r765

227rR55
217r421
200r557
187rR23
213r45R
209r172
193r348
169r519
369r".42
1Rlr A57

161r3F4
186r263
107r530
204rl..R

234 r R17

225r308
237r666
184r901
214r677
203rl 3

205r210
1 "6r 624

3 AR r 402

14Rr 071

I 96 ~ 539
.". 0 0 r 8 1 9

177r506
AHr jfZfl

206rT99 229r933

349r043
342r246
300 ~ 075

265rl76
292r320

7r652
283r353
289r972
290 r 160

2 79 r 090

279 '08
2F.,6 r 8F.6

244 ~ 026
247r4ER
235 r 526

291r94A
216 r 622
221 r 494

210 r 399

211 ~ OZR

208r205
292 r '. 15

65r'9H
245r170
205rlsO
205r4A4

240
r 2$

r369
V

lr71
16r Tc1 ~

216rIA6'9

rr'09r?44

.. 0 r-. r "''6

r 79F.
I/'05 P"

4 f13
I

r

3F,1,113 v

342r7f2
~15 '30~
310

?96 ~ 502 f'

91 r 404+
".90r727 V

ZRZr956 V

267r655 +
2&4 ~ 774 V

262r465 V

Rrlle
249r132
.".42 '89r
242rn00 r'



M. K A91

CALL
SIGN

STA CH
TYPE

CITY ST 86-1
D I STAA! I SUf!SCA IBERS (FULL-TI!4F ) SORTED ON SUBSCRIBERS (A91)

R7" 1 A7-2 f',R- I

JUN 19 1990

WD Tl'J

KC)IP

))J X [ A

K S
HI'HI

0

KPTV

KFCil

K C I'J C

WAAC

'n! L I'I f

WGR2

KF )1H

KGTV

KO I I')

W!/ I I

WS)J

KTSF

KNRC

WTXX

KGW

WPR I

KEOGH

WSTI

KATU

WVTV

WGHS

WWSR

N 02 DAYTON

Los a "JGELEO

N ll ATLANTA

41 KANSAS C IT Y

N 07 DAYTON

I l. PORTLAND

I 42 CONCORD

N 0'! DF NVER

N 0 7 NEW YORK

N Of) NF w Hf DFORD

Nj 02 RUFFALO

N OR SAN DIEGO

N 10 SAN DIEGO

I)l G 6 P 0 P T L A ND

N 3'J NEW 8R IT A IN

N 02 ATLANTA

I 26 sAN FRANcIsco

N 04 L 0= ANGELE .

I 2 J sJATER)AURY

N OA PORTLAND

N 12 PROVIDF'NCE

N 0 7 DEI!VER

N G3 SYf!ACU=E

N 02 POPTLAND

I 1A NIL WAUKFE

I 5 7 P H ILAf.'f LPH I J!

N 40 5)"RASATA

OH

CA

r,a

CA

CO

CA

CA

OJR

CT

r,a

CA

ra

RI

CO

fJY

WI

PA

FL

181 '94
203r575
115r689
1R4e237
163r673
143 '67

16e 541

146rlRO
215 '41
161 '73
174 ~ 842

R2r 140

51 ~ 716

13Re 103

lc8r627
120r 112

145r911
59r 210

132 ~ 085

125r 440

129 ~ 244

207r49F)
126r921
189r542

43 '13
85r121

184 r 783

204 e "..R6

119r 309

170 r 614

166r953
1 .6r 957

47e265
146rl'50
194r714
120r463
1.)7r 006

122r $ 14

113e721
142r550
191 r 335

128r919

I 46 ~15

81r316
141r212
125 '18
127r975
140 '51
131 ~ 354

202r716
45rlc5

1 "- 1 r 0 ..) 79

180 r 114

184r692
123e 490
173r2'96
177r721
1F5r4A3

.)T r 211

207e571
243 '95
1.)Rr 321

186r 00

1 31r 050

127r041
lc, ) r F)c9

14R r 094

132r 741

149r118
153r 473

154 r 419
115r205
188 r 984

1 54r545
140r 129

215r 319
13c e 7,"0

-9 e 1 17

186 '14
195rA62
I~lee~0
182r004
169r684
172r390
132 ~ 532

163e50F.

183 'P)4
77r142

] 69rF83
119 '76
119r676
165 '79

7 QC;

140rl80

158r011
92r 35

161r425
124e511
152e )76

1 )8r87R
154r543
218 'cT
210 r:2F
114r42+

200 r 460

201r 3=R

2F2r865
187r308
185r340
1ARrA3)1

169r121
198r362
315r740
167 '96
177r3"4
205r942
205r942
179e580
] 72 ~ 4cP

17 ) ~ 258
40r454

170r064
173 'RR
167r436
141 '84
lf!6e3'9
lf,e,481
164r90R
&21e279

176r361
12'.9

203 ~ '553

208r007
21R ~ 274

191r672
191 r 099

189 r 0 f!5

197r486
231 ~ 217
327r82R
185r5 R

183r720
157r929
153r029
179e784
1 75 ~ 9A2

1 77 r 305
143r345
173r25R
175 '43
171 rOA9

161r51G
213 r» 0

1 f)6 ~ A F,4

165r446
200r04]
10'F2

98 ~ 4"."

204r 551
r p e) ~

Tc'0

202r~57'9Pr090
V

196 '7T V

195r 171 ~

192 ~ 323 c

1P9r 71G

1A9r 142

1ARr 353'
RAe 021)

1P2 ~ 552 v

1A2 ~ 5c2 +
181r9A9 "

I"lr 742 "

1 pl cce

v'78r

8 13"

17Rrl='9

I 77e l 16 '

73r 342

173r260 '

72r? I:7

i 71r 165

I 70r Ac@

164r 776 '

)'4e'! '0
1-7r) c5



MEK 891 DISTANT SURSCR IBERS (FULL-TIME) SORTED ON SUBSCR II3ERS ( 891) JIJff 19 1990

CALL STA CH CITY ST 86-1
SIGN TYPE

p6 87-1 87-2 R9-1

WFA A

WCH:

WCFC

KMSP

WBhlS

WNP P

WNHC

KSRW

KDOC

WWLP

KXTV

KMST

WAf;A

WJAC

WXY 7

KOF Y

WPXI

KDKA

WKR Ni

+WCDC
KMEX

WMTW

KUTV

+WDI V

N 0«'ALT LAKL CITY

Oi DETROIT

N 08 DALLAS

N 02 NEW YOPK

I '3A CHICAGO

I 09 MINNEAPOLIS

N 10 COLUMBUS

N 16 SCRAhlTON

N 04 NEW YORK

N OR SALINAS

I 56 ANAHEIM

N 22 SPRINiGFIELC

N 10 SACPAMFNTO

N 46 MONTEREY

N 05 ATLANTA

N 06 JOHNSTOWN

N 07 Dr TROIT

I 20 SAN FRANSISCO

N 11 PITTSBURGH

N 0" PI TTSPURGH

N 27 YOUNGSTOWN

N 19 ADAMS

34 LOS ANGELES

N 0 F C O L IJ M I.' S

N 1'E PAN".I'I

N 2A WILKES-HARPE

hf 0 H P GLAND SPR ING

TX

IL

MN

PA

CA

CA

MA

CA

CA

GA

PA

CA

PA

PA

OH

CA

PA

PA

Mr

UT

149r633
226 '85

4lr018
140r719
127r965
217r796
187 '13
115r530
192r 267

187r 452

167 ~ 369

116r 787

128r 370

311 ~ 201

112r 330

121 ~ 787

79 '84
95 '28

204r754
109r017
411r 162

91r589
39 ~ 5 7c

175r137
79r 766

107r 374

7 ~ OP7

1'5'5r575

205r?91
62rR27

128r484
130r352
1F6rR40
166r093
121r523
177r 578

161 '63
154r?00
122r846 .

130r950
301r511
121r538
112r232

R5r332
101r 714

lrlr386
lllr148
423r070

R7 ~" OA

3". r 797

217r 126

A6r 164

1 "9r 1AA

7 P

152 '16
23Rr546

68r618
132r065
129r113
220 r2 77

213 ~ 431

127 r 148

192r433
1'53r659
150rl31
122r820
116%305

173rR21
126r359
108r772
89r92i
97 '71

164r447
i14r31)3
437 '73

91r652
40 r33F

154 r 677

RR ~ 656
101r4':1

10 r= -7

161r044
?22 '26

6'5r448

139r369
144r836
206r110
216r654
134rRRO

148 '89
65r457

164r690
130 r 403

124 ~ 768

122r911
129 '22
120r660

R5 r I, IR

107r791
l.i5r 263

1 14r 359

43lr912
104 '27

44r447
139r980
100r3?2
100r091

lF.rl~l

169 r 177

2&5 r 514

77r074
158r795
150 F 155

214 '02
229rR17
137r344
149r 374

126r"~3
164r617
132 '80
132r677
144rR90
141rR61
127r643

94r39R
110r767
170 '29

98,170
476r 253

I s5
44r604

129r208
116r936
I 10r370

10r3. 7

162 ~ 690

232 ~ 339

55r303
176r026
163r863
220 '61
226r611

4r060
153r048
142 rOA1

158 r 101

i31r655
138r853
172r251
139r847
i35 ~ 442
129 '78
129r523
187r777
102rR99
368r335
132r142

46 r5 ~4

133r209
104 r AF6

113 r 071

r,n'y

156 '89
155r96!
1 5 '41 r

154r613
1 54 ~ 326

150r273
149r675
145r579
143r899

140 r 796 +

140 '08
140r438
139 r1 0'5

137r812
137r4~8
132r5 0

131r0-F 1

12Rr939"
126 '27 g
125 '66
1 74 r i'2 "

1 23 r 704;(
121 r 417 "

120 r ')10

119rl93 '14'"5 '



MEK 891

CALL STA CH
SIGN TYPE

CITY ST R6-1
DISTANT SUI'.SCRIBERS (FULL-TINE)

86-2 87-1 A7-2
SORTED ON SUE SCPIRE AS (R91) JUN 19 1990

A9-1

KATV N 07 LITTLE ROCK

WCC"! I 18 C HARLOT TF

WMUP, N 09 MANCH'.TER

WGNO I 26 N W ORLEANS

WJHK N 02 DETROIT

WHrT I 18 HAPTFORD

KOVP N 13 STOCKTON

KNSD N 39

,WTNV I 32

IrlP TT I 22

SAN DIEGO

LAKELAND

P I T TSR ORCH

KX & "i

gK S C I

QgF SH

/WC I U

KTXH

WPWR

WYOU

W 8 HI"l

WFN J

WTOG

KSDK

P WXON,

PKTMO

Q v T tl

WKSL

05 FORT WORTH

I 18 SAN BERNARDINO

N 03 HARTFORD

I 26 CHICAGO

I 20 HOUSTON

I 50 GARY

N 22 SCRANTON

N 02 CHICAGO

N 21 YOLNGSTOWN

I. 44 ST PETFRSRURG

05 ST LOUIS

?0 D'R01T
G A L V E ' 0 I'I

13 BIRMINGHAM

05 SALT LAKE CITY

10 C "LUM'! IA

Qvnc l& D. K a&. s'ra v

a II

AR

NC

NH

LA

MI

CA

PA

TX

CA

CT

IL

TX

PA

IL

OH

FL

TX

AL

UT

JC

95r9"4
78r434

148r087
85 '23

106r570

1 16r 596

15r 0-6

42,6cl
96r099
30r9'55

122r448
77 '3k
61 ~ 2 r4

1 59 ~ 969
Q7 ~ PBA

Ic3r077
86r010
79 ~ 322

89r 'I 79

113r660
64 ~ k I ~

72r P47

103r046
74r529

154r745
46rBRB

106r085

125r 7 t6

70r055

53r743
91r595
31r243
15r713
83r263
65 '1R
9r557

197 '24
92r609

1i3r 504

92r708
85r540

Ar646

9R ~ 974
115r615

c 9 

106r349
RRr 102

138 r 013

52 r 500

110 r 617
19r'308
'32r706

79r 445

53r849
91r128
42r494
24r769
56r284

114 '20
28r070
97r 922
92 r 625

129 r 508

1 35 r 801
88 r 824
36r495

A5 r 003

112 r 7 84

74r 1A

77r 1 r~

89r315
A4r469
62rl23
74 r 561

106r607
21rl67

103,771
65r478

62r964
101r068

43r446
17r764
29r4R4

126r571
19r540
82 '60

10P:r993

130r773
119r593
104 cc3

44 r 062

A7r907
96r051
77r c 54

75r 77],

121r554
103r533
168r 905

78 '02
108r168

47 '29
1Clr721
137r 217

55r963
104 r 0..2

100r822
24r395
10r068

149r64R
20r319
6fr272

110r668
146r904
104r157
101 '66

64rc)A

4'5r 971

105r971
"8 '09
77r442

126 '77
104r231
154 ~ 6 77

93r613
108 r 691

25r4AO

95 r 737
96r775
llr107

102r714
106r051

45r210
11 r 1 31

13r374
164r786
2ir371
75r240

112r94R
lc4r219
i39r484

85r 950
68r22A
&Orr48

47r722
] 08 ~ 4A2

p 4  

113r951r
113r601 v'12'95

V'10r6

1 &

110r377 +

107r 529/
106r 891V
1C6r357 Y

105 '48 )(
105r573 ~
I 04 ~ 262 v
103r114~

102r439)t'01r4P,4 /
1 00 r'302 r

100r192 ~
99r898 ~
96r693
~5rIPI l
93 r 659
93r577 &

./
QI, c,cr

92 ~ 406"
92 r 142

cl r 0"'0

P9 ~
c P



MEX A91 DISTANT SUI'SCR IBERS (FULL-TIME) -ORTe D ON SUASCP IRER (Apl) JUN 1" 19n3

CALL STA CH CITY ST 86-1
SIGI'I TYPE

R5 R7-1 87-2 RR-2

OWN'

WXTV

WTRF

N 07 BOSTON

4 1 PATER"ON

f'I 07 WHEEL II'IG

WRTV N 03

Q KEYT N 03

WORf: I 41

CHARLOTTF

SANTA BARRARA

LnUI SVILLE

WTIC I C 1 HAPTFOAO

WIT I N QF MILWAUKEE

WUSA N 09 WASHINGTON'TAE

N 04 P ITTSHURGH

WLTV I 23 MIAYI

WLNS N 06 LANSING

WMAQ N 05 CHICAGO

!WPTF N 2R OUPHAM

KWTV hi 09 OKLAHnfXA C ITY

KPLR I 11 S T LOUIS

WYTV N 33 YOUh!GSTOWN

KARK N 04 LITTLE ROCK

WKYT ff 27

KENS N 05

LFXIhfGTON

SAN ANTONIO

KSAT N 12 SAN ANTONIO

KPRC N O'FUSTON
WGGR N 40

KHTV I 39

SPAIN( F

ITALO

HOLSTON

KMOL

KRIV

N 04 SAN ANTONIO

I 2 .= HC L 5 I '"h.'HAR

N 10 C&ARL:TTE i &ALIE.

NC

CA

KY

CT

WI

DC

PA

MI

IL

AIC

nK

OH

AR

KY

TX

TX

TX

IUI A

TX

TX

TX

VI

86r 407

71r 780

216r 016

45r186
65r226
33e981

107r160
66r365
70 '04
59r454

c 'I'l

71r 44'5

72 '38
30r4R1
55r120

142r 914

143 r 992

66 '74
77 '16
38r775
38r775
51r747

101ic'ec
52r4F9
3Rr775
RB r 10!3

104r 903

55r729
74rA07

204r6A3
45r765
70r258
36rR18

110 i 019

70r 311

75 ~ 858

66r433
F,9 ~ 314

79r434
74r845
30r760
65r383

143rR30
140r639
73r675
69r'988

39r 186
39r186
F7 '59
A7r044
"7 '62
39rlA6
A6r546

104r 7 Ie e

56r476
142r709
1'Ilr3 1

50r075
74 r 117
cOr6F7

233r398
71r504
71r374
71r044
P4r492
73r118
74 '91
32 e 0".0

45r 748
104 r 095

112 ~ 376

77r107
91 r 616

39r516
39r516
68r399
R2r9),R
"Br740
39r 516
AQ

~ 5 97

123i412

63e 2 78

115r e4C

105r922
52r22P,

74r165
57r22c

237r024
74r661
61e471
72e A 74

92r675
76r738
Rlr622
32e553
66rF5i

115r130
112r517

61e R95

242i657
38r986
38r986
79r 979

39r421
69rR15
38r986
91eP.

11" r f:31

78r096
15Fe7P6
140 '34

53 'A1
82r179
63 'cB

256e564
69r217
R7r756
R4r9."0

91rl AO

82r093
67 ~ 1 75

R7r 3A4

66r817
115 r 091

126r048
R5r627

101r2A9
3Rr901
38r901

111i9A6
62el )7

102 r 320

3Rr 901

95r 212

145i lc

75r c 10

7R r 156

150 r 676

71e 452

83r606
75r242
R2 r 170

98 '73
83r484
R3r222
P6rR2R
R4r535
87 '81
85 r 414

P6r5FQ
93r405
65r262
R7r171
cPr

72'0

'72
40 r 972

105r 4PO

41rl77
95r2 i0

40 97~
'1 90 r 37A

143 e93fi

ARr 1,3c

p7r2E9
R4rA69~
84 '72
R4r229
p I

~ ec7

AI ~ 720

Rlr543
80r304
79 ~ fj04

79i401
78r611
74 'F'1
74rA41

72r006
6Rr27c
F. 6 r R P. 9

". 5 r 4 4:
'&r202
45rAc5

45rR55

~ 7c4

42rl04
'I I r " P. 2

40e ii&7

30



MEK»91

CALL
SIGN

STA
TYPE

CH CITY ST Re-1
DI STANT SURSCR IRERS ( FULL-TIME)

86-2

." DR TED DN SU»SCR IBERS ("91 )

87-1 87-2 88-2
JUN 19 1990

R9-1

WSV I N

KTVX N

WTDV

WNUV

WTNH

WR6 T

WIXT

WSVK

WTAF

WTV»

OR CHRIST IANSTED

04 SALT LAKE CITY

Oa STF URENVILLE

54 8ALTIMORE

OR NEW HAVEN

DAYTON

09 SYRACUSE

07 MIAMI

2'9 PHILADEI PHIA

05 SYRACUSE

VI

UT

DH

MD

CT

DH

NY

FL

PA

NY

1 04r '903

97 ~ 06»

165r707
1 36r 776

114r 850

149r544
90r"38
83 '98

Rlr019

104r751
98r724

165r903
142r110
1 17r 857

153r547
123r'957
91r466

RTr 770

123r412
5r325

~0r944
141 r 57'2

7r 294

152r2&2
32r2rO
91r564

110r631
104r505

82r446
165 '27

6 '43

34r709
99r829

145 r 612

104 '(2
101r412
160r441

13r341
4r177

34rRR6
97 '79

137 '25
R2r61R

103r787
14r651

4r241
15r056

106s349

39r430
35r'r56
Plr204
20 '16

9 '23
4r734



NAB 1989 EXHIBIT

NUMBER OF U.S. TELEVISION STATIONS
CARRIED AS FORM 3

FULL TIME DISTANT SIGNALS
(1989-2

Number Actually
Carried

Number Selected For
MPAA Special Study

(0 Of Total

INDEPENDENT 52* (23.7%)

NETWORK AFFILIATE (18.7%)

EDUCATIONAL 130 20 (15.4%)

TOTAL

*One independent station selected for inclusion in the MPAASpecial Study, WSVN, was not carried as a distant signal by anyForm 3 cable system during 1989.

Source: Cable Data Corporation; P.S. Exhibit ARC-5



NAB 1989 EXHIBIT

PERCENTAGE OF DISTANT FORM 3 CABLE
SUBSCRIBER INCIDENTS ACCOUNTED FOR BY

STATIONS SELECTED FOR 1989 MPAA SPECIAL STUDY
(1989-2

INDEPENDENT STATIONS 94.4%

NETWORK AFFILIATES 59.5%

EDUCATIONAL STATIONS 61.2%

Source: Cable Data Corporation; P.S. Exhibit ARC-5



j
NAB 1989 EXHIBIT

CUSKJLATIVE VIEWING PERCENTAGES
MEASURED BY 1989 MPAA SPECIAL STUDY

(4, 5 a 6 Cycles)

"LOCAL" PROGRAMS
(0 of total)

SYNDICATED SERIES/
MOVIES

(0 of total)

MPAA'
II Top 1 0 II

Stations
2.85% 85.39%

MPAA'
"Top 30"
Stations

2.88% 85.61%

MPAA's
"Top 50"
Stations

3.60% 84.95%

All 147
Stations in
MPAA Study

4.14% 83.86%

All 744
U.S. Stations

Source: P.S. Exhibits 1 and ARC-5



FLORIDA OFFICES:
BRAD ENTO N

FORT LAUDERDALE
LAKELAND

MIAMI

ORLANDO
TALLAHASSEE

TAMPA

HOLLAND Bc KNIGHT
888 SEVENTEENTH STREETI N.IN.

SUITE 900
WASHINGTON, D. C. 20006

(2021 955-5550

October 24, 1991

TELEX:
I 50 I 99

TELECOPIER:
(202) 955-5564

Honorable Mario F. Aguero
Chairman
Copyright Royalty Tribunal
1825 Connecticut Avenue, N.W.
Suite 918
Washington, D.C. 20009

Re: 1989 Cable Rovaltv Distribution
Dear Chairman Aguero:

It has been brought to our attention the Mr. Cooper's
statement concerning the music videos (Tr. 580 September 19,
1991) could be misconstrued.

Nothing in that statement was meant to imply that the Music
Claimants should receive full credit for the royalties
attributable to music videos. The Recording Industry Association
of America, Inc. (RIAA), on behalf of the record companies thatit represents, should and does receive credit for music video
royalties as a member of the Program Suppliers group. There is
no issue in this proceeding as to how the music video royalties
should be allocated to the Music Claimants, on the one hand, and
the members of Program Suppliers, on the other hand. Mr. Cooper
did not intend to express any views on such an issue. His
statement on p. 580 reflects only the fact that the Music
Claimants are entitled to full credit for the musical
compositions performed in music videos.

The Tribunal has ruled that program containing music videos
are to be considered syndicated programs for distribution
purposes. RIAA, a member of the Program Suppliers group, is thus
entitled to receive the full share for such programs, other than
portion given to the Music Claimants.

Ve truly yourAF

Dennis Lane

cc: All Phase I Parties
DL:eyb



CALL SIGN
WTBS 17 ATLA

--CITY--
NTA

ST
GA

CODE
8711
5512
5706
5032
5005
8710
6698
5032
9998
8877

6384
5060
5061
SO86
5093
6220

8707
5019
5019
sore
9997
9156
9998

9997

9997
8941
5191
9998
5206
5200

520 0

5221
5222

- NI ELSE N-- -—--
PROGRAM NAME
1 DAY AT TIME
3 STOOGES
9 T05
A GRIFFITH 2
ACE AWARDS
ADDAMS FAMILY
ALICE
ALL IN FAMILY
ANDY GRIFFITH
A WARD THEATER
BEAUTY BRKTHRU
BETTER WLD SDC
BETTER WORLD
BETTER-GRADES
BETWEEN GM SHW
BEV HLLBILLIES
BEIeITCHED
BILLY GRA HAM
BONANZA
BRADY BUNCH
BTWN THE LINES
C BUR NETT SFRND
CARTOONS
CELEBRTNG FMLY
CHARTBUSTERS
CHIPS
CHMPN SPTS SAT
CHMPN WRESTLNG
CHR CHLDRN FND
CLASH-CHAMPNS5
COCACOLA 600
COLORCLAS SICS
COUSTEAU-HUNTR
COUSTEAU-WORLD
D BRAVES BSBL
DAYTONA UPDATE
DAYTONA-RACE
EARTH BEAT
FISHNG 0 WILSN
F L INT S TONE S
FRIGHT NIGHT
GET SMART SPCL
G ILLI GANS ISLE
GLDN GLOBE AWD
GLLIGN ISLAND1
GOLDN GLB PRVW
GOMR PYLE USMC
GOOD NWS

BIB
07006
02989
16714
01672
05322
01668
07381
01670
01672
05564

05564
01680
01681
05009
01301
01690
07774
05502
05222
07679
06150
16446
05531
05378
05536

01561
01748
01754
14209
01754
01759

-PROGRAM TYPE
SPRT

2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
4MV
2SS
1LC
1LC
2SS
1LC
2SS
2SS
3DS
2SS
2SS
1LC
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
1LC
2SS
4MV
2SS
4MV
5MS
1LC
1LC
1LC
1LC
2SS
4MV
2SS
2SS
2SS
2SS
1LC
2SS
1LC

1PB

CABLE COPYR IGHT DISTRIBUTION
PROGRAMMING BY STA TION

---JAN--
TIME DAYS
1800 MON

1830 MON

2100 SUN

2300 SUN
1900 MON
1030 SUN

FEB
TIME DAYS
1830 MON

1800 MON
2300 SUN
1900 MON
1030 SUN

---MAY-~"
TIME . DAYS
1830 MON
1715 TUE

1800 MON
2300 SUN
1900 MON
1030 SUN

2300 SUN

--4JULY--
TIME DAYS

2115 TUE

1930 MON

1700 MON
1800 MON
2315 SUN
1900 MON
1030 SUN

---OCT —-
TIME DAYS

2300 SUN
1830 MON
1030 SUN
2330 SUN

--NO V
TIME DAYS

1145 MON

1830 MON
1030 SUN
2330 SUN

2215 FRI
0800 MON
0830 MON

0800 SAT
1630 MON
0630 SAT

0800 MON
0830 MON
2215 TUE
0800 SAT
1630 MON
0630 SAT

2215 TUE
0800 MON
0830 MON

1630 MON
0630 SAT

2545 SUN 2530 SUN

0800 MON
0830 MON

16'00 SUN

0630 SAT
1830 MON

1800 MON
0 830 MON

1630 MON
0630 SAT

2300 SUN
2530 SUN

1800 MON
0830 MON

1630 MON
0630 SAT

1345 7HU

2245 SAT 2400 SAT2515 SAT
2300 FRI
1900 SAT
1100 SAT
2500 SUN

1530 SUN
2200 SUN

1730 SAT
1530 MON

1700 MON
2300 SAT

2230 FR I
2330 SAT
1415 SAT
1915 SAT
1100 SAT
2530 SUN
2000 LIED

2500 TUE
2430 WED

2315 SAT
1515 SAT

1745 SAT
1530 MON

1300 MON
170 D MON

2345 SAT

2230 SAT
2215 SAT
2530 SUN

2345 LIED
2230 MON

0900 SAT
1400 MON

1630 SAT
1530 MON
2415 THU

1700 MON

2000 WED

1000 SUN 1000 SUN 1DDD SUN

2545 SAT
1200 MON

2000 FRI

2530 MON

1530 MON
2400 THU

1630 MON

1430 TUE

0600 SAT
la00 SUN

2000 MON

2300 SUN 2300 SUN

1530 MON
2445 THU

0800 MON

1530 MON
2415 THU

0800 MON

0600 SAT
1000 SUN

0600 SAT
1000 SUN

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 D~ISTRIBUTION

MARKET: 124 'TLANTA

PAGE 580
09/03/91

120
12
14
22
10
40
98
27

298
244

8
4

23
3

268
24D

36
224

48
40

1

84
92
54
36
24
2D

2
90
16
14
34

3
7

10
38

568
85

8
234

17
6

12
24
48

12e029e682
lel32eDDB
le309e173
3e740e291

959e542
4e644e484
7e832e191
le795e750

55e438e413
62e950eDBD

140 '08
149e300

73 '13
72e841

le059e567
32 ~ 410 ~ 329
26e013e384

351 e039
4e311e818

36e388e383
261e304

4eoooe372
132e475
121e889

2e683 ~ 345
lle164e891
lle045e609

3 '39 F 478
Ble902

3e846e387
167e689

13e313 ~ 250
1 ~ 162e469
le94 ~ 771
4e228 ~ 757

477e590
685e218
356 e520

2e579e242
67e923e871

4e743 ~ 679
55 8 e 696

4e 690
e772
e498
~ 623
~ 068
e 718

28)S
3e9

7

4e65

TOT HH VIEWING
QHS TOT HRS



CALL SIGN -------CIT
WTBS 17 ATLANTA

Y

------NIELSEN----~--
CODE PROGRAM NAME
6688 GOOD TIMES
5210 GREEN ACRES
5032
5964
9997
9997
8733
6386
5243
526 3
613 9
5275
8388
5586
8348
5311
8350

9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
9998
5364
9498
9997
9997
9997
9997
9997
9997
9997
9997
9998

9998
8702

GRIFFITH SUN
GUKSMO KE
HARDEE GOLF SA
HARDEE GOLF SU
HEADLINE NWS
HI STR Y-0 I E TING
HOGANS HEROES
INSIDE NBA
IT IS wR I T TEN
J COUSTEAU
JAMES ROB I SON
JEFFERSONS
JERRY FAL WELL
LA VRNLSHR LYII CO
LEAVE-TQ BEAVR
LITTLE HOUSE
LOVE-MiARR I AGE
MORNING MOV
MOV PRES SA
MOV PRES SA" 1
MOV PRES SA-2
MOV PRES SA-3
MOV PRE'S SA-4
MOV PRES SU-1
MOV PRES SU-2
MOV PRES SU-3
MQV PRESNTTN 1
MOV PRESNTTN 2
MOV PRESNTTN 3
MOV PRESNTTN 'I
MOV PRESNTTN D
MUNSTERS
NASCA R-PR 0 300
NBA ALLSTAR
NBA ALLSTAR SA
NBA BKBL
NBA BKBL 1
NBA BKBL 2
NBA PLAYOFF 1
NBA PLAYOFF 2
NBA Pj AYOFFS
NIGHT FLICKS
NIGHT TRACKS
NITE FLICKS SA
NITE TRACKS SA
NTL GEO XPLRER

BIB
01763
0 1767
01672
01310
05800
D5800
14109
05564
01785
03668
05053
01800
05086
11193
01811
00465
05564

01849
06093

05222
05222
16367

CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
1LC
3DS
4MV
3DS
2SS
3DS
2SS
2SS
2SS
2SS
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4MV
4 le V

4MV
4MV
4MV
2SS
2SS
1LC
1LC
5MiS
5MS
5MS
5MS
5MS
5MS
4Mi V
2SS
4MV
2SS
2SS

2PK
2PK
2PK
2PK
2PK
2PK

ST
GA

-PROGRAM TYPE-
SPRT

---JAN----
TIME DAYS

0930 SUN
0700 SAT

---FEB---
TIME DAYS

0930 SUN
0700 SAT

AY---
.DAYSTIME

0930 SUh

0600 MON 060D MON 0600 MON

2330 MQN
2200 FRI
0630 SUN

2445 FRI
0630 SUN

2530 SUN 2530 SUN

2515
0630
2430
2530

FRI
SUN
MON
SUN

2330 SUN
1730 MON
1730 MON
0900 MON

2400 SUN
1800 MON
1730 MON
0900 MON

2400 SUN

1730
0900

MON
MON

1000 MON
0900 SAT
1330 SAT
2100 SAT

1000 MON 1000 MON

1145
1430

SAT
SAT

1200 SAT
200D SAT
2100 SAT

1330 SUN
1530 SUN
1800 SUN
2000 MON
2300 MON
2400 MON

1230 SUN
1600 SUN
1900 SUN
2000 MON
2215 MON
2530 TUE

1900
2100
2330
2515

SUN
MON
MON
TUE

1300 MON
1700 MON

2000 TUE
2230 FRI

1300 MON
1600 SUN

2000 FRI
2200 SAT

2000 TUE
2230 TUE

1200 MON

---JULY--
I IME DAYS

1530 SUN
0930 SUN

IICDO SAT
1400 SUN
0600 MON
2430 SUN
2000 TUE

---0 CT---
DAYS

MON
T I ME
1730

0600
2500

MON
SUN

---NOV"--
TIME DAYS
1730 MON

0915 SAT

0600 MON
2500 SUN

0630 SUN 0630 SUN 0630 SUN

1900 MON 1900 MON

1700 SUN 1700 SUN
1730 MON
0900 MON
2515 SUN
I 000 MON

1230 SAT
1400 SA T

1245 SUN

1915 SUN
2000 MON
2215 MON
2330 TUE
2515 TUE
1 300 IUION

0900
2500
1000

1000
1600
1915
2000
1400
1430
1900
2000
2215
2500

1300
1700
1300

MQN
SUN
MON

SAT
SAT
SAT
SAT
SUN
SUN
SUN
MON
MON
TUE

MON
MON
SUN

0900 MON
2500 SUN
1000 MON

1000 SAT
1600 SAT
1445 SAT
2000 SAT
1315 SUN

1900 SUN
2000 MON
2200 MON
2330 TUE
2545 WED
1300 MON
1700 MON

2030 WED

2000
2245
2000

MON
TUE
SAT

2500 FRI 2430 FRI 2430 FRI 2430 FRI
2415 SAT
2500 MON

2430 SAT
2430 MON

2445
2530

SAT
MON

2430 SAT
2445 MON

2415
2545
2345
2545
2415

FRI
FRI
SAT
SAT
MON

2400 FRI
2315 FRI
2415 SAT
2545 SAT
2400 MQN

MOTI OIII P I CTURE ASSOC IATI ON OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET: 124 r ATLANTA

TOT
QHS

80
2

32
27

8
8

240
23

7
25
48

18
94
48
74

148
480

18
952

8
183
203

65
32

128
29

188
659
645
310

5
897

98
16

8
17
28

14Ei
29

133
100

11
58
80
60

106
335

PAGE 581
09/03/91

HH VIEWING
TOT HRS

10r881r836
332 F 088

4r672r478
1rC61r884

Ei94r032
808r888

2r771r106
169r675
6~9r527

2r778r629
244 r864
132r254
60r275

14r323r215
515r308

9r566r989
19r497r413
69r470r012

135r767
80r726r600

720r588
24r762 ~ 603
27r771r871

Br814r762
5r875 ~ 152

26r498r305
5r826r743

32r136r533
135r929r207
Blr046r544
17r098 ~ 164

214 '69
84r828r685
a3r648r087
3r096 r772

977 r730
5r184r208
3r880r913

33r131r788
4 '23r239

64r742r523
32)156r539
2r333r515
2r525r225
2r035r083
3r078r777
2r710r644

28 '43r254



CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

ST
GA

----"-NIELSEN---—--
CODE PROGRAM NAME
8702 NTL-XPLRER PRN
5817 NW LEA VE-BEA VR
5817
581
872
8721
8721
9997
5418

5854
6486
6260
6727
6663
6663
6750
6750
6750
6 50
6750
9998
9997
6207
9119
6232
6232
9997
9997
9997
5019
5019
6416

NW-BEA VER 1
NW-BEA VER 2
NWA PRO WRSTLN
NWA WRESTLING
NWA-MA IN EVENT
P BRA VES BSBL
PERRY MASON
POSTGANE SHOW
POWER HITS
PREGA ME S HOLI
PRINCEtS GALA
PWR PLAY DAItCN
R MARTIN FSHNG
REDSCVRY-WORLD
SANFORD 8 SON
SCOOB Y DOO
SEC FTBL
SEC FTBL PSTGIV
SHAKA ZULU PT
SHAKA ZULU PT2
SHAKA ZULU PT3
SHAKA ZULU PT4
SHAKA ZULU IIiT5
SUPR SCAR Y SA T
SUP RS TARS CNON S
TBS ENCORE
TBS SPCL PRES
THIS WK-BSBL
TIL HELP ARRVS
TOP 8 JERRY TK
TONILJERRY FNHS
US OLYMPC GOLD
USA-TRDCKLFLD
W BRAVES BSBL
WITHOUT 8ORDRS
WORLD CHP WRS2
WORLD CHP WRST
WORLD TOMORROW
WORLD-AUDUBON
IIIRESTL ING-HITS

BIB
16367
16285
16285
16285
06150
06150
06150
0 0788
06189
18300
05222
07788
05548
01900
00078

15793
15793
15793

5793
15793
18224

07588
05564
01646
01646
06501
06502
06921
06559
06559
05113
16541
06555

-PROGRAM TYPE
SPRT

2SS
2SS
2SS
2SS
2SS
2SS
2SS
5MS
2SS
1LC
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
5NS
1LC
4MV
4MV
4NV
4NV
4MV
4MV
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
2SS
5MS
2SS
2SS
2SS
3DS
2SS
2SS

1PB

7CF

2PK
2PK
2PK
2PK
2PK

1PB

CALL S IGN -------CITY----—---
WTBS 17 ATLANTA

---JRN--—
TI ME DAYS
2100 SUN
1630 SAT

--FEB
TINE DAYS
2100 SUN
1630 SAT

—-NAY---
TIME DAYS
2100 SUN
173D SAT

---JULY--
TINE DAYS
2115 SUN

1700 SAT
1730 SAT

---OCT--
T INE DAYS

1900 SAT

2000 SAT 1800 SUN

1200 NON 1200 NON

0700 SAT
193 D NOR,
1200 NON

2430 FR I
1830 SUN
1930 MON

2215 FR I
1800 SUN

1200 MON

2315 FR I

2515 FRI
1700 SAT

1930 MON
0630 NON

2500 FRI
1715 SAT

2330 NON
0630 NON

1400 TUE

2545 FR I
1700 SAT

20DD WED
2530 FR I

1930 NON 2045 TUE 1930 MON

1200 SAT 12DD SAT 1000 SAT
2000 NON

1(700 SA T

1230 SAT

2000 MON
2000 TUE
2000 WED
2000 THU
2000 FRI

1500 NON
1800 SAT

1500 MON
1815 SAT
23DD FRI

1445 NON
1800 SAT

1400 SUN
2500 MON

2000 THU
193D TUE
2500 SUN

1445 MON
2200 SAT

1900 SA T

2545 NON

2500 SUN

1445 MON
2145 SAT

1530 SUN

2430 SUN 0600 SUN
2245 SAT
0600 SUN

1800 SA T
0600 SUN

1645 SUN

1900 SAT
1745 SAT
2430 SUN

1545 SAT

NOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET: 124t ATLANTA

---NOV-—
TIME DAYS

2200 FRI
1800 SUN

1200 MON
1530 SAT
2330 FRI
1230 SAT

0900 SAT
1930 MON

1245 SAT
1545 SAT

2208 TUE
2400 MON

2500 SUN
1400 THU
1500 MON
2145 SAT

1900 SAT
1745 SAT
0600 SUN
2400 MON
1215 SAT

TOT
QHS

104
52

6
12

8
96

101
202
388

1
24

2
16
53
34

4
204

54
78

8
8
8

128
12
10
49
20

8
1047

98
8

146
12
26
55
94

4
7

PAGE 58209/03/91

HH VIEWING
TOT HRS

23t816t727
5t569 F 463

562t233
1 t045t392lt412t878
7t994t188

14 '08t756
43t743t407
66 '87 F 707

112 t 077
631t510
298 F 008lt205 ~ 2122t005t890

2 '76t510
305 '3637t764t598

2t785t320
13 '2lt614

147t480
2t581 ~ 298
2t862t546
3t315t938
2t556t304
2t463t048

1 5t242 ~ 479
lt431 F 843

981 '72
5t625 ~ 569

657 '07
187 '34
815t089

64t002t920
6t600 t129

442 t 090
22t987t065

844 t241
5 '12t702

10t731t368
544t122
70t892

(670t663



CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

PAGE 58309/03/91

CALL S IGN -------C I T Y---- —--- ST MARKET: 124% A TLA'N TA
NIBS 17 ATLANTA GA

TOTAL QUARTER HOURS
X TOTAL QHRS

TOTAL HOUSEHOLD HOURS
X TOTAL HHRS

TOTALS
ALL TYPES

13%439
100 F 000

1%678%774%587
100 F 000

TYPE: 1
LOCAL

265
1 972

25%457%579
I ~ 516

2
SYN-SERIES

6%983
51o961

771 %073% 884
45 '31

DE V-SE R IE S

212
1 ~ 577

1%715%609
~ 102

MOVIES

5%072
37 ~ 741

MAJOR 5
SPORTS

907
6 '49

655%378%149 225%149 '64
39 '39 13 '12

6
OTHER % 79

QHRS AS X OF ALL QHRS 1 ~ 128
HH HOURS AS X OF ALL HH HOURS 44 '52 0 ~ 022

0 ~ 674
0 ~ 586

20 '17 0 017
Oa 045

F 425
17 '54 0 '76

5 '61 F 000
F 000

0 F 000
0 F 000

MAJOR SPORTS

TOTAL QUARTER HOURS
X MAJOR SPORTS QHRS

TOTAL HOUSEHOLD HOLRS
X MAJOR SPORTS HHRS

382
42 '17 447

49 '83
70%959%229

31%517
140%668%519

62 '78

BASEBALL BASKETBALL FOOTBALL HOCKEY SOCCER COL ~ BSKT COL ~ FOOT

78
8 '00

0 13%521%614
6 '06

OTHER



CA LL S IGN --"----C IT
KMSP 09 MINNEAPOLI

Y

CABLE COPYRIGHT DI STRIBUTIONI
PROGRAMMING BY STATION

ST
MN

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET: 213 y MINNEAPOLIS-ST ~ PAUL

PAGE 99
09/03/91

8901
9203

9998
5002
9998
5005
5019
8618
6331
9111
8187
6662
5098
9174
6810
9343
8954
5389
5061
913 1
9425
6301
5098
5098
6910
9056

5499
6368
8707

5876
5156
5159
8758
9335
8057
9334
6779
580 7
8042

101-CASH-GVNMT
2 CLOSE-COMFRT
55 8 BETTER
7PM MOV
ARBTTKCOSTELLO
ACTION THEATRE
ADDAMS FAMiILY
ALLSTR WRSTLNG
AMER INST I TUTN
AMR GLADIATORS
ANUSHKA
ARSENI0 HALL
ARSENI0 WEEKND
AUTO DIRECTOR Y
8 RUNNYKF RNDS
BABE WINK LEMAN
BEACH BOY-SYMR
BENSON
BEST-LOVE CONN
BEST-NTL GEOG
BEWITCHED
BORN FAMOUS
BOSOM BUDDIES
BROTHERS
BUGS8FRNDS TK
BUGS&PRKYKFRND
C ~ 0 ~ P ~ S ~
CAN-BT BALDNSS
CAR CARE SEMNR
CARSON ~ S COMOY
C HIPL DALE- RNG R
CHIPS
COMBI CHEF
COUSTEAU-WORLD
CRAFTiMTIC BEDS
CREATNG HEALTH
CR IME S-CE NTUR Y
D DIXONS FSHNG
DA Y-0 I SC0 VERY
DE NNI S ME N ACE
D I F TS- HUN 0 ER
DIFF STROKES
DUCK TALES
DUKES-HAZZRD
EASY LOSE WGHT
FACTS OF LIFE
FAMILY TIES

---""-NI ELS EN-------
CODE PROGRAM NAME
9386 $ 1000 EVR Y-HRS

BIB
05564
05564
0 9747

01664
01668
08748
06363
18551
05564
18711
18711
03398
18141
05406
08960
14191
16336
01681
18219
09748
18446
0 3398
03398
18163
05564
05564
14063
18005
07679
05564
05564
05564
17912
05016
03933
05564
15272
16545
08552
05564
09050
13617

-PROGRAM TYPE-
SPRT

2SS
2SS
2SS
1LC
4MV
2SS
QMV
2 cc
2SS
2SS
2SS
2SS
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
QMV
2SS
2SS
2SS
1LC
3DS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS

2200
1900
2200
1230
1000

SUN

MON

SAT
SUN
SAT

2130
2230

0830
0830
1100
1600
2200
1900
0930
2000
1630

SAT
MON

SAT
SUN
SAT

SUN
MON
SUN
MON
SUN
SUN

0730
2500
0900
2030
1200

MON
TUE
SAT
SAT

SAT

0730
0830
0930
1530
1530
1100
0930
1730
1800

SUN
MON
FRI
SUN
MON
SUN
WEO
SAT
MON

---JAN----
T I ME DAYS
0600 SUN

---FEB--- "--M
TIME DAYS TIME
0600 SUN

AY---
DAYS T I ME

ULY--
DAYS

---OCT---
T IME DAYS

---NOV---
TIME DAYS

SUN 2200 SUN2200 SUN 2200
1900
0830
2200
0930
1000

1900 MON 1900 MON

2230 SAT 2230 SAT

1000 SAT 1000 SAT

MON
SAT
SAT
MON
SAT

0600 SUN
1000 MON
0830 SAT
1900 MON
0930 SAT
2200 SAT

1000 SUN

2400 SAT
0800 SAT
2230 MON
2230 SUN

0600
2230 MON 2230

SUN
MON

0800
2230
2230

SAT
MON
SUN

0830 SAT
0830 SUN 0830
1100 SAT

SUN 0600 MON 0600 THU

1030 MON
2330 MON

0600 SUN
1000 MON
0830 SAT
1900 MON
0930 SAT
2200 SAT

1000 SUN
2430 SUN
2500 SAT

2230 MON
2230 SUN

1030 MON
2330 MON

0930 MON 0930
2000 SUN 2000

MON
SUN

1000
2430

MON
SUN

1000 SAT 1200 THU

0730 MON 0730
0600 SUN 0600
0900 SAT 0900
2115 SUN

1200 SAT 1200
0600 SUN
2000 SUN 2000

MON
SUN
SAT

0830
2400
0900

MON
SUN
SAT

SAT 1200 SAT

SUN

2200 SUN

0830 SUN
0630 MON

0900 SAT
0600 SAT
1600 MON
1100 SAT

2200 SUN
1930 THU
0830 SUN
0630 MON

0830 SAT
0600 SAT
1600 MON
1100 SAT

1130 SAT
2130 SAT 2130

0830
0730 SUN 0730
0830 MON 0830

1630
1530 MON 1600
1100 SUN 1100
1730 SAT 1730
1800 MON 1800

SAT
SAT
SUN
MON

MON
MON
SAT

SAT
MON

2130 SAT

0 730
0800

SUN
MON

1530
1100

MON
MON

1700 MON

0630 SUN 0630 SUN

0730 SUN
0930 MON

1530 MON

1730 SAT
1730 MON

0730 SUN
0930 MON

1630 SUN
1530 MON

1730 SAT
1730 MON

1900 SUN

2200 MON 2200 MON 2200 MON

TOT
QHS

6
106

8
1106

18
206

42
160

32
22

480
44
16
68
16
16
80

232
4

168
16

2
16

2
16

235
12
48
23
80
92

2
8

2
16

2
48

240
2

44
240
176

6
84

318

HH VIEWING
TOT HRS

0
0

46e191
0

lr845e458
1~696

221t088
48e189

153y540
0

2 s924
2 &769

561 1172
39 t664
lt698

19e762
17o560
20t836
35y670

468y843
11y680

152&839
18 F688

6&250
1y358
6y404

16t654
292t951

0
4 ~ 536

14e635
149s020
91s182

0
Qy809

0
546

19&119
936

9y428
233y540

0
62s984

395y208
222y180

0
174e164
929)069



CABLE COPYRIGHT DISTRIBUTION
PR0GRAMMING BY "TA T ION

ST
MN

------NIELSEN-------
CODE PRCGR AM NAME
8982 FANTASY ISLE
9075 FANTSY ISLE 30

FINAL-hITNSS R
F INANCL GENIUS

5191

5031
9111
6381
687 0
8991
668 8
6552
6348
6679
9341
659 4
6594
6249

525 0
5263
8388
597 3

9998
547 8
8348
8350

8927
iI9 5 I
8954

5694
6494
9999
8766

6491
9365
9998
o630
5803
6717

FL INT STONES
FNL-FALSE WTNS
FOCUS
FREE-CELLULITE
FULFILL-DREAMS
FUN HOUSE
G ~ I ~ JOE
GOOD T IME S
GRIZZLY ADAMS
GRT WOK-CHINA
H DAYS AGAIN
HART TO HART
HOOVR-KENNEDY 1
HOOVR-KENNEDY2
HOW2 BLD-IMAGE
HUNT-WAR TRSRS
HW2-2PYCHK-JOB
I DRM- JEA NNIE
IT IS WRITTEN
JEFFERSONS
JETSOhS
K W FITNESS
KM SP MOV SPCL
LAST ACRO
LA VRNLSHR LYLC 0
LI TTL E HO USE
L I VE M INNESOT A
LIVE YR DREAMiS
LOV BCAT
LOVE CONNECTN
MANHUNT FLLWUP
MASH
MAXIE ~ S IrlORLD
MIDDAY EDITION
MINDPOWER
M I NDV I SIC N
MKNG" CHIP LDALf
MS HLLYWD "SRCH
MUPPE I BA 8 IES
MY-PONYLF RNDS
MYS hIHEEL ADVh
NEW ARCHIES
NEW HOLLYhlD SQ
NIGHT COURT

BIB ¹
07786
07786
05674
05564
01561
05674
05710
05564
05564
18124
14152
01763
07609
05564
09102
08939
17939
17939
05564
18652
05564
01789
03668
01800
01585
05564
18875
11193
00465
05564
07823
14191
06006
01829
06016
05564
05564
18005
06049
15017
15020
17630
16299
14835

-PROGRAM TYPE-
SPRT

2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
3DS
2SS
2SS
2SS
4MV
2SS
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
4MV
2SS
2SS
2SS

CALL S IGN -------CI I Y---------
KMSP 09 MIhhEAPOLIS

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET: 213'INNEAPOLIS-ST+ PAUL

--- JA
TIME
1800

DAYS
SUN

---FEB---
TIME DAYS

---MAY---
TIME DAYS

ULY--
DAYST I ME

---OCT---
T I HE DAYS

---NOV---
TIME DAYS

0630 MON 0630 MON
0830
0630

SAT
MON

0730
0930

0600
1500

SAT
MON

MON
SUN

0730 SAT 0730 SAT

0600 SUh

0600 MON 0600 MON

1830
1700
1900
1900

SAT
SUN
HON
TUE

1830 SAT 1830 SAT

0630
2430

SUN
SAT

2400 SAT

0630
1900
0730

MOh
WED
SAT

1430
0900
1200
0800
1800

MON
MON
MON

SAT
MOh

2400
0830

SUN
MON

0600 SUN

2400 SUN
0830 MON

0730 SAT 0730 SAT

1400 MON

0630
1100
2030
1830
1900

SAT
SUN
SUN
SAT
SUN

0630 SAT
1100 SUN

1300 THU

1330
0700
2130

SUN
SUN
SAT

1130
0700
2130

SAT
SUN
SAT

0700
2130
1530

SUh
SUN
MON

1900 SUN!

1600 MON 1600 HON 1600 SUN

2530
1300
2230

FRI
MON
SUN

2530
1300

FRI
HON

0830
2530
1300

SAT
FRI
MON

1030
0700
2130

1600
2000
2530
1300

MON
SUN
SAT

MON
SUN

MON
MON

0830
1030
0700

SAT
SAT
SUN

2400 SUN
1230 THU
0700 SUN

0700
0630

MON
SUN

0700 MON

1230 MON

1600 SAT

1230 MON
1330 T HU
1600 SAT

1300 i'ION 1300 HON

1230
1130

MON
SAT

1230
2430

MON
SUN

1230 MON 1230 MON

2200
0900
1200

MON
MON
MON

2200 MON
0900 MON
1200 MON

0630 SUN
1900 THU

0800 HON 0800 HON
2530 THU

0900 MON 0900 MON 0900 MON
SUN
SUN

1900
0900

1900 SUN
0900 SUN0900

1200
1830

0900
1200
1830

SUN
MON
MON

SUN
MON
MON

0900 SUN 0900 SUN

1830 MON 1830 MON 1830 MON 1830 MON

PAGE 100
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VIEWING
HRS

8
6

240
8

48
2
2

80
160

32
10

132
8
8
8
2
6

12
66
48
32

120
2

10
78

2
358

12
2

70
238
154

80
238

32
2
2
2

80
120

48
48
80

226

12i348
0

2 y186
413

96y474
Iy714
3y360

0
0

55y570
44y114
11 '12
44 i384

0
240 i239
21|495

0
12t762

0
0
0

69t164
866

82y058
127y854

0
23y417
26y238

0
494 y 06

8%685
0

30t540
5071344

0
231y853

30 '70
156y220

0
0

4 e 479
I

0
50y892

169t494
42 '68
51e614
52y042

667&231

TOT HH
QHS TOT



CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

ST
MN

CODE
6430
9998
9998
9997

8038
5389
5378
5438
6498
6134
8873
6878
8932
6369
8898
9997
9997
999 7
9997
999 7

9999
9999
9999
9999
8927
8045
8695

6852
6683
5449
3998
3998
9998
9998
9998
6727
8024
8082
6255
655 8
9998
9998
9998
9998

"NIELSEN-------
PROGRAM NAME
NI TE CREA TURES
NITE OWL TH 2
NITE OWL THTR
NORTHSTAR HCKY
NORTHSTR PSTGF
NTL GEO"ASGNMT
NTL GEOGRAPHIC
NW DA TING GAME
NW NEWLYWED GH
NW PRDCTE IDEAS
ODD COLPLE
PERSONAL POWER
PLAN-OUT ALIVE
PLY P IANO OVNT
POLICE ACADEMY
POLICE WOMAN
PREP BOWL
PREP BOWL 2
PR EP BOWL 3
PREP BOWL
PREP BOWL 5
PREP BOWL PRGM
PRIME TIME NWS
PRIMETME NWS L
PRM TH NW WKND
PRMTM-WKND LT
PROGRM-SUCCESS
REAL GHOSTBSTR
RECORD BREAKRS
RESOLUTION
REV ~ DR KENNED Y
ROCKFORD FILES
ROCKY L BUL L WlNK L
SAT 12N I,OV
SAT 1PM MOV
SAT 230PM MOV
SAT 2PM MOV
SAT 3PM MOV
SCOOBY DOO
SCRCRWll,MRS KNG
SIMON 8 S I MON
SISKELLEBERT
SR CITIZN 4RUH
STRAIGHT-HEART
SUN 12N MOV
SUN 2PM MOV
SUN 3PM MOV
SUN 5PM HOV

BIB
06138

17D25
16336
17772
18101
05564
01868
05564
06190
05564
18243
00506

05564
16288
06402
05564
05048
00518
03376

00078
14332
11008
16814
18862

-PROGRAM TYPE-
SPR I

2SS
4MV
4MV
5MS
1LC
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
1LC
1LC
1LC
1LC
1LC
1LC
1LC
1LC
1LC
1LC
2SS
2SS
2SS
2SS
3DS
2SS
2SS
4MV
4HV
4HV
4MV
4HV
2SS
2SS
2SS
2SS
1LC
2SS
4MV
4HV
4HV
4MV

4PH

CALL S IGN -------CITY---------
KMSP 09 MINNEAPOLIS

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

HARKET: 213 e MINNEAPOLIS-STe PAUL

N--- JA
TIME

2530
1830

2000
1900
1400
1330

DAYS

HON
TUE

SUN
SUN
HON
HON

---FEB---
TIHE DAYS

2530
1830

MON
TUE

1900
140D
1330

SUN
MON
MON

---MAY "~-
TIME, DAYS

ULY--
DAYSTIME

2530 MON 2500 SA T

1900
1200
1330
0830

SUN
MON
MON
SAT

2430
1900
1400
1330

SUN
WED
MON
MON

2400 SUN

---OCT---
TIME DAYS

2500 MON
1830 WED

1700 SUN

2130 SAT

---NOV--~
TIME DAYS
2500 SAT
2530 SUN
2500 MON
1930 TUE
2200 TUE

1900 WED

2215 TUE
0600 SUN

0930 SAT

0600 HON 0600 MON
0930 FRI

1000 MON 1000 HON 1000 HON
0930 SAT
1200 SAT
1500 SAT
1800 SAT
2100 SAT
2030 SAT
2130 HON2130 HON 2115 MON 2115 HON 2130

2200
2100

MON
MON
SAT

2130 HON

2100 SAT2100
2130
2430
070D

SAT
SAT
SUN
HON

SAT
SAT
SUN
MON

2100
2200
2430
0700

2100 SAT
2300 SAT

0730 HON
0630 TUE

0800 SUN
1100 MON

1200 SAT

1400 SAT

2200 SAT

0700 MON 0700 HON 0730 MON

FRI
SUN
MON

2530
0800
1100

0800 SUN0800
1100

SUN
HON

0800 SUN
1100 MON
0830 SAT
1200 SAT

SUN
MON

0800
1100

0830 SUN

1300 SAT 1300 SAT 1300 SATSAT
SAT

1300
1430

1400 MON2230
2330
2330
0800

1200
1400

SUN
MON
SUN
SAT

SUN
SUN

1700 SUN

2230
2330
2330
0800
1200
1400
1500
1700

SUN
MON
SUN
SAT

SUN
SUN
SUN
SUN

2230
2330
2330
0800
1400
1200
1400

SUN
HON
SUN
SAT
HON
SUN
SUN

2430
2330
2330
1400
1200
1400

MON
MON
SUN

MON
SUN
SUN

2400 MON
2330 SUN
0800 SAT

1200 SUN
1400 SUN

1700 SUN 1700 SUN 1700 SUN

2400 MON
2330 SUN
0800 SAT

1200 SUN
1400 SUN

1700 SUN

1400 SAT1500 SAT 1430 SAT 1430 SAT 1500 SAT

PAGE 10109/03/91

VIEWING
HRS

2
462
131

2
12
48

160
160

2
31

6
2
2

76
240

10
12
12
10

8
4

393
82
14
12

240
4

48
396

10
56

122
10
56

122
40

124
480

48
38
54

188
178

8
168

0
0

33y706
379s583

21779
24y854
42y457

1961100
313e138

0
24 i 655

0
0

1 y 154
6e336

120|D20
48y182
53y355
63%000
42i782
18t958
16i986

943y230
61196

204y154
17i620

0
317y218

0
458

14y470
260y223

3y166
253|852
167|319

42&475
32i818

183 y119
31e098
49t040

230y072
11 '28

4 y596
35s873

324i186
269y099

8 i 862
216y624

TOT HH
QHS TOT



CALL S IGN -""----CIT
KMSP 09 MINNEAPOLI

Y-"------" ST
MN

--NI ELS E N-------
PROGRAM NAME
SUPERBOY
SUPR BOWL WNKLE
SWIMSUIT EDTN
TA XI
TEEN-Nl'JJA TRTL
THANKGVNG"MOV
THANKGVNG-MOV2
THIRD DEGREE
TOY L JERRY TK
TOM AND JERRY
TR ANS FORMERS
TWILIGHT ZONE
TWILI TE ZN HR
V-SLICER
WEBSTER
WHAT A COUNTRY
WHATS HAPPNING
WHO'S THE BOSS
WILD MILD WES T
WINNING-LOSING
WOODY WOODPCKR
WORLD TOMORROW
YOGI BEAR SHW
YOGI BEAR TK
YOUTH SCR T-STR

CODE
8544

895 7
854 5
9998
9998
6311
6232
6232
9348
5532
6591
6869
8032
5534
680 7
629 8
5554
6242
6416
5247
524 7

BIB
18405
06344
18880
08331
18615

18660
01646
01646
15125
02166
00555
05564
1 7866
16792
07409
15143
01330
05564
01656
05113
17904
17904
05564

-PROGRAM 7 YPE-
SPRT

2SS
2SS
2SS
2SS
2SS
4MV
4MV
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
2SS
3DS
2SS
2SS
2SS

CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

--- JA'N----
TIME DAYS
1730 SAT
1200 SUN

---FEB---
TIME DAYS
1800 SAT

TIME
1800

AY---
DA YS

SAT

---JULY--
TIME DAYS
1800 SAT

"--0
TIME
1800

CT---
DAYS

SAT

---NOV---
TIME DAYS
1800 SAT

1430 SUN
0930 SUN

1500 MON
0930 SAT
2000 SUN

1900 WED
0930 SUN

1500 MON
0930 SAT
2000 SUN

2230 SUN

0930 SUN 0930 SUN 1630 MON

1330 MON

1500
0930

MON
SAT

1500 MON
0930 SAT

1500 MON

2530 FR I

1630 MON
1000 THU
1700 THU
1330 MON
2030 THU
1500 MON

2430 TUE
1730 MON
0630 SAT
0600 SAT

1730 MON
0630 SAT
0600 SAT

1730
0630
0600

MON
SAT
SAT

0600 SUN
1730 MON
0630 SAT
0600 SAT

1700 MON 1700 MON2430 MON
0930 TUE
0800 MON
0700 SAT
1430 MON

2430 MON
0630 SUN
0800 MON
0700 SAT
1430 MON

2430
0630
0800
0700
1430

l4I0 N
SUN
MON
SAT
MON

0630 SUN
0730 MON
0700 SAT

0830
1430
0700

SAT
MON
SAT

2400 SUN
1430 MON
0700 SAT

0630 SUN 0630 SUN
2000 THU

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

MARKET ~ 213 ~ MINNEAPOLIS-ST ~ PAUL

PAGE 102
09/03/91

46
2
8

112
8
8

78
2

256
32

8
10

8
160

32
32
78

236
34

239
72

120
2
6

81 )678
0

12)221
8)651

164)738
4 ~ 436
4)822

82 )334
6)720

2 I2)162
4 ~ 792
5)833

710
0

452 )054
2)676
2)370

167)110
55)372

0
272)518
14)170
74)000

5)999
0

TOT HH VIEWING
QHS TOT HRS



CABLE COPYRIGHT DISTRIBUTION
PROGRAMMING BY STATION

MOTION PICTURE ASSOCIATION OF AMERICA
CABLE DATA CORPORATION / 1989 DISTRIBUTION

PAGE 103
09/03/91

CALL SIGN -------CITY---------
KMSP 09 MINNEAPOLIS

ST MARKET: 213'INNEAPOLIS-ST PAUL
MN

TOTAL QUARTER HOURS
X TOTAL QHRS

TOTAL HOUSEHOLD HOURS
X TOTAL HHRS

TOTALS
ALL TYPES

13y438
100 F 000

16y360y525
100 F 000

TYPE: 1
LOCAL

865
F 437

ly589y381
9 '15

2
SYN-SERIES

9)460
70 '97

lay673y768
65 '41

DEV "SERIES

216
1 ~ 607

38y934
~ 238

4
MOVIES

2y766
20 '83

3y678s859
22 ~ 4 86

MAJOR 5
SPORTS

131
~ 975

379e583
2 '20

6
OTHER

9
?? '?

QHRS AS X OF ALL QHRS
HH HOURS AS X OF ALL HH HOURS

1 '28
0 '33 0 ~ 072

0 '42 0 '94
0 '82 0 ~ 018

0. Dal
0 ~ 232
0 ~ 097

0 ~ 010
0 F 010

0 ~ 000
0 F 000

0 ~ 000
0 ~ OOD

MAJOR SPORTS

TOTAL QUARTER HOURS
X MA JOR SPORTS QHRS

TOTAL HOUSEHOLD HOURS
X MAJOR SPORTS HHRS

BASEBALL BASKETBALL FOOTBALL HOCKEY

131
100 ~ DDD

379y583
100 F 000

SOCCER COL ~ BSKT COL ~ FOOT OTHER



i

NAB 1989 EXHIBIT

EXAMPLES SHOWING COMPUTATION OF "RATINGS"
FOR DISTANT SIGNAL PROGRAMS

HHVH
QH / 4

Subs
"rating"

WTBS:

Little House 69,470,012
480 / 4

37,544,139
1.5

Good News 4,656,718

37,544,139
1.0

KMSP:

Little House 494,063
358 / 4

135,965
4.1

Prime Time News 943,230
393 / 4

135,965
7.1

Source: P.S. Exhibit 1; Cable Data Corporation
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IntZ fo fdIuetl1OZI1

Reasons for sampling

Census or sample

Examples of populations
and samples

Shoppers often sample a small piece of cheese before purchasing any. They decide
from one piece what the larger chunk will taste like. A chemist does the same thing
when he takes a sample of whiskey from a vat, determines that it is 90 proof, and
infers that all whiskey in the vat is 90 proof. If the chemist tests all the whiskey or the
shoppers taste all the cheese, there will be none to sell. Testing all ofthe product often
destroys it and is unnecessary. To determine the characteristics ofthe whole, we have
to sample only a portion.

Suppose that, as the personnel director ofa large bank, you need to write a report
describing all the employees who have voluntarily left the company in the last 10
years. You would have a difficult task locating all these thousands ofpeople. They are
not easily accessible as a group— many have died, moved from the community, left
the country, or acquired a new name by marriage. How do you write the report? The
best idea is to locate a representative sample and interview them, in order to general-
ize about the entire group.

Time is also a factor when managers need information quickly in order to adjust
an operation or change a policy. Take an automatic machine that sorts thousands of
pieces of mail daily. Why wait for an entire day's output to check whether the
machine is working accurately (whether the population characteristics are those
required by the postal service)? Instead, samples can be taken at specific intervals, and
if necessary, the machine can be adjusted right away.

Sometimes it is possible and practical to examine every person or item in the
population we wish to describe. We call this a complete enumeration, or census. We
use sampling when it is not possible to count or measure every item in the population.

Statisticians use the word popNlation to refer not only to people but to all items that
have been chosen for study. In the cases we have just mentioned, the populations are
all the cheese in the chunk, all the whiskey in the vat, all the employees of the large
bank who voluntarily left in the last 10 years, and all mail sorted by the automatic
machine since the previous sample check. Statisticians use the word sample to
describe a portion chosen from the population.

Function of statistics
and parameters

Using statistics to
estimate parameters

STATISTICS AND PARAMETERS
Mathematically, we can describe samples and populations by using measures such as
the mean, median, mode, and standard deviation. which we introduced in Chapter 3.
When these terms describe the characteristics of a sample, they are called statistics.
When they describe the characteristics ofa population, they are called parameters. A
statistic is a characteristic of a sample, and a parameter is a characteristic of a
population.

Suppose that the mean height in inches ofall tenth graders in the United States is
60 inches. In this case, 60 inches is a characteristic of the population "all tenth
graders" and can be called a population parameter. On the other hand, ifwe say that
the mean height in Ms. Jones's tenth-grade class in Bennetsville is 60 inches, we are
using 60 inches to describe a characteristic ofthe sample "Ms. Jones's tenth graders."
In that case, 60 inches would be a sample statistic. Ifwe are convinced that the mean
height of Ms. Jones's tenth graders is an accurate estimate of the mean height of all
tenth graders in the United States, we could use the sample statistic "mean height of

6 SAMPLING AND SAMPLING DISTRIBUTIONS



TABLE 6-1 Differences I@tween Populanons anck Samples

Definition

Characteristics
Symbols

POPULAT1ON

Collection of items being considered

"Parameters"
Population size = N

Population mean = p
Population standard deviation = rr

SAMPLE

Part or portion of the population
chosen for study

"Statistics"

Sample size = n
Sample mean = x

Sample standard deviation = s

N, p. o, and n, .v, s:
standard symbols

Ms. Jones's tenth graders" to estimate the population parameter "mean height ofall

U.S. tenth-graders" without having to measure all the millions oftenth graders in the
United States.

To be consistent. statisticians use lower case Roman letters to denote sample
statistics and Greek or capital letters for population parameters. Table 6-1 lists these
symbols and summarizes the definitions we have studied so far in this chapter.

Judgment and
probability sampling

TVPES OF SAMPLING

There are two methods of selecting samples from populations: nonrandom or judg-
ment sampling, and random or probabiii tv sampling. In probability sampling, all the
items in the population have a chance of being chosen in the sample. In judgment
sampling, personal knowledge and opinion are used to identify those items from the
population that are to be included in the sample. A sample selected by judgment
sampling is based on someone's expertise about the population. A forest ranger, for

example, would have a judgment sample ifhe decided ahead of time which parts ofa

large forested area he would walk through to estimate the total board feet of lumber
that could be cut. Sometimes a judgment sample is used as a pilot or trial sample to
decide how to take a random sample later. Judgment samples avoid the statistical
analysis that is necessary to make probability samples. They are more convenient and
can be used successfully even though we are unable to measure their validity. But ifa

study uses judgment sampling and loses a significant degree of "representativeness."
it will have purchased convenience at too high a price.

Statistical evidence

BIASED SAMPLES

Statistics professors often use classroom demonstrations to prove one point or an-

other. One of the most common ones involves tossing a coin to show that the
long-run tendency is for the coin (if it's a fair one) to come up heads halfthe time and
tails the other half the time. Suppose our professor tosses a fair coin ten times and it

comes up heads on eight ofthese tosses. What should he do? One explanation for the
class is that this coin is biased {not too likely an explanation, since the work involved
in biasing a standard coin so that it will behave this way is rather substantial). Another
explanation is that he has not tossed the coin a sufficient number oftimes. The second
explanation is more likely to be the one used by the professor. He will more than
likely continue to toss the coin until the proportions ot heads and taiIs that appear
become more even.

But suppose the purpose of such an experiment was to provide "statistical evi-

dence" that was to be used to convince people to change their minds about things

6-1 Introduction to Sampling 259



otherthancoins. Ifyouand I interviewtenpeopleconcerningtheirpolitical views, we
may find that all ten are staunch Democrats. Does this give us the evidence we need to
assert publicly, for political purposes, that "all those interviewed support the Demo-
cratic platform"? Ofcourse not. But unless the user ofthis information understands
the sampling issue involved, and unless we are given complete information about the
sampling process, how are we to react? How can we be sure that the pollster didn'
"start out to find a biased coin" and then stop the polling process when an insufficient
sample size "uncovered one for him," instead ofmaking sure the sampling procedure
was adequate? The answer is that without more complete information or a previous
reputation for statistically accurate polling, we cannot be sure. We can, however, be
alert to the risks we take when we do not ask for additional information.

6-1 What is the major drawback of judgment sampling?
6-2 Are judgment sampling and probability sampling necessarily mutually exclusive? Why or

why not?
6-3 List the advantages of sampling over complete enumeration, or census.
6-4 What are some of the disadvantages of probability sampling versus judgment sampling?
6-5 Farlington Savings and Loan is considering a merger with Sentry Bank, but needs shareholder

approval before the merger can be accomplished. At its annual meeting, to which all share-
holders are invited, the president ofFS&L asks the shareholders whether they approve of the
deal. Eighty-five percent approve. Is this percentage a sample statistic or a population parame-
ter?

6-6 Jean Mason, who was hired by Former Industries to determine employee attitudes toward the
upcoming union vote, met with some dimculty after reporting her findings to management.
Mason's study was based on statistical sampling, and from the beginning data it was clear (or
so Jean thought) that the employees were favoring a unionized shop. Jean's report was
shrugged off'ith the comment, "This is no good. Nobody can make statements about
employee sentiments when she talks to only a little over 15 percent of our employees.
Everyone knows you have to check 50 percent to have any idea of what the outcome of the
union vote will be. We didn't hire you to make guesses." Is there any defense for Jean'
position?

6-7 A consumer protection organization is conducting a census of people who were injured by a
particular brand of space heater. Each victim is asked questions about the behavior of the
heaterjust before its malfunction; this information generally is available only from the victim,
since the heater in question tends to incinerate itselfupon malfunction. Early in the census, it
is discovered that several ofthe victims were elderly and have died. Is any census ofthe victims
now possible? Why or why not?

Ra.ndlc m Se.mplang
In a random or probability sample, we know what the chances are that an element of
the population will or will not be included in the sample. As a result, we can assess
objectively the estimates of the population characteristics that result from our sam-
ple; that is, we can describe mathematically how objective our estimates are. Let us

6 SAMPLING AND SAMPLING DISTRIBUTIONS



NAB 1989 EXHIBIT

U.S COMMERCIAL STATIONS WITH OVER
809000 PULL TIME DISTANT SUBSCRIBERS

IN 1989-1 THAT WERE
NOT INCLUDED IN MPAA SPECIAL STUDY

Station Type Subscribers

WPCB

WNBC

WVTV

WHFT

WBNB

WSVI

WCDC

WLYH

WTIC

WDIV

WTMV

KSCI

WFSB

WXON

WCIU

WKOI

WPWR

WBRZ

KSDK

N

N

N

N

N

N

N

N

N

299,617

228,675

1649776

157,208

144,853

137,870

126,427

123,704

122,775

114,295

107,529

105,748

103,114

102,439

101,790

101,484

101,421

100,192

99,505

93,577



Station ~Te Subscribers

WXIN

KTMD

WVTM

WXTV

WBTV

KEYT

KARK

WZTV

WDRB

WGPR

WITI

WUSA

N

93,158

92,906

92,142

87,269

84,272

84,229

83,300

83,286

82,397

81,733

81,534

80,304



ADDITIONAL U. S COI4NERCIAL STATIONS WITH OVER
80,000 PULL TINE DISTANT SUBSCRIBERS

IN 1989-2 THAT WERE
NOT INCLUDED IN llPAA SPECIAL STUDY

WUHQ

WCLF

N

KWTV

WPTF

WLTV

KXLN

WEWS

WAFB

WPLG

WATL

WWMT

WTAE

WLNS

WJW

WTWS

Station Type Subscribers

104,468

95,393

94,448

90,806

89,728

88,978

86,575

86,423

86,106

83g496

83,386

83,170

81,083

80,394

80,218

Source: Cable Data Corporation



MLK A91

CALL STA
S I G i'i T Y P F

DISTANT SUI!SCRIFI

CH CITY

NAB 1989 EXHIBIT /AX

ST 86-1 A7-1

5+iM~
- T I ME ) %5IJ,"VEO:Off"

A7-2

'(891&
AR-2

JUI)J 19 1990

BATHS

vw 9 I
J I

vwwnR

V'WP I X

v'WSBK I

~KTLA I

gKTTV

~WTXf I

vKTXL I

I)J T T I) I

v KTVU I

v KTVT

«'KCR A

/W«aP
+ )W IVY II

V'WKP n

e'WDCA

WPHL

J WUAi3 I

AIJZ N

tAIBA L

v KVOS

~WMAR

ZKAHC

KCR"

KP I X

0"

V I

L )' A 'i I' L

FPnriCISCn

17 ATLANTA

09 CHICAGO

09 N[h YnPK

11 NFW YOPK

38 HOSTON

0'i LOS ANGELES

11 LO, ANGELES

29 PHILADELPHIA

40 SACRAMENTO

0"-; W ASHINGTO "J

i0." OAKLANi'1

F T WORTH

03 SACRAMENTn

HALTIMORF

NI.W Ynf K

50 DETROIT

20 WASHINGTON

17 PHILADL'LPH I A

LnieAIN

13 8 ALT I MORE

11 HALTIMORE

I'ELLINGHAM
u«SAN FRni'JCI")CO

02 BALT I&)JRE

07 LOS ANGFLES

NY BrRERt 211 9 ~ 615t802 IOr3639023 1194P7 ~ 928 12 ~ 447t010 12t3659604 12 9 095 r 176

NY 3 ~ O'I7 ~ 217 3 ~ 560 t 401 3 '27t165 3t9149 206 493609261 49176 ~ 490 ut0039140

MA 293409838 2 ~ 384e872 2tullt847 2t410tR24 29513t840 297119259 2 r 4 78 t 329-

CA 785 t 766

CA 789r 365

842t794
803t 388

06796'92

089 9 2E1

193319235

1 r212 ~ 5PO928ru«0
9" 7 9 E. 25

lr153 ~ 781 1 ~ IPlt3PR

1 t 075t 217 1 t 016r 50A 1 t 'i44 t 223'.
F 4829370

lt043 ~ 408
PA 19227 ~ 927 lt230r472 ital«r449

I r 0 03 t 806 ~
1 ~ 3899659 19440 '08

CA 900e482
629t567
413r R3R

5059031
6439571
3639051
918 '70
384eu«2
594ee99
600tOP7
43lt«17
3a59496
325r 673
29392t3
3019473
37«t657
2719084
27190P«

3109176

19028t163 It0809307 1 ~ 1469742962 r 339

6589433
«25r))x6
5149176
6599596
3609662
R«59692
3969894
6219910

7789534 ." &3592"0858tlA2
541rF.24

7859176
7279339
4 36t 35R

72C r 065

457t 374

5919 045
"t6r 072

. '2r209
43«r 482

4549594
3~«r507
399r«7R
422t'591
337t496
3339594

3429 17P

6RBt 401

462 t 137

57R 9541

659 ~ 299

42«t Rtl
03094«R
47694PB

635r819

716 t 934

540r RR«

6269403
6939917
437tF 91

7029932
43193'.3
5389143

lr 905

497r 435

480r E07

4179311
37999P3
3,5t947
«49 ~ 147

315 e I AF!

.15e IA6
ti.c te

CA
715t475 72& «EC&

TX
601 9 343

5!81 '91
!51 ~ 183

721 9 2F)6

4709456
'5229696

607 r 613

538 t 759

438 t 926
428 ~ 309
uuRt104
427r272
38193P9
351 rP45
348 e 1 I&

t; r,e&.1 7

7179361'
05rR«E'

~ )t20
CA

t «47

t 432't 5
MI

530 r'. 4P.'.

17 7tc

475 ~ 157-
4«997«2
43Ar94e
4 tu ~ t)12 a

2e-'6 V

t '-'
r I 2 2 "

t 71 t122"
'I 7t "71
t

1A 76R 5..3t 302PA

447t R07

3909152
405t R51

321tH..O

3279670
395t401
2F5t"65
s65r SF)5

. 21 e 9'-0

OH 490 '40
4049017
382 r 410
341 9 519

30890«B

417t147
2729515
"- 72 e ". I.i

I"4t«01

MD

p

WA

CA

MD

CA

CA

CA

GA 2496 789019 2695199823 2899679909 3193739505 t3t775r 132 34r5579042 3598499768 "

IL 11 t«05r 1" 6 12r 316r 015 13t 334 9 600 14 9 457 t "39 15 ~ 925e 917 15r R98r 717 16t A76t827.



Mr KR9

CALL
S I F) N

"TA
TYPE

CH C I I Y ST 86-1
DISTANT SUPSCR IRERS ( FULL-TIME)

86-2 87-1 R7-?
SORTFD ON SUPSCRIBEP (A91)

RR-1

,IUN 19 1940

P9-1

)WLUI
'L KICU

v WJAR

VWRZ

v'WPU I

W P C I'.

jKGO

reeW C A L

~) WFLD

e)'TTV
('x I x

&'KHJ I:.(g

~ WIRW

KS Tei

+KSNT

WGN

XK Y e(

AKRON

V WNJU

/ KQTV

WPGH

KXTX

WCUH

KUSA

WKEF . N

WGNx

WFXT

5 3

ST JOSEPH

P I T TS BURGH

DALLA"

05 HOSTOcl

09 DENVER

22 DAYTON

4t ATLANTA

HO'ON

56 CAMIIR IDGE'6

SAI& JOSE

10 PRCVIDENCF

04 BOSTON

06 PHILADF'LPHIA

40 GREENS".URG

07 SAR FRANCISCO

10 PHILADELPHIA

32 CHICAGO

04 BLOOMINGTON

19 C INC I NNAT I
09 LOS ANGELES

13 TOPEKA

11 TACOMA

27 TOPEKA

02 DELVE R

03 PHILADELPHIA

04 SAN F"ANCI"CC

47 NYC-N'=WIARK

CA

RI

MA

PA

CA

PA

IL

CA

KS

KS

CO

PA

CA

MO

PA

Tx

MA

CO

OH

GA

I'! A

444t545
166 '09
229e254
274 t R.)8

211 ~ 107

33t 687

251t007
230 '94
243 '01
271t045
218t7'90
362t 417

195r432
202r699
172t489
238t 809

132r 722

195tA47
165 '0'5

Oel97
177r 258

3 9 0 e R?. 9

148e 719

146tlAO

188t101
70e2 i3

205 r 7.:-7

428r855
lcBt013
242t660
260r958
229r211

36 ~ 801

243tR24
241t 71

2 )3r442
27Rr573
2:34t499
372t355
211 '82
216t693
202tlll
242r643
138r199
1&9r248

197t366
178 '88
152r638
357r410
171 '13
146r150
191rl34

71rOT9
1A9tx04

419 '12
223t432
249 ~ 606

282 t 249
239t753

29 ~ 2 72

269t485
252 '36
266t603
279r035
247t.351
382t802
195 r 977

220rR76
205r446
245t496
141 t 565
206t719
243t841
182r561
1'55e348

325t358
173rR38
201 '46
194t291

P9r311
2;7r( 39

351t 271

270r027
1R2rF67
269r139
281t559

29tlBR
282e 797

271t395
286 F 074

?87r530
401t711
421t941

4 77r 072

304 r 537

275t377
257e574
247e263
274rTP4
277 ~ A70

265 '68
284t344
299tOc6
2F7e624
414t765

?27tAc5
217t421
200t567
187tA23
213e4c)R

209t172
193r348
1F;9t519
369t".42
1 Alt A".7

1F) 1 t 3F4

186r263
107t5. 0

204 t I ". 8

234 t 817

225r308
23)7t666
184t901
214r677
203tl 3

205r210
lc6t624
7 QR e 40')

148 r 071

I 96 e 5.)9

200r819
177e506
1ABrPP

206t799 . 229 '33

349r043
342r246
300 ~ 075

265 t 176

292r320
7 t F c2

283 t 353

289 ~ 972

290 t 160

279 r 090

279t70R
266tBF:6

244 ~ 026

247r4. R

235 t526
291 r 948
216 t 622
221 r 494

210t399
211r028
208r20 )

29? t '=)
F.5 r ')9R

245t170
205tlFO
205 ~ 4 A4

189e217

240t
223r

369
V

lt71
16t Tcl

21F)tIP6'13t293r

r.09t.'44
.;Or) e

P'0'6r

205e
nc

796'/
cpc

)03
1

c: F

3Flt113 v

342r772
~15rI30"
310

?96t502
e'91r404~

"90 t 727 V

."A2t956 V'67
t655 +

".c4t774 &

262 ~ 4F5 V

?cRtllc
249 '32
.".42 '89c
24?rn00 e'



I&I K A91 D I 6 T A I'! I S U P C A I HE R S ( F U L L - T I M F ) SORTED ON SUHSCRIHEP'A91) JUh,'9 1990

CALL
SIGN

ST A CH
1YPE

CITY ST 86-1 RF-2 A7-1 R7-2 PR-1 P9

WD TN

KCOP

WX I A

KSHI)

WHIG

KPTV

KFC 13

KCNC

WARC

'n! L I'I I

WG&R 7

KF!HH

KGTIJ

KOIN

WVI I

WSR

KTSF

KNRC

WTXX

KGW

WPR I

Kh(GH

WSTI

KATU

WVTV

WGBS

WWSR

N 02 DAYTON

I I & L!3 9 A "J &. F L ': 5

hJ 11 ATLAh'TA

I 41 KANSAS CITY

I'I 0 7 DA Y TON

I l POR TLAf",D

I «2 C Oh'CORD

N 0«DEh!VER

N 0 1 NEW YORK

N 06 NT w I3EDFOR D

N 02 BUFFALO

hf 0 R S A f'J D I E' 0

N 10 SAh DIEGO

fi! 06 PCPTLAhID

I'I 3 0 I'JEW BRITAIN

N 02 ATLANTA

I 26 SAN FRANCISCO

LOS ANGELES

I 20 rJATERAURY

N OA PORTLAhJD

N 12 PROVIDENCE

N 0 7 DEh,VER

N G3 SYRACUSE

N 02 PORTLAND

I 1P I"ILWAUKEE

I 57 PBILADF LPHIA

N «0 ARASGTA

OH

CA

f;A

OH

OR

CA

CI3

NY

NY

CA

CA

CT

GA

CA

CA

CT

OR

RI

CO

NY

WI

PA

FL

181 ~ 394

203r 575

115r689
IR4 ~ 237

163 '73
143r267

16 ~ ".«1

146rlPO
215r041
161r973
174r842

R2r140
51 '16

13Rr 103

158 ~ 627

120r112

1 45r 911

59r210
132r085
125r««0
129 '«4
207r«9F)
126r9.".1

1 89r '.42

«3 ' 13

85rl"1

18«r783
20«r"..86

119 '09
170r614
166r953
156r957

47r265
146r150
194 '14
120r463
15)7r0Q6

122 '1 I

113 '21
142r550
191 r 335

128r919

146r215
81r 316

141 ~ 212

125 '18
127r975
140r151
131r354
202 '16

«5) ~ I ). c

121 r 0.&7

180r114
I R« ~ F:92

123 ~ 490

173r296
177r721
1F5r4A3

.&7 r 2 11

207 '71
243 '95
1,)Rr321

Per 5nn

1 31 ~ 0.) 0

127r041
155r659
1«A r 0'34

132r741

149r118
153r473
1'54r419
115 '05
1R8r'984

154 r5 45

140rl29
215r319
135r Z20

"-3 r 117

186r714
195rR62
1)lr6~0
182r004
169reR4
172r390
132r532
163r 506

183 ~ 2 84

77r142
I.69r683
119r676
119r 676

165 '79
92 r .)~5

140r180

158 F 011

92r
161r«25
124r ll
152r376
15Rr87R
154r543
21R ~ 7 7

," 1 0 r:26
114.4 '«

200 r 460

2nlr3=8
262rR65
1R7r308
185r340
1RHrA3)1

169r121
198r3(.2
315r740
167r796
177r3"4
205r942
205r9«2
179r '80

172 r 450

175 ~ 258

40r454
170rnf«
173reAR

167 ~ 436

1«1 r 984

I Her 3'9
166r481
lf.4 ~ 90R

221r( 79

1 76r 3F 1

I? 8 r =.. '. '«

203r553
208r007
21Ar274
191r672
191r099
189r005&

197r«AF.

2.)lr217
327r82R
185 ~ R

183 '20
157r929
153 '29
179r7P4
175r982
177r305
143r345
173r25R
175 ~ 343

171 ~ 0A9

161 r 5) 10

213 r f,'0
166 ~ A F&4

165 r««6
200 r 0«l
108 r 7F2

'38 r 42P

204r 55)1

)P3r 7c2 I

202r~57'98r090
+

196r377(
1'35r171

192r323 r

1P9r710
IA9r1~2v
1ARr.)"3'

RAr 021)

1P2 ~ 552 &

1R2 ~ 552 &

181r9A9 "

IPlr f«2

Pl c Cg 4

178rP Ir

'7Rrl"'9

1 JTr 1 16

I 73) ~ ) 42

173r260 '

72r? I;7

171rle5
1 7Qr A%A

IF4r Tre '!

«r'! '0
7, &c



ME K 89 1

CALL
SIGN

STA C
TYPE

CITY ST 86-1
DISTANT SURSCR IBERS (FULL-TIME)

p6 87-1 87-2
SORTF D ON SUBSCP IBERS ( 8 91)

HR-I

JUfJ 19 1990

R9-1

WFAA

WCH".

WCFC

KMSP

WBNS

WN'

WNHC

KSRW

KDOC

WWLP

KXTV

KMST

WAGA

WJAC

WXY7

KOF Y

WPXI

KDKA

WKRN

+WCDC
KMEX

KUTV

+ WDIV

N 08 DALLAS

N 02 "JE 4 YOf'K

I 'R CHICAGD

I 09 MINNEAPOLIS

N 10 COLUMBUS

N I& SCRANTON

N 04 NEW YORK

N 08 SALINAS

I 56 ANAHEIM

f& 22 SPR INGF IF:L C

N I 0 SACPA IF NTO

N 46 MONTEREY

N 0 ) ATLANTA

N 06 JOHNSTOWN

N 07 DF TROIT

I 20 SAN FRANSISCO

N 11 PITTSBURGH

N 0" PI TTSPURGH

N

2 7 Y DUNG 3 TO'WN

19 ADAMS

I 34 LOS AIJGELES

N 05 COLUMBUS

N 1'EI'ANCI'I
N 2R WILKES-BAR RE

N 0 H P GLAND SPR ING

ALT LAKE CITY

N 04 DETROIT

TX

NY

IL

OH

PA

NY

CA

CA

MA

CA

CA

GA

PA

MI

CA

PA

PA

OH

MA

CA

PA

UT

149» 633

226 '85
41»018

140»719
127 '65
217»796
187 '13
115r530
192»267
187» 4 2

167 '69
116»787
128»370
311 '01
112»330
121» TR7

79»984
95»828

204 r 7.:4

1 09 ~ 017

411» 162

91»589
39 '

175»137
79»756

I 07» .". 74

7 ~ 0 f? 7

155»575
205»?91

52»R27

128»484
130»352
1F,6 ~ 840

166 ~ 093

121»523
177» 578

161 r 963

1 4»200

122»846
130»950
301»511
121»538
112»232

R5»332

101» 714

1 Il » 3R6

152 r 716
23R » 546

68»618
132»065
129 '13
220»277
213» 431

127 r 148

192»433
153»659
150»131
122»820
116»305
173»R21

126 '59
108» 172

89»921
97»271

164»447

423»070
R7»'OR
gA 797

217»125
R6»164

109» I RR

7»5~8

437» 473

91»652
40 »336

154 »677

RR ~ 6 '56

101» 4. 1

10»=-7

111 r 148 114 r 343

161»044
222 ~ 326

65 '48
139»369
144»836
206»110
216 '54
134»RRO

148 '89
65»457

164»690
130»403
124 '68
122 '11
129»422
120»660

85»118
107»791
155»263
1 14» 3'59

431 '12
104»227

44»447
139»980
100 '?2
100»0'9l
IF''1

169 ~ 177

235» 514

77» 074

158» 795

150»155
214»'902

229 '17
137»344
149»314
126 '~3
164r617
132 '80
132»677
144»R90
141»861
127»643

94»398
110»767
170 '29

90 ~ 1 70

'f76»2 3

44»504
129»208

116» 936

110 » 370

IO»~»7

162 »690

232 '39
55 r 303

i76»026
163»863
220»361
226» F 11

4»060
153 '48
142 » OR1

158»101
137»655
138»853
172 »251

139 » 847

i 3%» 442

129»178
129»523
187»777
102»R99

368» 335

132 ~ 1»2

46 c»4

133 » 209
104 r RFR

11"»071
4» 0"-0

156 '89
155»968
155 ~ F 41

154 F 613
v

1 54» 326

150»273
I 49» 675

5»579
143»R99
143,535
140 ~ TR6 +

140 '08
140 '.8
139»105
137»812
137»448
132»550
131»nr6 l

128 '39
126»427 g
125 '6C
1?4»112 »

] 23 ~ 7(I4, (

121»491"
120 ~ ')10

v'19»l"~

114 '"5 'f



MEKP91

CALL STA
SIGN TYPE

CH CITY ST R6" 1

DISTANT SUVSCRIBERS (FULL-TIMEI
R6-2

aORTF D ON aUB&CPIRI PS (891)
87-1 PT-2

JUN 19 1990

R9-1

KATV N

WCCr! I

WMUR N

WGNO I

WJHK N

WHCT I

KOVP N

KNSD N

QW T ll V I

WPTT I

KXAS

gK S C I

QWF &H

QWC I U

KTXH

WPWR

WYOU

WBRM

WFMJ N

WTOG I

KSDK N

Q WXON I

PKTMO

QVTM N

VKSL N

j(W I S

PMBC

lr 9

07 LITTLE ROCK

1R CHARLOTTE

09 MANCH'-TER

26 NEW ORLEANS

02 DETROIT

IR HAP TFORD

13 "TOCKTON

39 SAN D IEGO

32 LAKEI AND

22 P I TTSRURGH

0" F OPT WORTH

18 SAN BERNARDINO

03 HARTFORD

26 CHICAG'3

20 HOUS &ON

50 GARY

22 SCRANTON

02 CHICAGO

2 1 YOUNGSTOWN

44 ST PETERSRURG

05 ST LOUIS

?'3 D' RO IT

4P GALVESTON

13 BIRMINGHAM

05 SALT LAKE CITY

10 C "LUM'! IA

0 9 K A r, A -.- C I T Y

AR

NC

NH

LA

MI

CT

CA

PA

TX

CA

CT

IL

TX

PA

IL

nH

FL

MI

TX

AL

UT

&C

95r934
78 '34

148 '87
85 '23

106 '70

116t596
15t056

42rrcl
96r099
30r955

122r448
77rO~P

El'

159r9E9
qT r r.c'R

1 "3t 077

86 '10
79 ~ 322

89 r I 7'3

113tEc 0

64 ~ Pl

72r P47

103 '46
74 '29

154r745
46tBRB

106 '85

125t746
TOt055

53t 743

glr595
31r243
15t713
83r263
65r51R
9r557

197r724
92r609

1~3r504
a2t708
85r540

4rC46

9Rr974
115r&15

cq t:--

106t349
PRt102

138 t 013

52t500
110 '17

19r908
'32 '06
79 '45

53t849
glrl28
42r494
24r769

) p4

114 r 120

28r 070

97t 922
92 r 625

129t508
135 F 801

88 r 824
36 r 495

R'5 ~ 0 03

112 r 784

74t AIR

77r 1 ~4

89t315
p4t469
62r123
74t561

106 '0'7
21 t 1f:7

103t771
65r478

62tgf4
101 F 068

43 '46
17r764
29t4R4

12fit571
19 '40
82t 760

10P t a'93

130t773
119r )93

104 55$

44r062

RTr&07

96r0'1
c Cr

75r 7 71

121r554
103r533
1 fr8r 905

78t002
108tl68

4T ~ 42a

101r721
137 '17

55t963
104t052
100tR22

24r395
10r068

1,49r64R

20 '19
6Tt272

110t66fl
14fj r '904

104r157
101r666

,r4r c&] R

45 ~ 971

105 t 971
PRra"9
77 ~ 4 42

126t577
104t231
154 '77

'33t613
108 r 691

25 t4 80

95 t 737
96r775
11 '07

102 ~ 714

1 06 r 051

45 '10
11 r 131

13r374
164 r7R6

2ir371
75 t 240

112t94R
1:4 t 21a
i39t484

85 r 950

68t22P
a0 ~ 34P

47r722
10Rr482

p4 r

RR t =.12

113 ~ 9 1~
113 t 601

v'12r

295 V
110 r6
110t377 +

I 07 t

5290'06

~ R91V

106 t3'7 +
105t748 g
105r573V
104 '62rc
103r114~
102t439X
101r 484 X
100,302 ~
100r192 ~

99rR98
96r6"
a5 ~ I pl
93 ~ r&59

93t577 ~
./

c at -&

"s a
~

~ ) p 6

n2 r142
'l(1 V

al r na0

0(!r r, P
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CALL
SIGN

MT A

TYPF
CH CITY ST R6-1

DISTANT SU1'SCP IBERS (FULL-TIME)
H5 2 R7-1 87-2

SORTrD ON SUHSCF IRERS (Hcl )

RH»2

JUN 1~ 19) 3

gWNE V

nlXT V

WTHF

WHTV

KEYT

WORE

WTIC

WIT I
WUSA

WTAE

WLTV

WLNS

WMAO

WPTF

KWTV

KPLR

WYTV

KARK

WKYT

KENS

KSAT

KPRC

wrGA

KHTV

KMOL

KRIV

WRNH

07 HO -TO1'J

41 PATERSON

0 7 W I
'

F. L I 1'1 G

03 CHARLOTTF

03 SANTA 8ARRARA

41 LnUISVILLE

f 1 HAPTFO&D

Gc MILWAUKEE

09 WASHINGTON'4

P ITTSHURGH

23 nt1 I AY I

06 LAhSING

0 c CHICAGO

2R DUPHAM

09 OKLAHOMA CITY

11 S T LOUIS

33 YOUNGSTOWN

G4 LITTLF ROCK

27 LF XINGTON

05 SAN ANTONIO

12 SAN AN&ONIO

0 -. HO US I OnJ

4G SPA INGF IElD
39 HOL'STON

04 SAN ANTONIO

HC LST ~&.'0

CVARL~:TTE AMAL IF.

NJ

NC

CA

CT

WI

DC

PA

Fl
MI

IL

N(

OK

OH

AR

KY

TX

TX

TX

MA

TX

TX

TX

VI

86 '07
71r780

216r 016

45r 1H6

65 '26
33r 981

107r160
66r365
70r 704

59 '54
PE ~

c 3 I

Tlr445
72r138
30r4R1
55r120

142 '14
143 '92

f6 ~ 474

77 '16
38r7I5
38r775
51r 747

101r 535

52r4&9
3Rr775
88rl03

104r 903

55 '29
74rHOT

204 F 683
45r765
70r258
36r R18

110 r 019
70 r 311

75r 8 ~ 8

65r433
69r314
79r434
74r845
30r760
65r383

143rR30
140r639
73r675
69r988
39r186
39r186
f7 'c9
R 7r 044

Tr '562

39rIR6
Rhr545

1 "4r 7cl

56r476
142r709
141r3 1

50 'T5
74r117
cOr5f-7

233r398
Tir504
71r374
71r044
P4r492
73r118
74 '91
32r0 .0

45r 74H

1 04 r 095

112 r 376

77r107
91 r 616
39r516
39r516
68r399
R2r918
58r740
39r516
fl2r597

1 .3r 412

63r278
115r545
105r922

52r228
74r165
C7r2 5

237r024
74r661
61r471
72r 8 74

92r 575

76r738
Rlr622
32r553
65rfc~

115r130
112r517

61r R9

242r557
38r985
38r986
79r 979

39r421
69rR1'5

38r986
91r Hc4

11" r f;31

78rO&6

15f r786
140rl34

53 'R1
82r179
53r2c8

256r554
69r217
R7r756
H4r920
91rlHO

82r093
67 ~ 1 75

R7r 384

56r817
115r0~1
126r048

H5r627

101r2H9
38r901
38r901

lllr986
52rl )7

102r320
5Rr 901

95r 2 72

1 45 '2

75 ~
c 10

7Hr156
150 '76

71r4'52
83r606
75r242
R2 r 170

98r773
83 '84
H3 ~ 222

P6rR2R
H4 ~ 535

8T r 981

85 r 414

P6r5FO
93 r 405

65 r 2F.2

H7r 171

EH r 722

40 '72
40r972

105 'HO
4lr177
95 ~ 2 i0

40r972
100r37H
1 t3r93H

HRr1~ .

P7r259
84r 859 ~
84 ~ 272

R4 ~ 229

P2r z97

Hl r 720

Rlr543
80r304
79r504
79r401
78r611
74 ~ Rf:1

74rH41

72 F 006

6R ~ 275
f. 6 ~ H P.9

55 ~ 44c

.Tr2 02

45rH55
45 r A5'5

44r'cc
42r7"4
42r104
41 r TP2

40r Tl 7

&0
~ 4 cO
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CALL
8 I" r(

STA CH CITY
TYPE

ST 86" 1

DI STANT SURSCRIRERS (FULL TIME)

86-2
.'ORTF'D ON SUBSCRIBERS (R91 )

FI7-I 87-2 R8-1 88-2
JUN 19 1990

R9-1

WSV I

K TV X

WTIIV

WNUV

WTNH

WROT

WIKT

WTA F

WIVE

N

I

N

OR CHRISTIANSTED

04 SALT LAKE CITY

Oo STEURENVILLE

54 8ALTI MORE

OR NEW HAVEN

DA VTON

09 SYRACUSE

07 MIAMI

29 PHILADELPHIA

0 SYRACUSE

VI

UT

OH

MD

CT

OH

FL

PA

NY

104r 903

97 ~ 0 ..4

165r 707

136r776
114r 850

149r 544

90r 538

83r498

Rlr019

104r751
98r724

165rq03
142r110
117r857
153r547
123r957
9lr466

R7r770

123r412
Q5 3 I5

oOr944

141 r 572

7r 2.94

152 r 222

2 'sO
91r564

110 '31
104r505

82r 446

165r027
6r943

34 r 709

99r829

1 45r 612

104 '(2
101 '12
160r441

13r341
4r177

34r586
97r279

0

137 r 225

R2r61R
103r787

14r651

4r241
15 ~ 0 ".6

106r349

39r430
35r456
PIr204
20r316
9r423
4r734



NAB 1989 EXHIBIT

NUMBER OF U.S. TELEVISION STATIONS
CARRIED AS FORM 3

FOLL TIME DISTANT SIGNALS
(1989-2)

Number Actually
Carried

Number Selected For
MPAA Special Study

(4 Of Total)

INDEPENDENT 219 52* (23.7%)

NETWORK AFFILIATE 395 74 (18.7%)

EDUCATIONAL 130 20 (15.4%)

TOTAL 744 146

*One independent station selected for inclusion in the MPAA
Special Study, WSVN, was not carried as a distant signal by any
Form 3 cable system during 1989.

Source: Cable Data Corporation; P.S. Exhibit ARC-5



NAB 1989 EXHIBIT

PERCENTAGE OF DISTANT FORM 3 CABLE
SUBSCRIBER INCIDENTS ACCOUNTED FOR BY

STATIONS SELECTED FOR 1989 NPAA SPECIAL STUDY
(1989-2

INDEPENDENT STATIONS 94 ~ 4~g

NETWORK AFFILIATES 59.5%

EDUCATIONAL STATIONS 61.2%

Source: Cable Data Corporation; P.S. Exhibit ARC-5



NAB 1989 EXHIBIT

CUMULATIVE VIEWING PERCENTAGES
MEASURED BY 1989 MPAA SPECIAL STUDY

(4, 5 8 6 Cycles)

"LOCAL" PROGRAMS
(0 of total)

SYNDICATED SERIES/
MOVIES

(0 of total)

MPAA'
II Top 10 II

Stations
2.85t 85.39%

MPAA'
II Top 3 P II

Stations
2.88t 85.61%

MPAA'
II Top 5P n

Stations
3.60% 84.95%

All 147
Stations in
MPAA Study

4.14% 83.86%

All 744
U.S. Stations

Source: P.S. Exhibits 1 and ARC-5
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For Netlilrorks, Es NO. 1 a Winner?
By BILL CARTER

Although the green flag went up onthe new television season last night,the annual ratings race has begunwith less intensity than usuaL
The reason: one of the three maincompetitors says it does not matter

who wins.
Programming and research execu-tives at ABC say the Nielsen ratingsrace, the crumble of network compe-tition for more than four decades, isnow a near-meaningless contest inwhich the network that finishes firstmay get a blue ribbon while the net.work in second or even third placecollects most of the prize money.

'Just Isn't True

Anymore'There

used to be a saying that
being No. I was worth an addibonal
$30miflion for a network," said Alan
Wurtzel, the senior vice president ofresearch for ABC. "That just isn'.t,true anymore"

ABC argues that the overall home.
hold ratings for programs are an out-
moded standard for measuring tele-
visiofr competition. Tlie real standard
of succem, ABC says, is the demo-
graphic breakdown of the audience
into age groups, with the younger agegroups favored byadverttsefs,

Yaunger viewers, Ibese aged )0 tu"
34 years old, havs4jceu espectafly. at-
tractive to advertisers.because.theyare considered more Bkely than other

age groups to spend freely on con-sumer products and to be willing tochange brands.
"There isn't one sfiow now sold (0advertisers an the basis of a house-

hold rating," Mr. Wnrtzel said.
ABC'0 position is at odds with thoseof both other networks, which still 'penlyset finishing first as a serious

goal, and particularly with CBS,which hss a detailed counter-argu-
meht to the ABC youthMominatcd
strategy.

But even as the chief pmgrammersat third-ranked CBS and first-ranked
NBC, Jeff Sogansky and Warren Lit-
tlefield, each made a flat predictionthis summer that his network wouldfinish first in prime time this season,their counterpart at ABC, Robert A.Igr r., dismissed the implicit challengeas irrclovtuL

i
PrMe and'Profits

'It 0 rio't worth beblg No. I ilr thehousehold rratlnga if you'r'e No. 3 inpmfits,'" he'aid. He was referringspemficafly to CBSi4 prediction that'itwoulrf tide its high.pmffle but hugely'expensive sports programming — theWorld Series, the Super Bowl, theWinter Olympics — into first placetliis season.
"If predicting you'e going to be

No.LqusflfiestLvshowmanshlp~be .
it," Mi-.'Iger sa1rL "It seems tii me

continued enpage D1 0

Asc
"Itis not worth being No. 1 in the
hodsejttrld ratings if you'e irjo. 3
m profits, said Robert A. Iger,the chief programmer at ABC.

Continued From First Business Page

like a fixation Ior somepeopie,"
First place.has always:been a focal

point,of the intense network competi-
tion, both for pftde and for profits.
The No, 1 networkcould charge more
for commercials. In one sense, that
competition ought to be fiercer than
ever, becau:e the three networks
have never been doser in terms of
the household ratings.

But afl three have lost much of the
share of the audience they used to
hold, chsnging the dynamics of, the
entire industry. Now it can make
sense for a network to program to a
specific, narrow audience in some
time periods, just becauso a show
may attract an audience'desired by
advertisers, as ABC dltl for four
years with "Tblrtysomething," which
had low overall ratings but a good
demographic composition made up
largely of young women.

"My sales departl'nen't tells me
being No. I means absolutely nothing
to them," Mr. Iger said.

Not coincidentafly, ABC has not led
in the household ratings race for
more than 10'ears but it has been
the leader among the three big net-
works in attracting'young adult vi ew-
ers over the last two seasons. That
has puf ABC in first place in the ail-
importantcategory ofprofits.
$220 Mifllon in Earnings

According to media analysts at
County NatWest USA, the ABC net-

, work earned about $220 million this
year, while the NBC network, which
has seen its ratings lead shrink to the
thinnest of margins, made only about
$50 million. The CBS network divi-
sion, in the midst of writing down
huge losses an its sports properties,
lost about $110 million.

The demographic strategy — aim-
ing. shows at youngerviewers — goes
all the way back to the 1950's, when a
struggling ABC adoptedtt as a means
of economicsurvivaL

Mare recently, the Fox Broadcast-

ing Company did the same thing,
pushing itself inta quick profitability
by effectively aiming virtually all of
its programs at youngviewers.

CBS bas been at the opposite end of
the audience demographics from
ABC and Fox. But no one disputes
that for mora!e purposes a comeback
to first place by CBS would be a sig-
nificant achievement.
Some Tangible Benefits

CBS believes there can also be
some tangible beneflts to being No. l.
David F. Poitrack, the senior vice
president of research for CBS, said
the network that finished first could
cash in the fol!owingyear.

"The industry is always investing
in the future," he sajrL "What is
really important is the direction a

Big audiences vs.
young ones: What
do sponsors avant?

network is going in. If Wbtuove intp,a
No. I position, then the anticipation
next year is that wewrfll continue to'row.And we will be able to sell to ad-
vertisers above the level we actuafly
achieve this year an. the expectation
that we'l do even better."

The argument between CBS and
ABC has deep philosophical raots.
Mr Wurtzel said ABC's str'stagy of
depending on younger viewers was
part of his network'5 heritage. Thus,
the networks emphasizq Shows bke
"Full House" and "Young Riders,"0
which are deliberately aimed at-"

youngbr viewera
Similarly, CBS which has always

done better with older viewers, with
shows like "Murder She Wrote'" and
"Designing Women," still tries tnsell'ts

appeal to a mostly adult audience.
While Mr. poltrack acknowledged

that media buyers still had a strong
preference for shows that skew
young, he argued that this buytnf
strategy was becoming outdated be-
cause of changes in American soci-'ty.

In particular, he pointed to the
aging of the largest population segr
ment, the baby boom generation..
"ABC is trying to freeze-frame a his-
torical context," Mr. Poltrack said:
"The strategy that made sense in thrv
60's and 70's is no longer. valid in the
90's. The same huge segment of the
audience that fed ABC then is now
moving into the 35 to 54 age bracket.""

Indeed CBS has commissioned ex'.
tensive research to shout advertisers
that age is the wmng criterlori to use
in buying commercial time. It argues
that income level and home ovmerv
ship are far more important.

But Mr. Poltrack conceded thaf
changing the long-held advertisers'„,
preference lor the young has been a
tough selL

The most likely outcome of a surge
by CBS in the ratings this year would
be the addition of more younger view
ers anyway, Mr. Wurrzel sairL 'qfyou'et

good~household ratings, you usu-„"
ally ger a good dispersal across the
demogmphic groups," he said.

A Spectator Sport
Forthnadvertisers, the question of,

who Is No, I is an internal sport that .

they arqfoflowtng more as spectators"
than psilicipan+ "There can be"„.
seine indication of momentum;"
said Betsy Frank„senior vice presf-
deht of the Saatchi &. Saatchfad agen-"
cy. "Bubali that roafly 'tters to me
is progtghis that qan deliver the andi.„
ence myel ibnts ncerL

So the race begLrrs this week vdtjLY~
out the same fierce pssshn raging m
the pink

Or does it?
"Ladle" Mr. Iger conceded ridtb a',

laugh,. "when somebody's keeping-
score, you have to pay attention. If we»
do become No. I this sedson, I'm.r
going to shower my staff'with chani'f.
pagne."
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88 4. RATING METHODOLOGIES

The latter could involve people's entering "usually listened to" programs in a
diary (regardless of actual behavior), or it could originate with a desire to please
or to "look good" by reporting untrue behavior. The physical presence of diaries
or meter devices requiring respondent action might increase or decrease or even
change respondent's use of a medium.

2. Nonresponse errors—errors introduced because not all preselected sample
households or individuals cooperate in supplying needed data. In most radio and
television survey efforts, the response rate is about 50 percent. This raises the
prospect of serious bias if the respondents are greatly different from the non-
responding sample half in respect to viewing or listening behavior.

3. Operational errors—errors can be committed throughout the processing
of data from interviewers entering data in a wrong column or transposing figures
from respondents, to computer errors in a weighting program traceable to "bugs"
in the software.

4. Sample error—the one error that is mathematically measurable, provided
probability sampling principles are followed. It is related directly to the sample
size and can be lowered by costly sample size increases.

It is well to keep these possibilities of error in mind as we examine the various
ratings methodologies individually.
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II. WHAT IS A METHODOLOGY?

Insofar as broadcasting ratings are concerned, a methodology is a combination
of four factors, any one of which can affect the accuracy of the final ratings
figures:

1. The instrument—the questionnaire, diary, or mechanical meter that records
the original viewing or listening data and the accompanying material and instruc-
tions that determine how certain responses are recorded.

2. The data collection procedures—personal interview, telephone, mail, meter
with cartridge or leased line, interactive cable; interviewer training, control, and
supervision; verification procedures, etc.

3. The sample design—universe, basic frame, randomness, sampling error
(statistical reliability), degree to which sample plan is achieved, nonresponse
and its effects.

4. Operational and administrative procedures—procedures used in process-
ing data, standards for handling of ambiguous and incomplete responses, weight-
ing, projections, printing, report composition, quality control.

U

C

tl

The industry mainly thinks and talks about methodologies in terms of the
instrument (meter, diary, etc.) without considering all the differences that may
exist between individual services.



II. WHAT IS A METHODOLOGY? 89

At present, although Arbitron and Nielsen both produce television diary meas-

urements for individual markets, there are some noteworthy variations in their

procedures:

~ Whereas both make preliminary telephone calls to sample households prior

to mailing diaries, Arbitron largely uses local interviewers calling from their

homes, whereas Nielsen employs three centers from which such calls are placed

over WATS lines by supervised interviewers.
~ Arbitron and Nielsen use different incentive and follow-up procedures to

induce ethnic household members to respond.

'ielsen and Arbitron differ considerably in the sample balancing and weight-

ing procedures employed to offset differential response rates from various geo-

graphical and demographic strata in the sample.

Similar technical differences exist within survey companies. Nielsen, in col-

lecting diary data for its National Audience Composition (NAC) service, utilizes

a fixed panel selected in the same manner as its Nielsen Television Index (NTI)

national meter service. A Recordimeter on each TV set in the panel household

serves as a control device to verify diary total viewing. No such controls are

imposed in Nielsen Station Index (NSI) local services where diary and meter

data are combined to produce a person's estimates.

In Arbitron's case, "closed-end" household diaries are used for television,

whereas radio measurement is achieved by an "open-end" personal diary.

Clearly, one must be aware of such specifics when comparing or using indi-

vidual rating services. Identifying a survey as diary or meter, Nielsen or Arbitron

is not enough. All salient features of a particular service must be understood by

users in order to evaluate its output properly.'umerous combinations and

refinements of basic elements are possible, and many are employed. Moreover,

changes are constantly being implemented. Diary services have used not only

the conventional one-week diary record but a one-day diary (RAM) and a two-

week diary (Simmons Market Research Bureau'. Arbitron and Nielsen use

different sampling procedures for their competitive meter services.

This section examines each of the four basic methodological elements. Never-

theless, one must recognize that any individual service puts them together in its

own manner. Moreover, in execution, much depends on the caliber, skill, train-

ing, experience, and supervision of fieldworkers and data processors. Verification

routines and quality control checks are indispensable to ensure that techniques

are employed according to design.
As we look closely at the technical aspects of rating methodology, it must

be with the firm knowledge that (1) all ratings are estimates; (2) there is no

perfect (100 percent accurate) rating system to produce those estimates; and (3)

ratings, which are measurements of the recent past, are used primarily to predict

future performance.



298 11. A LOOK TO THE FUTURE

Individual half-hour figures show these differences to be reasonably consistent
with a few exceptions here and there.

Viewers per Tuned Household (VPTHJ

The number of average daytime VPTHs produced by NAC exactly matched
the SRVCONTAM level, whereas Nielsen peoplemeters showed a significantly
lower level.

SRI/CONTAM
NAC
PM

VPTH

1.30
1.30
1.22

Actual

.0
— 0.9*

Difference

Relative

.0
— 6.9~

*Based on reported SRVCONTAM figure of 1.31.

The .09 difference is significant at the 95 percent confidence level. In four
demographic categories (especially children and teens) PM shows the widest
spreads; in three categories NAC and PM are tied. NAC's most overstated
numbers appear among women 35—49 and 50+.

Projected Viewers, Persons 2+
Here we find the combination of slightly lower HUTs and significantly lower

VPTHs for peoplemeter create sharp differences.

SRI/CONTAM
NTI/NAC
Peoplemeter
NTI/PM

Viewers
2+

(000)

27,100
29,700
24,300
27,000

Actual

+ 2.600
— 2,800

100

Difference

Relative

+ 9.6
— 10.3
— 0.4

The peoplemeter weakness is most pronounced among children and teens.
Women 18+ are the principal daytime target category, and the comparison for
this key viewer group is:

SRI/CONTAM
NTI/NAC
Peoplemeter
NTI/PM

Viewers
(000)

14.490
16,910
13.750
15,760

Actual

+ 2,420
740

+ 1,270

Digerence

Relative

+ 16.7%
— 5.7%
+ 8.4

The peoplemeter short count is whittled in half for women viewers. Never
theless, the difference it produces relative to current NTI/NAC estimates ts
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.istent substantial (3,160,000 women viewers, or 18.7 percent). Peoplemeter employ-
ment will undoubtedly create sales pain for television broadcasters.

tched
:antly

i four
videst
stated

lower

Summary of SRI/CONTAM Results
It is a difficult task to crystallize the findings of the SRVCONTAM studies. In
attempting to do so, it must be kept in mind that they do not cover all time
periods—early morning (pre-10:00 A.M.), early fringe (5:00-8:00 P.M.), late
night (after 10:00 P.M.), Saturday and Sunday were not surveyed. Another
limitation is the size of the Nielsen peoplemeter sample panel (about 650 when
the daytime survey was fielded; around 1000 when the prime-time survey was
conducted). We also have seen little at the program rating level by which to
judge peoplemeters. Sample size limitations have precluded any publishable data
on cable viewing levels from Nielsen peoplemeters.

Accepting the SRI/CONTAM coincidental as the best measure of reality, the
principal conclusions relative to NTI/NAC and Nielsen peoplemeters are that:

~ In prime time the peoplemeter seems to be marginally better.
~ In daytime the peoplemeter's 7 percent deficiency in viewers per tuned

household and 4 percent deficiency in HUT levels create serious questions
about how conscientiously the push buttons are used by children and teens.
Nevertheless, even narrowing the daytime comparison to women 18+ pro-
duces a 6 percent undercount.

~ NTVNAC is from 7 to 10 percent high on most measures (the exception
being daytime VPTH, where it matches the standard).

~ For those who believe "two wrongs can make a right," the use of the NTV
PM conformed combination (with PMs supplying lower demographic figures
than NAC diaries) brings the best estimates of total viewers in both prime
time and daytime.

teens-
&n for

Other Comparative Results
At the 1987 Advertising Research Foundation Annual Conference, John A. Dim-
ling, Senior Vice President, Nielsen Media Research, presented these compar-
isons of peoplemeter and NTVNAC results:

lever-
tes is

'n prime time, the number of women watching television is slightly lower—
about 4 percent—in the peoplemeter. Men are about the same—although if
January data had been included, men would be slightly higher on the Nielsen
peoplemeter. Children and teen numbers are generally higher —10 to 15 percent.

~ For late-night television, the adult numbers are generally higher in the
Peoplemeter—up to 15 percent higher—with children and teens substantially
higher—but they are not of interest to advertisers in late night.
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~ Saturday morning is the day part in which the difference between people-
meter and NTI for a key demographic group is most pronounced—the people-
meter puts the figure for the child audience about 12 percent lower than NTI.

~ One of the networks reports that the differences between NTI and Nielsen
peoplemeter HUT are statistically significant at the 95% confidence level for
both prime time and daytime.

Peoplemeter Future
With the commercial introduction of peoplemeters, the industry is witnessing in
1987 the most startling change in television audience measurement to take place
in over three decades. No one can fully foresee the consequences of this radical
change. The jury is still out on whether or not these new push-button devices
will in the long run prove superior to the old system. Not only relative accuracy
levels, but such questions as participant conditioning and rapidity of panel turn-
over with possibly resulting biases can only be answered over time.

The commitment of all industry elements has come so quickly and been based
on such limited validation that many ratings users will accept the new services
with skepticism. The SRI/CONTAM studies reveal serious undercounts in peo-
plemeter results for young viewers (under 18). Strong efforts to correct this
situation are in order. More extensive research is required to guide improvement
in the new methodology.

The entry of ScanAmerica and Nielsen's serious experimentation in single
source measurement could eventually result in whole new strategies for using
the television medium. Interest in more passive devices such as that introduced
by R. D. Percy could foster further technological advances. Nielsen in mid-1987
displayed serious interest in single-source measurement by acquiring National
Product Diary and attempting (but unsuccessfully) to merge with Information
Resources. A single-source service in three major test markets was announced
for Fall 1988. All one can say now is that come 1990 we expect the television
medium to look and be evaluated in ways far different than we have known to
date.

Definition of Households Using Televison (HUT)
The bedrock base for most rating measuring is Households Using Television
(and its corollary, Persons Using Television, or PUT). When TV games first
appeared in the 1970s the Broadcast Rating Council (now EMRC) developed»
industry consensus that excluded from HUT computations TV usage for games
security services, and VCR or videodisc usage other than time shift of home-
recorded broadcast programs.

A similar consensus must now be developed to deal with those new servic~~
that may emerge in the immediate future, especially the two-way and other
interactive possibilities such as home shopping or home banking. Provided tha
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our preceding analysis of the new technologies holds up, we will find this a
relatively simple task. If videotex develops primarily around the home computer
linked to a telephone line, we see that this is clearly not television as we have
known it but an entirely new information system. The use of the television tube
for pictures or graphics would not change that situation. It would not be included
in the Households Using Television universe. Two-way systems, by their nature,
can accumulate audience usage data. Teletext, using vertical blanking intervals
of broadcast signals and the home screen for display, poses the most prickly
problem of definition as well as measurement.

One-Way Cable Audience Measurement

Meanwhile, the rating services struggle to make the diary a better measurement
instrument, especially for cable viewing. Its serious understatement ofviewership
of cable-originated programs makes TV household diary results largely unac-
ceptable at this time. Both Arbitron and Nielsen are trying to devise diary
improvements that will meet the problem. No significant success has yet been
reported, and there are skeptics about future progress.

Several major hurdles must be faced. The cable networks lack an established
identity comparable to network affiliates, and they lack the structured schedules
and audience appeal of national broadcast networks. More effective promotion
and higher rated cable programs will overcome much of the problem (as they
have for independent TV stations in recent years), but that takes time. More
serious is the manner in which people tend to watch cable programs. The tech-
nology that is making the biggest audience impact is not orbiting satellites or
two-way shopping services but the hand-held remote control device.

Once set control moves from the face of the set to the separate control panel
or keypad, the viewer has a newfound switching convenience at his or her
fingertips. Added to the new program options presented by cable, the viewer
can now quickly skip from channel to channel. When commercials or dull spots
appear, the viewer goes to CNN for news or MTV for a few musical minutes,
or ESPN for sports results. Movie and sports buffs have learned how to watch
t&o features at once by agile and shrewd switching back and forth. Such viewing
behavior, especially associated with younger audience elements, may make for
ess accurate diary keeping. It makes advertisers nervous because diary entries
e made in a set diary, which may not be handy at the armchair where the tuner

s manipulated. And even if it were, the erratic tuning would be difficult to
record

Perhaps the people meter will handle this problem better than the diary. Its
"sage in other countries has not presented the multichannel scope of U.S. cable

ines The 1984-1985 tests should clarify this. On the other hand, meters are
'"pensive and unlikely to be viable in most markets. The economy, efficiency,

fiexibility of the diary is hard to match, so we can expect determined efforts



302 11. A LOOK TO THE FUTURE

to devise one that works moderately well for cable program audience measure-
ment without adversely affecting the accuracy of broadcast audience numbers.

VCR Audience Measurement

While cable has been in the forefront of measurement problems, the usage of
VCRs, the other new and rapidly growing service, has had minimal attention.
There are several reasons: limited VCR use compared to cable, and apparent
acceptance by industry users of the protocol that a broadcast program recorded
by VCR is a program viewed. Since present-day meters cannot register VCR
playback use, the initial off-the-air clocking is the only record made. Diary
treatment is similar and has advantages and disadvantages. It is simple and
forecloses many problems involved in measuring replay. It automatically excludes

any credit for playing purchased, rented, or borrowed prerecorded material, in

keeping with the accepted convention relative to nonbroadcast use of the TV
set.

VCR time shifting tremendously complicates measurement by unhinging the

program from the broadcast time period (which in the past was the only time it

could be seen). Now TV has something similar to magazines'ass-along audience
(and those who.have struggled in that area know how confounding that has been).
The author in 1977 asked such questions as:"'

What kind of audience composition is credited to a program recorded when
no one is at home?

~ What credit should be given when replays occur weeks later?
~ What about two replays? Three?
~ Should PUTs have different rules than HUTs?

Because VCR growth lagged behind cable, little serious attention has been

given these questions. With video cassette sales burgeoning during the rest of

the 1980s, with VCR penetration passing that of cable by 1990, and with time-

shift usage increasing because of smaller, simpler machines, the industry, espe-

cially advertisers and agencies, willi demand answers.
VCRs are a new and novel threat to the established order, so all industry

elements ate treating them gingerly. Is it good or bad that some users edit out

commercials when tapes are recorded? One advertiser opinion abhors such editing

while another considers it the ultimate in thorough commercial exposure (corn

pared to that of the average uninvolved viewer). More threatening to commercial

exposure is the VCR's fast-forward button, which enables the viewer to»P
through commercials at five times the normal rate (in some cases with the sere "
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sure- going to black in the process). Recording and reporting such behavior is a

challenge to both meters and diaries.
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STV, SMATV, MDS, MMDS, and DBS

These services have several common characteristics affecting viewer usage an

measurement:

~ They use directional (line-of-sight) broadcast signals (except for STV, which

uses standard TV broadcast signals).
~ They use coded or scrambled signals to limit programs to subscribers.

~ They are pay services requiring monthly subscription (plus pay per view in

some cases),
~ They are readily adaptable to present-day measurement techniques (includ-

ing meters and diaries).

These services will flourish only as either auxiliary to cable or as a substitute

for cable. Subscription television (STV) and MDS, which supply only a single

additional channel, will gradually lose out. Satellite Master Antenna Television

(SMATV) will compete more directly with cable. Multichannel Multipoint Dis-

tribution Service (MMDS) and Direct Broadcast Satellites (DBS) will offer from

five to eight channels to supplement normal broadcast stations. MMDS could

substitute for cable in urban areas, while DBS is more likely to grow in sparsely

settled, uncabled sections but could also be a factor in uncabled cities.

None of these services pose any more difficult problems than cable audience

measurement. The problems may be far smaller because of the limited number

of channels and the likelihood that programming schedules would be more struc-

tured and more widely promoted than cable. A February—March 1987 national

survey indicated that in combination they accounted for 3 percent of all U.S.

television households."
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Two-Way (Interactive) Cable

True two-way cable has so many possible permutations that its measurement

must be looked at on two levels: (1) its effect on HUT and (2) service usage.

+here cable presents home shopping, banking, education for credit, security

~~rvices, and access to data banks through home terminals or computers, these

represent nontelevision uses such as the video games and purchased tapes or
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(II) GARRY SHANDUNG (CC~omsdy
Guest Jeff Goldblum invites Gany io a party
the same night as the Schumafrers'arty.
Q%) ROCK 'N'OLL PALACE
Lenny Welch, the Platters.
(I) WEREWOLF—Thdhsr

lgi45 (gE MOVIE-Advantum; 2 hrs., I S min. ***
"Dark of the Sun." (British; 1968) Action in the
Congo, with Rod Ta)4or as a mercenary lead-
er battling Simba rebels and trying to trans-
port a fortune in uncut diamonds. Jim Brown,
Yvette Mimieux. Dr. Reid: Kenneth More.

10:50 Qj NIGHT TRACKS POWER PLAY DANCIN'

Must; 60 min.
llPM W(X) W(K CQ (g) (g) (Kp NEWS

(g) (II NEWS; 35 min.
(g) MOVIE-Dmma ()I); 2 hrs. ***
"They Made Me a Criminal." (1939) John Gar-
field as a boxer accused of murder, who flees
to a ranch with a wily detective (Claude Rains)
in pursuit. May Robson, the Dead End Kids,
Gloria Dickson, Ann Sheridan, Ward Bond.
gg CHEERS (CCy—Con»dy
Carla wants Sam to hire a waitress who won'

SPORTS
CALINClAR
TUESDAY/confinued from page 48
NBA Basketball 11:30 P.M. (WOR)
Knicks at Hornets.

WEDNESDAY
Cohege BaskelMI 8 P.M. (69)
Kentucky at LSU.
Colege~l 8 P.M. (ESN)
Satan Hall at Connecticut.
Cbsh of the Champions V 8:05 P.M. (17)
Cohege Basketball 10 P.M. (ESN)
Oklahoma at Kansas.

THURSDAY
CoNege Basketball 7 P.M. (ESN)
Louisville at Florida State.
Cohege BasketbMI 9 P.M. (ESN)
Wake Forest at hkxth Carolina.
Cogega Basketball 11:30 P.M. (ESN)
California at Stanford.

FRIDAY
Go54 P.M. (ESN)
The Suncoast Classic for seniors.
SkHng 8 P.M. (ESN)
World Cup Downhill compehtion.
NBA Bssketbah 895 P.M. (17)
Cavaliers at Hawks.

Psy-lV movki detaib begin on page 47.
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invite romantic entanglements, and a mature
Englishwoman (Lila Kaye) seems to fit the
bill—until Sam meets her daughter.
Q5 STAR TREK-Sdsncs Rctke; 60 min.

Kirk (Waiiam Shatner) finds trouble when he
stops on planet M-113 for the annual medical
checkup of two archaeologists. Nancy:
Jeanne BaL Crater: Alfred Ryder. Spocki
Leonard Nimoy. McCoy: DeForest Kelley.

(8) ARSENIO HALL; 80 mln.
Scheduled: Tony Curtis.
lg) SClV NETWORK —Cotnsdy
Station manager Moe Green (Harold Ramie) is

kidnapped by the Leutonian Liberation Front.
(QC) EVENING AT THE IMPROV—Comedy;
60 min.
Anna Maria Horsford introduces Howie Gold,
Steve Mittleman, Tim Jones, Kip Addotta.
CRI REMINGTON STEELS—Crime Dmma;
60 miu.
(gg) MONEYUN~ou Dobhs
(gg) OZZIE AND HARIBET-Comedy ( 
(ggp WORLD ALIVE—Wlktlis
(gg) MUSCLE MAGAZINE

XK SPENSER; FOR HIRE; 60 min.

(gm) ROWAN a MARTIN'S LAUGHLIN

(II) SUPER DAVE (CC)—Comedy
Dave wins an award for an exercise video.
gg) MOVIE—Comstly; I hr., 50 mht. **
"Switching Channels,"
3%) YOU CAN BE A STAR—Tahmt Contest

(|5R MIAMI VICE—Crime Dmma; 60 min.

(II) HONEYMOONERS—Cometly ()e
(II) BENNY Hl~omedy

11:30 W BENSON—Comedy
Pete (Ethan Phillips) feeLs he won't be able to
cope with fatherhood, so he disappears for a
while. Robert Guillaume, Didi Conn.
(Xl CD  )TONIGHT; 80 min.
Scheduled: Actor James Woods. xihnny Car-
son, Ed McMahon, Doc Severinsen ochestrnL

W NEWHART (CC)—Comedy
Joanna claims that Dck lacks spontaneity, so
he takes her on an unplanned—and disas-
trous—trip. Phil: Pf'" Rubenstein.
(K NIGHTUNE (O;}—Ted Kappsl

(% C9 PAT SAIAL 90 mln.
Scheduled: Cheryl Ladd, Brian Dennehy, Sally
Jessy Raphael, VH1 host Bobby Rivers.

gg CHEERS (CC)—Comedy
Carla tries to persuade her classmates from

St. Clste's school for wayward girls to tuup her
get revenge on their former prinupal (Camila~),who's been frequenting the bar.

tKD THIS WEEK IN BLACK ENTERTAIN-

MENT
(C(I) SPOITT.I—Chades/HINmanI MARY MARllN IN THE SOUND OF
AMERCANMU; 90 mhi.

The aruress reviews composttios of Richard
Rodgers and Oscar Hammerstein. Included:
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The Sound of Music," 'Okhthomat" and
'Stxdh Pacific."

IN SEARCH OF PARADISE—Natwe
SPCÃTTSCENTER
CAR 54-Cam«ly (III
MOVl~dventum; 80 min. *

The Barbarians."
959 AMERICAN MAGAZINE
(NI) HILL STREET BLUES-Crtn» Drama;
80 min.
 5) MORTON DOWNEY JR.; 80 mlL

I I M 55 JEFFERSONS (CC)—Com«lyI CHEERS (CC)-Con»dy
Diane (Shelley Long) is obsessed with proving
that Sam plagiarized a poem he had published
in a magazine that has rejected her work.

11:50 NIGHT TRACl~usk; 6 lus., 10 min.
Videos by Guns n'oses, Milli Vanilli and
Breathe. Inckxted: Paradise City."

EARLY SATURDAY
MtL W NIGHTUNE (CC)—Ted Koppel

CS ARSENIO HALI. 60 min.
Scheduled: Tony Curtis.
(K ENTERTAINMENT TONIGHT—Magazine
gi3 MacNEIL, LEHRER NEWSHOUR; 60 min.
55 MOVIE—Cdme Dmma; 2 hts. **
The Great Texas Dynamite Chase." (1976)

The exploits of two enterprising young women
who rob banks. Claudia Jennings.
[Ch. 36 is advising viewer discretion.]
45 WAR OF THE WORLD~tuence Rctkn;
80 min.
N}) FRIDAY THE 13th—Thdisr; 60 min.

IN) EAGLE AND THE BEAR (CC)
~acumentaty
%XI MIDNIGHT LOVE—Musk; 80 min.
(}3}}I MOVIE—Dmma; 2 Ius. *+*
The Brave One. (1956) A heartwarming sto-

ry of a liNe Mexican boy and his pet bull.
Leonardo: Michel Ray. Maria: Else Cardenas.
CR1 NENIS—KeQey/Emory; 60 min.
CKORPHANS OF THE WI~BtBfs
III) AWA WRESTUNG; 60 nNn.

LADY BLUE—Came Dmma; 60 min.
MOVIE-Com«ty; 80 min.

New York's Finest."
gg) MAKE ROOM FOR DADDY
~medy (gg)
55}) NASHVILLE NOW—Vadety; 90 min.
Cga CAMP MIDNITE—Vadsiy; 80 nun.

12;05 (g) PAT SANK; 80 min.
Scheduled: Cheryl Ladd, Brian Dennehy, Sally
Jessy Raphael, VH1 host Bobby Rivers.
galARSENO HALL; 60 min.
Sct»duted: Tony Curtis.

'!2:15 1}I}}) ONE NIGHT STAND (CC~nedy
12:30 ~ LOVE CONNECTION

(XI CD IE) LATE NIGHT WITH DAVID LETTER-
MAN; 80 min.

1!wAM Fl I X')

COMMERCNL FILM

QQ) WINSTON CHURCHILL
documentary (III
(}}I) WILDLIFE CHRONICLES
(gK MISTER ED-Comedy (}I)
(II) MOVIE—Comedy; 2 hrs., 30 min. ***
10." (1979) Saks Edwards'arce about the

adventures of a middle-aged composer (Dud-
ley Moore) pursuing his dream girl (Bo Der-
ek). Julie Andrews, Robert Webber.
II}}}) ARSENIO HALL; 80 min.

1545e MOVIE—Dmma; 90 min. **
'China Girl."

'I AN W NEWLYWED GAME
W MORTON DOWNEY JR.; 60 min.
Scheduled topic: cryonics.
(3EINEWS
(}I) MOVIE—Comedy-Drama; 2 Ius. **
"Micki & Maude" (1964), Blake Edwards'arce

with Dudley Moore as a frenetically ex-
pectant father—with two pregnant wives (Amy
Irving, Ann Reinking), Leo: Richard Mulligan.
(Q) INN NEWS—Brad Holbrook
85 THINK AND GROW RICH-Commerdal
R) SHOP-AT-HOME STORE; 2 hrs.
(II PRO WRESTUNG THIS WEEK
Qg) MOVIE—Comedy-Drama; 2 hrs. ***
"Chilly Scenes of Winter." (1979) Joan Micklin
Silver's adaptation of Ann Seattie's wistful
novel about love, marriage and 1970s life

RD
les. John Heard, Mary Beth Hurt.

VIDEO SOU~ask; 2 hrs.

C%) CROSSFIRE—Buchanan/Bmden
(RAN) MOVIE—Adventure; 85 min.
"The Golden Adventure."
(gg) WORLD MONITO~eporf
3}}}}) BODYBUILDING; 80 min.
The Women's Junior National Champion-
ships, taped July 9 at Chicago.
(QKI TO BE ANNOUNCED; 90 min.g) PATIY DUKE-Comedy (]I)
(3}}}]) MOVIE~ntasy; 80 min.
"Simply Irresistible."
(gg) MOVIE-Comedy-Dmmar 90 min.
"Julia."
GAD MOVIE—Muskal; 2 hrs. **
"Hold On!" (1966) Herman's Hermits invade
Los Angeles for a Ross Bowl concert, tangle
with NASA and cope with a publicity-mad star-
let (Sue Ane Langdon). Peter Noone.

145 (Ia NIGHTUNE (CC)—Ted Koppsl
I:30 W GONG SHOW—Same

(Xl Ql (K FRIDAY NIGHT VIDEOS; 60 min.
Comedian George Carlin introduces videos by
Debbie Gibson, Guns n'oses, Roy Orbison
and Bangles. Included: "Lost in Your Eyes."
Q5 AT THE MOVl~vlews
Scheduled for review: "Cousins" (Ted Danson,
isabella Rossellini); and "Tap."

(I) JAZZ BEAT—Variely
(/SINEWS; 60 min.

Tv GulDE/269
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(II) HITCHHIKER—Thrlger
A white powder has adverse effects ort any-
one who touches it. Sandra Bemhard.
(Ijjj) NEWS (CC)

1(k30 (Q) TWIUGHT ZONE (CC)
A pilot (John Beck) is sent by the government
to discover what lies beyond "Ths Wall," an
entrance to a world where others entered and
never returned. Once inside he knows why.
CB (II) INN NEWS—Maivln Scott

Kl WCCW WRESTUNG; 60 min.

(g5) CROSSBOW—Dmma
Tell's son takes up with a rebel leader.
egg) WORLD OF THE SEA—Documentary

(jm) SCTV NElWORK—Comedy
(Tjl) COUNTRYCUPS; 60 min.

(II) ALFRED HiTCHCOCK PRESENTS
(Ijm) NEWS

11PM W QK) W (K Qj gg) (g) NEWS

(0) FREDDY'S NIGHTMARES—Thrlllsn 60 min.

A nervous airplane passenger (Brett Cullen)
has a frightful flight; and a stewardess (Lezlie
Deans) takes a wild trip with a stranger.
%9 GLOW WOMEN'S WRESTUNG; 60 min.

8Dt MYSTERYI (CC); 60 min.
A suicide attempt throws a twist into the
investigation of CoL Protheroe's murder in the
conclusion of "Agatha Christie's Miss Marple:
The Murder at ths Vicarage." Miss Marple:
Joan Hickson. Pack: David Horovitch. Rev.
Clement: Paul Eddington. Ann Protheroe: Pol-

ly Adams. Hawes: Christopher Good. Grisel-
da: Cheryl Campbell.
(g) M'A'S H
It's a right cross and then a double cross in a
deadly boxing match. Hawkeye: Alan Alda.

Q5 MONSTERS—Thriller
A disabled woman need not look any further
than her own greenhouse for ths strength
to deal with her abusive son-in-law. Mrs.

8K
S neer: Elizabeth Franz.

COMEDY CATCH '88
(QEl S(AP MAXWELL STORY—Comedy

(Cjjl) RIN TIN TIN K-9 COP (CC)—Advsntu»
C%) CAPITAL GANG—Discussion
(gg) MOVIE—Dmma; 2 hrs., 20 min. ****
"Romeo and Juliet."
(jmC) ANIMAL WORLD
(KIj) SPORTSCENTER
(jjjjjj) MOVIE-Crime Drama; 90 min. *+
"Death Wish."
(QKl SPENSER: FOR HIRE—Crime Drama;
60 min.
(jm) ROWAN a MARTIN S (AUGH-IN
(3 MOVIE~rama; 1 hr., 50 min. **
"The World Is Full of Married Men."

(jmKI MOVIE—Comedy; 90 min. **
"Up the Academy." (1980) A sadistic military-
school martinet is plagued by four rambunc-
tious recruits. Ike: Wendell Brown.
[USA is advising viewer discretion.)
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Progrartt grid is on page 92
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(II) TALES FROM THE DARKSIDE

ii)8) BARNEY Ml~omsdy
11:05 Qj NIGHT TRACKS CHARTBUSTERS-Iltaffc;

60 min.
11:25 (TjlT) MOVIE—Mystery (I); I hr., 35 min. **

"Signpost to Murder." (1965) Joanne Wood-

ward and Stuart Whitman team in this sus-
pense tale about a killer who holds a woman
hostage at her loneiy country estate.

11:30 M MOVIE—Adventure; 2 Ius. **
"Firepower." (1979) Lush Caribbean loca-
tions highlight this action yam about a widow

(Sophia Loren) seeking her husband's killer.

James Cobum, O.J. Simpson, Eli Wallach,
Anthony Franciosa.
(K CD  ) SATURDAY NIGHT UVE; 90 min.

Host Leslie Nielsen welcomes musical guests
Cowboy Junkies. Regulars: Dana Garvey, Vic-

toria Jackson, Dennis Miller. (Live)

«I MAGNUM, P.l.—Clime Drama; 60 min.

Magnum receives a package from a deceased
stranger with a locket containing photos
resembling himself and a Hawaiian princess
who died in 1910. Victoria: Lei Maa Richmond.
William Keyes: Gregg Henry.
«5 (Q) CASE BOOK OF SHERLOCK HOLMES

~ystety (jN)
A stranger believes his brother is about to be
murdered. Holmes: Ronald Howard.

(93 MOVIE—Thffllsr; 2 hrs. **
"The Medusa Touch." (British; 1978) Richard
Burton plays a writer whose telekinetic power
is responsible for a chain of disasters.
(Q) MOVIE—Drama; 2 hrs. *
"Class of 1984." (1982) A grim look at ram-

paging high-school punks. Perry King, Timo-

thy Van Patten. Diane: Merrie Lynn Ross.
(T3) IT'S SHOWTIME AT THE APOLLO; 60 min.

Included: Johnny Kemp (host), Sweet Obses-
sion, comedian Rick Aviles.

89 WWF WRESTUNG; 60 min.

Q5 TALES FROM THE DARKSIDE
Two lonely men steal a department-store
mannequin, which seems like a fine joke until

one of them becomes emotionally attached to
the doll. Roberts: Jerry Orbach.
(I) MOVIE—Science Rctke; 2 hts. ***
"Altered States." (1980) Ken Russell maids
mayhem and mysticism in an adaptation of

Paddy Chayefsky's novel about a brilliant

scientist (William Hurt) caught up in mind-trip-

ping experiments. Emily: Blair Brown. Arthur:

Bob Balaban. Mason: Charles Haid.

CB TO BE ANNOUNCED; 60 min.

38m) VARIETY TONIGHT
Guests include comedkuts Dunn and Ken-

nin on, and juggler Wes Zaharuk.
CAMPBELLS—0»ma

An escape artist evades authoritiss.
((3ij) SPORTS—Miller/Patrick

(jmC) AMATEUR NATURALIST—Documentary

Atlanta Edison
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IKK) COLLEGE BASILETBALL
luew Msxko af Brigham Young. The Lobos
defeated BYU 88-64 on Jan. 5. (Live)
«I) CAR 54—Comedy (IK)
(II) MOVIE—Crime Drama; 80 rrdn. **
"Crazy Mama."
II'OCK 'N'OLL PALACE
Martha Reeves; the Tokens.
(II) MOVIE-Dmma (KK);
2 Ius., 30 min. ****
'The Treasure of the Sierra Madrs." (1948)
Humphrey Bogart and Tim Holt star in this
powerful version of B. Traven's novel about
greed. ScreenwritsrMirector John Huston
won two Oscars.
(II) FREDDY'S NIGHTMARES—Thdder;
N min.

'll:40 (ggp MOVIE—Crime Dmma; I hr., 35 min. *
Nightstick."

EARLY SUNDAY
Md. (0) MOVIE—Cdme Dmma; 2 hm. ***

Birds of Prey." (1973) TV-movie with David
Janssen as a helicopter-home traffic reporter
drawn into an aeriaf duel with a gang of bank
robbers. McAndrsw: Ra)pit Meeker. T.J.:
Bayne Hsilveil. Slater: Harry Klekas. Sinclair:
Sam Dawson. Trucker: Don Wilbanks.
(KI) WAR OF THE WORLDS—Sdence Rcfkn;
60 min.
gi) ETHNIC NOTIONS (CC)-Docurnetttary;
Nmln.
«K8 MOVIE—Sdence Fkfkm; 2 hrs. **
Horror of Death." (British; 1973) Unusual

thriller about efforts to capture the "spirit of
death" in Victorian Britain. Hugo: Robert Ste-
phens. Giles: Robert Powell. Christina: Jane

tairs. President: Alex Scott.
VOLCANOSCAPES—Documentary:

60 mht.
i@7) MIDNIGHT LOVE—Musk; 60 min.
(K«K) ZOLA LEVI1T—Religion
(K NEWS
3«K) ROAMING WILD AND FREE—Wildlife;
60 min.
(GKILADY BLUE—Crime Dmma; 60 min.
RK) MAD MOVIES WITH THE LJL CONNEC-
TION—Comedy
Q%) GRAND OLE OPRY UVE BACKSTAGE

b05 «K/I NIGHT TRACKS—Musk; 5 hrs., 55 min.
Videos by Anita Baker, Eddie Money and
Vanessa Williams. Induded: "Just Because."

L% W KOLA' Cdme Drama; 80 min.
CS D.C. FOLLIES—Comedy
85 MELUNGER'S MAIL RDER MONEY
MAKING—Cammerdal
CS WRESTUNG; 80 min.
'(K«I) GREAT AMERICAN OLITDOORS
CK EVANS 6 NOVAK—hrfsrvfew
KK) LANCELOT UNK—Comedy

Ed/ten

ii:3opM $at /sariv

Q GRAND OLE OPRY UVE
(I) MOVIE-Comedy; 2 his. **
Caveman," (1981) The misadventures of a

prehistoric tribe. Ringo Starr, Dennis Quaid.
(Il) CRIMES OF THE CFNTURY

12:35  9) MOVIE—Comedy I hr., 45 min. *
'The Squeeze."

I AN (X) MONEY MONEY MONEY—Commercial
«D D.C. FOLUES-Comedy
(I3) THREE'S COMPANYComedy
(KK) TWIUGHT ZONE (CC)I~ MANNIX—Crime Dmma; 60 min.

A-TEAM—Adventure; 60 min.
(K«K) SHORTSTORIES; 60 min.
(KD WEIGHT TRAINING—fhmunemUI
CIK) MUSIC AND MORE—Peport; N min,.g NEWS
«IK) GREAT PLANES-'Documentary; 60 min.
(QP FOREVER LEAN—Commerdal
«I) MAKE ROOM FOR DADDY
comedy IK)
(KBK) MOVIE—Comedy: 85 min. **
"Amazon Women on the Moon,"
QKl MOVIE—Ctime Drome; 1 hr., 40 min. **
"Street Smart."g THIS WEEK IN COUNTRY MUSIC
Q55 MOVIE—Thriller; 2 hrs., 30 min. **
"Nightmare Honeymoon." (1973) Unsavory
melodrama about a newlywed couple (Dack
Rambo, Rebecca Dianna Smith) terrorized by
killers. Filmed in Louisiana. Lee: John Beck.
(II) PERFECT DIET—Commercial

1:10 (CIfl TRAVEL GUIDE
A kick at Texas'ill country.

1:15 (gKK) MOVIE—ThrNer; 1 hr., 55 min, ***
'The Omen."

1:30 W LA11N CONNECTION; 60 min
Denise Lopez; Kid Creole and the Coconuts;
Sting; the Mobdy Blues; the Beach Boys.~MORGAN BRI1TANY ON BEAUTY
—Commercial
g5 MAUDE-Cenady
(93 ABC NEWS (CC)—6rlt Hams
«KI ON TRIAL
(g) ROPER~omedy
(R) FREDDY'S NIGHTMARES—Thrltler; 60 min.
95) SHOP-AT+IOME STORE; 2 hrs.
W WRESTUNG; 90 min.
4H) FACTS ABOUT HAIR LOSS
~merclal
(gl) PINNACLE—Profile
Guest: Christopher Whittle of Whittle Com-
munications.I) OLYMPIC DREAM: THE FOLLOW-UP
—Documentary: 60 min.
(55) UGHTER SIDE OF SPORTS
(QF) TO BE ANNOUNCED; 3 hrs.
(IKK) SMOTHERS BROTHERS—Comedy (IW)
Q%) WISH YOU WERE HERE—level
(II) MELUNGER MAIL~ER MONEY
MAKING—Commercial
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Amerfcen dpkrrnet In Parts. Robert Carradine,
Certane MacColl.

lRSS (CC)
ICEEEc 80 tNL

NWA WRESTLING; 80 mht.
BASEBALL'S ALL STAR BLOOPERS
NORfH GEORGIA MAGAZINE

Local arche. IQmberly Felty hosts. (Repeat) INN N~ed tfaEreak
f~ IRW YORK (NANTS NQHLIOHTS
DAYS AND NIGHTS OF MOLLY DODD

Oeny fahs lds driver's teat, end fears he may
tmbe getting enough inhllectuai h5nuhrtion,
5g) C2ASSC ROCI~aÃrren Jack

Preston, and the Techniques.

I0 MOVI~ema; 2 hrL error
'%yt8w Squadron. (1948) An English+eood
U.S. squadron paves the way for V-E Day. Ed-
mond CyBrfen, Robert Sack, Henrv Hull.

IFB I5 (I)Cl(X) CD(% 35) 55) 8$ KD
IMWS 55) TD THE MANOR BOR~amorfy
Audrey's I5ternpts to get Richard to spontxx a
charity event backfire-in favor of Richard'
company. Penekipe Keith, Peter Bowles.INEWS; 8$ mhL

MOVIE-Comedy; 2 hrs. ***
'Designing Woman." (f967) Boxing and high
fashke square off when a sportswriter (Greg-
ory Peck) marries a designer (Lauren Bacall).
Dokxes Gray, Sam Levene.
45) MYSTERYI (CC); 80 mtn.
See Thursday 9 P.M. for details.
55) C)%ERS (CC)-Comedy
Diane won't stay in the house she and Sam
bought because it's alive with the memories of
hs pievfous esidents. Bert: Douglas Seals.
L&ian: BIBe Bird. Diane: Shehey Long.
CD STAR TREK: THE NEXT GENERATION
(CC)-Sconce Radon; 80 mht.
A helHC&rgon woman (Suzie Plaksin) from
Worf's psst boards the Enterprise as a sprKial
agent to intercept a Klingon vessel canying
a crew in cyogenic suspension.

PAPER CHASE—Deme; 80 min.
MONEYUNE—Lou Dobbt
OZ21E AND HARRIET-Comedy  I
ANNAL WONDER DOWN UNDER

-Documentary8MOTORWEEK ILLUSTIIA%D
SFENSHb FOR HE~has Deme;

Nmhr.

SROWAN'ARTIN'S LAUO)HN
SUPER DAVE (CC)-4arnsdy

Deva welcomes refriemrtatfves. cf a phrstic-
suigery colrverrdan.

Frida
Q+) MOVIE-(hrmody; 90 mhr. *
'The Great Outdoors.

YOU CAN BE A STAR—Ttdonf Dantott
MIAMI VCE-Cdmo Demo; 80 min.
TALES FROM THE DARKSDE
IT'S A LIVING-Comedy

11d5 NIGHT TRACKS POWER PLAY DANCIN'Mush;80 rrNn.
1MO C5 BENSON-Comedy

A visit from Benson's mother (Beah Richards)
provides a sentimental and happy time for her
krvtng son, and an unexpectedly poignant
farewell. Benson: Robert Guillaume,
(X) CD') WNBLECON 1ENNIS HIQH-
LKMITS
~rI NEWHART (CC)-Oe»dy
George becomes a Sg Brother to an imagina-
dve youngster (Scott CuNs)-who unfortu-
nately ands Dick a lot more exciting.
~I 55) MONTY PYTHON'S FLYINQ CIRCUS
-Catnody
Hamhrt undergoes psychoanalysis; eight
Queen Victories coinpee in the Queen Victo-
ria handicap race; a boxing conterxhr gets his
head knocked off. Graham Chapman.

NIGHTUNE (CC)-Tod Koppel
l5) PAT SA)AK; 90 min.

Scheduled: Judge Joseph A. Wapner ("The
People's Courr), singer Gary Monfs, former
child star Jon Provost ("Lassie"). Dan Miller,
Tom Scott band.
(55) ARSENIO HALL 80 min.
Scheduled: Singer Tom Jones.
45) BEVERLY IELLBIWE~amsdy
The hillbillies pion their monetary lend-lease to
eave Enghrnd's economy. Montrose: Alan
Mowbray. Jed: Buddy Ebsen. Granny: irene

n. Elly May: Donna Douglas.
~ LATE NIGHT ATLANTA UVE: 80 min.

ARSENIC HALI; 80 min.
Scheduled: Bill Cosby (column); Donna
Summer ("This Time I Know It's for Real").
Qg) EVENING AT THE IMPROV-Comedy
Shields and Yamell host.
(gjP THIS WEEK IN BLACK ENTERTAIN-
MENT8 SPORTS-Chants/Hickrnan

MOVIE~; 2 hrt. ***
The Rainmaker."

AMATEUR NATURAUST—Documentary
SPORTS CENTER
MOVIE-Derma; I hr., 38 min.

Emmanuelle."

S MY THREE SONS-Comedy (55)
MOVIE (CC)—ThiWoi; 90 min. **

'I Fool's Day."
CROOK AND CHAS~Rrgazhro

Julia Andrews is among the guests.

II)MAGNUM, P.l.~ Dema; 80 min.
ARSENIO HALL: 80 mln.

11:28~ JEFFERSONS (CC)-Comedy

Tv QurDEr169
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EARLY SATURDAY
Mki. W NIGHTUNE (CCJ—Ted Eeppel

GK) CD %%TONIGHT;60 IMn.
Scheduled: John Larroquette ("Night Court),
singer Rosemary Clooney, senior-citizen box
bo John Bogosian. Johnny Carson. (Repeat)

ARSENIO HALL; 60 min.
Scheduled: Biil Cosby (condusion); Donna
Summer ("This Time I Know It's for Real").
(K FACTS OF UFE
Qi) FRESH RELD~ordedy
Q5 WAR OF THE WORLDS; N min.
(Qi) EAGLE AND THE BEAR (CC)
-Documentary
(gD MIDNIGHT LOVE—Mush; 60 min.
(gl) MOVIE—Dmma; 90 min. **
"The Loneliest Runner." (Made for TV; 1976)
Michael Landon's semiautobiogri~phical
drama about a teen-age bed-wstter (Lance
Kerwin). Curtis: Brian Keith.
C)I) NEytIS-I(sOsy/Emoiy; N min.
(mg) WONDERS OF THE lltFiLD—Nkllifs
(K85) COLLECTOR CARC~AUCTION
Three 1960s automobiles are available at an
auction in Newport Beach, Cal. Viewers may
cali in bids. (Live)
(II) TALES FROM THE CRYPT (CC)—Thrfgsr
(KQ) HEARTBEAT—Dmma; 60 min.
(Hm) DONNA REED—Comedy (II)
8%) NASHVILLE NOW—Varkrty; 90 min.
J.C. Crowley, Porter Wagoner, Minnie Pearl,
{gg) MOVIE—Comedy; 2 hia +*
"Starhops." (1978) Titillating farce with Jillian
Keener and Sterling Frazier as carhops who
take over a failing driv-in. Dorothy Buhrman.

'12:05 (5) PAT SAJAK; 90 min.
Scheduled: Judge Joseph A: Wapner ("The
People's CourP), singer Gary Morris, former
child star Jon Provost ("Lassie"). Dan Miller.
i9 NIGHT TRACKS—Mush; 4 Ius., 55 min.
Videos by Great White, Dino, and Roxette.

12:30 W LOVE CONNECTION
(53 NEWS ) CHEERS (CC)—Canwdy
69 TWO'S COMPANY—Comedy
89 HAWAII RVE~rime Drama; 60 min.
N)3 FREDDY'S NIGHTMARES—Thiller; 80 min.
(QEI WINSTON CHURCHILL (Ii)
(5g) WILDUFE CHRONCLES
(gi) JET SKIING; 60 nkn.
The 1987 World Jet Ski Finals, taped at Lake
Havasu City, Ariz.
(Iii MOVIE-Crane Dmma; 85 min. *
"Daddy's Boys,"
9ER) MISTER ED—Comedy (II)
(55) MOVIE—Thtisr; 2 nts. **
"Firestarter." (1984) Stephen King's horror
story of a girl (Drew Banymore) with an incen-
diary personatny, sought after by a maniacal
sssamin (George C. Scott). David Keith.

1?0/TV GUIDE

{II) MORTON DOWNEY JR.; 60 min.
12i40 (gE MOVIE—Drama {|5); 2 hrs., 5 min. **

"Prisoner of War." (1954) A grim, fact+
account of the atrocities suffered by Am 'OWsin North Korea. Ronald Reagan, St
Forrest, Dewey Martin.

12:45 (Tg) MOVIE—Dmma; 85 mla *
"Vendetta"

I AN W NEWLYWED GAME
g3 iD (g) LATE NiGHT WITH DAVID LEITER
MAN; 80 min.
Scheduled: Kirk Douglas. (Repeat)
W IRONSIDE—Cams Dmma; N min.
(R MOVIE—Dmma; 2 hta. *+
Pam Dawber plays an "Amencan Geisha"
studying Japanese culture. A fact4ased 1988
TV-movie. Kangoro: Richard Narita.
($a NEWS
g9 MscNEfl LEHRER NEWSHOUR; 80 min.
Q5 FAMILY GUIDE—Commstcktl
Kl DEATH VALLEY DAYS—West«n (II)
(QE) MOVIE—Com«ly-Drama;
2 hrs., 30 min. ***
"Alicels Restaurant." (1969) Ario Guthrie in a
dramatization of his hit song about '60s coun-
terculture. Pat Quinn, James Broderick.
A&E is advising viewer discretion.]
(g5 VIDEO SOUL—Mutdc; 2 lus.
CW) CROSSRRE—Ouchanan/8mden
(gg) WORLD MONITOR—Eep«f
QXEl TO BE ANNOUNCED
(Ig) MOVIE—Thriller; 90 min. **
"A Nightmare on Elm Street 4: The Dream
Master."
(5m) PATTY DUKE—Comedy (g)
(ttl) MOVIE—Comedy-Drama; 1 hr., 35 min. *
"And God Created Woman."

g5 DICK VAN DYKE—Comedy
Q5 PHYLUS-Comedy
(g) FRIDAY THE 13th—Thttnert 60 nNn.
Kl JAZZ BEAT—Variety
(C)a DAILY MIXER-Comnwdal
(Cl) NEWS; 60 min.I) SWEET LAND OF UBERTY
—Documentaty
A salute to the Statue of Liberty and America.
{Ng) CELEBRATE—Docunwttaty
(g5) BODYBOARDING
The 1988 Pro Bodyboard Championship,

at Hawaii.
WEIGHT TRAINING—Oommstckd

(5') SATURDAY NIGHT
g%) MOVIE—Western {II); 90 ttua ttrai
"Stardust on the Sage." (1942) Gene Autry.
(It)8) JOE FRANKUN—Intwrista; N mfa

I:35 gQ
2 AN W HOLLYWOOD SOtJATIES-game

g3 (45 REDAY NIGHT vlDEos: 60 taaa.
Smokey Robinson and comedienne Marsha
Warfield introduce videos by Bobby Brown,

Auanta Edition
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(II) BOYS-Cwnedy
Poker buddies galher at1hs Excalibur Club.

COUNTRY KITCHEN-Iiendsmm

A psy hiatrist is tend by his patient's inner
Smughts. Brian Kerwin, Myriam Cyr.

NEWS (CC)
Itk30 BEVERLY HILLBILLl~elnedy

15) INN NEWS-lklvfn Scott
COMEDY CATCH
CROSSBOW-Dmme

Tell stops Gassier Aom torturing a man.
(IN) DISNEY FAMILY ALBUM
Photographers Alfred and Elma Mifotte.

ESQUIRE: ABOUT MEN, FOR WOMEN
SCIV NETWORK-Comedy
COMEDY & MAGIC CLUB'S 10th ANNI~

VERSARY; 60 min.
Garry Shandling, Harry Anderson, Jay John-
son, Bill Kirchenbauer, George Wallace,
Kozak, Dave Coulier and Bob Saget perform.

COUNTRYCLIPS; 60 min.
ALFRED HITCHCOCK PRESENTS
86fNY HILL—Comedy

601nhl.
IIFM ~(X)W (K) CP~ (g) NEWSITWIUGHT ZONE (CC)

In "Stranger in Possum Meadows," a boy is
befriended by a surveyor (Steve Kanaly). IBENSON-Comedy
Benson inherits a men'-magazine empirethat proves to be a Enancial and political liabili-

. Robert Gumaume. Jessie: Gretchen Wyler.
& LATENIGHT AMERICA WITH DENNIS

WHOLEY; 2 his.
Scheduled: Actor Wemer Klemperer; and con-
servative activist Phyllis Schlafly. (Live)
QS M'AMH
Everyone wants to mother a wounded and ap-

rently orphaned Korean boy,
~ MONSTERS—Thllaer

A white-magic practitioner (Adrienne Barbeau)crosses the line separating good from evil in an
effort to aid a man possessedby demons. ) FRIDAY TI% 186v-Thrlhel; 60 mfn.
An antique makeup compact that's caused thedeath of its owner is stolen and used to bestow
eternal youth on an aging fashion model
(Laura Robinson).
EXI WRESTLING; 60 min.
SKD BOXING; 60 min.
From 1987: Tony Willis vs. Willie Edwards in aI.-heavyweight bout.

RII4 TIN TIN K% COP (CC)—Advelmns
Hank is temporarily blinded.
CW) CAPITAL GAAK)—Dlscsssiaw
gag) MONE-4ama+ IIN'l
1 hr., 35lnfn: leone

"Fesevev Rsrsafe.'
ASNNLWORLD

11:30PM SatUI da
(i(I) SURFER MAGAZINE
ggg) MOVIE (CC)—Comedy-Dmma;
I hr„45 min. ***

"Traveling Man."
(gg SPENSER: FOR HIRE—Oims Dmma;
60 min.
NR ROWAN & MARTIN'S LAUGH-IN
QK) MOVIE-Comedy-Dmma; 80 min. *
'Candy Stipe Nurses'."
III) MOVIE—Comedy-Dmma; 2 his. *
The Van." (1977) A teen-ager (Stuart Getz)

s his customized van will attract girls.
TWILIGHT ZONE—Dlanla ()I)(II) IT'S A UVING—CanlsdyI)M QHD MOVIE-Cearly ((I);

2 hrs., 25 min. **+
"Period of Adjustment." (1962) Frothy ac-
count of the problems facing newlyweds
(Jan'e Fonda and Jim Hutton), with Tony Fran-
ciosa and Lois Nettleton trying to help.

11:30 ~MOVIE-Crime Dmma; 2 hrs. **
"Bord'erline." (1980) Charles Bronson as a
border-patrol officer investigating a murder
and the smuggling of Mexicans. Bruno Kirby.
(Xl CD HS SATURDAY NIGHT UVE; 90 min.
John Malkovich and Grammy winner Anita
Baker ("Giving You the Best That I Got," "Just
Because"). Regulars: Dana Ca/vey, Phil Hart-
man, Victoria Jackson, Jan Hooks. (Repeat)W MAGNUM, P.l.—Crime Dmma; 60 min.
Eugene Roche returns as Luther P. Gillis, who
helps Magnum (Tom Selleck) investigate the
theft of Robin Masters'ewest manuscript-
and an attempt on Higgins'ife.

(li) CASE BOOK OF SHERLOCK HOLMES~lsly 31)
Someone's killing the officers—both past and
present—of the ship Gloria North.
(KI INOVIE—Fantasy; 2 hm. ***
"Escape from New York." (1981) Futuristic
drama about a criminal (Kurt Russell) selected
to rescue a kidnapped President. Lee Van
Cleef, Ernest Borgnine, Donald Pleasence.
(Ql MOVIE—Drama; 2 hrs., 30 min. **
"Every Time We Say Goodbye." (1986) WWil
romance between an American pilot (Tom
Hanks) and a Jewish woman (Cristina Marsil-
lach) in Jetusatem.
(XR IT'S SHOWTIINE AT THE APOLLO; 60 min.
(g) MOVIE—Dmma; 2 hrs. ***
"Little Women." (1949) Tasteful remake of
Louisa May Alcott's classic novel about a New
England family during the Civil War era. Jo:
June Ailyson. Laurie: Peter Lawford. Amy:
ErIZabeth TaylOr. Beth: Margaret O'rien.
g5) SOULTRAIK—ldssfc: 60 mfn.
IR}TAlES FRAN THE DARKSIDE
An~ mummy comes to life to destroythose who have disturbed his tomb and is
challenged to a game of strip poker by his in-
tended victim. Tapok: Arnold Stang.
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CR
A trappertakss the Cantpbelts hostage.

SPORTS—MNerftgcks
NATURE'S WAY
SPORTSCENTER
MY THREE SON~smarty  )
CLASSC ROCIC-Rfatfman Jack

Guests indude Gary Lewis and the Playboys;
Ronny and the Daytonas.
I%5 MOVIE-thtme Dmma; 2 hrs, ~'PAte Cut," (1872) Vkdent rnetodrarna about
~ Chicago enforcer (Lee Marvin) sent to elimi-
nate a swinish Missouri mobster. Gene Hack-
man, Sssy Spacek. Weenie: Gregory Walcott.
(Iif) FREDDY'S NIOHTMARES-Thrtaer;
Nmln.

'IIA5 (II) MOVIE (~lme Dmma;
'I hr., 55 nilri. *dry

I MQ Qjl NIGHT TRACKS—Music; 8 hrs., 10 mtn.
Ndeos by Prince (Batdance"); Bobby Brown

3)II)
Our Own"),
MOVIE(CC)-The«; 1 hr., ag lrdn,**

"The Lost Boys."

SARI.Y SUNDAY
StL Q5 IT"S SHOWTIME AT THE APOLLO; 80 min.

Sinbad (host); Paula Abdul; Skyy; comedian
Paul Mooney.
ITI BEACH BOYS: ENDLESS SUMMER;
Nndn.
NO MOVIE-Stdence Radon; 2 his. ++
'Or. Who and the Daleks.'Brl5sh; 1965)
Transported into space by a 5me machine, a
ectendst (Peter Cushing) and his crew discov-
er a hos5)e futurtsdc city. Jannie Unden, RoyICas5e,~Teens.

WRESTUNG; 80 min.
UVINO DANGEROUSLY-Documenhrry;

Nmh.
MENEOHT LOVE-Music; 80 mln.
ZOLA LEVITT-Regglon
NEWS
SAFARI—WINlfs; N mln.
AWA WRESTLING; N min.
LEG WORII-Ctime Dmma; N mls.
DONNA REED-Ih)medy (II)
GRAND OLE OPRY LIVE BACKSTAGE

I%30 KOJAK-Crime Dmma; N min.ID.C. FOLIIES-Contedy
WAR OF THE WORLDS-8ct«x» Radon;

80 mln.

EVANS A NOVAII-Iat«view
OZZIE AND HARRIET-Comedy ( 
MSTER ED-Comedy ( 
MOVIE-Cdme Drama; I hr., ag mta. **

Shakedown."IGRAND OLE OPRY LIVE
HEAVY METAL MELTDOWN—Magazine

Program grtd ls on Page 54
July 8/9, 1989

12:50 955) MOVIE (CC)-ThrBsr; 1 br., 50 adn. **
"Chrtsdno."

I AM Cp D.C. FOLUES—C«nedy
(5} FACTS OF UFE
gi3 VIDEOSPIN-Music ~ HAWAN RHINO-Ctme Dmma; 80 min.

ENTERTAIKMENTTHS WEEIC-MagtLdns
Nmfn.
85 MOVIE-Omma; 2 hrs.. 30 min. ****
Rocky." (1976) Sylvester Stallone wrotean,'tarsin this Oscar~nning film about a fourh

tate boxer who gets a shot at the heavywsig)r
5tle, Talia Shire, Burt YourxJ. Apollo: Ctr
Weathers. Mickey: Burgess I'.~ith.
(K) WRESTUNG; 80 min.
QLEI EVITA PERON-Drama; 90 min.

SWSGHT TRAINING- ~rmstclal
MUSIC AND MORE-Report; 80 mln.
NEWS
MOVIE-talma; 1 br.,35 mln. **4

'Stone Fox,"
gg ARTHUR C. CLARKFS WORLD OF
STRANGE POWERS
(Kgl GAMESMAN-Adventure; 80 min,8 EAT AND BE THIN-Commercial

PATIY DUKE-Comedy (tl)ITHS WEEK IN COUNTRY MUSIC
MOVIE-Comedy; 2 hrs. **

'Starhops." (1978) TMllating farce with Jilliar
Keener and Sterling Frazier as carhops wlx
take over a failing drive-in. Dorothy Buhrrnan.(Ia TO BE ANNOUNCED; 2 hrs.

I:10 CW) TRAVEL GUIDE
IW W UFESTYLES OF THE RCH AND FAMOUS;

80 min.
gl MAUDE-Comedy
QK) ABC NShS (CC)-Srlt Hum»
4Q MOVIE-Dmrrl; 2 hrs. *+
'Memories Never Die." (Made fcr TV; 1982)
Undsay Wagner as a woman who encounten
hostility when she returns home after el
years in a psychiatric hospital. Geraki McRa
ne, Barbara Babcock.

ROPERS—Comedy
I5) TWIUGHT ZONE (CC)
gmr) LET'S TAU(—Commercial4 PINNACLE—Fmf5e
Heritage Capital chairman Steve ivy.
gpss) CENTENARY OF THE MOTOR CAR
-Documentary
XK TO BE ANNOUNCED; 90 mln.
OI() MOVIE—Dmma; 85 mln.
House of 1000 Pleasures."

(Sm) SATURDAY NIGHT
Q%) WISH YOU WERE HERE—Tmvel(Ie SClV NETWOR~edy

I:45 II) MOVIE-Dmma; 2 hrL ***
"Castaway."
ggp MOVIE-Crtme Dmma (Il)r 90 mln. **
"Secret Service of the Air," (1939) Ronaki
Reagan in an early leading role as a G-man on


